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purpose 

Belong is niche magazine celebrating 
the art and community of blogging, 
social media, entrepreneurship and 

beyond. Belong wants to inspire 
women to be authentic—to be life-

giving and to encourage one 
another. We want women to know 

that they are enough, that they have 
a place, that they belong.

Community is the soul of Belong 
Magazine. We know it can be 

difficult to navigate the massive 
online world and we hope to be a 

map to guide women to one another.
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Belong Magazine is a bi-monthly, high-quality, 
digital and print magazine that offers an exclusive 
way to reach an audience of highly-motivated, 
influential individuals who are making a difference 
in the world.

• Our target audience: female bloggers, creatives and 
entrepreneurs.

• At the time of the ISSUE 03 launch, several 
thousand print copies had been distributed to women 
across the US, Canada and the Philippines. 

• The social network reach is well over 1 million for 
our ISSUE 03 contributors (ig, fb, pin, and tw).

• Current partnerships include Minted, Squarespace, 
Chatbooks, Lily Jade and more. 

• Distribution through Barnes & Noble locations 
across the country. In addition, we have distribution 
in shops and boutiques nationwide, as well as sell the 
digital and print magazine on the belong-mag 
website.
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meet elizabeth
She is the typical Belong Magazine reader. Between 18-45, she is a 
mom, friend, fashionista, entrepreneur, homemaker, wife, student, 

volunteer, crafter, cook, career woman and more. She is a creative soul 
(or wants to be), always multi-tasking. Her workspace overrun with 

different tasks she is managing, but usually displays a fresh bouquet—
preferably peonies. She is interested in design and fashion and she likes 
to stay current. This philosophy applies to music as well. She believes in 

getting dressed well every morning—which includes makeup—not 
because she feels pressured or cares what other people think, but 

because she cares how she feels about herself. It’s not uncommon to 
find her in heals when she’s working at home or wearing a dress to the 

grocery store. Though time is limited, she loves to read (the classics, but 
secretly loves chic lit too) and a plethora of magazines, and is addicted to 

netflix and hulu. She is smart, savvy and also knows the value of high 
quality–such as a great bag with provenance that will last. She is health 

conscious but not consumed; she exercises regularly, but her treats are 
a must (ice cream anyone?). Family and friends, with whom she adores 

laughing, call her “Elle”. She also enjoys meaningful connections with 
like-minded women. She considers herself a hospitable homebody, 

doesn’t dream of exotic vacations, but would rather go on a date to 
dinner and a movie (though, she admits, the buzz of NYC does appeal to 

her). It’s not uncommon to find her online, shopping or scouring 
pinterest for style tips, chic decor finds, business advice and pretty, 

everyday solutions to managing it all. She carries a beverage with her 
everywhere—coffee, soda, tea, etc…because it keeps her hands busy 

when it’s inappropriate to be on her phone, which Elizabeth doesn’t go 
anywhere without. How else would she stay current on instagram?!  Or 

anything else for that matter! Because of her many interests and 
responsibilities, she often feels lost in the traditional stereotypes and just 

wants to find place where she belongs.
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See the belongmag Pinterest board “Elizabeth” for more.



yellow door sponsorships 

As community is at the heart of Belong Magazine, we desire to 
“open doors” for our readers and sponsors alike—linking women 
together as they influence the world through their blogging, 
businesses and social media. Yellow is confident, welcoming and 
stands out. This is the platform we strive to create for our 
sponsors which enables them to effectively connect with our 
readership, encouraging the readers to share with their own 
audiences.

Yellow Door is an application or invitation only community of 
resources for women creatives and business owners. We want our 
partnerships to be successful for the sponsor, magazine and 
reader alike. 

We are committed to having our sponsors be more than just 
money in the bank. Yellow Door considers you a partner, not a 
vendor, in building our community. We review and consider each 
application. Just as we curate our content, we also curate our 
sponsors. We strive to link women to resources that are 
dedicated to the same things we are: connecting, inspiring and 
supporting one another.

Yellow Door is not confined by traditional advertising. We offer 
options for partners to choose what form/forms of “advertising” 
work best for them. We establish a creative plan with each 
sponsor to meet their needs. (see following page)

Apply on our Contact Page.



Sponsored Editorial:
A multi-page feature which includes photos and references to the 
brand and its products. This provides the reader with a brand experience 
that they will want to share; a story of the brand in action. This feature 
is a coordination of the editorial team and the brand. The feature may 
include more than one brand. Promotional items needed for the feature 
are provided by the sponsor and are not included in the rate.(Example: 
A party piece that features the work of an event planner, products from 
a party supply vendor or flower arrangements from a florist.) 

Exclusive Sponsored Editorial:
Same as above, but does not include other brands. (Example: An article 
on fashion featuring many different clothing, shoe and accessory 
combinations but all the same brand.) 

Sponsored Content: 
Strictly editorial. Focus on relationships and awareness. Sponsored 
content is not brand-biased and focuses on informing rather than 
convincing the reader with the goal of being a thought leader in it's 
sphere. The goal of the piece is to encourage the reader to go to the 
brand/product for advice which can lead to purchasing their products. 
(Example: An article titled "How to Start a Blog" written by a consulting 
business that specializes in blogs.)

Community Sponsorship:
Creative communities, entrepreneur groups, conferences, etc... are able 
to have their community/event as a featured article in the magazine 
through photos and copy. Provides the opportunity to gain more 
involvement and awareness. This feature is in coordination of the 
editorial team and the partner.

Product Placement:
A product is pictured on a "Featured Finds" page or special guide 
(depending on issue) and includes the name, price and website where to 
purchase the product. 

Display Advertising:
A limited number of traditional, full page display ads are available in 
each issue.

Event Sponsorship:
Brands/products provide funding and/or products for an event for the 
public hosted by Belong Magazine. The event will be featured in the 
magazine with mention of each partners. Partners contributing $100 or 
greater or items worth $100 or greater will also receive mention on 
social media channels in promotion of the event. Ask for upcoming 
event dates.

Online Advertising:
Coming soon! A limited number of ads are available on the blog for the 
duration of each issue (approx. two months).

Contact 
sponsor@belong-mag.com

for current rates.

Yellow Door Sponsorship Options



distribution 
print  + electronic edition

available for purchase on www.belong-mag.com
currently acquiring distributors nationwide  

$12 print  / $5 electronicyou
belong

contact 
for sponsorships / sponsor@belong-mag.com
@belongmag // instagram / pinterest / twitter / facebook
www. belong-mag.com
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