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HOW REFINING YOUR INSTAGRAM PRESENCE CAN 
ATTRACT YOUR IDEAL CLIENTS AND 

Cultivate 
Community
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by Delaney Spaid
WWW.DEL ANEYSPAID.COM  /  @DEL ANEYSPAID 

We’ve all heard the term, “digital native.” Well, 
that’s me. It all started with my family’s dial up back in 
the 90’s where all you could do is play Barbie computer 
games and maybe use AOL if it connected in time. There 
are memories of keeping in touch with my friends via 
Instant-Messenger and writing random blogs on the 
sites Xanga and Myspace. Then, there was getting my 
first f lip phone and texting friends (even though texting 
was way more expensive to communicate). As the years 
progressed, a litt le website called Facebook made its 
way into the world. It was the it thing. At that time we 
shared albums of our high school dances and family 
vacations - even random blurry photos - they all made 
an appearance. Then Instagram got on my radar. It was 
2011, and at that time I knew nothing about it. Since 
then, it has evolved into a social media platform that 
I’ve fallen in love with and chosen to run my business 
around. 

We can all agree technology has advanced like crazy 
over the years - including the rise and evolution of social 
media channels. We all know social media has made 
connecting more accessible than ever (like creeping on 
people you went to high school with). With that, it’s also 
changed the marketing landscape. It’s given businesses 
a chance to communicate directly to their target markets 
(more on that below).

The love of understanding social media is what 
helped turn my passion into a business as a Social 
Media Strategist. I’m have a college degree in Apparel 
Merchandising and Design as well as a business minor. 
There was a stint as a retail manager at a stationery 
shop in my career path that allowed me to wear many 
hats. One of my favorite tasks there was developing our 

social media presence. That gave me the experience of 
doing everything from capturing and editing photos to 
posting and engaging with followers. It was evident that 
social media was the best way to connect with potential 
clients in a high impact way. Since then, I’ve been 
developing social media strategy and creating content 
for creative entrepreneurs and businesses in a variety of 
industries - everything from real estate and event venues 
to photographers.

The focus now is with Instagram as the key social 
media channel to invest in both personally and 
professionally. I truly believe Instagram is here to stay as 
a business marketing tool and personal communication 
challenge.

In talking with my clients, it was evident they 
were feeling overwhelmed in trying to keep up with 
Instagram. They knew that they should be on social 
media - but beyond sharing some photos and short 
captions, there wasn’t much strategy to their why. That 
opened the door to provide a service demonstrating 
that social media and digital marketing can be fun, 
attainable and way less intimidating.

It can feel like there are new features and “rules” to 
the app every month (how many times to post, where to 
paste hashtags, the best way to use stories, etc.) But, it’s 
come a LONG way from the sepia toned vintage f ilters. 
To put it into perspective, inf luencer content didn’t 
exist in 2011. Heck, blogs were dominated by hipsters in 
Brooklyn at that point. Now with over one billion users 
on the app, there’s got to be a consistency and allure to 
your Instagram in order to stand out and attract your 
target market.

Delaney Spaid is a Social Media Strategist based in Des Moines, Iowa.
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How to 
Develop 

Habits for 
Massive 
Growth

by Jenna Murillo
WWW.WORKSPACERY.COM  /  @WORKSPACERY

HEADSHOT BY SHANELY COX  •  PHOTOS BY SOCIAL SQUARES
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How do you think about success? Well, if you’ve 
never dug deep into the story of a successful individual 
or company, it may feel like it just happened; they just 
happened to score that mega deal, the company just 
happened to create a product no one can live without.

But when you start uncovering the truth behind 
most success stories, you’ ll f ind one thing in common: it 
definitely wasn’t an overnight success.

In fact, most accomplishments and successful 
ventures happen due to a lot of small things along the 
way: day after day discipline and determination and 
small actions inching them along, litt le by litt le.

This headstrong discipline and repetition of small 
actions can often be attributed to the power of habits — 
the litt le things we do every single day that contribute 
toward the bigger picture of who we are and where we’re 
going.

THE SCIENCE OF HABITS

Without realizing it, you probably have a lot of 
automatic habits in place already. Our brains rely on 
habits for making small, routine decisions, with the 
intention of freeing up mental resources for dealing with 
new situations and bigger decisions throughout the day.

The good news is that your brain not only relies 
on these habits — it’s also always looking for new 
opportunities of experiences that can become habits in 
your life. This means when you’re ready to change an 
existing habit or introduce a new habit into your daily 
routine, your brain is on your side to make this happen.

Habits are made up of a three-part cycle: the trigger, 
the routine, and the reward. The trigger is the thing 
that tells your brain to initiate the routine. The reward 
is what you or your brain receives as a reward for 
completing the routine. As Charles Duhigg, author of 
The Power of Habit mentions, however, many people fail 
to understand this cycle and, thus, fail to create a reward 
that satisf ies positive habits.

Habits like eating healthier or meditating don’t 
have built-in immediate rewards — these goals have 
long-term (and longer lasting) rewards. So f inding more 
immediate ways to reward yourself for tasks completed 
will help encourage the habit cycle you’re building.

WHY HABITS MATTER

Habits make up a large part of our lives, shaping our 
days and weeks with automatic routines we’ve created 
for ourselves, either consciously or subconsciously. They 
can propel our progress, keep us stuck in one place, or 
even slow us down in any part of our life. For example, if 
you have a habit already in place to reward yourself with 
a candy bar as a mid-afternoon snack, that’s certainly 
putting a damper on your health goals and energy level 
(hello, 3pm sugar crash).

By analyzing our existing habits and altering them 
to create more positive routines with relevant rewards, 
we can completely change the bigger picture of progress 
in our health, growth in our work, increases in our 
productivity — the positive implications are endless!
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Creating a 
Value Mindset

by Jana Bishop
WWW. JANABISHOP.COM  /  @THE JANABISHOP

HEADSHOT BY ABIGAIL PEUGH  •  PHOTOS BY JANA BISHOP

Have you ever wondered why some photographers 
seem to feel at home behind the lens...f inding success at 
EVERY corner? While others sit on the sidelines eating 
hot Cheetos and just wishing they could f inally make 
their big break? Or maybe that’s just me?  

There I go, airing my dirty laundry again. 
But really. We have all done it at some point or 

another. We thumb through magazines, we scroll 
through Instagram, and it happens. Humph...that sky 
is blown out. Their expression is weird. That edit is too 
dark. Or my favorite: we attribute their success to the 
styled shoots they have done. I mean really... who has 
clients that look like models in designer clothes on a 
regular basis? And there we are; we close the magazine 
or log off of social media and we subconsciously think a 
few negative thoughts about our own life or work. Then, 
we walk right into an eight hour Netf lix binge while we 
edit last week ’s boring photo session.

And somewhere in the midst of it all, we are 
attracting even more dead-end shoots and underpaying 
clients. Stuck in a cycle. Essentially, creating a business 
that could very well create a monster out of us.

I can remember being in the 5th grade, and one of 
our big projects for the semester was writing a report 
on our dream job. We had to decide what we wanted to 
be when we grew up, including how much we wanted to 
make, where we wanted to work and how much time we 
would have to spend in school to get there. It was like 
a huge gift was handed to me that day, and the tag on 
it said: “Your Future Self ”. I was giddy with possibility, 
frantically searching for the careers that made the most 
money with the least amount of education. I wanted 
to start that career right away. And then everything 
changed. I asked the boy sitting next to me what he 
wanted to be, and in the most casual, matter of fact voice 
he said, “ A shoe salesman”.

A what??? That wasn’t on the list of options...
Turns out his Dad owned a local shoe store and 

made waaaaay more money than any of the options I 
had scribbled on my notebook that day. I can vividly 
remember the temptation I felt to change my dream job 
to a shoe salesman right away. I was sold. His Dad wasn’t 
a surgeon or lawyer; he was an ordinary guy running a 
successful business. But I couldn’t make it add up in my 
mind. How does that work? I thought education made 
the money; the degree brings in the dollars. But my 
friend’s Dad had somehow created a world where his job 
paid him just as much if not more than those other fancy 
opportunities.

How does that happen? What is the formula? Do 
you know what I mean? It used to be as simple as: get 
this degree and earn this much money. Get this job and 
your income cap is this much. But business owners have 
f lipped that idea on its head. And guess what? Creatives, 
artists, and dreamers are doing the same thing!

Now, here’s the problem. How do you make the 
equation add up when there isn’t one? How do you reach 
for the stars when you can’t even see them? As creative 

business owners, we hear of other people’s success 
and we think, “How?”  How do they make that much 
money? Especially when there really isn’t a set salary for 
independent artists.

Wanna know the magic formula? The set of rules 
that will work every. single. time?

Magic Formula = Value Mindset
I know what you are thinking. Hold up, Jana. This is 

crazy talk. It’s okay to think that. I totally get it.  I want 
to invite you to go on a litt le journey with me and decide 
for yourself...

Here’s something I think most of us creatives can 
agree on: it stinks to work on something that does not 
bring you joy. Am I at least a litt le bit right in saying 
that?  Some of my worst days in business were spent 
editing a shoot that bored me to tears or times when 
I agreed on a low fee, even though I knew my work 
deserved a higher compensation. Without even trying, 
I was creating the same outcome over and over again. I 
had this thought that the market was too saturated. That 
my work wasn’t good enough, my camera was too old. 
I let this ridiculous list of things pile up as proof that I 
didn’t deserve my dream client, job or income. 

I was stuck in a dead-end mindset. I wasn’t offering 
the best of my talents to the best-paying people.  I began 
to actually believe that I would be a run of the mill 
photographer forever. Attracting church ladies that 
wanted me to photograph their family of sixteen for a 
hundred bucks. Yuck!

Without even knowing it, I tuned into a zombie 
creative. And zombie creatives don’t have a value 
mindset. They go through the motions but rarely have 
any heart, soul or imagination.

Sound familiar? 
Now, let’s circle back to my friend’s dad for a second. 

He taught me an important lesson that my 5th grade self 
never forgot: success can come in any form. 

You can create your dream job, your dream income, 
your dream clients.

It all starts with you. It starts with your mindset.
Close your eyes for a moment and just dream with 

me. What does your ideal photoshoot look like?  Who’s 
there? Is it a family? Is it on the beach? Or maybe you are 
in a studio working with fashion designers.  

Tell me with as much detail as possible about what 
that shoot, that day looks like in your mind’s eye.  Are 
you lethargic and bored or are you energized and 
vibrant? Are you creating gorgeous images that make 
people stop and comment on your incredible work? Are 
they sayign things like...“She just has an eye for it.” “She 
is the best in the industry.”  “You have GOT to book 
her!”

Which day sounds better? The one where you are 
mindlessly scrolling and looking at other people’s 
success or the one where you ARE the success.

See, everything you need to make that dream job or 
dream day a reality is already inside of you! You have 
just been stuck in zombie mode for way too long.
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“The distance 
between dreams 

and reality is  
action.”  

- UNKNOWN.

Cultivating
Business

PHOTO BY TALIA NELSON PHOTOGRAPHY PHOTO BY ALEXIS MARQUIS
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Alice Yoo
OF SKYL AR YOO

Shop Owner

WWW.SK YL ARYOO.COM  /  @SK YL AR.YOO

Q: What do you sell?

Clothes for bold women, mostly statement tees with 
empowering messages.

Q: How long have you been at it?

1 year 

Q: What’s your “why”?

We inspire and empower girls and women to be bold.

Q: How did you cultivate your business?

Active on Instagram, worked with digital marketing agency, 
formed relationships with Instagram inf luencers.

Q: What has been a positive turning point for you in your 
business?

Customers Instagramming their statement tees, showing their 
pride in our shirts.

Q: Your go-to biz tool you can’t live without?

Shopify, Instagram, Mailchimp, Google Docs, Dropbox.
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PHOTOS BY L AUREN NAYLOR
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