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amazing ingredients for 

extraordinary adventures
FLYJOY.COM

@FLYJOYBARS

FLYJOY Variety Pack 
perfect for when you need a little adventure.
available at flyjoy.com
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FROM THE DESK OF THE EDITOR

W hether you are facing the door, st radd l ing 
the threshold or just crossing over, change is 
a lways there. Just when you think you’re set t led 
and situated, ready to crank up the footrest in 
that barca lounger, things change. 
 
That ’s why we have dedicated an issue to 
explor ing “thresholds.” 

Do you feel unsure, unset t led, and undeniably 
a f ra id of what the future might look l ike? I do! 
This is what happens with change. We have to 
ma ke a choice: fa ith or fear. Change is good. 
It is necessar y. And it is cer ta in ly f r ightening. 
We need to overcome those fears ; use our key 
of fa ith to swing the door of change wide open. 
We need to step through. And keep ta k ing the 
next steps.

take the next step



05B E L O N G - M A G . C O M   /   I S S U E  S I X

Contents

05 F R O M  T H E  D E S K  O F  T H E  E D I T O R

10 B R I D G E  T H E  G A P

06 C O N T R I B U T O R S

14 B L O G  T O  P R O D U C T S

18 E M B R A C I N G  Y O U R  J O U R N E Y

20

32

42

56

7824

36

48

62

82

102

26

28

52

74

70

88

94

L I V I N G  T H E  R I S K

G E T T I N G  T H R O U G H  T H E  D O O R

B R E A K I N G  U P  W I T H  Y O U R  D E S K

T H R E S H O L D S

R I N G L E T  M A R K E TO N  T H E  B R I N K  O F  S O M E T H I N G  B E A U T I F U L

T H E  H A P P Y  C E O

T H E  B R O K E N  W AY

T H E  H A P P Y  H A V E N

T H E  R E V E A L :  V E R I T Y  V A R E É

B E L O N G  M A R K E T  G U I D E

A L L  A B O U T  M O N E Y

O V E R C O M E  T H E  N E E D  T O  P R O V E  Y O U R S E L F

E N T R Y W AY  H E X A G O N  S H E LV E S

W A R M  &  W H I T E

T H E  A R T  O F  B E I N G  I N  T H E  C O M P A N Y  O F  W O M E N

T H E  I D E N T I T É  C O L L E C T I V E

C R E A T I V E  A T  H E A R T  C O N F E R E N C E

06

B E L O N G  M A G A Z I N E  /  I S S U E  F O U R

Brooke Saxon-Spencer
Founder + Editor
Laura Kashner
Publication Designer

Heather Ashlock
Copy Editor
Caleb Spencer
Contributing EditorSofia Tomé

www.sof iatome.com   •  @sof iatome 

PHOTOGR APHER

cover

06



06 B E L O N G - M A G . C O M   /   I S S U E  S I X

Monique Melton

MONIQUEMELTON.COM
@MOEMOTIVATE

Erin Montgomery

PIPERSOCIALMEDIA .COM
@PIPERMEDIACA

Brandilyn Tebo

BRANDILYNTEBO.COM
@BRANDILYN_TEBO

Jenna Murillo

JLYNNDESIGNERY.COM
@JLYNNDESIGNERY

Melinda Watts

MELINDAWATTS.COM
@MELINDAWATTS

Alissa Circle

DIARYOFANADDICT.CO
@ALISSAMCIRCLE

Celine Mactaggart

24EAST.COM
@24_EAST

Bola Onada Sokunbi

CLEVERGIRLFINANCE.COM
@CLEVERGIRLFINANCE

Tiffany Tolliver + Michi Moore

THEEMMAROSEAGENCY.COM
@THEEMMAROSEAGENCY

PRETTYANDPROFESH.COM
@PRETTYANDPROFESH



07B E L O N G - M A G . C O M   /   I S S U E  S I X

Emily Dean

VERITY VAREE.COM
@VERITY VAREE

Dionne Christiansen

NIBANDPIXEL .COM
@NIBANDPIXEL

Andrea Handojo

THEBEAUTYDOJO.COM
@THEBEAUTYDOJO

Grace Bonney

DESIGNSPONGE.COM
@DESIGNSPONGE

Sofia Tomé

SOFIATOME.COM
@SOFIATOME

Mandy Forlenza Sticos

MANDYFORLENZA .COM
@LITTLEVINTAGERENTALS

Anastasia Casey

THEIDENTITE.CO
@THEIDENTITECOLLECTIVE

Taylor Griggs

SANDANDSEQUINS.COM
@SANDANDSEQUINS

Christi Barbour + Christi Spangle

BARBOURSPANGLE.COM
@BARBOURSPANGLE

Elise Crawford

RINGLETSTUDIO.COM
@RINGLETMARKET

Kat Schmoyer

CREATIVEATHEARTCONFERENCE.COM
@CREATIVEATHEARTCONFERENCE

Ann Voskamp

AHOLYEXPERIENCE.COM
@ANNVOSKAMP



08 B E L O N G - M A G . C O M   /   I S S U E  S I X

Belong Magazine is designed to celebrate 
the art and community of blogging, social 

media and entrepreneurship

In all that we do, our mission is to inspire women to use their passions for a purpose 
in creating and sharing authentic words, images, ideas and experiences virtually and 

off-line and to be life-giving and encouraging to others. 

It is our desire for women to know that they are enough, 
their voice matters, and that they have a place. 

They belong. YOU BELONG.

Our Mission

J O I N  T H E  C O N V E R S A T I O N !

W W W . B E L O N G - M A G . C O M
@ B E L O N G M A G
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Bridge the Gap
6 TRAITS NEEDED TO CREATE A PL ACE OF BELONGING
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Human beings are creative. We can imagine and 
create just about anything. We’re always historically 
great a creating division. We will use anything to 
sort and categorize things in an effort to make better 
sense of the world and create order. We then aim to 
f ind people who fit into the category by which we 
define ourselves, while developing and maintaining 
a mindset and beliefs about the people in the other 
categories and esteeming ourselves above them. We 
strive to be in homogenous groups because that’s 
where we f ind comfort. We are creatures of comfort. 
We crave it and we seek it everywhere we go. So it’s 
no wonder that in so many areas of our lives we stay 
in a comfort zone. Yet, we look around and wonder 
why we’re so divided?  Why haven’t we changed and 
grown? Why is there so much pain, hurt, disorder 
and darkness in this world?   

There’s a reason for this. 
We’re too f ixated with comfort and not 

intentional enough with growth, yet  it’s in our 
discomfort that we grow. We grow when we are 
around people who don’t look or act like us. They 
challenge us. They threaten our homeostasis. They 
put our beliefs in question and through all of 
this, two things can happen. We either grow and 
become better human beings, more compassionate, 
understanding and accepting of others, while 
remaining confident in who we are. Or we resist 
change, because we succumb to the fear that rises up 
when we’re challenged. 

WHAT HAPPENS WHEN WE’RE AFRAID?

When we feel fear we have a tendency to want to 
protect ourselves. We’re wired to protect ourselves 
and our offspring. When we feel threatened, we get 
defensive, and the other systems in our body stop 
operating at the optimal level to make way for the 
strength we need for self-preservation. Therefore, 
when we’re challenged, feel uncomfortable and 
feel threatened we can become embarrassed and 
defensive. So while we’re busy being defensive 
and concerning ourselves too deeply with being 
comfortable, we’re also doing something else. We’re 

not listening. We’re not listening to the pain and 
the cares of others. We’re too distracted by our own 
discomfort that we ignore what is being shared by 
others and what is being experienced by others.  
This yields to us not being open to new ideas that 
challenge us or the new beliefs that contradict our 
own limited beliefs that are merited in assumptions 
and limitations of our real life experiences.  And all 
of this means we’re not growing. 

Yet we look around and wonder, how did we get 
here? Why haven’t things changed?

AND BY “HERE”…THIS IS WHAT I MEAN. 

Simply being born of a certain melanin or gender 
opens or closes doors.

Simply being a member of a certain 
socioeconomic status, religion or political group 
limits and stif les opportunities. 

And even in our progressive and modern culture, 
people are denied the basics of humanity, dignity, 
respect and the sense of belonging. Even stil l today.

While one of our basic human needs is to have 
a sense of belonging, in our culture, which also 
includes the business world, many are crying out to 
have a voice, a stance and representation.

It’s not enough to declare that “all are welcome 
here,” while only catering to the needs and wants of 
those who look like you.  

I know as a leader that you’re striving to build 
an inclusive and healthy community, so I know 
you understand how important it is to build real 
community and embrace diversity.

But there’s stil l a gap...which tells me there’s 
more work to be done. 

We don’t like to notice it and we certainly don’t 
like to talk about it.

But the gap stil l remains, and while it’s painful to 
acknowledge that people are treated differently and 
unjustly because of who they are, we cannot ignore 
this reality.

We must come together and close this gap. We 
must change this reality.

Monique Melton
Monique Melton is a published author of the book EntrepreFriendships, a mentor, 
speaker and community builder. She is an encourager, motivator, communicator, 
restorer of hope, creator and connect. She’s a wife and mother and a devoted woman of 
faith that commits her business and life to glorifying God. 

FEATURING
WWW.MONIQUEMELTON.COM

@MOEMOTIVATE

PHOTOGRAPHY
SABRINA HILL

@THESABRINAPHOTO
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HOW DO WE GROW AND CHANGE?

Have you ever wanted to do something but didn’t 
really have the skills to do it?  You wanted to do it 
and you were willing to learn how, but you simply 
didn’t know what you needed in order to accomplish 
what was being asked of you. 

As I’ve talked to many incredible, loving and 
genuine people about the pain, hurt and devastation 
around race in America, I’ve realized something. 
There are far too many good-hearted, well-meaning 
people who want to change what’s happening in our 
country, but they simply don’t know how.  It’s like 
they want to bake the cake, but they don’t have the 
recipe and don’t know where to f ind it.  I know there 
are plenty who feel like the recipe is simple, plain 
to see and something we all need to have access to 
(well, already have access to). People are willfully 
denying their role in the change while hiding under 
the assertion that they simply don’t know what to 
do. I’m sure there’s a lot of truth to that for many 
people, but I also think the former is true. I believe 
there are plenty who want to do something and are 
willing, but don’t know where or how to start. They 
don’t know that we have to be intentional about 
growth and that being comfortable is not the pursuit, 
but that growth and change is what we’re working 
towards. 

DOES THAT SOUND LIKE YOU?

You may feel heart-broken by the state of racial 
reconciliation or the lack there of in our country. 
You may feel helpless, confused and heavy-burdened. 
Yet you stil l want to do something. You know 
that doing nothing will not mend broken hearts, 
heal centuries of wounds, or bridge the gap, yet 
you stil l don’t know what to do.  The f irst step is 
understanding that the change starts with you. It 
starts with being intentional with growth and change 
and resisting the urge to remain in the comfort zone. 

Next, you may be ready to get intentional about 
growth and have the heart for being involved 
in changing the status quo, but you stil l may be 
unsure what steps to take to make a real difference. 
Although it takes consistent and intentional action 
overtime to change issues as complex as racial 
reconciliation, there are specif ic things that you can 
do as a business owner, and as a human being, to be a 
part of change.  

It’s important that you understand that there are 
some important skills you’ ll need in order to make 
a lasting difference. Once these skills are acquired 
and strengthened by doing the intentional work over 
time and they are coupled with strategies that unify 
us and bridge the gap, then we’ ll see a lasting and 
impactful change in the world. 

WHAT ARE THOSE SKILLS?

COMPASSION. Compassion is a learned skill. 
Most are not born into compassion, but we can grow 
into. Think about it, as babies we are pretty self ish 
and, if not conditioned in early childhood and 
throughout life to care about others, one can grow 
into a self ish and apathetic person. Compassion is 
learned and conditioned. Now, some of us have a 
natural tendency to be sensitive and kind-hearted, 
but even that must be channeled properly or it can 
be misguided. In order to truly care about changing 
the status quo, especially if you don’t perceive it as 
an imminent threat to you or how it adversely affects 
you, requires compassion. You have to look outside 
of your personal comfort and think about what or 
how someone may be feeling and share genuine 
concern for them. To be compassionate is to be 
vulnerable because now you’re preparing your heart 
to share the pain that resides in another’s. This is 
uncomfortable and painful, which is why many give 
in to the urge and tendency to run from it. Yet this is 
what truly connects us and makes us better people. 

EMPATHY. Compassion is necessary in order 
to have empathy. As I mentioned before, to have 
compassion is to prepare your heart to share the 
pain of another. To have empathy is to feel that pain; 
it’s to invite it in and to truly express concern and 
understanding for the feelings of another. This is 
humanity as its most vulnerable place. And because 
somehow in our quest to esteem ourselves above 
others and to be these strong and independent 
beings, we’ve lost our sense of connection to 
others. As one hurts, and because it makes us 
uncomfortable, we have a become more and more 
accustomed to give into the tendency to run from the 
discomfort.  

And over time, what happens?  We become 
desensitized and the hurt, pain and suffering of 
another is overlooked, denied, rejected or ignored. 
When more people do this and continue to do this 
over time, this creates for a society that is headed 
towards more disconnection and dysfunction. People 
lose the true ability and sense to cope and heal from 
pain, therefore remaining hurt and broken people. 
Hurt and broken people walk around hurting and 
breaking other people.  Because to cope with pain is 
to share it with others in an effort to heal and to be 
supported in healing.  Just as we need one another 
to enjoy life, we need one another to heal from the 
hurt and pain that we experience in life.  So if we 
lack empathy, we lack the ability to share the pain of 
others which results in people being left to cope all 
on their own…and what a lonely and painful journey 
that can be.  And just like compassion, empathy is 
a learned behavior that can develop with intention. 
And it begins with looking past the behaviors of 
another and exploring what’s really going on in their 
mind and their heart. This means we have to stop 
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and actually care about people, place people above 
our agendas and spend time being vulnerable…. all 
very uncomfortable but necessary for growth and 
change. 

COURAGE. Our society is overly concerned 
with the feeling of fear. We take too much time and 
use too much energy trying to rid our lives of it 
instead of learning to operate in strength, courage 
and faith despite its presence. This is courage. 
Courage is when you do what is right even though 
we feel fearful.  It takes courage to stand up when 
it appears you’re all alone. It takes courage to speak 
out against injustice when it seems that everyone 
around you is getting along just f ine. It takes courage 
to go against popular belief and make decisions that 
will boldly ref lect your heart. And it takes courage 
to truly change the world. You don’t have to have 
all the courage, but you need some to get started. 
If you can’t f ind the courage within, then start by 
supporting the efforts of those who are operating in 
courage and get involved with what they’re doing. 
Courage can be contagious if you’re exposed to it 
long enough. So go f ind people who are operating in 
courage and are being intentional about growth and 
change, and their courage will begin to ignite the 
courage that’s already within you. 

OPENNESS. When’s the last time you were able 
to eat your favorite ice cream without ever opening 
your mouth? Not happening. In order to let goodness 
in your heart and mind you have to be open to 
receive it. To gain a new perspective and a changed 
mindset requires an openness to change. Yet change 
is something we often resist because it moves us out 
of our comfort zone. It is in our discomfort that we 
grow. 

LOVE. When you truly love someone, you want 
what’s best for them. To be involved in embracing 

diversity and building real community is to want 
what’s best for others. It doesn’t mean you have to 
be best friends with everyone or that everyone will 
get along perfectly, but it means that there will be a 
general understanding and desire to do what’s best 
for others. Even if that means you have to sacrif ice 
some. Because real love doesn’t come without some 
sort of change in you and sacrif ice. 

FORGIVENESS. We have to be honest with 
ourselves on this one. Being hurt by someone really 
sucks. And to forgive them takes strength and 
energy that sometimes we’d prefer to use for exerting 
frustration, anger and resentment. But the latter gets 
us nowhere good. To move forward in embracing 
diversity and building real community we must be 
open to forgiveness, again and again. Because we’re 
humans, complex and imperfect, we’re going to 
make mistakes and we need to practice forgiveness 
with one another in order to keep our hearts from 
becoming hardened and uninviting.  To embrace 
others fully is to recognize that they will disappoint 
and hurt us, but that we can choose forgiveness. We 
can choose forgiveness so we can move on with our 
lives and live in freedom. To forgive someone isn’t to 
declare that the hurt or the offense was okay, but it 
means to free yourself from the pain it causes you. 

These 6 skills you need to embrace diversity and 
build real community are not new concepts, but 
they are necessary skills that you must strengthen 
within you. It doesn’t happen overnight, but change 
can happen with intentional actions taken over 
time.  And because I believe more people want to do 
something than those who don’t, but simply don’t 
know where or how to start, I’d like to share with 
you about how you can get further involved in the 
movement of bridging the gap. 
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From Blogging
to Products

FINDING YOUR PATH TO THE PRODUCT WORLD
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“At the end of the day, the more humility and 
integrity you put out into the world, the more 
you’ll connect with others who’ll want to help you 
succeed.”

This line from Daymond John’s latest book, “The 
Power of Broke,” resonates with me on a deeper 
level than most. Likely because that line alone could 
be the tagline for my own adventure in starting a 
business and making it was it is today.

Let’s back up to the beginning. What many 
people don’t already know is that my litt le company 
started as a blog and tiny print shop; although 
writing was never my greatest strength, I used 
that online space as a place to document and 
share different aspects of my life. Everything from 
Target holiday steals from to the introduction of 
our pet guinea pigs was shared on my blog, and my 
readership consisted of a handful of people on any 
given day — my mom always guaranteed to be one of 
them.

Today, my website stil l bears the same name, but 
J.Lynn Designery is now centered around designing 
and selling organizational products, including 
planners and other workspace-inspired items, 
for those looking to lead a life of high function 
and minimalist design. So naturally comes the 
question: how on earth did my company transform 
from a side-hustle blog to a full-time business and 
established product line? And even better: how can 
you make the leap into the product world and launch 
your own very f irst product alongside your blog?

FAIL FIRST, THEN TRY AGAIN

My blog, J.Lynn Designery, launched in late 
October, 2014; and along with it, a litt le online shop 
of gold foil prints and printed calendars. Of course, I 
don’t share about this online shop very often... Why? 
Because it was a big ol ’ FLOP of a failure.

Looking back, it was obvious that this product 
side of my then-business wasn’t going to succeed. 
There was minimal passion of my own behind the 

products, and visitors to my site were much more 
interested in my blog than my tiny print shop. What 
started as an exciting, fulf il ling idea quickly turned 
into something almost cringe-worthy that held both 
me and my products back a great deal. Although the 
quality of the product was great, the design wasn’t 
quite on point with my personal aesthetic; and let 
me tell you, friends: if you don’t absolutely LOVE 
your products, it’s going to be a lot harder to sell and 
sustain them in your shop.

Although it took a solid six months of convincing 
myself, I f inally saw the products for what they were 
— not a perfect f it for me and my business — and 
removed them from my site.

This period of failing and accepting that failure 
was a humbling experience. I made myself vulnerable 
by putting something out there with my name on it, 
and then retracted it months later, primarily due to 
lack of passion and sales.

At this time, other conversations had already 
been in talks of future products, a weekly planner, 
included. Having just f lat-faced in the product space 
though, I was hesitant to put myself back out there 
so quickly. And that’s when I realized: I may have 
failed, but I can stil l fail forward by putting what I 
learned to use the second time around.

Everything was going to be different this time. 
I had a new network of other small business owners 
to lean on for advice and support, and that alone 
made a world of difference. I made plans to research 
the market, put out surveys, test the product, and 
f ind the perfect vendors and partners to make this 
happen. I spent weeks and months researching; every 
phone call, email, or store visit inched me closer and 
closer to the realization of my new product: a 2016 
weekly planner.

This is where we can reference Daymond’s words 
again from the beginning of this article: “At the end 
of the day, the more humility and integrity you put 
out into the world, the more you’ ll connect with 
others who’ ll want to help you succeed.” Although 
I learned quite a bit from my first product fail, it’s 

Jenna Murillo
Jenna Murillo is the founding designer behind J.Lynn Designery, a boutique studio and 
organizational product line. Driven by a passion for great design and a love of harmonizing, 
Jenna’s products focus on bringing function and beauty to the workspace, where we spend so 
much of our time creating and connecting. These days, you can find Jenna sipping coffee and 
working on the newest addition to the J.Lynn Designery product line...with a pile of planners, 
magazines, and new business reads nearby. Jenna lives in Kansas City, KS with her husband and 
two sweet guinea pigs.

FEATURING   
JYLNNDESIGNERY.COM

@JLYNNDESIGNERY
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the support of others and the openness with which 
they embraced my idea that truly made round 
two a success. And let’s not forget the passion: my 
excitement for the weekly planner was a hundred 
times more evident than what I had shown for my 
initial print line.

A period of pre-orders and a timely product 
launch followed, and thanks to the excitement and 
promotion generated along the way, my first planner, 
the 2016 Refresh Weekly Planner, sold out in a matter 
of weeks. Although I’m a company of one, to say 
this was a solo effort is far from accurate; the entire 
process of bringing this dream product to life was a 
collaborative, support-driven endeavor that was only 
realized due to the great people around me.

HAVE AN IDEA? START TALKING.

Do you already have an idea of something you’d 
LOVE to build, create, or design? A dream to sell a 
single product that solves a BIG problem or maybe an 
entire line of beautiful, functional products that so 
perfectly accompany your brand?

Start talking.

Your dream of creating something or doing 
something amazing in this world is only going to 
remain a dream unless you make it known. Let it out 
of your own mind, and start sharing your brilliant 
ideas with those around you. That’s truly the f irst 
step to product creation, and yet possibly the hardest 
step in the whole process. Make it a point to start 
telling friends and family about this thing you want 
to do or create and how it will help or benefit them; 
talk to colleagues and even strangers about the idea. 
Be brave, and tell the world.

Then: listen. Listen to the responses and the 
feedback. Don’t be afraid to hear the criticism 
along the way. The encouragement is amazing and 
definitely has a place in keeping your momentum 
up, but listen carefully to the constructive feedback 
you’re receiving, as those voices are the ones that will 
help shape and perfect your product or idea. Make 
notes of things you hear over and over again and take 
them into careful consideration as you move forward 
in the creation process. Send out surveys, and gather 
that feedback, as well. See what else is out there, 
and f igure out early on what will set your product 
apart from the competition. Any data, constructive 
feedback, and market research you can aggregate at 
this stage in the process is the best thing you can do 
for your idea.

BROKE IS BEAUTIFUL .

No matter what your situation is, leading your 
life with a mindset of abundance is a great way to be. 
When it comes to your business, however? Broke isn’t 
such a bad thing. In fact, Daymond John’s book, “The 
Power of Broke” focuses on just that: succeeding (and 
thriving!) when money isn’t your greatest resource.

When I launched my first planner in 2015, there 
was no infusion of capital or investors to make it 
happen — I was working solely with my own cash 
on hand. That made it easy to set a budget and 
stay within it. When your resources are f inite, you 
f igure out how to get creative and make the most of 
what you have. Although I didn’t have the power of 
money on my side, I did have the time, energy, and 
creativity to propel my idea forward and start the 
creation process.

If you don’t even know where to start? Begin 
by asking questions. Pick up the phone and talk to 
manufacturers, post questions in online groups, 
and keep asking until you stumble on the answer or 
solution you need to move forward. I didn’t know 
a thing about binding notebooks and f inding gold 
wire to bring it together — until I talked to a series 
of maybe four or f ive reps at different companies that 
ultimately led to me purchasing a binding machine 
to use in my home. (See what I did there? Paying 
someone else to bind was going to be crazy expensive 
for my first run, so I took to the DIY method and 
made it happen on a budget.)

“Your dream 
of creating 
something 
or doing 
something 
amazing in 
this world is 
only going 
to remain a 
dream unless 
you make it 
known. Start 
talking.”
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You do not necessarily need a shark from Shark 
Tank to invest in your product in the beginning; 
get a litt le creative and f ind ways to leverage your 
“broke-ness” to make it happen.

KEEP THE CUSTOMER IN MIND.

Here’s a biggie I cannot stress enough: don’t 
lose the integrity of the product by cutting corners 
to f ind a halfway-solution. You set out to create a 
product that somehow is going to make the lives of 
many consumers better. This is the “why” behind 
your product, and losing sight of the problem you’re 
solving is like leading without purpose.

Stay closely tied to the reason why you set out to 
create this product in the f irst place — what saving 
grace are you bringing to the world that didn’t exist 
before? Or maybe exists in a new and better way, 
now? Write it down and tape it to your computer 
or planner, if you have to; the constant reminder 

of your why will help keep you on track with the 
original goal and ensure you’re making the best 
decisions for your future customers along the way.
THE JOURNEY STARTS HERE.

Listen up: there is no rule out there that says 
you must wait for the “perfect day” to begin a new 
journey; in fact, as far as I’m concerned, TODAY is 
the perfect day to start. The choice to move forward 
on it and make it happen is your decision, through 
and through. That’s the beauty of being your own 
boss, right, friends?

If you have a brilliant idea that you’re just over 
the moon about and can’t wait to share it with the 
world, take one small step today toward realizing 
that idea and making it a reality. Send an email, 
make a list, sketch it out — whatever you have to do 
to start the momentum. You may regret not trying, 
but you won’t ever regret being brave. 
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Embracing 
the Journey
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Celine Mactaggart 
Celine Mactaggart is the founder of 24 East, the first lifestyle blog of the East Bay. She is 
a fourth-generation East Bay resident and Oakland native. Celine loves stories of people 
collaborating to support each other in the area, unveiling a behind the scenes look of daily 
life, and anything to do with the indomitable, California spirit of creating your own path. 

She is a freelance writer, has a master’s degree in nonprofit administration, and is a mother 
of three young children.

When standing on the edge of a new chapter or 
threshold, we often have countless worries about 
how we will be perceived by others once both feet 
step onto that blank page. We may ask, “What 
will my peers think? Will I be judged kindly? How 
will people in my life adapt…will they treat me 
differently, because, seeing me in a different light is 
new for them too?” These can be diff icult questions 
to ask, and it can be even harder when we start to 
hear answers that we don’t expect. 

 But I was surprised at the harsh judgments that 
came from me when trying to define my new role 
as a freelance writer and blog founder, and how by 
seeking to define the “right” and the “wrong” ways 
to do this job both hindered my productivity, and 
affected my mentality.

We might be the f irst generation where there is 
virtually no barrier to entry when jumping into the 
creative space. For example, if you want to start a 
blog you get a domain, f ind a template theme, and 
then go for it. But I wondered: After having three 
children in less than four years and being a full-time 
stay at home mother for six years, how do I shift my 
thinking, habits, and perceptions of myself from 
solely a mom-role, to that of a working professional 
as well?

I struggled. And stil l do.
Three things have become helpful to me on this 

journey of seeing myself positively in having a new 
role:

The f irst one is that by stepping through the 
door of compassion for yourself, you set a strong 
foundation. It is ok to make mistakes, not know the 
answers, and even not know where you are going. Be 
compassionate with yourself for not having an exact 
roadmap of how your view yourself. 

 Secondly, how you view yourself may differ day 
to day. Do not lock yourself into what aspects define 
your role, it will likely change and give yourself a 
gracious margin to adjust to that. 

 Lastly, don’t rush to define yourself. There is 
a beautiful verse from the poem, Ithaka , by C.P. 
Cavafy:

Keep Ithaka always in your mind.
Arriving there is what you are destined for.
But do not hurry the journey at all.
Better if it lasts for years,
so you are old by the time you reach the island,
wealthy with all you have gained on the way…
We often feel safer when we can define ourselves 

and our roles because it gives us a sense of certainty. 
But, like with all journeys, we can never truly know 
how they will go, or where they will eventually take 
us. 

And as the poem suggests, keeping the 
destination in mind and in this case, the ideal and 
most accepting view of yourself on your horizon, will 
give you the exact journey that you need: one that 
most likely, needs no definition.  

FEATURING 
24EAST.COM

@24_EAST

PHOTOGRAPHY   
SABRINA HILL

@THESABRINAPHOTO



20 B E L O N G - M A G . C O M   /   I S S U E  S I X



21

BIZ

B E L O N G - M A G . C O M   /   I S S U E  S I X

Living the 
Risk

I dreaded the sound of my alarm clock. It meant 
that my two hour commute was about to start, and 
being sandwiched into a train car with 100s of 
other commuters is not how I imagined my life. But 
everyday I rode the train to and from work, and 
everyday I sat behind a desk at a job I wasn’t in love 
with. I knew I wanted to break free, but the question 
was always, “How?”

I probably weighed the pros and cons about 100 
times, and the biggest thing that held me back was 
the security that my corporate job offered me. I 
wasn’t sure owning my own business could do that 
for me. But it can and it has!

I quit my corporate job one week before I started 
my own business. Was it risky? You bet it was! But 
was it worth it? Absolutely! Becoming a female 
entrepreneur is one of the best decisions I have made 
for my life. It has offered me freedom, f inancial 
support above and beyond that of my corporate 
job and it has made me a happier person which is 
completely worth it in the end.

When I started Piper Media, I had no idea what I 
was doing. But that was part of the excitement. I had 
this idea and knew where I wanted to take it, but I 
had to f igure it out one day at a time. While starting 
my own business, I made a lot of mistakes, but that 
is what it is all about. Those mistakes are inevitable, 
and you will learn and grow from them. It’s part of 
being an entrepreneur.

In the beginning, I offered trades to other 
entrepreneurs to help get me started. I traded social 
media services for website and logo design as well 
as photography. I collaborated with other business 
owners on guest posts to help get my name out 
there. I was shocked at how supportive other female 
entrepreneurs are. 

The biggest advice I can offer a new entrepreneur 
is to build a tribe. Facebook groups were a big part 
of my growth. Meeting other female entrepreneurs 
and having a place where I could turn for advice 
or answers was key to making my business work. 
Facebook groups have also offered a place where I 

Erin Montgomery
Erin is the speaker, writer and social media pro who heads up Piper Social Media. Living in small-town 

Hamilton outside of Toronto, she’s helped local businesses expand their reach and their presence 
online. She also works with driven, online creatives, sharing her 10 years of media and public relations 

knowledge to grow their businesses with targeted, customized content on all platforms. 
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FROM CORPORATE LIFE TO FEMALE ENTREPRENEUR 
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can show my expertise and gain trust with fellow 
like-minded ladies--it has even brought me a couple 
clients.

Being a female entrepreneur has not only 
empowered me to follow my dreams, but it has also 
given me a voice to inspire other women who are in 
similar situations--women looking to leave the 9-5 
routine behind. So let me offer up a litt le insight: it 
takes guts, determination and multiple cups of coffee 
or wine, depending on your preference. Now it can 
be a litt le lonely at times not having coworkers to 
chat with or water cooler gossip to distract you, but 
there are ways to help you build a tribe of people who 
you can turn to when your ideas don’t quite make 
sense. 

In my time as an entrepreneur, I have relied 
on a few tools that have kept me on track, have 
helped me manage my time (which can be diff icult 
when distractions like netf lix, piles of laundry or 
impromptu lunch dates) and have helped hold me 
accountable at times. So let me share those secret 
tools with you. 

17hats / This tool has been my saving grace when 
it comes to invoices and contracts! It has automated 
the way I send my documents to clients. I use 17hats 
to track my leads, my quotes and all invoices and 
contracts. 

Hootsuite / Now I know that there are a lot of 
social media scheduling tools out there, but for me, 
Hootsuite Pro is my go to. It allows me to schedule 
posts for all clients on every platform and it helps me 
to stay organized, which for me is a HUGE plus. 

Canva / I am not a graphic designer and, as 
an entrepreneur, hiring someone to design every 
graphic for me is not an option. Canva has allowed 
me to design all my social media graphics, pinterest 
templates and cover photos. 

Wix / I totally understand all the love for 
Wordpress and SquareSpace but for me Wix has 
been amazing. I am able to edit my blog easily and 
quickly. I can make quick edits to my sight at any 
time, and the contact us form on the website is great 
for potential clients. 

Making the decision to become a female 
entrepreneur was an easy one, but making the 
decision to quit my corporate gig was not so easy. 
If I had to do it all over again, I would have stopped 
weighing all the pros and cons and just dove in, head 
f irst. It is a scary road, but when you sign that f irst 
client all those fears just dissolve. You can always 
f ind a job in the corporate world, but how many 
opportunities are you going to get to start your own 
business? 
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On the Brink
of Something

Beautiful
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I have been in the dark. I have felt lonely in 
the midst of smiling faces. I know what it’s like 
to wonder if I’m enough. I know what it’s like to 
teach teen and tween girls about shining and having 
healthy self-esteem, all the while feeling like a fraud 
because I struggled with the very same thing. I have 
been in the dark, but I’ve also learned how to live in 
the light.

Marianne Williamson once stated, “Our deepest 
fear is not that we are inadequate. Our deepest fear is 
that we are powerful beyond measure. It is our light, 
not our darkness that most frightens us.” This is a 
great quote. But do you actually believe it? I didn’t. 
Not for a long time.

It’s easier to believe that we’re mediocre instead 
of believing that we’re “powerful beyond measure.” 
Humanity was made in the image of God, and with 
that comes the stuff of greatness, power, and beauty 
inside of me. Yet when you battle with depression 
like I did, it’s so hard to see the greatness that lies 
within you. 

Fear is a crippling, enshrouding lie. If you aren’t 
careful, you’ ll allow these lies to lull you into a place 
of perpetual inadequacy. You cease to try because 
you begin to believe your efforts aren’t worth it. But 
what if these fears are just the mask to your deeper, 
stronger fears of what you actually can accomplish?

I once saw the movie The Inheritance. In it, the 
main character, Edith Adalon, discovers that she is 
the cousin of the family she serves as a companion to 
and an heiress in her own right. Yet in her desire to 
keep things the same, she attempts to burn the proof 
of her inheritance. Her friend steps in to save the 
day, reveals her actions to her family, and in the end, 
she gets to keep her family, gets her man, and owns 
her inheritance. A very happy ending indeed.

As litt le girls, we grow up with such big dreams! 
Then life comes along for many of us and tells us that 

those dreams are unreachable. And other times, we 
glimpse of our own greatness, yet the very image of it 
scares us away. Not because we think we can’t attain 
it, but, like Edith Adalon, because we can - and we 
aren’t quite ready for how it will change our lives. 
And believe me, it will. 

There are a thousand questions we ask ourselves. 
Sometimes I just wanted to hide from the world. But 
in the end, I couldn’t. The power that I knew was in 
me began to call out louder than my fears. My faith 
fueled me, and my heart forced me over the threshold 
of fear and into the collateral beauty of walking in 
my truth. 

Fear will always call to me. But the power of 
the beauty of what I could become calls louder. Not 
everyone has understood the changes I’ve had to 
make. Some think I think I’m too fancy for them. 
Some can’t decide what to think about the changes 
I’ve made. But I owe it to myself, my daughters, and 
the girls I mentor to live my life fully believing in the 
beauty that is me. 

If you’d like to embrace your life’s beauty as well, 
consider these pointers:

BE WILLING TO GROW. Although painful, 
self-work and self-ref lection is truly the gateway to 
a shift.

BE WILLING TO ENGAGE. Go out of your way 
to engage with others to get a different opinions than 
your own.

FIGHT WHAT’S FIGHTING YOU. If it’s 
depression, seek joy. If it’s isolation, seek community. 
If it’s self-doubt, seek positive reinforcement from 
loved ones.

I have been in the dark. I have wrestled with 
depression and been challenged by the thoughtless 
opinions of others. But I have also lived in the light 
and that is where I choose to remain. Choose to live a 
life of beauty. 
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A two time Stellar and Dove Award nominee, Melinda leads worship across the country in 
various churches and conferences. Her prophetic ministry through music is embraced by vast 
audiences of diverse backgrounds and cultures. Currently based in Sacramento, California 
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camps for girls through her foundation, Glam Camp for Girls. She enjoys traveling around the 
country mentoring and inspiring young women.
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It’s All About 
the Money

5 WAYS TO GET FROM CRAZY TO CLEVER WITH YOUR BIZ FINANCES
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The other day, I had lunch with a good friend 
of mine. Tied into our conversation of being 
business owners and the joys and challenges 
of entrepreneurship, she expressed her many 
frustrations around managing the f inances for her 
business, a common theme with many small business 
owners. 

She complained about how she dreads the end 
of each month because she has to deal with the 
complexities of her business f inances that can 
sometimes be confusing, most times tedious and 
generally annoying. After all, she got into business to 
pursue her passion and not to create balance sheets 
or spend hours on profit and loss statements.

If you share in my friend’s frustration, rest 
assured that managing your business f inances does 
not need to be complicated. I’m going to show you 
just how you can wipe the stress plate clean and start 
afresh with a solid structure with these 5 tips.

1. KEEP YOUR PERSONAL AND BUSINESS 
FINANCES SEPARATE. Whether you are in the 
early stages of your business or a seasoned business 
owner, it’s very important you have separate 
f inancials for your personal life and for your 
business. This means separate bank accounts, credit 
cards etc with no overlap between your personal 
f inances and your business f inances.

Having separate accounts might seem like an 
annoyance but from a tax and legal perspective it 
is essential to avoid any issues. It also reduces the 
stress of f iguring out what transactions or expenses 
are personal versus what are business when it comes 
time to perform financial assessments, create reports 
and also during tax time. Think about it this way, 
separating your business and personal f inances 
equals peace of mind.

2. GET AUTOMATED. If you f ind that you 
are spending hours working on excel spreadsheets 
and troubleshooting formulas, it’s time to let go of 
that tedious and manual tracking of your business 
f inances. There are so many amazing and affordable 
tools out there that take the stress out of tallying 
your transactions and help you create things like 
expense reports, balance sheets, profit and loss 
statements and so much more. 

Take back your time by leveraging one of these tools 
so you can get back to doing what matters most - 
pursing your passion. My favorites are WaveApps 
(this one is free!), Fresh Books and Quick Books.

3. HIRE A BOOKKEEPER OR ACCOUNTANT. 
A good bookkeeper or accountant is an essential 
member of your team especially as your business 
grows. Not only will they help you prepare for and 
f ile your taxes, they can also provide you with 
recommendations that can save your business money, 
keep you up to date with the latest tax laws and help 
you handle payroll. They can also help you prepare 
annual statements, documentation to support getting 
f inancing and work with you through an audit (in 
the event that your business ever gets audited). 
Consider your accountant as a professional stress 
reliever.

4. UNDERSTAND YOUR EXPENSES. In other 
words, you want to understand how much money you 
need to bring in every month to pay your monthly 
expenses plus recover any startup or costs (including 
any loans you might have taken). You also want to 
determine what expenses are unnecessary and where 
you can cut back. Understanding your expenses 
means there are no surprises, and you’ ll have a really 
good idea of what’s going out each month.

5. CREATE A BUSINESS BUDGET. Just like 
you need a personal budget to be successful with 
your personal f inances, you need a business budget 
to be successful with your business f inances. Your 
business budget basically allows you to manage your 
business f inances properly by helping you stay on 
top of your income and your expenses. It can also 
help you with forecasting/planning because you can 
leverage your business budget to create income and 
expense projections. Don’t have a business budget? 
You want to get on it asap. 

One of the keys to your small business success 
is making sure you manage your business f inances 
properly, and it doesn’t have to complicated. Take 
some time out to set things up the right way, and in 
return, you’ ll become organized, have peace of mind, 
be less stressed out about your business numbers and 
you can focus on building out your amazing empire.

Here’s to letting the stress go! 

Bola Onada Sokunbi
Bola Onada Sokunbi is a certified financial educator, money coach and the founder of 
CleverGirlFinance.com, a platform that empowers women to take charge of their finances 
and lay a solid financial foundation for their future in order to live life on their own terms.
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How to 
Overcome the 
Need to Prove 
Yourself
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Brandilyn is a Los Angeles based transformational coach, writer, speaker and retreat host. She 
has hosted workshops around the world where she teaches people how to challenge beliefs that 

constrain them and re-imagine themselves for the better. She specializes in helping women 
re-connect to their bodies and re-discover their unique talents and passions. You can connect 
with her at her website, www.BrandilynTebo.com, on Instagram @Brandilyn_Tebo, or on her 

YouTube channel www.YouTube.com/BrandilynTebo

As we go through life, we encounter a series of 
perceived failures (i.e. I wasn’t picked for soccer, my 
dad walked out, my crush turned me down, friends 
laughed at me, etc.). In response to this, our minds 
rationalize that because we failed, it must mean 
that we are fundamentally not good enough. These 
beliefs about our inadequacy often fester under the 
surface, undetected. Because of these subconscious 
beliefs, we often exert lots of time and energy in a 
futile attempt to prove (to ourselves and others) that 
we are, in fact, good enough. These beliefs guide our 
lives and shape our actions in unseen ways.

One of the biggest smoke screens for feelings 
of inadequacy is the need to achieve. We set goals 
that we hope will help us prove our worth. Then we 
get so caught up in goal achievement that we are 
(conveniently) distracted from having to confront 
our underlying feelings. This article is designed to 
help us identify which mind-based goals have their 
root in feelings of unworthiness, and replace them 
with heart-based goals rooted in a knowledge that we 
are enough. 

Take a moment to write out a list of all of the 
goals that you currently have in your life--whether 
it’s to get that promotion, f ind that partner, get those 
followers, run that race, lose that weight, write that 
book, etc. 

Now, take a look at each of these goals and ask 
yourself the following questions:

1) Do I believe that once I achieve this goal, life 
will magically be better?

2) Does my goal drain me of energy?
3) Does my goal feel like an obligation?

4) Do I feel down about not achieving my goal, or 
not achieving it fast enough?

5) Is the pursuit of this goal actually making me 
less happy in my life?

6) Have I committed to this goal because, 
somewhere deep down, I feel that I need to prove my 
worthiness before I am allowed to feel good?

7) Do I feel like I have to accomplish this goal to 
satisfy external forces?

8) Do I f ind myself checking out, in my head and/
or resorting to numbing behaviors in order to work 
towards this goal?

9) Is the incentive for the goal future-based 
(once I lose 20 pounds, I’ l l feel healthy) rather than 
now-based (I feel healthy right now because I have 
adjusted the way that I eat)?

If you answered yes to any of the above questions, 
it is important to look closely at why you have chosen 
this goal. It might be time to ditch the goal, or at 
least create a new (more empowering) context for 
why you want to achieve it.

For example, for a long time I thought about 
getting my master’s degree. I knew I didn’t really 
need it in order to do what I wanted to do, but 
subconsciously, I felt like I had to prove to myself 
and others that I was good enough. I didn’t want 
my master’s degree for the sake of the degree itself, 
I wanted it because I felt like a masters would give 
me permission to be confident and proud, and to go 
after my dreams. But then I realized that what I was 
truly after was confidence and pride and permission 
to do what I love, not a master’s degree! I got real 
with myself about the fact that I was using my goal 
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of a master’s degree as an excuse for not having 
to give myself that permission right then. What 
I really wanted to do was to launch my business. 
The master’s degree was a stand-in that helped me 
postpone having to confront my real dream.

So rather than focusing on attaining something 
external, I focused on inwardly giving myself 
permission to be confident, proud and do what I 
love. It was a short-cut to what I really wanted. 
Once I’d done that, I no longer had to get a master’s 
degree, and could really see for myself whether or 
not I really wanted to. Now, I’m free to go get my 
masters or not...and hey, maybe one day I will, but 
at least I’m not deluding myself into thinking that 
something external like a master’s degree will give 
me something that I actually can give myself right 
now.

See, anytime we believe that we have to 
accomplish something in order to prove ourselves—
we are not free. We are bound by the goal. The goal 
has power over us, not the other way around. Future-
oriented goals, goals that we have because we believe 
that achieving them will make us complete, are often 
rooted in a feeling of not-enoughness. 

For example:
- someone who wants to lose weight to prove that 

he/she’s not lazy or gross
- someone who wants to make 6-figures to prove 

that he/she’s not stupid or inadequate
- someone who wants to run a marathon to prove 

that he/she’s not weak
- someone who wants 10,000 Instagram followers 

to prove that he/she’s not a loser
These feelings of not-enoughness tend to parade 

around as ambition/determination. But really they’re 
a masked attempt to prove our worthiness. Often, 
people who are “goal-oriented” have deep rooted 
feelings of inadequacy. Our goals allow us to live in 
the future and prevent us from actually having to 
deal with the feelings of unworthiness in the present 
moment.

The problem is that we set these goals under 
the false assumption that once they’re achieved, 
the underlying feeling of inadequacy will dissolve. 

But the feeling of inadequacy tends to come from 
something that happened in our past that made us 
feel not good enough. Trying to achieve a future goal 
to heal that past-based wound is nonsense. When 
we actually achieve the goal, we may feel good about 
ourselves for a time, but it’s like putting icing on top 
of a mud pie. Eventually, the same uncomfortable 
feeling that caused us to set the goal in the f irst 
place resurfaces. Our core beliefs about ourselves re-
surface, and we begin the cycle all over.

If I had an experience of failure in my past that 
I have not made peace with, it will continue to run 
my present. I then try to compensate for that by 
achieving something in my future. The unconscious 
thought process goes like this:

When ___________ happened in my past, 
it made me feel like I’m ___________ (some 
version of not enough). Therefore, I will achieve 
____________ in order to prove that I am 
___________   enough. Once I’ve proved that, then 
I’ l l give myself permission to do what I really want, 
which is ___________.

The truth is, no matter how much weight we 
lose, money we earn, followers we gain, miles we 
run, the belief about ourselves remains. Then we 
run ourselves into the ground believing that if we 
just achieve a litt le bit more, we’ ll f inally prove to 
ourselves that we’re good enough to live true to 
ourselves (enter: workaholism, compulsive exercise, 
eating disorders, perfectionism, drug addictions, 
etc.).

So, for each of your goals, ask yourself, “What 
way do I think this goal will make me feel?” For 
example, “I try to get straight A’s because I think 
that it will make me feel loved by my family.” Then, 
ask yourself, “When in my life was I made to feel 
not-that-way?” For example, “When did I begin to 
feel unloved by my family?”

Now, your new goal is to make peace with that 
experience, whatever that means for you. If it means 
to call your mom crying, do that. If it means to 
meditate daily and send love to yourself, do that. If it 
means to write and write and write and write about 
all of the times you have felt unloved until you are 
thoroughly sick of the drama of that story, then do 

“When we let go of the goals 
that we think we have to do to 
prove ourselves, it creates a 
void, and what we really care 
about fills its place.”
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“When we’re 
living true to 
ourselves, we 
have nothing 
to prove.”
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that. Do whatever you have to do in order to face the 
experience of unworthiness head-on or else it will 
continue to run your life.

Typically, the thing you’re seeking in the goal 
is exactly the thing you need to give yourself. 
For example, maybe deep down you believe that 
becoming famous will gain respect. The belief that 
this external respect will complete you is an il lusion. 
We tend to believe that once others feel a certain 
way about us, we will feel that way about ourselves. 
But the truth is (cue Natasha Benningfield) no one 
else can feel it for you. Only you can let it in. And 
you can give the experience to yourself now. You 
don’t need to achieve anything else in order to have 
permission to feel how you want to feel. In fact, only 
once you give yourself permission to feel how you 
want to feel and stop trying to prove yourself will 
you be led by your true calling.

Until we are able to actually address the feeling 
of inadequacy, we will continue to seek redress 
through achievement, and it will always evade us.

If you answered yes to the questions at the 
beginning of this piece, I assert that your goal is 
covering up past-based feelings of inadequacy. If 
you can’t identify the experience that caused these 
feelings, that’s okay. It is enough for you to identify 
that inadequacy is at the source of your desire to 
achieve. You now can see that your work is to address 
the inadequacy, not cover it up with achievement. 
The point is to make the unconscious thought 
processes that govern our behavior conscious and 
reclaim our power from them. The temporary 
gratif ication of achieving the goal is the booby prize. 
The real reward is in the growth opportunity. 

When we are able to see the source of your goals 
for what they are, we are free to choose. When we 
call out the goal for what it is—a mask for feeling 
inadequate—we are free to take it or leave it.

A litmus test for whether or not to keep the goal 
is this: Will the pursuit of this goal make me feel the 
way that I want to feel?

Most people set goals because they are deluded 
into thinking that achieving the goal will alter how 
they feel about themselves. But, when we think about 
it, the moment that we achieve a goal is just any 
other moment. The goal doesn’t actually exist outside 
of our experience of achieving it in the moment, and 
then it’s gone. It doesn’t fundamentally alter us. It 
doesn’t heal the core sense of unworthiness.

Our experience of ourselves is not given by 
what we’ve done in the past. I’m not a confident 
person because I got good grades in school. I’m a 
confident person because of what I believe that I can 
accomplish in the future. The way I feel right now is 
a function of what I think my future is going to be 
like—not what I’ve done in the past.

It’s an il lusion to think that achieving goals 
makes us more confident or happier. In reality, we 
achieve a goal and then we give ourselves permission 
to be confident and happier. The two aren’t actually 
connected. We don’t need the goal in order to feel 
that way; we just act like we do. 

So instead of needing to achieve goals to feel the 
way we want to feel and then forcing ourselves to 
accomplish them, why not pick goals that make us 
feel the way we want to feel while we’re going about 
achieving them? 

When we have goals that aren’t rooted in feelings 
of unworthiness, they pull us forward effortlessly. 
When our goals are true to ourselves and what we 
really want, inspiration f lows and calls us to act. Our 
natural gifts and talents aren’t blocked by the belief 
that one day we’ ll be good enough. When a goal 
resonates with us, it goes to work on us in the present 
moment. It makes us come alive. Not once we’ve 
achieved it, but right now, in the pursuit of it.

The destination is just an excuse for the journey, 
after all. The moment that we cross that f inish 
line or get that paycheck is one singular moment, 
that vanishes as soon as it happens. The real joy 
in achieving our goals is in how they alter who we 
are in pursuit of them so let’s choose goals that 
positively alter how we feel in the present. That way, 
the reason for the goal is satisf ied in every moment. 
We’re not hanging on to the il lusion that it will be 
satisf ied once the goal is accomplished.

When we’re living true to ourselves, we have 
nothing to prove. We’re living our purpose because 
we’re living our purpose. There’s no “in order to..”. 
There’s no “so that one day…” It just feels good 
doing it for the sake of doing it, not because once it’s 
done. We’ll have proved ourselves and we’ ll be good 
enough.

For example, let’s say I choose to run a marathon. 
If that goal is right for me, it will make me feel 
strong, determined, confident and/or adventurous 
in all the moments leading up to the actual race. 
However, if running a marathon doesn’t really 
inspire me, and I’m only doing it because I believe 
that I will feel better about myself once I’ve done it 
(just because I can say I did it), then I have the goal 
for the wrong reasons. It will create disappointment 
and suffering when I achieve it and realize that my 
relationship to myself hasn’t changed. 

What would it be like for you to let go of all of 
the goals that are weighing you down and replace 
them with goals that let you feel how you want to 
feel? Then, whether or not you achieve the goal, 
you get to feel the way you want to feel, and your 
happiness isn’t depending upon something external. 
When we let go of the goals that we think we have to 
do to prove ourselves, it creates a void, and what we 
really care about f il ls its place. 
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Getting 
Through the 

Door

Inf luencer marketing has evolved and changed 
so much since I started blogging in 2007. We went 
from a space where bloggers were seen as people 
who shared their “Dear Diary” entries for the 
world to read to showing the world the validity 
of blogging as a small business. Where marketers 
used to see more value in billboards, radio ads, 
commercials and print, we are seeing a move towards 
the understanding that if your customers aren’t 
talking about your products, then your brand isn’t 
as valuable as you’d like to think it is. After all, 
aren’t you more likely to buy and use a product that 
someone you trust has shared with you and is also 
using? This is called creating brand loyalty. This is 
where inf luencers like you and I come in.

Brands are realizing that there is more value 
in having people talk about their products (a lot!) 
in hopes that the trickle down effect will lead to 
a purchase.  Content is a key aspect in the sales 
cycle. This is very valuable to inf luencers who have 
products they love and could create content around 
for marketers on an ongoing basis--for a fee of 
course, because we all know that no one can afford 
to go to work for free. And if the brand or marketer 
wouldn’t put in a 40-hour work week for free, 
inf luencers shouldn’t be asked to either. 

There are many ways for inf luencers to get in 
the door working with brands. However, be ready 
to work hard! Creating a partnership with a brand 
means that you, as the inf luencer, need to be ready 

Alissa Circle
Alissa Circle is a wife, mom, coffee enthusiast, fitness fanatic and CEO. She has been blogging 

since 2007 which evolved into a handmade accessory business and then a place to share life with 
others through food, style, fitness and travel. In the process, she has fallen in love with the blogging 

community and she co-founded Pollinate Media, a marketing company in the digital space which 
works as a matchmaker for bloggers and brands, and it’s sister company Weave Made Media.

Alissa is dynamic, enthusiastic and full of life and she shares that energy with the community around 
her—whether online or in person. You can find Alissa at: www.diaryofanaddic.co

FEATURING
WWW.DIARYOFANADDICT.CO
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PHOTOGRAPHY
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HOW TO SUCCESSFULLY PITCH BRANDS
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to work your tail off to make sure you have a well 
thought out plan, great, beautifully styled photos 
and an understanding that this is not “easy” work 
that can be thrown together. You need to be ready 
to go above and beyond and treat each client with a 
mindset of creating a long-term relationship. 

If you’re at a point where you feel you have 
built an authentic audience who engages when you 
post, you might be ready to start building brand 
relationships. Here are a few ways to go about doing 
that.

GET SOCIAL . Social media is a great way to 
connect with companies online. From commenting 
on their Instagram to striking up a conversation on 
Twitter or even re-tweeting and sharing content. 
Brands also love to see that you’re already familiar 
with their products. As the relationship grows, then 
privately message them to f ind out who to talk to in 
their PR department about working together on an 
ongoing basis. 

GET AFFILIATED. Affiliate marketing is a great 
way to get your foot in the door making an income 
sharing products you love. There are many aff iliate 
companies out there that offer anywhere from 3-15% 
commission on any items that people purchase from 
the links you share. Once you’ve built up traction 
there, you can use this as a way to build a bridge 
between yourself and companies with which you 
want to work.

GET REPRESENTATION. It can be diff icult to 
get in the door with brands and start generating an 
income. The fastest way to do this, if this is the next 
step you want to take in your business, is to work 
with an agency who already has built-in relationships 
with brands. Pollinate Media Group, the company 
my husband and I founded, is a great example of a 
community you can be a part of where weekly brand 
opportunities are sent out. Pollinate does all the 
hard work for you while you get to do what you love, 
work with great brands and get paid while doing it! 
#winwin (If you’re interested in learning more text 
‘Pollinate’  to 66866.)

HERE’S HOW TO BE PREPARED WHEN 
REACHING OUT TO A BRAND:

DO: Be ready to share, short and sweet, who you 
are, what you do and why you love the brand. Give 
them your idea for a unique way you want to partner 
with them that will make them feel excited and 
know that you’re interested in more than a one-time 
partnership. Include your media kit, this gives them 
a visual snapshot of who you are as well as your blog 
and social reach. 
DO: Ask them if they have a budget for brand 
partnerships, unless you’re ok with working in 
exchange for the experience and/or product.
DON’T: Make the brand feel like you’re doing 
them a favor by talking about their brand and start 
spouting off all your pricing. Remember, building 
a relationship needs to be kept in mind through the 
whole process.

I hope this helps you get started on your journey 
to working with brands. If you have any questions 
or are looking for a resource, feel free to email me at 
alissa@whoispollinate.com.  

“Be ready to 
share, short and 
sweet, who you 
are, what you do 
and why you love 
the brand.”
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Tiffany Tolliver + Michi Moore 
Michelle Moore, founder of Pretty and Profesh, held leadership positions in corporate

sales and marketing world for over 10 years. She left after realizing that these skills were
vastly missing in the world of women solopreneurship and the makers and creators that
are make the transition from their 9-5 to full time entrepreneurship. And the rest was

history. Tiffany Tolliver, the Pretty and Profesh Creative Director and owner of a luxury
branding firm, The EmmaRose Agency, found her true passion after serving over four

years in corporate social management. Using her natural ability to organize and innovate
highly successful Public Relations and Sales campaigns paired with her love for people,

she transitioned to the world of entrepreneurship to follower her passion of creating
beautiful lives for women in business. Together with Rachel Creveling, the trio empowers

women to reach for their dreams and pursue their passion.

Take a second to think about the exact moment 
when you decided that enough was enough. The 
moment when your true passion could no longer be 
ignored and your dreams grew far too large to f it 
in the small corner of your brain that you’d been 
shoving them into.

We each experienced this life-changing moment, 
and if you are anything like us, it scared the living 
day lights out of you.

Imagining the possibility of failure or 
embarrassment can be scary, but imagining that 
what your heart yearns to do just might actually 
bring true happiness into your life is enough to make 
you choke on your Pumpkin Spiced latte!

Whether you are gearing up to become a full-
time lady boss or building upon an exciting project, 
there will always be a time when you will have to 
tackle something new and make the decision to step 
into to the unknown. It is almost like receiving the 

keys to your brand new dream apartment: there is 
the smell of fresh new beginnings and immeasurable 
opportunities, plus tons of blank space to create.

And then the panic settles in.
There will be so many decisions to make.
The voices of doubt, the opinions of others and 

comparison arrive and begin to contaminate your 
new, big shiny dreams. Trust me, you are not alone!

Here at Pretty and Profesh we deal with the 
pressure of both self and societal imposed anxiety. 
Sometimes we f ind ourselves attempting to 
reach a standard of perfection that is completely 
unattainable. Have you been there? Go on, nod your 
head.

An overf lowing inbox, an untidy kitchen, and 
let’s not even mention that pile of clean laundry that 
has been staring at you for about four days. What 
if we told you those things don’t contribute to the 
awesomeness that is YOU? What if we told you that 

The Happy 
CEO
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you can have all of those crazy moments and stil l be 
a Happy CEO?! And that ultimately being a Happy 
CEO will allow you to not only focus, but kick down 
the door to your best life!

The Happy CEO is who we all aspire to be as a 
business owner. None of us intend to be a crazy-faced 
work-a-holic, but that’s what inevitably happens 
if we don’t give ourselves permission to be an real 
live human person. You know – the kind who own 
their f laws and take time to do what makes us happy 
anyway.

Most people go into business for themselves 
chasing a fantasy of f lexibility and freedom.

The freedom to go from working towards 
someone else’s dream, to bringing life to your own. 
To have the freedom to spend time with your family, 
friends, pets, Netf lix, whichever.

The reality for many is that you go it alone. Since 
you don’t have a “real job”, you have to work harder 
to prove you are actually working, and not just 
being lazy. That starts the endless cycle of working, 
working, working.

Working to pay bills.
Working to prove you aren’t crazy for leaving the 

traditional workforce.
Working to prove to your friends and family that 

you can do it all.
Working to prove to yourself that this was the 

right choice.
The Happy CEO focuses on getting back to the 

joy and excitement you felt when you f irst began. The 
daily grind can chip away at your “why” and the ups 
and downs of business can really take a toll on your 
inner f ire.

By taking breaks during the day, and learning 
that its ok to put yourself f irst, the transformation 
begins. Being a Happy CEO opens the door for more 
creativity, more inspiration, and an overall easier 
day-to-day life balance. It all starts with giving 
yourself a high f ive daily (transition to the next 
section).

GIVE YOURSELF A HIGH-FIVE

I like to refer to this concept as an “easy-hard” 
thing to do. When I say “pick f ive things that make 
you happy and then do them, every single day,” most 
ladies go overboard thinking that they have to take a 
day off...and only do happy things. It is much simpler 
than that. Let me explain.

This is about doing f ive things that help “refil l 
your well”. This way, you’re never running on empty, 
anxiously awaiting the day the stars align and you 
can take a dang day off.

Let me say one thing here: If you own your own 
business, you will never take a whole day off again. 
That’s why taking time every single day to do things 
that make you happy is so, so crucial.

To get started, take the time to make a list of 
everything you enjoy big and small. You can literally 
have anything, such as: going out for coffee, dancing 
around the house, cleaning, cooking, Nutella, 
f inishing a craft project, meditating, mani, pedi, 
bubble bath, working out, lunch with a bestie, taking 
an afternoon nap, a glass of wine, any hobby, literally 
anything. It’s best if it is not work related because 
the point of this habit is to help you step away from 
the business and its stressors for a period of time.

Just like scheduling a conference call or meeting, 
set up some time in your day to take a break and 
knock some of the items out. Your mission, if you 
choose to accept it, is to do f ive things a day. This 
is for you, so don’t f lake! You wouldn’t f lake on a 
client, or biz bestie, so don’t f lake on yourself.

After a while you wont even need the list, you’ ll 
be able to learn to enjoy each day. The positivity 
from these actions will f i lter down to your business 
and your personal life too.

Honey, you deserve it.

“Being a 
Happy CEO 
opens the 
door for more 
creativity, 
more 
inspiration, 
and an overall 
easier day-
to-day life 
balance. It all 
starts with 
giving yourself 
a high five 
daily.”
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THE BE HAPPY RIGHT NOW

This concept can take a litt le more practice that 
others.

Setting the intention to live your best life, by 
making the most of your life...as it is at this very 
moment, is truly a labor of love. Especially if your 
morning routine starts off a bit like ours: scrolling 
through the 8 hours of the perfect Instagram posts 
you’ve missed while you slept (okay, okay let’s be 
real, more like 6 hours).

We all know the famous Teddy Roosevelt quote, 
“Comparison is the thief of joy”. Well what they no 
one tells you is that comparison gives you a litt le 
something extra too.

It replaces your joy with jealousy, fear and anger.
Listen, we are all human and those feelings 

will indefinitely creep in from time to time, but it 
is our job to immediately recognize those feelings, 
immediately shut them down and begin the steps to 
seek out the joy in our everyday lives.

Realize How Far You’ve Come: It’s insanely easy 
to forget that there was once a time when the world 
seemed to cave in from every direction. Honestly you 
may feel like you are there right now. The truth is, we 
underestimate what we can accomplish in a year.

And I’d bet my front row seats to Beyonce 
(f iguratively speaking of course) that if you took 
30-minutes to write down all of the good things that 
took place over 2016, you’d be pleasantly surprised. 
So give yourself some slack why dontcha! Each day 
is a new moment with a fresh start. Grab that coffee 
and keep killing it!

Find Ways to Help Others: Nothing will get you 
out of a funk faster than lending a hand to someone 
in need! Take time to reach out to a fellow creative 
and work through some of their pain points or just 
offer a listening ear. You may even f ind that assisting 
someone else with an issue, or block, will help you 
get over a block in a totally different part of your 
mind. I like to live by the “give what you want to get” 
philosophy. It never fails me.

Develop Your Happy CEO Affirmations: 
Pretty+Profesh was created from a burning desire to 
grow a community of creatives based on powerful 
relationships and genuine support. For a while it was 
Pretty+Profesh...party of one. The aff irmations were 
basically words of encouragement, founder Michi 
Moore wrote for herself. These open statements put 
your focus on a positive outcome.

“I attract positive people and opportunities”
“There are no limits to what I can achieve”
“I live my truth everyday” are a few that were on 

repeat each day.
These aff irmations are taped to our mirrors. 

Even on the steering wheel of our cars.

BUILD YOUR HAPPY COMMUNIT Y

The relationships we’ve been blessed with over 
the last year or so, were truly manifested with 
absolute perfect timing. Who would have known that 
a completely random event could turn into one the 
best partnerships in the world. Okay, so we may be a 
bit biased but when you take into consideration that 
you are the sum of the people you spend your time 
with, you’ ll start to take a closer look at the character 
and soul behind your closest friends.

One of the most inf luential tools for f inding my 
Biz Besties is good ol ’ Instagram! I cannot tell you 
how many incredible women we’ve connected with 
via social media. It truly brings the social aspect 
back in to working alone as a solopreneur.

Coming from the corporate world, you get 
used to having people around. Even if they aren’t 
working with you, they are there. When it comes to 
networking, it was so “What can you do for me?”, 
and “Bring me clients and I’ l l give you this reward.”

That didn’t feel good to me. Not that it was a bad 
thing, it just wasn’t enough. It was what everyone 
did, but I didn’t want to fall into that trap. I wanted 
real connections, and having a tribe, or a few women 
you can talk biz to without the “what can you do 
for me” factor, is a relief. It also allows for natural 
connections and collaborations. Building your 
“tribe” is all about connecting and learning from 
like-minded [women].

The combination of community, collaboration, 
and doing what you love sums up the Happy CEO 
lifestyle and our mission at Pretty+Profesh. We are 
all in this together - good or bad. From anxiety and 
overwhelm, to support and celebrations, it’s great 
to know you have other women there for you, who 
know what you deal with on a daily basis. Sometimes 
friends and family don’t quite get it, and that’s why 
you so often see one of my favorite sayings: “Find 
your tribe, love them hard.”

And that is what we do.
This time of year especially, there is an overall 

feeling of renewal and new possibilities all around. 
Our goal as a community is to create a space for 
collaboration, and cultivate the new possibilities 
that are so abundant when we work together. Are you 
ready?! Let’s do it! 
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Breaking Up 
with Your 
Desk WITH  TAYLOR G RIGGS
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ART

Ah, an open desktop! The starkness of a clean, 
clutterless workspace brims with possibility, doesn’t 
it? I love seeing images of crisp, empty deskscapes 
(preferably white and with adorable, minimalistic 
touches like a tiny succulent or hot pink paperclips 
sprinkled atop them). It’s an Instagram worthy 
shot, can you picture it? An inspirational work 
environment can do wonders for one’s productivity, 
especially those of us working from home or as 
soloprenuers. We need all the motivation we can get!

Many of us had to get creative when it came to 
setting up our desk space. Some of you took to the 
nook at the top of your staircase to set up shop. 
Or perhaps you’re that girl rocking her work f low 
at the corner table in Starbucks (cute baristas and 
endless coffee, doesn’t sound half bad). Maybe those 
of you feeling overzealous and slightly ostentatious 
converted your garage into a chic, business bungalow 
complete with armchairs and a shag rug (major envy 
over here for you ladies and major respect for the 
hardware skills!). Or possibly you’re like me, and 
your desk is nestled to the side of your bedroom 
balcony door where the light pours in and your bed 
is always silently calling you away from tasks. Darn 
you, bed. Wherever your workspace, whether you’re 
making due in your bedroom or living it up in a long 
awaited spacious off ice, it’s your personal corner of 
the universe. It’s YOURS.

So I get it, your work space is sacred. It’s where 
your ingenious thoughts spring to life. It’s where you 
sit for hours on end, late into the night, perfecting 
your next blog post. It’s where the tears f low and the 
f ists clench. It’s a wicked awesome space, terribly 
wonderful, and the foundation for what you do.

But! But, but, but – hear me out on this. While 
we all grow attached to our desks, sometimes life 
beckons for a break up. Yes, a break up between you 
and your desk. Can you do it? It’s not forever. I’m 
actually not even talking about an extended period 
of time. I’m proposing a once-a-week break up.

Give the Keurig in the kitchen a break. Trade 
your fuzzy pink slippers for a cute pair of f lats. 
Power down the computer and cross over the 
threshold of your home into the outside world! But 
f irst, you need to arrange some meet-ups. These are 
meet-ups with other human beings. Yes, introverts, 
cringe-worthy I know. But trust me on this one!

We as creatives manage so much of our passion 
projects and businesses within the digital space. We 
can promote, communicate, and sell all from the 
web without ever stepping foot outside our off ices, 
let alone speaking to an actual person face to face. 
In doing so, we’re making moves in our careers, 
but we’re also denying our hearts litt le pieces 
of encouragement. There’s nothing like a warm 
conversation with a fellow creative, looking across 
the table into knowing eyes–eyes that know the 
struggle, eyes that know the joy of taking something 
and making it your own. Meeting up with other 
professionals in your industry gives you a chance 
to not only share successes but to share the hard 
stuff too! Even with all of the social media likes 
and comments in the world, sitting in front of an 
il luminated screen can stil l feel lonely. We need that 
human interaction, that physical discussion in the 
real, raw world. 

I love seeing Nancy, from “Happily Ever Nancy”, 
f lash that gorgeous smile in her latest Instagram 

Taylor Griggs

Taylor Griggs is the author of Sand and Sequins (SandandSequins.com), a spunky lifestyle and 
fashion blog full of encouragement and whimsy. A Midwest girl who traded familiar faces for exotic 
places, specifically the shores of sunny San Diego, Taylor aims to encourage those around her with 

positivity, intentionality, and just at touch of magic. She believes that the mundane is capable of 
magnificence if we only put on the right lens. In her spare time Taylor enjoys yoga, lingering in 

restaurant booths with coffee in hand, and exploring San Diego’s many hiking trails.
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post. Her thick-rimmed glasses and electric grin 
always catch my eye as I’m scrolling my newsfeed. But 
let me tell you, that grin is so much more wonderful 
in person. Meeting Nancy for coffee meant that I got 
to see her heart and her passion in addition to her 
gorgeous smile. It was something I felt too.

The digital space can be a fantastic way to connect 
with other entrepreneurs and creatives. While chatting 
via comments is great, direct messaging to set up an 
in-person-meet-up is even greater. I challenge you to 
break up with your desk once a week and get out into 
the community to meet with others who share your 
passions. Patronize your local coffee shop, initiate 
a blogger brunch like my friend and fellow blogger 
Alison of “City Leaper” or invite people to weekly 
coffee dates like camera-savvy, tattoo adorned Alyssa 
from “Coffee and Convos”. The possibilities are 
endless and your desk will stil l be there waiting for you 
when you come back from your real-life adventures. 
Unlike human beings, your desk will always take you 
back, so no need for Chinese take out, chocolate, and 
sappy movies.

It’s the best of both worlds really. After your 
off line creative connection you’ ll return to your 
workspace feeling refreshed, rejuvenated, and ready to 
get down to business.  -Sips Keurig coffee and smiles- 
Now, where are my bunny slippers? 

“The 
possibilities 
are endless 
and your 
desk will 
still be there 
waiting for 
you when 
you come 
back from 
your real-life 
adventures.”
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A DISCUSSION WITH ANN VOSKAMP

ART

Ann Voskamp  
Ann Voskamp is the wife of one fine, down-to-earth farmer; a book-reading mama to 
a posse of seven; and the author of the New York Times bestsellers The Greatest Gift 

and Unwrapping the Greatest Gift, and the sixty-week New York Times bestseller One 
Thousand Gifts, which has sold more than one million copies and has been translated into 

more than eighteen languages. Name by Christianity Today as one of the fifty women most 
shaping culture and the church today, Ann knows unspoken brokenness and big country 
skies and an intimacy with God that touches wounded places. Millions do life with her at 

her daily photographic online journal: www.aholyexperience.com.

When the book landed in my hands, I was a litt le 
leary at f irst. A book about brokenness? But then I 
read the book description:

The Broken Way. This one’s for the lovers and 
the suf ferers. This one’s for those whose hopes and 
dreams and love grew so large it broke their willing 
hearts. This one’s for the busted ones who are ready 
to bust free, the ones ready to break molds, break 
chains, break measuring sticks, and break all this bad 
brokenness with good brokenness. You could be one 
of the Beloved who is broken—and still lets yourself 
be loved. You could be one of them, one who believes 
freedom can be found not only beyond the fear and 
pain — but actually within it.

What do you do — if you really want to know 
abundant wholeness? 

This is the begging question behind every single 
movement of our lives—and The Broken Way is Ann’s 
search for answers that come in the most unexpected 
ways. If you feel too broken to be chosen … that’s right 
where you’re supposed to be. Your brokenness can 
make abundance. Discover The Broken Way — the 
way to not be afraid of broken things. There’s no other 
authentic way forward — but a broken way.

Is this you? It felt like me, which was why it was 
so meaningful to have the chance to have a one-on-
one chat with Ann about her book and it’s real life 
application and deep seeded meaning. 

The 
Broken Way

FEATURING 
AHOLYEXPERIENCE .COM

@ANNVOSK AMP
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Belong Magazine / The tagline for the book, “A daring 
path into the abundant life.” What does that mean? 

Ann Voskamp / I think abundance means ultimately, 
that we have a sense of profound gratitude and 
contentment. An abundance mentality is really 
about believing that there's always enough, that I 
don't have to be anxious for more. Not only is there 
enough for me, there's enough of me to be giving 
to others, and I don't need to hoard, I don't need to 
live closed-fisted in any way, I don't need to grasp. 
An abundance mentality frees me from the myth of 
scarcity and lets me live into a space of enoughness. 
And there is more than enough, not only for me, but 
for everyone. This mentality of “enough” is a catalyst 
for deep gratitude, deep joy and profound generosity 
which leads to great fulf il lment.  

You’re very real about your mental health experiences. 
Many women struggle with things such as anxiety and 
depression but feel too broken to share.

Anxiety comes from a place of fear that there's not 
enough, that they're not enough. I really think that 
this is the root of all anxiety. How do we live with 
the sense of intentionality that I don't have to be 
afraid of broken things, that I don't have to be afraid 
of that myth of scarcity, and that I live in a world 
of abundance--of unending grace that there will be 
enough for me and there will be enough for other 
people? And I can be enough even when I don't feel 
like enough.

If in the midst of that anxiety and that depression 
and that feeling paralyzed and overwhelmed, if I 
can go ahead and stretch out my hand, it will turn 
my own light on. I think real living is stepping into 
giving--even in the midst of my brokenness, if I can 
choose, even in the smallest ways, to live giving, it 
turns our light on to go ahead and reach one hand 
out. Over and over and over again, if I can be the gift 
to give it forward today--one small thing--I think, 
"Oh, my goodness! Even me in my brokenness, I can 
bring great joy to someone else.” Sometimes, the 
most powerful way to do our own interior work is to 
begin to look outward. 

Brokenness. Something we can all relate to, and if we 
take the time to actually look at our own story, we can 
see that the different areas of our lives that may have 
felt so broken at one time have led to something so 
beautiful. 

The brokenness is the beginning. Never to negate 
at any point that those places of brokenness are 
profoundly, unspeakably painful.  It does look like 
it's the end; it feels like it's the end. I think if we 
remember over and over again that feelings are 
meant to be felt. When you feel those feelings, how 
are you going to be moved, what response and action 

are you going to take after you felt those feelings? 
That's what we need to assess and f igure out--what 
we're going to do with the feelings. The feelings are 
meant to be felt and then they have movement, they 
have motion to them--how will those feelings now 
move you out into the world?  

So the brokenness is part of the way to abundance?

If we can actually turn towards it and feel it and sit 
with it, that’s when our actions allow broken areas to 
become seedbeds and for seeds to be broken to bring 
about abundance in our lives.

With this action comes the permission that this 
provides others.

We're giving each other the gift of going f irst. 
The shortest distance between two hearts is that 
brokenness that creates communion. What everyone 
is desperate for is to know we're not alone. I really 
believe that ultimately, with-ness breaks brokenness. 
When we go ahead and we put our broken hearts 
on the table, we create a safe place for other people 
to put their broken hearts on the table. We can say, 
“You're not alone; I am with you in this,” and that 
creates communion, that creates the abundance and 
the wholeness and the healing we're looking for to 
know we are not alone.

Change is inevitable. As you phrase it in the book, 
“The soil breaks to give us the crop, the sky breaks 
to give us the rain, the wheat breaks to give us the 
bread.”  

It's never going to bring you into abundance staying 
at the status quo. We want the abundance but we 
don't really understand that to get to the abundance, 
we’re going to have to go through a process of change 
and that change is going to look like brokenness. The 
box I'm in will have to broken. The mold I'm in will 
have to be broken. 

So brokenness is not the end of our story.

It's not the end of the story, and I think if we realize 
that, if we will be vulnerable enough and have the 
courage enough to share our own brokenness, we will 
experience the freedom that we can never experience 
if we hold up brokenness to ourselves. If we will go 
ahead and actually speak our brokenness out loud, 
then that's actually unlocking a key. We can walk 
away free and we're challenging other women to 
become key people, key people who can go ahead 
and unlock other women from the chains and the 
barriers that they have themselves boxed in.  

And being broken doesn’t make you unworthy.
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No. The upside-down thing for me was when I 
realized that I am broken and I stil l have a space 
at the table to share--not necessarily out of my 
strength. Maybe the greatest thing I can bring to 
the table and share with other people is my own 
brokenness, because that's the most transformational 
offering I can bring. Bring your brokenness and 
see it grow into great abundance far beyond your 
imagining if you' ll be brave and vulnerable enough 
to lay it down on the table.  

Generosity is also a word that is all over the pages 
of the book. You say, “There’s no life worth living 
without generosity because generosity is the function 
of abundance mentality.”

We want to be generous people, but the reason we 
aren't as generous as we would want to be or hope 
to be or thought we ever would be is because we're 
living into the mindset of scarcity as opposed to 
living into the truth of the abundance reality.  If I 
live in an abundance reality, there is enough to go 
ahead and generously give and then I f ind--oh, my 
goodness! I've been giving back more than I ever 
gave, and I have more to give.  

What about generosity towards yourself?

Exactly. I think The Broken Way is also about, “How 
do I go ahead and break away from the pressures and 
have rest and and an island of retreat?” Because we 
need that breaking away.

You dubbed the hashtag #BeTheGift in the book, the 
idea of a “Give it Forward” movement.

We get overwhelmed with the brokenness in the 
world and think, “I can't meet all this brokenness; 
I can't change the world at all.” We become sort of 
paralyzed and immobilized, but if we think, “How 
can I just be the gift; how can I give it forward in just 
one way every single day?” I think that empowers us 
to believe, “I'm part of the change.” It goes ahead and 
gives us a sense of meaningfulness and purpose in 
a profound way, and it doesn't need to be anything 
huge--very small things start to change culture. It 
doesn't have to be diff icult; it can be really, really 
small and it starts to build and create a movement, 
not only around us, but in us that's profound.

Let’s be honest, we are all busy. So how does this play 
out?

There's all kinds of things I'm doing to give it 
forward and it doesn't have to be outside of our 
own families. Even within our own families, being 
present to our kids in craziness and chaos and sitting 
with our partner, I think these are small ways--just 
the intention.

I think each of us are in positions of power and 
inf luence, and the time is now to go ahead and make 
a difference in one small way--to give it forward to 
someone else today. That's where we’re supposed to 
use that inf luence. 

Another quote that struck a chord: “Why not let the 
heart grow big with a love so large that it breaks your 
heart and gives bits of you away.” 

I love as well as I'm inconvenienced. So often, I have 
my agendas, my to-do-lists and I'm so focused on 
what I need to get done that I'm not focused on the 
relationship as the ultimate reality. At the end of 
the day, how can you live broken and give into an 
abundance of relationship and receive that all of 
those inconveniences are invitations to love? We get 
so focused on the accomplishments as opposed to the 
relationship. Relationship is the ultimate reality.

I want to live like that.The most abundant 
heart will be a heart that was broken and given in 
a thousand beautiful ways. I want a broken heart at 
the end, I really do, because I think a broken heart is 
evidence of how abundantly well I have loved. 
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DO IT YOURSELF

Andrea Handojo
Andrea Handojo is the founder of The Beautydojo, a blog dedicated to 
feeding your creative cravings. She's a SoCal girl that aspires to inspire and 
be inspired by sharing DIY crafts, beauty posts, and everything in between. 
When she's not being crafty you can find her with her second love: food!

Entryway 
Hexagon Shelves

MATERIALS:

Paint
Glue gun
Paint brush
Painter's tape
Wooden knobs 
Unfinished hexagon wooden box

DIRECTIONS:

1. Apply some painter's tape on the middle of your 
hexagon shelf. Make sure that the tape is neatly 
taped onto the wood. 

2. Take some white paint (or any color of your 
choice) and paint the bottom half of the shelf. 

3. Find some small wooden knobs and paint the 
top, so they stand out. 

4. Using a glue gun, stick the knobs onto your 
shelf. 

5. Wait for everything to dry, then hang up your 
self/shelves to create a stylish storage space for 
your entryway. 

FEATURING 
THEBEAUT YDOJO.COM

@THEBEAUT YDOJO
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PHOTOGRAPHY  JORDAN EMMIT T
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take  the
next step
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take  the
next step

@BELONG_ MAG  •  #YOUBELONG
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Thresholds
WITH SOFIA TOMÉ
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Sofia Tomé

Sofia Tomé is a photographer whose creative path began as a Sophomore in high school, where 
her love of the darkroom prompted her to pursue a BFA in Photography from the Parsons School 
of Design. Over the years, her style has evolved from conceptual and documentary to travel, 
landscape, and lifestyle photography. From early on, Sofia’s tools of choice have run the gamut 
from 35 mm to medium format to instant photography. Her love of the vernacular and folk art 
inform the lens through which she shoots and aspires to make the mundane, beautiful.

A Jersey City resident, Sofia began her career as a photo editor 10 years ago. Since then, she has 
pursued various opportunities in commercial, event, and documentary photography. Currently, she 
works as a full-time, freelance photographer. Her work has been featured in Victoria’s Secret, The 
Cult Collective, TravelDose, and DesignSponge, among other reputable publications and blogs.

Belong Magazine / You clearly have a thing with doors. 
What is it about them? 

Sofia / It didn’t actually occur to me until I started 
using Instagram more consistently, but looking back, 
I’ve always had a thing with facades, architecture, 
windows, doors, etc. As a litt le kid, I remember when 
it f inally occurred to me that my classmates also 
had their own lives and families outside of school. I 
remember wondering what it was like to be at their 
houses. It was as though everyone had a secret life - 
and it was fascinating to me! Even now, when I walk 
past a home, I wonder who lives there, what kind of 
jobs they have, what their Sundays are like... To me, 
the front door is a piece of the puzzle. What draws 
me to them is the curiosity about what lies beyond.

How does the theme “thresholds” resonate with you?

It resonates more loudly than ever. Right now, I’m 
going through a huge transition in my career. Despite 
the fact that I studied photography and worked in 
the industry, I’ve spent the last 6 years in education. 
I never stopped shooting, but the landscape has 
changed dramatically since 2010. 

At the beginning of the fall, I found myself 
on the cusp of an entirely different life. And even 
though working freelance is liberating, it also has 
tons of ups and downs. It requires tons of confidence, 
consistency, and self-motivation - things we all 
struggle with at times, myself included. I’ve always 
been a hustler, but I f ind myself hustling more than 
I ever imagined. At the end of the day, though, I 
believe deeply that it’s worth the risk to create a life 
that I’ve always dreamed of and to love my job, day 
in, day out.  

FEATURING + PHOTOGRAPHY 
WWW.SOFIATOME .COM

@SOFIATOME 

“To me, the 
front door 
is a piece of 
the puzzle. 
What 
draws me to 
them is the 
curiosity 
about 
what alies 
beyond.”
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Making 
Space

WHY SHOULDN ’ T THE PL ACES YOU LIVE AND 
WORK E XPAND THE J OYS OF BOTH?
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Like many creative professionals, I started my 
career in such deep, passionate love with my work, 
I was focused on absolutely nothing else. I was so 
captivated by all the amazing things I could do in 
my field, I spent every possible minute working. If 
anything got in the way, I viewed it as a distraction 
from my design life.   

But no matter how much you love what you 
do, at some point your inner self emerges from the 
sabbatical you’ve sent her on, and she demands the 
attention she truly needs.  

For me, this happened when I became a mom, 
and I realized that I could no longer contort my life 
to f it into a cubicle, or a corporate job description, or 
a standard 9-5 day. 

IS IT A WORK/LIFE BAL ANCE, OR A 
WORK/LIFE COLL AGE?

So where did I want to be? What kind of place 
would nurture my best work as a professional, and 
my best life as a person? These questions eventually 
led to a total deconstruction of my expectations 
about what a workplace had to look like, and 
ultimately to the creation of Barbour Spangle design, 
which my business partner Christi Spangle and 
I imagined as a true expression of who we are as 
designers, and as people. 

We envisioned a fun, playful, imaginative 
studio, where people could feel inspired, share 
ideas, experiment, laugh a lot, come and go as they 
need to, bring their dogs and kids in if they have 
to, and genuinely support each other, creatively, 
professionally and emotionally. 

Christi Barbour & Christi Spangle
Christi Barbour is an interior designer, a dreamer, an innovator, a workplace reinventor, 
a mother, a daughter, and a founding partner of Barbour Spangle Design in High Point 

North Carolina, not necessarily in that order.

FEATURING
 WWW.BARBOURSPANGLE .COM

@BARBOURSPANGLE 
@CHRISTIBARBOUR

PHOTOGRAPHY
DESILU PHOTOGRAPHY

@DESILUPHOTOS
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We believed with all our hearts that by creating 
this kind of environment, we would attract clients 
who shared our vision.

CLIENTS WHO GET YOU, GET YOUR 
BEST WORK

Like the family on these pages, for example. Of 
all the words you could use to describe this family, 
“drab” isn’t one of them.  (One look at Amanda’s 
closet confirms this.) So although Amanda and 
her husband Tyler initially came to us for help 
buying furniture and decorating, we sensed that 
with their fashionable aesthetic, family-focus, 
Southern hospitality and big, entertaining lifestyle, 
they needed more.  We came back to them with a 
thoughtful recommendation—to completely gut and 
renovate the entire f irst f loor, including moving 
the kitchen, dining room and den, and turning two 
bedrooms into one master. 

They took a deep breath, and realized what we 
were imagining was the house of their dreams. And 
we started working on a home that would ref lect 
their bright, colorful, personalities, and make their 
friends and family feel at home, too.

The result?  A colorful, happy, vibrant and 
engaging home sparked by creative interplay 
between pattern and color—and fil led with energy 
and laughter. This project perfectly represents who 
Barbour Spangle is as a design f irm, because it feels 
so genuine and authentic to the family who calls it 
home. 

We envisioned 
a fun, playful, 
imaginative 
studio, where 
people could feel 
inspired, share 
ideas, experiment, 
laugh a lot, come 
and go as they 
need to, bring 
their dogs and 
kids in if they have 
to, and genuinely 
support each 
other, creatively, 
professionally and 
emotionally. 
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The Art of 
Being in the 

Company 
of Women

Q + A WITH GRACE BONNEY OF DESIGN*SPONGE

Grace Bonney  
Grace Bonney is the founder of Design*Sponge, a daily website dedicated to the creative community. 

Design*Sponge was founded in 2004 and currently reaches nearly 2 million readers per day and has an 
equally large number of followers across social media platforms. Bonney has worked as a contributing 
editor at publications such as House & Garden, Domino and Craft magazines. She is passionate about 

supporting all members of the creative community; she runs an annual scholarship for up-and-coming 
designers, writes a free business column for creatives, and is the host of a weekly radio show, After the 

Jump. Her first book, Design*Sponge at Home, is a national best seller. After 12 years in Brooklyn, 
Grace now lives in New York’s Hudson Valley with her wife, Julia, and their three pets.

FEATURING 
WWW.DESIGNSPONGE .COM

@DESIGNSPONGE
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Grace has been supporting and spotlighting 
women running their own creative businesses 
through her national meet-up series, regular 
business column, and weekly podcast. In 2014, she 
realized that women in creative f ields, women of 
color, women from the LGBT community, women 
with disabilities, and women over 40 weren’t being 
celebrated or even included in the world of business 
books, conferences, and such discussions. So she 
set out to interview women of diverse industries, 
backgrounds, ages and races showcase their personal 
journeys as business owners.

This collection of interviews came together in 
her book, In the Company of Women, where over 
100 female makers, artists and entrepreneurs share 
how they set out to launch their own companies, 
how they navigate the ups and downs of running 
a business, what they learned from their mistakes, 
what success really means, and other important 
topics relevant to female entrepreneurs.

We were honored to have the opportunity to 
connect with Grace to discuss her new book and hear 
a little more about her story.

Belong Magazine / You ask nearly everyone you 
interviewed what they wanted to be when they were 
a child. How about you? And why is this question so 
important to ask?

Grace Bonney / I'm always fascinated by the 
connections between people's early ambitions and 
the paths they end up walking or creating as adults. 
There's almost always some sort of link, and I love 
looking more deeply into that to understand what 
drives people and motivates them.

When I was litt le my parents gave me an old 
typewriter and I would spend hours writing pretend 
stories and distributing them to my barbies, who 
were poised on different steps of our stairs, running 
their own office f loors. So I think from an early age, 
telling stories and publishing (in some way) was 
always an interest of mine.

You also asked if learning from a mistake ever led to 
success? Does this intrigue come from experience?

I am constantly learning from mistakes. I wish I 
had known earlier that mistakes would be an ever-
present part of work life (for everyone). I could have 
spent less time trying to avoid them and more time 
working on f inding and understanding the lesson in 
each one. Earlier this summer I bit off more than I 
could chew with projects I promised to f inish (from 
my podcast and new columns to an online class) and 
realized I couldn't handle it all with the addition 
of the book and the book tour (which were my #1 
priorities, outside of my family). So I had to stop, 
reevaluate, apologize and cut some things from my 
schedule. It was diff icult, but I ultimately was able to 

enjoy my book and book tour process and be present 
for that time period. Spreading myself too thin 
means no one gets my best efforts, so I'm trying to 
get better about doing less, but doing MORE in each 
of those projects I do take on. 

The title of the book—I love that it speaks two 
messages. That women are running companies and 
that women come together. How have you seen the 
latter, what does that look like and what have you seen 
occur in this space?

My wife Julia actually came up with the tit le of 
the book. She's a great namer and she really zeroed 
in on what the book meant for me, which is my dual 
love of business and community. The book tour has 
been one giant expression of the power of women in 
numbers and it's been a wonderful thing to see come 
to life. So many of us, myself included, need these 
safe spaces to connect, open up and find support 
,and in those moments I've seen women express 
major fears and then f ind immediate support and 
reassurance that they're not alone. Those moments 
are what get people over obstacles and keep their 
businesses moving forward. 

We clearly agree that community is essential. But we 
can’t be everything to everyone. I think that’s why the 
phrase, “Find your tribe. Love them hard,” has become 
so popular. What has been your approach to this? How 
do you navigate community? How has community 
been influential in your journey as a creative?

I think I've learned to embrace that community 
is always changing. Always. People will come and go 
and the key is not to love people so hard that they 
feel smothered or that they can't come and go as they 
need, but to love people and give them room to grow, 
change and evolve. I'm always looking for new people 
to connect with and to connect others with. For me, 
community is always about broadening the circle to 
invite new voices and new opinions that strengthen 
our team.

Grace’s new book, In the Company of Women, 
includes more than 250 stunning color photographs 
of women in their personal workspaces--from home 
offices to corporate cubicles, backyard studios to 
barns. Was we see more and more women of diverse 
backgrounds stand at the helm of their own shops, 
studios, f irms and companies, this unparalleled 
collection of interviews will be an important 
resource for aspiring entrepreneurs, post-retirement 
seekers, or anyone looking to make a career change. 

You can f ind In the Company of Women at all 
major book sellers.  
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"Community is always 
changing. Always. Love 
people and give them room to 
grow, change and evolve."
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Create a simple wreath with thin wire and a strand of corner store greenery
Dress tables with a f ine linen tablecloth and linen napkins
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CANDLES
AROMASOY CANDLES

ETSY. AROMASOYCANDLES.COM

LINEN
LOST IN LINEN

WWW.LOSTINLINEN.COM

RIBBON
MIDORI RIBBON

WWW.MIDORIRIBBON.COM

PHOTOGRAPHY
WWW.MARIADOK APHOTO.COM

@MARIADANIELLEDOK A

CONCEPT + ST YLING
MANDY FORLENZA STICOS

WWW.MANDYFORLENZA .COM

VINTAGE PROPS
WWW.LIT TLEVINTAGERENTALS.WORDPRESS.COM

@LIT TLEVINTAGERENTALS 

Warm & 
White

Mandy Forlenza Sticos
Mandy Forlenza Sticos worked in event marketing for 15 years prior to launching an event 

rental company in 2013; Little Vintage Rentals.  She also designs and styles weddings, events 
and photo shoots.  Mandy teaches Prop Styling regularly at The Fashion Class in NYC and 

is launching a mini online workshop, Styling for Social Media, this fall.  Mandy’s styling work 
has been published on Style Me Pretty, Wedding Chicks, mywedding Magazine, Trendy Bride 

Magazine, The Everygirl, Best Friends for Frosting and many more.

TAKE THE S TRESS OUT OF DECOR ATING WITH THESE 
SIMPLE IDE A S FOR YOUR HOME .
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Adorn all beverages with a thin slice 
  of lemon
Dress tables with a f ine linen tablecloth 
  and linen napkins
Use candles in canisters for less mess
Great creative with herbs
Leave a greeting at every place setting
Serve hot chocolate in teacups
Add greenery to a dish a sweet treats
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Italian Hot Chocolate Recipe

INGREDIENTS:

2 cups of milk (whole milk preferred)
1 1/2 teaspoon of cornstarch
4 tablespoons of white sugar (if using semi-sweet 
chocolate, reduce to 2 tablespoons)
2/3 cup of chocolate chips

Optional Toppings
Whipped Cream
Marshmallows

DIRECTIONS:

Whisk together half of the milk and all of the 
cornstarch. Bring the other half of the milk and 
all of the sugar to low boil on stove. Add in the 
milk and cornstarch mixture while continuing 
to stir until smooth.  Remove from heat and drop 
in chocolate.  Stir until chocolate is completely 
melted.  

Tip - Add additional milk to adjust thickness 
to taste.  Recipe may call for trial and error 
depending on your personal sweet tooth and 
type of chocolate used.  Have fun and top with 
marshmallows or whipped cream!

Make 2 cups of very thick, rich hot chocolate
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Ringlet
Market

WITH ELISE CR AWFORD
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Elise Crawford
Elise Crawford is a digital marketer and founder of Ringlet Studio, a boutique marketing firm that 

specialize in all things digital. She believes in making marketing simple, elegant and fun for women-
owned small businesses. She lives in Washington, DC, is engaged to her college sweetheart and 

dreams of one day sitting down to lunch with Chip & Joanna Gaines. 

RINGLET MARKET BELIEVES THAT…
You are irreplaceable.

You and your business have a purpose.
No one else can offer what you have to share 

with the world.
Your voice matters.

Ringlet Market is a workshop series for women, 
creative entrepreneurs in the Washington, DC area 
who are seeking to build their businesses with purpose, 
integrity and authenticity. Ringlet Market was started 
out of a whole-hearted belief that creatives in the 
D.C. area need a space for community, education and 
inspiration amidst a city of politicians and non-profits. 
Ringlet Market cultivates meaningful spaces for 
creatives, bloggers and business owners to connect and 
learn. Ringlet is not just a workshop. It’s a conversation 
about what it means to be a small business owner who 
is motivated by a passion for service and sisterhood. As 
a community, Ringlet gathers to encourage one another 
to create work that inspires others. 

The half-day workshops feature talks that provide 
not only encouragement, but clear takeaways and 
actionable steps towards improving one’s business. 
Previous workshop discussion has included “Marketing 
with Meaning” where the speakers talked about their 
own experience trying to gain traction online while 
maintaining their authenticity and heart. This was 
followed by a time of brainstorming marketing tactics 
that would help to genuinely connect with ideal 
audiences. 

You can learn more at www.ringletmarket.com 

FEATURING  
WWW.RINGLETSTUDIO.COM

@RINGLETMARKET

PHOTOGRAPHY  
ALICIA BRUCE 

@LOVEKNOTPHOTO

“The ladies who 
spoke at Ringlet Market 
provided some really 
inspiring insights. I 
learned that infusing 
my brand with honesty 
and authenticity would 
attract the right kind of 
clients, by using what is 
naturally from within 
and expressing that 
throughout the content 
that I create. Attending 
the workshop 
really incited some 
inspiration for me to 
work on my brand 
and get my freelance 
business up and 
running!”
LISA MATHIAS JOHNSON
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The 
Reveal: 
Verity
Vareé
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I have a deep-rooted fear of failure. I think most 
people do. I can try things on my own and fail at 
them, laugh, and try again.  But, as soon as I have an 
audience it’s a totally different story. 

Verity Vareé was never about me and that's why I 
asked nine women to join me in the journey. My dear 
friends and team members, Jessica, Hilary, Sarah, 
Kim, Margaret, Joette, and Charity  give generously 
out of their talents to create, sustain, and f lourish 
this work. 

Vv was created so women could know and value 
their own beauty, then look outside themselves to 
discover beauty in others. Over the course of three 
years in our business, we've laughed and cried with 
women who've expressed the same deep passion for 
the work we do and the mission we're on to reveal the 
truth about beauty.

In February of 2016 we budgeted, planned, and 
tried to fully launch the company with what we 
thought would be necessary to accomplish our goals 
in year three.

We tried our f irst Kickstarter, where we would 
launch our company and print a book of Reveals. 
The Reveals are an in depth storytelling experience 
we've used to show that beauty comes in many shapes 
and sizes. Through a two part photo shoot of natural 
and stylized photos, along with an interview, we give 
women an opportunity to share their story with our 
online readers.

We worked hard, stretched ourselves physically 
and mentally, drank too much caffeine, and made 

Emily Dean

Emily Dean is a wife and mother of two enjoying life as a speaker, writer, life coach, and founder of Verity Vareé. 
She has had many opportunities to delight in her passions and is continuing a career in acting, modeling, and singing/
songwriting through Emy&Ethan, a duo act with her husband. Emily lives in Virginia where she delights in bare feet 

and welcoming others into her home

FEATURING
VERIT Y VAREÉ

@VERIT Y VAREE 

PHOTOGRAPHY
HIL ARY HYL AND PHOTOGRAPHY

@HIL ARYHYL ANDPHOTOGRAPHY 

ST YLING
FIK A GATHERINGS

@FIK AGATHERINGS 
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a valiant effort, but didn't reach our funding goal. 
And since Kickstarter is an all or nothing platform, 
we didn't make any of the money raised during that 
f itful month of February.

I can stil l remember sitting together in a friend’s 
home, laptops opened to make the f inal hours count 
and beat the goal. We snacked, laughed, casually 
emailed celebrities (hey, did Taylor Swift ever see a 
project she didn’t love?), and felt so sure we'd make 
it. Why not? We were doing something good!

"You're Kickstarter was not funded." I remember 
looking up at my laptop, then around the circle at the 
disappointed and dejected faces of my team members 
and dear friends. How had I led them to such a low 
position with me? What was there to learn in this 
uncomfortable, claustrophobic feeling of failure?

All past victories felt nullif ied by the deafening 
and heart-wrenching defeat of the last sixty seconds.

In the days that followed I rallied with those who 
loved me most, listened to why I should continue, 
and read the messages of the many women who 
caught the vision over the course of our Kickstarter. 
They also felt the need and desire to be validated in 
their beauty, in their unique gifting, and agreed that 
we can all do a much better job of calling the beauty 
out in one another. There was stil l work to be done, 
and we felt the call to do it.

Women needed to know that they were unique, 
worthy, valuable, and necessary. I knew from 
experience that feeling unnecessary or replaceable 
was too lonely for anyone to endure.

I just couldn't let that happen, not if I had 
anything to say about it. At that time I wrote to our 
readers...

It's been a hard month, friends. It's been that 
kind of month where I look in the mirror multiple 
times a day and mutter, "What on earth am I doing?" 
Sometimes working hard and taking leaps feels 
good, like riding a roller coaster, or jumping from 
a waterfall and other times it feels terrifying like 
having your f irst baby, or taking your f irst plane 
ride. But, no matter how it's feeling I believe it 
is good. It is good for the adventure and the risk 
to become a part of the sanctif ication process in 
our lives. This process that leaves you feeling like 
a winner, like a failure, like a novice at life...It's 
this process of trying and failing and getting up. 
It's story writing. Sometimes our stories are lovely 
and elegant, easy to read and share with others. 
Sometimes our story is harsh, brash, and unexpected, 
but it's ours and no one will ever tell it, or live it the 
way we do. Your story is beautiful. Worth telling. 
The, good, the bad, the ugly. A story has rise and fall, 
plot twists, and unexpected appearances. It's what 
makes them interesting. Our lives are no different.

I had no idea what was in store when I wrote 
those words. Almost nine months later we would 
look back at a fruitful, soul-enriching year of events, 
workshops, speaking engagements, new Reveals, and 
renewed vision for the dream of Verity Vareé. I had 
seen our work touch and change the hearts of women 
in the way I'd always dreamed it would.
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Fast forward to now. Stil l remembering the pain 
of a failed Kickstarter, I now realize that in that 
moment when I failed, I had a choice. 

 "Will this failure beat me? Is this message worth 
the risk of trying and failing again?"

 Surely, I've had my share of failing on a public 
platform and it's not a comfortable position to be in. 
Years before I created Verity Vareé I had another big 
dream. At seventeen years old I was interviewed by 
one of the top modeling agencies in the world, met 
everyone on their team, toured the building, drank 
a ginger ale with my new contact, and even got a hug 
as I was leaving. “It was so good to meet you! We’ll 
be in touch with you soon!”

Walking the streets of New York City, I felt so 
sure that my career as a model and actress was about 
to skyrocket when I got a call. I failed. Two inches 
off my hips and I could have been a top model at the 
most competitive agency in NYC. So I went home, 
journaled, asked myself some questions, and started 
Verity Vareé. At least one woman in the world had 
to feel as lonely, unsuccessful, and un-beautiful as I 
did. And if there was, even one, then I would f ind her 
and tell her she was more precious than rubies.

Don’t get me wrong, I'd rather go for gold, 
make the mark, and take my trophy without the 
embarrassment. And you know what? Sometimes that 
happens. Occasionally we make our plans, we attend 
to the details, and we can make our business, home, 
artwork, or grades exactly what we want them to be. 
And other times we don't.

You can f ly, or f lop. But you know what? The 
more f lopping you do, the less scary it is. A f lop is 
one step closer to f lying. You could risk failure and 
soar, or you could stay safe on the ground.

Since this confrontation of failure, I've found 
myself to be a bit of an adrenaline junkie.

I can't seem to keep myself from trying, from 
taking a running start and just jumping. And you 
know what? The more times I f lop, the less scared I 
am of the possibility. I've built callouses and learned 
to grow from my mistakes.

Humility is a key ingredient for growth, and a 
few f lops can certainly open you to the notion. In 
humility and excitement I'm ready and willing. To 
f lop, to f ly, to dare to try...Its worth it. I was a model 
on the way to furthering her own career, and because 
of my singular failure, I’ve been able to empower 
thousands of women and be a part of something so 
much bigger than myself. You are beautiful. Your 
story has great value. You have too much to offer 
this world for one failure to keep you from it. And, if 
you’re innovative, you may even f ind your failure to 
be the catalyst for your greatest dream yet! 

I hope you do. 
As you consider your dream and your goals, ask 

yourselves these questions: Is my dream worth the 
possibility of failure? Is my identity perhaps too tied 
up in this opportunity? Can I learn from failure and 
pursue my dreams anyway? 
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The 
Identité 
Collective

WITH ANA S TA SIA C A SE Y
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The Identité Collective is a two-day branding and 
marketing workshop for creative entrepreneurs. Focused 
on actionable, specif ic strategy, we go through steps to 
define your brand, create a cohesive voice, and curate 
your visual identity We then implement those strategies 
through a marketing plan for Instagram, Facebook, 
Pinterest and email marketing. It’s not a conceptual or 
theoretical weekend; we get down and dirty, quickly 
taking your brand to the next level.

I created The Identité Collective to bring creative 
entrepreneurs the 10 years of corporate marketing 
experience I have on a reasonable budget. My heart has 
always been drawn to creative entrepreneurs and their 
businesses, so putting them together in a room for two 
days of brainstorming was the obvious next step. I thrive 
on connecting people (and being connected) so instead 
of waiting for it, I created it!

Florists, photographers, interior designers, 
calligraphers - all kinds of creative business owners 
have attended the IDCO workshop. The skills learned 
aren’t industry specif ic, which makes it an excellent 
opportunity to network and collaborate with women 
outside of your normal circles. 

The f irst Identité Collective Workshop was held 
in Austin, Texas and hosted 20 guests in an intimate 
setting. We covered photo styling, editing, Instagram 
analytics, hashtag choices, rich pins on Pinterest, 
Facebook and Instagram ads, the benefits of Facebook 
Groups, email marketing platforms and strategies as well 
as SEO. 

“Anastasia is a 
boss. In a very 
humble and 
relaxed way, 
she shapes 
your vision and 
branding in just 
a few short (well-
fed and adorably 
decorated) 
hours. Highly 
recommended for 
someone needing 
an inspiration 
boost or an entire 
brand makeover.”

STONE + SMITH

Anastasia Casey
Anastasia Casey is the creative director and founder at The Identité Collective, a branding and web 

design studio for creative entrepreneurs. She focuses on beautiful, strategic branding and web design 
for small business owners, helping them reach their dream clients. Anastasia lives in Austin, Texas with 

her new husband and their rescue pup, Kennedy. She strives to prioritize experiences over “things” 
and loves entertaining al fresco, traveling and late night movies.

FEATURING
WWW.THEIDENTITE .CO

@THEIDENTITECOLLECTIVE

PHOTOGRAPHY
KELSEY BUTLER PHOTOGRAPHY

@KELSEYBUTLERPHOTO
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“The Identité Collective’s 
bootcamp is just what we 
needed to pause and refresh. 
This event brought together so 
many creative people from so 
many different industries who 
all had something to contribute. 
I walked away with so many 
new ideas and fresh perspective 
on my business.”

THE BIRD HOME
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WITH  K AT SCHMOYERConference

Creative 
at Heart

KRISTI MCKEAG PHOTOGRAPHY
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ALICIA L ACEY PHOTOGRAPHY
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HOPE TAYLOR PHOTOGRAPHY

KRISTI MCKEAG PHOTOGRAPHY
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Our heart’s desire is to provide practical, 
inspirational and affordable education to those in the 
creative f ields. Whether you’ve been in business for a 
few years, or your business is stil l a dream, our goal is to 
provide you with the tools you need to build a successful 
business and make those big dreams happen. 

Each conference is designed to be an inviting 
atmosphere for creative men and women of ALL 
industries — photographers, planners, hand-letterers, 
designers... the list goes on. You’ ll hear keynote speakers 
who discuss heartfelt and practical topics that can be 
carried across all industries, and also receive one-on-one 
time in panel sessions specif ic to your craft.

Our goal is simple: we want to inspire the hearts of 
like-minded creatives. We want you to know that you’re 
not alone. Our motto of ‘Here’s to the Creatives’ reminds 
us to stand proud under a banner of community; to 
hold out a hand to your neighbor, to share & give & help 
& love. You see, it’s always, always better when we’re 
together.

We want you to leave with life-long friendships, 
practical to-dos to make those big dreams happen, and 
a f ire inside to build community over competition right 
where you are.

Upcoming Creative at Heart Conference dates: 
Annapolis, MD - March 2016
Denver, CO - July 2016
Memphis, TN - November 2016 

“From the moment 
I stepped into 
the conference I 
was greeted with 
warm hugs, smiles, 
encouragement and 
more! Creative at 
Heart was the place 
where ideas for 
business were born, 
& big dreams were 
encouraged and not 
laughed at. Thanks to 
the C@H community 
lasting friendships 
have been built, big 
dreams have come to 
life, and community 
over competition has 
began to spread like 
wildfire.”

RUTH, RAISE THE RUTH EVENTS

Kat Schmoyer, founder and visionary

I’m Kat; lover of pink, believer of sweethearts. I’m the boss lady behind Dear Sweetheart Events, 
where I specialize in playful details, classic moments & peony-filled bouquets. I love logistics, my 
planner & color-coding with lots of pink. I’m married to my high school sweetheart, the mama to 
a crazy brittany spaniel, a believer, an educator & I use way too many exclamation points when I 
write (!!!)! I have a history of crying at every conference we host, and can’t wait to give you a giant 
hug! 

I had a desire to build community that spread over not one, but ALL creative industries; after 
all, aren’t we all ‘creative at heart’? As the Founder and Visionary, I spend my days dreaming & 
scheming incredible ways to live out our brand & mission. Coordinating with our speakers and 
panelists, working with our venues, and scheduling future conferences are just a few of things on 
my to-do list. The C@H Team is the heartbeat of this conference and I couldn’t do it all without 
their hard work, dedication and hilarious group text messages! 

FEATURING
CREATIVEATHEARTCONFERENCE .COM

@CREATIVEATHHEARTCONFERENCE

PHOTOGRAPHY
HOPE TAYLOR PHOTOGRAPHY

KRISTI MCKEAG PHOTOGRAPHY

PHOTOGRAPHY
ANNA GRACE PHOTOGRAPHY
ALICIA L ACEY PHOTOGRAPHY  

HEADSHOT
ANNAMARIE AKINS PHOTOGRAPHY 
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“I’ve never felt so welcomed or excited about a large 
group. Creative at Heart opened up a whole new 
door for me that allows me to reach out and be more 
vulnerable about not just the good aspects of running 
a business, but the tough parts too. The people in this 
group are some of the warmest, nicest, open people 
I’ve ever met; I have never felt judged or put down; 
and I consider some of the people I met through the 
conference some of my best friends and creative soul 
mates. I owe a lot to the Creative at Heart Conference 
for changing the way I relate to others and opening up 
a new aspect of my business.”

JOHNNA , TWIL A & CO

KRISTI MCKEAG PHOTOGRAPHY
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ALICIA L ACEY PHOTOGRAPHY

ALICIA L ACEY PHOTOGRAPHY
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ALICIA L ACEY PHOTOGRAPHY

ANNA GRACE PHOTOGRAPHY
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“The Creative at Heart 
Conference was the best 
investment I’ve made in my 
business. It changed my heart 
for what I do and why I do it 
dramatically. The community 
that was formed with everyone 
is something I get to take with me 
through my business adventures. 
It gave me the confidence I 
needed to pursue my passion. 
Thank you from the bottom of my 
creative heart!”

TAHJAH, QUAINT & WHIM

ANNA GRACE PHOTOGRAPHY
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PL ANNERS

Belong Market Guide

The Success Journal
$69

staciasuccessjournal.com

2017 Refresh Weekly Planner
$39.95

jlynndesignery.com

2017 To-do Planner
$35

thellstudio.com

Intentional Planner / Prayer Journal + Daily Planner 
(free phone case with purchase)

$86
lucycelebrates.com
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CLOTHING + BE AUT Y

Belong Market Guide

Eleanor Bow
$8

ohmystarshandmade.etsy.com

La Petit Sac, Ana Velvet Rouge, 
Clay de Rosé Foundation

$75, $28, $38
maisondelyons.com

Gold Bangle Stack
$48

www.fashionandcompassion.com

Snow Capped Blanket 
$45

www.skyandarrow.com

live-INSPIRED Organics JOY, LOVE, or PEACE Full Collection Gift Set
$58

www.liveinspiredorganics.com
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BOXES + G IF T S

Belong Market Guide

Happy Cake & Confetti Day!
$55

www.surprisegiftco.com

The Box of Success
$97

theboxofsuccess.com

Rustic Antler Hanging Holiday Ornament
$22

www.etsy.com/shop/fromnancysheart
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about the 
artist

Dionne Christiansen

Dionne Christiansen is the owner of Nib and Pixel, a Houston-based calligraphy and graphic design studio. 
She has been teaching calligraphy since 2013 and has a double bachelors degree in Business and Graphic 
Design. When she isn’t creating for her clients, Dionne likes going on foodie adventures with her husband 

and two kidlets, collecting vintage plates and throwing dinner parties for friends and family.

FOLLOW DIONNE AT:
WWW.NIBANDPIXEL.COM

@NIBANDPIXEL

COMM
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