
01B E L O N G - M A G . C O M   /   I S S U E  F O U R



03B E L O N G - M A G . C O M   /   I S S U E  F O U R

A DESIGN M ARKE TPL ACE 

L IMI T ED ED I T I O N A RT SH OWN:

A LL I S Q UIE T 
by Jenni Kupelian (Portland, OR)   

40x30" FR A MED, $325

Signed, limited edition art prints from our global  
marketplace of independent artists. minted.com

The perfect time to start a  C O L L E C T I O N .
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FROM THE DESK OF THE EDITOR

We a l l have dreams and aspirat ions, goa ls and 
v isions for the future. Some of us wi l l see these 
come to f ruit ion whi le others wi l l w itness 
theirs remain stagnant . W hy is that? Lack of 
act ion? Fear of fa i lure? I am a big proponent of 
the phrase, “Just do something.” Big or sma l l , 
each step can get you closer to your goa l .

This issue is unique in that it has a bit of a 
business v ibe to it .  With features on get t ing 
star ted, implement ing new pract ices and 
improv ing current processes , newbies and 
seasoned entrepreneurs a l ike wi l l f ind these 
pages fu l l of informat ion that can be put 
to use r ight now. In addit ion, this issue has 
inspirat ion f rom fel low fema le, creat ive 
entrepreneurs who are out there doing their 
thing and k i l l ing it as wel l as a Resource Guide 
over f lowing with tools and ser v ices which can 
help you ma ke your dreams into a rea l it y. 

The “center fold ” for this issue is meant to 
encourage you in your dreams for your creat ive 
and/or business endeavors . Don’t wait unt i l 
your bank account hits a cer ta in amount , unt i l 
you feel you have it a l l f igured out or even unt i l 
you k now how to do it a l l .  That day wi l l never 
come. I encourage you to “ just beg in.” A sma l l 
step in the d irect ion of your dream is closer 
than wait ing for the per fect moment wi l l ever 
get you. Many sma l l steps wi l l get you places 
you never thought possible . 

This issue is intended to inspire you and 
prov ide techniques for you to ma ke your 
dreams happen. Just do something. It doesn’t 
have to be mind blowing. It doesn’t have to cost 
a lot of money. It doesn’t have to get you to 
your end goa l . Just beg in.
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J O I N  T H E  C O N V E R S A T I O N !

W W W . B E L O N G - M A G . C O M
@ B E L O N G M A G

Belong Magazine is designed to celebrate 
the art and community of blogging, 
social media and entrepreneurship

In all that we do, our mission is to inspire women to use their passions for a purpose in 
creating and sharing authentic words, images, ideas and experiences virtually and off-line 

and to be life-giving and encouraging to others. 

It is our desire for women to know that they are enough, 
their voice matters, and that they have a place. 

They belong. YOU BELONG.

Our Mission

PHOTOGRAPHY   ALLI ELMUNZER @TURQUOISEANDPALM
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Rachel Green

Rachel Green is the owner + designer behind Intentionally Designed. She is a graphic designer 
specializing in lifestyle + branding design for busy women and business owners who are working towards 

creating a more intentional life and business. Her mission is to give you the tools and encouragement 
you need to design a life of joy + intention so you can focus on the things that matter. 

Do you ever feel scared to start something? You 
probably have big goals and dreams for your life or 
business, but is there something holding you back 
from taking the leap to get there? The doing isn’t 
always the hard part; sometimes starting is the 
hardest part. Sometimes you don’t know where to 
start. Sometimes you don’t feel ready to start. I’ve 
been there. Many times I’ve wanted to reach a goal or 
make that big dream happen but wasn’t sure where 
to start. I was scared to jump in without a plan or 
without knowing what steps to take. But sometimes 
we don’t need to know. Sometimes we just need to 
take the leap and trust that we will land on our feet. 
And even if we fall, we will make steps forward just 
by starting. 

START WHERE YOU ARE TODAY. 

We often battle with insecurities that we aren’t 
ready, aren’t enough or don’t have what we need to 
get started. That fear can keep you from ever moving 
forward. The truth is that we have everything we 
need to start right now. You can start where you are 
today and use what you have. It may not be perfect, 

but it doesn’t have to be. So many times, the thing 
that holds us back is not starting. We could be so 
much further along if we had just started that project 
last year or made that change a month ago. When 
you look around and see others who seemingly have 
it all together and look like they are succeeding every 
where they turn, I guarantee things are not perfect 
for them either. They got to where they are today by 
starting. Things don’t have to be perfect. It’s ok to 
fail. You might not get it right the f irst time. But you 
started. And that will get you somewhere. 

DON’T LET FEAR HOLD YOU BACK. 

Don’t be afraid to take the leap because you 
feel like you aren’t ready. You are probably more 
prepared than you think. Fearing both failure and 
success can hold us back from getting started. 
Sometimes we fear that we will fail, fall f lat on our 
faces in front of everyone and end up back where 
we started. Sometimes we fear that we will succeed 
and not know how to handle the success. It’s ok to 
mess up. It’s ok to fail. Failure teaches us something. 
Failure means we tried. It’s all about the progress 

PHOTOGRAPHY   ALLI ELMUNZER

Get Ahead by
Getting Started

over perfection. If you are striving for perfection, 
you won’t get anywhere. But if you think about your 
overall progress, you will be amazed by how much 
more you can grow. Take a moment to think about 
where you were a year ago compared to where you 
are today. You may feel like you are slowly creeping 
along, but in reality, you’ve come a long way in a 
short time. 

LEARN ALONG THE WAY. 

I’m sure you’ve heard the saying, “Fake it until 
you make it.” I’ve never been a big fan of this saying 
because I believe that you should work hard until you 
make it instead. But it does hold some merit. I don’t 
mean that you should pretend that you know what 
you’re doing when you don’t, but you don’t have to 
know it all when you start. You can learn along the 
way and apply what you’re learning to your life and 
business. You can’t get ahead if you don’t start. There 
will be many opportunities to learn along the way. 
I’m not saying that you should dive into a project 
where you will be in over your head immediately 
and cause more stress and pressure on yourself than 
necessary. I’m simply saying that we shouldn’t let 
fear hold us back from letting ourselves get ahead. 

As a small business owner, I’ve experienced this 
many times, but as soon as I let go of the fear and 
started doing the things I’ve always wanted to do, 
things changed. I made progress. It wasn’t perfect. 
I had to learn a lot along the way. But I got to where 
I am today because I started something. The key is 
to set yourself up for success from the beginning 
by setting goals that will help you get to that big 
picture.

GET STARTED. 

If you stil l feel like you are stuck and aren’t 
sure where to begin, these simple steps will get you 
moving forward. 

MAKE A PL AN: Going into something blindly 
will only leave you feeling less prepared and 
increase the chances of you backing out or giving 
up. Make a plan for moving forward. Set a clear goal 
and create action steps to get there. Set a timeline 
for yourself so you stay on track and clearly define 
how you are going to make this happen.

TAKE ACTION: A plan means nothing if you 
don’t follow through. This is where the timeline 
comes into play. By setting dates and deadlines for 
pieces of your project, you can make progress. Be 
actionable about your goal by completing the tasks 
in your plan.

FOLLOW THROUGH: So many of us start 
a project strong and end up letting it fade away 
slowly without f inishing it. I’m guilty of it too. We 
get excited about something in the beginning and 
let our adrenaline take the lead. We may not have 
trouble starting something, but we have trouble 
ending it. But if you are going to dedicate so much 

time and effort into starting, why not f inish? Follow 
through with your plan so you see the end results 
and you will be more likely to start again next time.

ASSESS AND ADJUST: Like I’ve said before, it 
doesn’t have to be perfect. And it probably won’t. But 
remember, it’s about progress not perfection. Leave 
perfect behind and learn from your mistakes. Assess 
and evaluate how things went for your project and 
what bumps you hit along the way. By learning from 
your process, you will be able to refine and adjust 
things the next time you take the leap for something 
big.

Getting started can be the hardest part of moving 
forward. We are often held back by so many things. 
But getting started will get you ahead. Don’t let fear 
keep you from doing what you’re meant to do. Part 
of getting started is facing those fears and taking 
the leap. Knowing that no matter where you land, 
you will be one step ahead of where you were, just 
because you started. 

FOLLOW RACHEL AT:
WWW.INTENTIONALLY-DESIGNED.COM
IG + FB: @INTENTIONALLYDESIGNED
T W + PIN: XORACHELGREEN
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captivating images, am I right? Well, why not take 
images with intention? Consider what businesses 
are out there that you might like to work with, use 
some of their products by capturing a creative image, 
post it, and tag, tag ,tag! You might be pleasantly 
surprised at what follows.

2. GIVE A SHOUT OUT. I have found that 
tagging is great, but giving a shout out is always 
better. Be sure to do both. I found that 7 out of 10 
times the business that I tag will love the picture and 
repost it. People love when someone supports their 
business and is spreading the word, so the natural 
reaction is to give love back. This helps expand your 
potential client circle as well as theirs. Using local 
businesses is a great way to start. 

Here’s how I do it: I use the f irst tip by “taking 
my images with intention” and I go out exploring 
for content. I adore going to my favorite coffee, 
doughnut or clothing shops and purchasing 
something. Then I go home, take some images of the 
products I just purchased, tag, shout out and post. 
When posting the images, I type something along 
the lines of, “Love me some ____ chai tea!” followed 
by a cute emoji. This does three things:  it lets my 
followers know where I got my favorite chai, it gives 
my favorite shop a chance to gain new followers and 
it gives them opportunity to repost my image and tag 
me back. I don’t know about y’all, but that sounds 
like a win/win for everyone! 

3. TARGET AUDIENCE. All of the above tips 
work together perfectly when you know exactly to 
whom you are marketing. Some things to consider 
when trying to determine the businesses you 
choose to work with: Who are you wanting to repost 
your images? Who do you want to follow you back? 
Ultimately, who do you want your next client to be?

This is all determined by the type of images you 
take, businesses you tag and people you attract. Most 
likely, your target audience is you. What does this 
mean? Well, for me it means that the things that 

I enjoy and like are what my clients are attracted 
to. The plain and simple truth is that there is only 
ONE you. Embracing who you are and posting the 
things you like will bring you the type of people 
with whom you want to work. I absolutely love this 
part. We are all so different, yet there is room at the 
table for everyone. I love the quote, “Be you bravely.” 
This statement is so true, and you won’t be sorry for 
adopting this motto.

4. HOW TO HANDLE A NON-TAGGER. 
When I f irst adopted this “tagging etiquette” 
method, I realized that, sadly, not everyone knew 
this technique. On occasion, people were using 
my images without tagging me back, which is 
always frustrating because no one knew that I 
was the artist behind the photograph. I am sure 
you all have experienced something similar. In 
situations like this, I like to leave a kind comment 
that says something like, “Awww, thanks so much 
for reposting our picture! We absolutely love 
your products!” After the poster sees it, they will 
soon let the world know who took the image. I 
am a big believer in being kind and gracious. It 
is vital to do all things in love, especially when it 
comes to representing your company. I believe in 
educating people and showcasing integrity by acting 
professionally in all things. 

5. LIVE YOUR LIFE, NOT YOUR BUSINESS.
This last step is one I think we can all agree is a 
struggle. It’s so easy to be sucked into the nitty gritty 
of looking for the perfect product or pastry to show 
all of our amazing followers that we forget to just 
live and enjoy our lives. I am here to testify that you 
can have a thriving business and not constantly be 
consumed by social media. These tips will help you 
do just that!

You might be thinking, “What in the world is 
‘tagging etiquette’?” Well, I’m glad you asked! Or 
thought… anyways... “Tagging etiquette” is the 
term used for tagging other businesses or vendors 
in social media images. I have found that using this 
method has grown my business by leaps and bounds 
and I hope it does the same for you. It doesn’t matter 
if it’s the jeans you bought from Old Navy or f lowers 
from a local f lorist in your images, tagging other 

businesses and vendors of various types can help 
both your business and theirs. Here are some handy 
tips and tricks I have learned along the way. 

1. TAKE IMAGES WITH INTENTION. Being a 
photographer, I tend to see the world as pictures. I 
work with people from all walks of life. I realized the 
benefit of tagging other businesses on social media 
early on, especially Instagram. We all love pretty and 

FOLLOW ELLEN AT:
WWW.ELLENASHTON.COM
@ELLENASHTON 
FACEBOOK: ELLEN ASHTON PHOTOGRAPHY

Tagging
Etiquette

Ellen Ashton 
Ellen Ashton is a fine art wedding and portrait photographer based in Dallas, Texas & 
Minneapolis, Minnesota. She also has strong roots in  the UK. She has traveled all over the 
U.S photographing weddings and various types of portraits. Ellen is a free spirited, tenacious 
and outgoing woman who is full of life. She delights in her family and is always looking for 
opportunities to create fun memories. Photography is a huge part of her soul and capturing 
love stories in an artistic, natural and unique way is one of her greatest joys. Ellen is a true 
romantic and incorporates that into her photography. Memories are something that she 
hold near and dear and wants to give her clients. 

PHOTOGRAPHY   ELLEN ASHTON
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DEFINE YOUR WHY: Why do I want to build 
a blog? What will this create in my life that is not 
currently present? How will doing this impact my life 
or the lives of those around me? Who do I want to 
reach and why? What value do I want to create for my 
readers?

2. THINKING YOU’LL GET RICH QUICK. 
Sure you can make money blogging, but it will not 
come overnight. In fact, you will probably be putting 
out money at f irst. The cost of your domain, email, 
hosting, design etc. can add up. Most ad agencies, 
networks and brands want to see an established 
online presence and following before they will 
work with you. Those bloggers that are making 
6 f igures have worked long and hard to build an 
online community that they can leverage access to 
in exchange for some cash. Blogging is work; it takes 
time. Be patient and your efforts will be rewarded.

3. PAINTING YOURSELF INTO A CORNER. 
When determining the name, content and design of 
your blog, make sure it’s something that can grow 
and evolve with you. My blog started as a craft 
blog called Made By Munchies Mama. Eventually it 
evolved into more of a fashion and lifestyle blog, so 
the name didn’t exactly suit it anymore. I eventually 
created a blog called Elevate Everyday with my 
business partner Jen. This name allows us to share 
posts in a variety of genres with the purpose of 
sharing simple and attainable ways to elevate your 
life everyday. You may think Wendy Watercolors 
is a great name for your blog where you showcase 
your art, but someday you may want to incorporate 
a variety of post topics or change directions all 
together. The more broad you can make the skeleton 
of your blog the more freedom you will have to 
follow the path your blogging will naturally take.  

4. COPY. PASTE. REPEAT. This may be the 
very worst mistake that can be made.  Nobody liked 
the copycat game where you repeat what the other 
person said when you were a kid and nobody likes 
it in the blogging world either. The line between 
inspiration and copying can get a litt le fuzzy, but if 
you ever have to question it, you have crossed it. The 

thing that people love about blogs is authentic and 
relatable content. If it’s not your story, project or 
idea, you’re going to be found out! Save yourself the 
headache of having to do damage control and stay 
away from copying. Just be you! It’s the only way 
to go.

5. FLYING SOLO. You may be the only name on 
the byline of your blog, but trust me when I say this 
is a team sport. It may seem like a good idea to keep 
valuable info to yourself or to spend all your efforts 
on self promotion, but there is strength in numbers. 
Building a “tribe” of bloggers who are starting off 
on this journey too will serve you well. There are 
plenty of likes, comments and opportunities to go 
around. Sharing tips for success will help elevate the 
game of your peers and in turn elevate your efforts 
as well. As a general rule you should spend 15-25% of 
your time on social media sharing your own content 
and the rest sharing content of others.  When you 
and your tribe work together to share content, your 
reach goes far beyond the handful of followers you 
have acquired. If you look closely online you will 
see groups of larger bloggers all sharing the same 
content. They do this because it works. When your 
tribe wins, you win!  

Ultimately, you are going to make some missteps 
along your journey, and that’s just part of life. 
Having guidance from someone who has been there 
can make those missteps less frequent. That is why I 
created an ebook that guides you through the entire 
process of starting a blog from concept to publish. 
I take you on a 30-day task-oriented journey to 
building your blog the right way so you only have 
to do it once.Everything from deciding on social 
media handles to building your tribe in preparation 
for your launch date is covered. If you or someone 
you know is serious about joining the amazing 
community of bloggers, you need this book. The 16 
page ebook is available for download (for only $5.99) 
at www.gumroad.com/I/BB30. 

With 50,000 new blogs popping up daily, it’s 
no surprise that blogging is considered a hot trend. 
Most are left to navigate their way through the 
creation process all alone like I did when I started 
blogging over 5 years ago. There was no handbook, 
no e-course, no one to hold my hand to make sure 
I avoided the pitfalls it’s so easy to fall into when 
starting a blog. Lucky for you, I am here to share 
some nuggets of wisdom so you have a greater chance 
of achieving your blogging goals faster. 

Here are 5 key mistakes most bloggers make and 
how to avoid them.

1. NO RHYME OR REASON FOR STARTING A 
BLOG. I can’t tell you how many people tell me they 
are going to start a blog and have no real passion 
behind this decision. It just sounds like a good idea. 
If you want to start a blog ask yourself: What is my 
“Why”? There is no wrong answer to this question 
(unless it’s mistake #2). It could be to have an outlet 
for your creative energy, to make additional income, 
to provide a service or inspire others. Understanding 
your why will be a tool to help drive you up and over 
those obstacles that may derail your determination. 
Review this statement you have created often, let it 
guide you in this process.  

FOLLOW SUMMER AT:
WWW.ELEVATE-EVERYDAY.COM
WWW.PINKFL AMINGOPR.COM
INSTAGRAM, T WIT TER & PERISCOPE: @SUMMER_ELEVATE

So You Want to 
Start a Blog?

5

Summer Alvarez
Summer is a former NFL and NBA Cheerleader who has 9 years experience as a brand 
and community ambassador for the San Diego Chargers and Los Angeles Clippers. She is 
now a wife and mom to 2 energetic boys and 1 little girl who lights up her world. She began 
blogging 5 years ago at Made By Munchies Mama and joined forces with her business 
partner and friend Jen to create Elevate Everyday in 2014. Together they created the 
Elevate Blog Conference which for the past 5 years has brought bloggers, social media 
influencers and shop owners together to network, be inspired and build community. 
Summer works as the Community Innovation Strategist and Project Manager for Pollinate 
Media Group and also launched Pink Flamingo PR last year where she consults and coaches 
small businesses on Social Media strategy.

MISTAKES NEW BLOGGERS OFTEN MAKE

PHOTOGRAPHY   WWW.LOVEPHOTOGRAPHY.L A  •  HAIR & MAKEUP   WWW.THROUGHTHEM AKEUPMIRROR.COM
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Jamie Dorobek

Jamie is a DIY enthusiast, lover of fried okra, wife, mama to 2 and a social media junkie! She started 
C.R.A.F.T. a nifty little acronym for Creating Really Awesome Free Things, in February of 2010. 
Two years later, she quit her high school special education teaching position to pursue C.R.A.F.T 
full time. Jamie has taught DIY classes at Home Depot, IKEA and Michaels. She has worked with 
brands including 3M, ClosetMaid, Pottery Barn Kids and Munchkin. When she is not crafting up 
something really awesome, Jamie spends her time traveling with her husband and kids, mountain 

biking and enjoying the outdoors in Austin, Texas!

The school bell rang at 3:45pm each afternoon, 
and I was typically walking through my plum-
painted front door by 5:00 pm Monday through 
Friday.  I was a high school special education teacher 
and had a two-plus hour window of time each 
evening all to myself. My boyfriend, Andy (now my 
husband), did not get home from work until at least 
7:00 pm. In retrospect, this 10-plus hours a week is 
what paved the way for my blogging career. 

Let me back up a litt le. In October 2008, I bought 
my first house, a 1000 square-foot, 2-story condo in 
Austin, TX. This was also the year I started my first 
real, post-college job as a teacher. Cooking and I 
have never been great friends, so I used my evening 
hours to attempt to turn my litt le house into a home 
on my teacher budget (read: paint and craft every 
wall, knickknack and piece of furniture in sight).

Fast forward to February 2010, I was waiting for 
paint to dry on a large canvas that was going to hang 
above my kitchen table. While I was literally waiting 
for paint to dry, I searched the interwebs, checked 
Facebook and gawked at this glorious new site: 
Pinterest. I was an early Pinterest adapter which also 
played a huge role in the growth of my blog. During 
this particular search session, I happened upon a 
friend’s family blog and, drum roll please, she had 
links to a blog that was all about crafts. Y’all, this 
was the greatest thing I’d ever laid eyes on. The 
blog was called UCreate.com and it was post after 
post of crafts. 

I’m not an over-thinker and knew in that moment 
that I needed my very own blog all about crafts. I 
mean, I had plenty of material as I had been crafting 

for the past 26 years. My blog was going to be called 
C.R.A.F.T. because I like acronyms. Twenty-four 
hours later, I jumped on blogger.com and started my 
very own blog, then called “Crafting Really Awesome 
Free Things” (When I switched from the Blogger 
to the WordPress platform in 2013, I changed the C 
from Crafting to Creating). In the next few days I put 
up ten posts! I’m serious. I knew nothing… nothing 
at all about what a blog is or how to grow it or that a 
person could possibly make a living being a blogger. 

My very f irst post on C.R.A.F.T. was about 
that painted canvas that was now dry and hanging 
above my kitchen table. The post consists of a 
single picture, taken with my phone and less than 
300 words about my painted canvas adorned with 
green sticker branches from IKEA. Oh, and of 
course, a few sentences about why I started a craft 
blog. To f ind this gem on C.R.A.F.T., promise not 
to laugh at me, and then search “canvas art” on 
CreatingReallyAwesomeFreeThings.com

C.R.A.F.T. quickly became an obsession. I was 
blogging daily. A single post only took me about 
30 minutes to whip up, so I could craft and write a 
post in my two-hour period of time. (Not the case 
these days!) Not to mention, I started using my 
lunch break at school and I’m sure if I asked Andy, 
he would tell you that I used more than my two 
hours before he got home from work. I was hooked. I 
started making “blog friends,” and strangers 
were making sweet comments about my crafts. 
Strangers on the internet liked my crafty ideas. 
How fun is that?!

THE JOURNEY FROM

PHOTOGRAPHY   SARAH SHIFFM AN PHOTOGRAPHY
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So, with my new goal to make $2,500 a month, I 
clearly needed a part-time job. I decided to pursue 
social media jobs. I put together a fancy resume 
using C.R.A.F.T.’s growth on social media as proof 
that I knew what I was doing. I landed a part-time 
position with a commercial real estate company. 
I was off icially a social media marketer for four 
shopping centers in South Florida. This position 
enabled me to work from home 20 hours a week 
honing a skill that I needed in order to improve 
C.R.A.F.T. 

While in Florida, I had made it my goal to attend 
as many blog conferences and networking events as 
possible. A great example of an organic relationship 
I built with my time in Florida is with Home Depot. 
Because I was friendless when I moved to Florida, 
I used C.R.A.F.T. as a way to connect with like-
minded ladies in my community. I love Andy, but 
I needed a litt le girl time! On one of many trips 
to my local Home Depot, I realized they held DIH 
(Do It Herself ) workshops one evening a month. I 
reached out to a few local bloggers and managed to 
pull a crew of us together to attend a DIH workshop. 
I tweeted with Home Depot letting them know that 
we would be attending. Their social media team 
sent us Home Depot gift cards and aprons to make 
our experience extra special. This was my first 
experience building an organic relationship with a 
brand that I loved outside of using a third party to 
connect to a brand. In 2015 I led four DIY workshops 
for Home Depot at various stores across the country 
and visited their headquarters in Atlanta, GA. 

Our time in Florida was cut short when Andy 
had a job offer we could not refuse that would also 
move us back home to Austin. The blog was stil l not 
averaging $2500 a month, but with ad revenue and 
brand partnerships, I was getting closer and closer to 
not needing that part-time job.

I landed a year-long ambassadorship with 
Command Brand, was writing regularly for ForRent.
com and Homes.com and then in June of 2013, I 
started working with AdThrive. AdThrive is an ad 
optimization and management company that helped 
take C.R.A.F.T. to the next level and freed up my 
time to do more of what I love on C.R.A.F.T.—make 
things!

When I found out I was pregnant, it became my 
motivator to use the next 9 months to really grow 
C.R.A.F.T. so that I would have the f lexibility to stay 
home with my son. (The work/life balance of a mama 
who works from home is another story.)

Another big break for C.R.A.F.T. in early 
2013, was being an early adapter to Google+. My 
following on Google+ grew to 750,000, and this 
gave me the courage to pitch myself to speak at the 
blog conferences I had attended the year before. 
In retrospect, this also helped establish myself as 
a professional blogger and gave me the confidence 
boost I needed to reassure myself that I was on the 
right path. 

With the birth of my son in 2014, the content on 
C.R.A.F.T. expanded. It felt natural to write about 
topics related to my son, like tips for traveling with 
an infant on an airplane and surviving the f irst three 
months of parenthood.  Oh, and I “accidently” made 
Maxwell six costumes for Halloween that year! Y’all, 
he was the cutest carrot, koala, panda, cheeseburger, 
Game Boy and Bob Ross you ever did see.

In 2015, I continued to speak at blog conferences 
and to meet face-to-face with brands I love. I 
partnered with ClosetMaid to create video content 
for their marketing needs. With the help of a crafty 
blog friend who passed my information onto her 
editor, I published my first book called, you guessed 
it: Creating Really Awesome Free Things: 100 
Seriously Awesome, Super Easy Projects for Kids. 
The book consists of 90% fresh content not featured 
on the blog.

My advice to those who are looking to publish 
is to brainstorm some ideas and pitch those to 
publishers. Do your research and discover who 
publishes the kind of book you are interested in 
writing. I can 100% vouch for the awesomeness of 
Adams Media for bloggers interested in writing a 
crafty book.

Six years after I began my blogging journey, it is 
safe to say that C.R.A.F.T. is off icially making more 
money than I ever did as a teacher. As cliché as it 
sounds, I love my job!

And then I learned about link parties! Looking 
back, link parties were huge for C.R.A.F.T. It was a 
great way to build community and get featured on 
bigger blogs. Because I loved the link party thing so 
much, I started my own! The f irst “Making Monday 
Marvelous” link party happened on April 26, 2010, 
two months after I had started the blog. Not only 
was I building relationships and loyal readers, 
unbeknownst to me, I was also building back-links 
to C.R.A.F.T. by hosting this link party. According 
to Alexa.com, C.R.A.F.T. currently has 2,883 sites 
linking back to CreatingReallyAwesomeFreeThings.
com. 

It was clear that I was passionate about this blog 
thing. I was spending ridiculous amounts of time not 
only crafting but returning emails and commenting 
on my friends’ blogs and even googling things like 
“How to make an html button”. For the record, Andy 
f igured that out for me—I was, and stil l am, not very 
skilled at html. I also attended my first one-day blog 
conference, Bloggy Boot Camp, in Austin in October 
2010. In my recap post of Bloggy Boot Camp, I 
actually talk about turning C.R.A.F.T. into a “dot-
com” versus being a “blogspot-dot-com” blog. 

I signed up with Clever Girls Collective where I 
was paid $75 plus free yogurt to write a post about 
making smoothies, something I did almost every 
morning anyway. Y’all, this was breaking news in my 
world! A brand was offering to pay me to write about 

Greek yogurt and smoothie making?! Ironically, that 
post tit led “Smoothie Connoisseur” has been pinned 
136,000+ times to date. I started writing about 1-2 
sponsored posts a month on C.R.A.F.T. I was making 
money with my blog which fueled my blog addiction. 

Meanwhile, I stil l had a day job and I was putting 
in all my spare time, at least 25 hours a week, 
working on C.R.A.F.T. In 2012, Andy received a job 
offer to move to Ft. Lauderdale, FL, and he proposed 
after 6 years of dating. The decision to marry Andy, 
quit my teaching job of four years and move to 
Florida was what ultimately turned the blog from a 
hobby into a business. 

It’s a fun tidbit to mention that I was f inishing 
up my Masters degree in Educational Administration 
at the end of 2011. I am certif ied to be a principal 
in the state of Texas. I graduated with my Masters, 
quit my teaching job and moved to Florida with 
Andy to pursue my blog full time. By no means was 
the blog making my teacher salary, but I am very 
lucky to have a supportive husband that has always 
encouraged my blog obsession or uhh… career.

We had no children and lived in a one-bedroom 
apartment, so it’s fair to say that my income was 
not crucial. We agreed that as long as I was making 
on average $2,500 a month, I would not pursue a 
teaching job in Florida. I have to admit, it was always 
reassuring to know that I had (and stil l have) a back-
up plan if the blog thing did not work out. 

FOLLOW JAMIE AT:
WWW.CREATINGREALLYAWESOMEFREETHINGS.COM
PINTEREST.COM/CRAF T/  •  FB.COM/CRAF TBLOG
T WIT TER: @THECRAF TBLOG

Strangers on the internet 
liked my crafty ideas. 
How fun is that?!
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Jessica Bailey
Jessica is half of the creative team behind www.prettyprovidence.com! At 

Pretty Providence, they believe you can still have a full and awesome life while 
living on a budget! Cute clothes, great food, a beautiful home and tons of fun 
memories on a budget is what they’re all about! She lives in St. George, Utah 

with her hot husband three little ones: Luke, Nora and Liam! 

When I started my blog about four years ago, I literally 
had no idea what I was doing. I had one colicky baby, who 
I loved dearly, but who was lacking conversational skills, 
and a husband who worked long hours to provide for us. I 
longed for something that would make use of my talents that 
were presently lying dormant. I had an English degree from 
Brigham Young University and I thought that a blog might 
be a good way to hone my writing skills. I knew that I wanted 
a partner, someone to hold me accountable, bounce ideas off 
of and inspire me. Eventually, I realized that the right person 
was my lifelong friend, Sarah Skaggs. I proposed the idea to 
her and she was all in. 

We started www.prettyprovidence.com on March 1, 
2012 and committed to posting six times a week (three posts 
each) for one year at which time we would re-evaluate where 
we stood. We both hoped to bring some money in and help 
support our families, but it was a tender dream that we rarely 
spoke of aloud when we were starting out. Our knowledge 
of blogging consisted of the few articles we found and read 
when we googled “how to start a blog” and those consisted 
primarily of airily worded warnings like “if you’re in it for 
the money, you might as well quit now.” Today, there are 
hundreds of fabulous ebooks and guides on “how to start a 
blog,” but unfortunately people stil l sing the sad song about 
how it’s too late to start, too hard to make money and the 
golden bubble is gone. 

We had litt le understanding of the way blogs make money, 
no coding skills, no industry contacts, no photography skills 
and no design skills. What we did have was a lot of heart, soul 
and a solid work ethic. I will never forget how nervous I was 
to tell my friends and family that we were starting a blog. I 
was near terrif ied of others’ judgment and our own potential 
failure… but we took a leap of faith and then we got to work.

WITH  J ESSIC A BAILE Y + ALISSA CIRCLE

PHOTOGRAPHY   K ATE OSBOURNE PHOTOGRAPHY
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The first recipe I ever posted was entitled “my 
favorite smoothie” and the pictures were horrif ic. 
They were so bad, in fact, that when I came across 
the recipe a litt le over a year ago I almost deleted 
the post outright because I was embarrassed by the 
pictures. I showed my friend and said, “The sad 
thing is that I was actually trying!” After a moment, 
I thought to myself, “No. The amazing thing is that 
I actually tried.” In a moment of clarity I was able 
to see the progress that I had made since beginning 
and acknowledge the bravery that it took to start this 
journey before I had it all f igured out. 

Four years ago, I could have been described as 
a person who was “okay” at many things but not 

great at any one thing. Now, I would describe myself 
as someone who is good at many things and great 
at some. In four years from now, I hope I can be 
described as someone who is great at many things 
and excellent in her specialties. 

Not only have my skills and talents increased, 
but the money came along too. Sarah and I each have 
the luxury of making full time incomes working part 
time at home. 

We all start somewhere. Sarah and I started with 
a free blogger account, taking photos on our phones, 
writing to nobody and doing it with passion. We 
worked, researched, networked and adapted. We did 
our best and didn’t stop to wonder whether it was 
good enough. 

We signed up with google ads and when we made 
our f irst hundred dollars you might have thought we 
were millionaires. With some of our f irst paychecks, 
we invested back into ourselves by forming an LLC., 
getting business licenses and transferring our site 
to WordPress. From the start, we treated our blog 
as a business with unlimited growth potential even 
though no one else in the world would have seen its 
possibilities like we did. Our hard work creating 
content that mattered paid off as our page views 
grew, translating into increased ad revenue. Our 
social media presence grew as well, increasing traff ic 
and bringing sponsored content opportunities. 

Countless people have reached out wanting to 
know how to start a blog and make money at it. 
Curiously, none of them have inquired as to how 
their talents and abilities might be multiplied. How 
they might cultivate friendships with like-minded 
women from around the world. How they might 
create something that pushes them to the brink of 
their capabilities and itches them to stretch further. 

If you are at home right now comparing yourself 
to someone else, you are standing stil l. If you are 
imagining all the ways you might fail, you are going 
backwards. The only way to move forward in life is 
to take a step in the direction of your dreams. Better 
yet, take a running leap. So you fall on your face... 
who cares? You fell a few steps further than you were 
moments before. You are closer to your goals. Your 
muscles stretched in a way that they hadn’t in years. 
It feels good. You feel good. Falling is fun! 

I am aching to type the age-old cliché, “If I can 
do it, so can you,” and while that might be true, no 
one else can move you forward. Reach down deep 
and find your self-belief, your oldest hopes, your 
f ierce determination. Cast aside your doubts, fears 
and insecurities… you have no need for them. Get 
rid of laziness while you’re at it. Tie on your best 
dancing shoes and get to leaping. 

FOLLOW JESSICA AT:
WWW.PRET T YPROVIDENCE.COM
IG: @PRET T YPROVIDENCEBLOG
PINTEREST + T WIT TER: /PRET T YPROVIDNCE
FB.COM/PRET T YPROVIDENCE

“No one 
else can 
move you 
forward.”

Working with 
Brands

Alissa Circle

Alissa Circle is a wife, mom, coffee enthusiast, fitness fanatic and CEO. She has been blogging 
since 2007 which evolved into a handmade accessory business and then a place to share life with 

others through food, style, fitness and travel. In the process, she has fallen in love with the blogging 
community and she co-founded Pollinate Media, a  marketing company in the digital space which 

works as a matchmaker for bloggers and brands, and it’s sister company Weave Made Media. Alissa 
is dynamic, enthusiastic and full of life and she shares that energy with the community around her—

whether online or in person.

As a CEO of a company that has become an elite 
matchmaker between inf luencers and brands and a 
business coach to many who are looking to launch 
or grow a career in this space, I’m often asked about 
how to work with brands to generate an income. 
This is such a complex question because in order to 
effectively partner with brands, you must first have 
a clear understanding of who you are and who your 
readership is. Do you know your why? Does all the 
content you create align with your why? Once you 
have established who you are, your voice and your 
readership, you’re one step closer to creating the right 
partnerships with brands you want to work with.

Are you ready to work with brands?
• I know my why.
• My content aligns with my why.
• I have established my voice and my 

readership.

Did you check these off? Then you’re ready! 
There are many ways to create partnerships 

with brands, however, one of the reasons Kyle (my 
husband) and I cofounded Pollinate Media Group 
four years ago was to eliminate the stress of the back 
and forth communication with brands, overcome 
the language barrier that exists between brand 
representatives and bloggers and to give bloggers the 
opportunity to partner with amazing brands they 
would otherwise f ind it diff icult to connect with. If 
you’re an inf luencer who would love to partner with 
brands, I recommend checking out our community 
to see if it’s the right f it for you. 

If you’re stil l in the process of determining if 
you’re ready to work with brands, I’m going to share 
f ive tips that will set you up for success!
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AD REVENUE. Ad networks place ads on your site 
and you get paid based off clicks and page views. A 
great, passive way to make money blogging.

TOOLS/RESOURCES:
Google Ads
Mode Media
Federated Media
BlogHer
AdThrive
Passionfruit - a marketplace where you can search 
blogs that align with your niche and pay for sidebar 
ad space packages.

SPONSORED CONTENT. Partnerships with brands 
that are contract based where you create authentic 
content around a product or service on your blog 
and/or social media, this may be in exchanged for 
goods or services or include paid compensation. The 
collaboration must be disclosed as part of all blog 
and social promotion.

You can partner directly with brands by building 
a relationship with them online through Twitter 
or Instagram and then direct messaging them for 
who to speak to about a collaboration. Also by “cold 
emailing” the PR or brand rep for the company you 
want to partner with. I recommend making your 
emails short, sweet and directly to the point on who 
you are and how the relationship can be beneficial to 
both parties. Give them a pitch that f il ls a need they 
have and there’s a greater chance they will partner 
with you. 

AFFILIATE PROGRAMS. After joining an aff iliate 
program you use your unique link to track sales 
generated by your promotion, then you earn a 
percentage of all sales revenue.

TOOLS/RESOURCES:
Reward Style - make a commission on products you 
share that people purchase
Shop Style - aff iliate links. You get a minimum of 
$0.05 for every click. If you have people convert into 
buyers, your cost per click increases
Commission Junction - aff iliate links
Share -a-Sale - also aff iliate link driven
You can also Google search your favorite stores to 
shop at for individual aff iliate programs

EBOOKS. Online books sold via your website are 
a great product that you don’t have to package and 
ship. Passive income is a great way to make money 
while you sleep!

TOOLS/RESOURCES:
Create a PDF downloadable from your site shop
Load it to kindle
BLURB

CREATING PRODUCT.  Opening an etsy shop 
(or the like) to sell things you have created is 
another way to make use of your traff ic and social 
followings. 

TOOLS/RESOURCES:
Digital products: invitation designs, blog templates, 
stock photography, etc...
Physical products: jewelry, knit/sewn items, etc…

5 Ways to Monetize Your Blog

EMBRACE YOUR ORIGINALIT Y! 

I truly believe that everyone is unique and has a 
story to tell. Embrace that! Don’t start a blog so you 
can copy what others around you are doing. If you’re 
doing that, stop it right this second! You’re going to 
start feeling like you’re banging your head against 
a wall. What works for one person, doesn’t work for 
everyone. You need to share your personal gifts and 
passions f irst, and the audience who can relate will 
follow. Who you are on your blog should ref lect who 
you are in real life.

BE CONSISTENT! 

We love to throw this word around a lot in 
the inf luencer/publisher space, but it’s so true. 
Consistency is key! This doesn’t mean you need to 
post 7 days a week or multiple times a day. What it 
means is that you need to decide what time you’re 
going to invest in your blog and do that consistently. 
Don’t show up sometimes and leave your followers 
hanging others. That’s not a way to grow, and it 
doesn’t show brands that you have an engaged 
readership. Brands want to work with bloggers who 
are consistently posting on their blog and in social 
media channels and who know their audience.

DON’T SACRIFICE AUTHENTICIT Y! 

Finding your voice doesn’t mean changing who 
you are, it means being true to who you are. When 
collaborating with brands, make sure you can weave 
in a story that is relatable to your audience. When 

I’m creating posts for my blog, whether it’s for a 
brand or not, I’m always want to connect with my 
readers on a personal level. It’s important to me that 
we f ind a common ground and can share stories 
about our personal experiences with each other.  
Keep this in mind as you decide what your brand 
collaborations will look like, as you want them to be 
meaningful for both the brand you’re working with 
and your readership.

IT ’S A PARTNERSHIP; IT ’S NOT ALL ABOUT 
YOU! 

Working with brands is not all about what you 
can do for them, it’s about a partnership and even 
more so, a relationship. If you want to work with a 
brand you love on a continued basis, you need to be 
able to share with them the shared value that will 
come from working together. Find out what their 
needs are and use your strengths to help them fill 
those gaps.  Be willing to collaborate to f ind the 
best ways to give value to the brand but keep the 
authenticity of your space. 

KNOW WHEN TO SAY “NO!”. 

Folks, this is a big one! I know it’s hard when 
you’re starting out. You just want to be able to show 
brands that you can create great sponsored content, 
but there are two major things to consider with each 
opportunity that comes your way. One, is it a good 
fit for your blog and your readership? And two, do 
you have the time to put it together and make it 
look amazing for the brand? Brands and agencies, 
like Pollinate Media, are more likely to create long 
lasting relationships with you if we’re confident that 
you know who you are, who your audience is and you 
only partner with us on opportunities that truly f it 
your blog. When you try to talk about everything 
or don’t put in the time to make the post stand out 
for the brand, it’s hard to know if your readership is 
really connecting with what you’re sharing and the 
relationship is worthwhile.

Above all, remember: Rome wasn’t built in 
a day. Be willing to be patient and let the right 
opportunities come your way. In the meantime, 
stay true to who you are. Create an audience who 
trusts you and values your opinion so when you do 
talk about brands on your blog, they’re more likely 
to engage with you. If you follow these guidelines, 
there’s no doubt you’re going to have a successful 
career partnering with brands, whether it be directly 
or through agencies like Pollinate Media.

FOLLOW ALISSA AT:
WWW.DIARYOFANADDICT.CO
T WIT TER/INSTAGRAM/PINTEREST:@ALISSAMCIRCLE
FB.COM/DIARYOFANADDICT

“Finding 
your voice 
doesn’t mean 
changing 
who you 
are, it means 
being true to 
who you are.”
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Annette Stepanian

Annette Stepanian is an attorney and business strategist who equips other creative professionals 
and small business owners with the legal and business knowledge needed to confidently start and 
grow their businesses. Combining her passion for law and small business, Annette seeks to make 

the law practical, approachable, and dare we say it—even a little fun. Find free resources, contract 
templates, legal trainings and services at www.annettestepanian.com.

Congratulations!  You’ve taken the 
entrepreneurial leap and decided to start a business.  
Maybe you’ve just opened the virtual doors to your 
online shop selling your original prints. Or perhaps 
you consult with other savvy entrepreneurs to help 
them with their marketing strategies. Whatever your 
chosen path, as you grow your business, you quickly 
realize that there’s quite a learning curve when it 
comes to being your own #girlboss. Among the issues 
you’re faced with are legal questions that need your 
attention – like, whether you should form an LLC or 
run your business as a sole proprietor. Or what to do 
if a client won’t pay?

As a lawyer for creative entrepreneurs, I work 
with many business owners helping them set a legal 
foundation for their businesses. And I’ l l be the 
f irst to admit that the law ain’t sexy.  I get it.  You’d 
much rather be spending your time growing your 
Instagram following than dealing with contracts, 
right? Who doesn’t want 100,000 followers? I know 
I do!

 But you’re running a business now, and it’s time 
to think and act like the CEO that you are.  This 
means dealing with the “ legal stuff ” – no matter 
how much it makes your brain hurt. So let’s roll up 
our polka-dotted sleeves and dive into a few areas 
you need to address to get your business into tip-top 
legal shape.

CHOOSE A BUSINESS STRUCTURE THAT 
FITS THE NEEDS OF YOUR BUSINESS, NOT 
SOMEONE ELSE’S. When starting out, the f irst 
thing most entrepreneurs want to do is to establish 
their business as a limited liability company or a 
corporation. Although the pros to forming an LLC 

or corporation include protecting against personal 
liability and taking advantage of tax benefits, they 
can be costly to set up and to maintain. Take into 
consideration the line of business you’re in, your 
potential exposure to risk, your future plans for the 
company, and your personal assets in order to select 
a business entity structure that best f its your unique 
circumstances. If you’re just starting out and you’re 
unsure if this entrepreneurial life is really your 
cup of tea, consider beginning as a sole proprietor 
and graduate to LLC or corporation status as your 
business evolves and your circumstances change. 
Remember to keep your eyes in your own lane. 
What’s right for someone else may not be right 
for you.

 
GET ANY NECESSARY PERMITS, LICENSES, 
OR REGISTRATIONS. Depending on your line of 
business and the state in which you operate, you’ ll 
likely need to obtain certain permits or licenses for 
your business. These requirements may exist at the 
federal, state and regional level, as well as with your 
county or city. For example, in most states, if you’re 
selling a tangible good, you’re required to obtain a 
seller’s permit and collect and report sales tax to the 
state. Do your research to determine if your business 
is subject to any requirements to obtain permits, 
licenses or other registrations. A good place to start 
your search is with your state’s Secretary of State 
off ice, taxing authority, and department of labor.

 
GET IT IN WRITING. YOUR FUTURE SELF 
WILL THANK YOU. Granted, there are select 
circumstances in which oral contracts can be valid. 
In my book, running a business without a written 

PHOTOGRAPHY   PAPER BAN PHOTOGRAPHY  •  HEADSHOT: MELODY MELIKIAN

WITH  ANNE T TE S TEPANIAN
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contract is a big no-no. Not only do written contracts 
help clarify expectations between you and a client, 
they help cover your booty in the event there’s ever 
a misunderstanding or disagreement with your 
client as well as support your case in court. An often 
overlooked but equally important reason for having 
written contracts is that they communicate to your 
clients that you’re a professional and that you take 
your business seriously.

 So what contracts do you need? If you run a 
service-based business, a service agreement that 
governs the relationship between you and your 
clients regarding your services is a no-brainer. 
Building a product-based empire? Then having terms 
and conditions regarding the sale of your goods to 
customers is a good call. And remember, contracts 
aren’t just for you and your client or customer. If 
you’re hiring workers or other vendors to assist with 
your business, there should be a contract in place 
between you two as well. When in doubt, get it in 
writing.

 A f inal thought about contracts: have you 
received a contract that includes a term that doesn’t 
work for you? Or is a potential client asking you 
to change a term in your contract that deviates 
from your business policy? Speak up and negotiate!  
Remember, contracts are not set in stone. They are 
evolving documents so f ind a mutually beneficial 
arrangement that you feel good about before you sign 
on the dotted line.

 
SET UP YOUR DIGITAL STOREFRONT. Websites 
are the modern-day storefront. Here are a couple of 
to-do’s before you open your virtual doors:

-  I bet you have rules about what guests can 
and can’t do when they visit your home, right? The 
same should hold true for your website. Outline the 
ground rules website visitors must agree to follow in 
order to use your website by setting them out in your 
Terms of Service. The terms can address issues such 
as your return policy, shipping policy, use of your 
intellectual property and much more.

- If you’re collecting personally identif iable 
information from website visitors, a privacy policy 
is a must. 
ANSWER THESE QUESTIONS:

• Do I have an email opt in on your website? 
• Do I collect credit card information when I 

conduct a sale online? 
• Do I have Google Analytics or Facebook 

pixels running in the background collecting 
data from visitors as they peruse my site?

If you answered “yes” to these questions – you’re 
collecting personally identif iable information. 
Therefore, have a privacy policy on your website 
that communicates what type of information 
you’re collecting from your visitors and how that 
information will be used.

 

KEEP COPYCATS AWAY WITH COPYRIGHTS 
AND TRADEMARKS. If you’re creating content 
or utilizing others’ content which, as a business 
owner, you likely are – you should have a basic 
understanding of how to navigate the topic of 
copyrights and trademarks. The topic is a confusing 
one, right? These terms are often incorrectly 
used interchangeably, however, they have their 
distinct set of laws and apply to different types of 
works. Copyright law protects “original works of 
authorship,” whereas trademark law protects the 
expression used to identify and distinguish a product 
or service in the marketplace – think, names, 
logos, slogans, and other commercial signifiers. 
As an owner of a copyright or a trademark, you 
get some pretty nifty rights – including the right 
to keep others from using your work without your 
permission.  

 Take stock of your intellectual property rights 
and protect your valuable content. And just as you 
wouldn’t want someone using your content without 
your permission, don’t do it with someone else’s 
work. Mom was right – the golden rule always 
prevails.

 
BUILD YOUR SUPPORT TEAM. When it comes 
to the law, ignorance is not bliss. Getting “ legal” in 
your business is a lot like having health insurance 
– you sure hope you never need it, but you sure 
are glad you’ve got it when a problem arises. Get 
informed and start building your support team of 
trusted lawyers, accountants, and other professionals 
now – before you need them. Interview and research 
them prior to retaining them. After all, they are an 
extension of your business team. You should hire 
someone who you not only feel comfortable with but 
who has the experience to understand your business 
and your needs. 

 
A FINAL THOUGHT. As a lawyer, I always say 
to plan for the worst but always expect the best. I 
know firsthand that being an entrepreneur is one 
heck of a roller-coaster ride. The highs can be high, 
and the lows, oh-so low. You’ ll be pushed past your 
comfort zones and stretched to your limits. If done 
right, this experience will not only transform you 
into a better businessperson, but more importantly, 
a better human being. Behind every challenge is an 
opportunity for growth and learning.

FOLLOW ANNET TE AT:
WWW. ANNET TESTEPANIAN.COM
@ANNET TESTEPANIAN
FB.COM/ANNET TESTEPANIANESQ
 

Disclaimer: This information is for educational and informational purposes only; it is not 
intended as and does not constitute legal advice and does not create an attorney-client 
relationship between you and the author.  You should not act, or refrain from acting, on the 
basis of information provided here without first consulting legal counsel in your jurisdiction.
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an entrepreneur with a unique product that could 
f it perfectly as a business profile on a popular blog. 
Share their work via social media or drop them a note 
via email and let them know how much, and more 
importantly, why you enjoyed reading it. Showing 
genuine interest in the work of a few key writers can 
help establish a positive relationship that may lead to 
future editorial collaborations down the road.

FIND YOUR VOICE 

Honestly, the hardest part isn’t f inding the right 
person to reach out to, but rather what comes next. 
And for some, it’s the blinking cursor in an empty 
email that mocks you as you scratch your head 
wondering, “What do I write here?” or “Where do I 
start?” The temptation to delete the draft altogether 
may feel like the most appropriate route. Try to 
avoid feeling discouraged and, instead, think back 
to the stories that you’ve been reading and admired 
most. What attracted you and kept you engaged as 
as reader? Use that as inspiration as you begin to 
formulate your own narrative.

Maybe you founded your business at an 
exceptionally young age or through some sort 
of notable personal experience (challenging or 
otherwise). Perhaps the idea for your product 
or service came out of accident or from some 
serendipitous occasion. Or, you’re solving a problem 
or unmet need in a way completely unique to your 
industry. Those anecdotes should be top priority 
when introducing yourself and your business to a 
writer and will differentiate you from the pack. 

PAINT A (BIGGER) PICTURE

The greatest stories are those that have a clear 
connection to something larger than a single entity. 
Think about how your story and your business 
contributes to a more recognizable trend or current 
news angle. Yes, a bit tricky, but absolutely an edge. 
Using the interior designer example - say you are 
based in historic Boston with a young professional 
clientele that you notice appreciates the traditional 
style of brownstones but with a modern twist. 
Perhaps many of your f inal designs show mirrors and 
mixed metals in older, renovated buildings. Consider 
how your everyday work plays into a larger trend or 
theme that is relevant to a greater community. Share 
that - then, the writer can more effectively shape a 
story that will resonate with readers. Give the writer 
a clear reason why their readers will enjoy your story 
and the thoughts you have to offer. Getting outside 
yourself will have a powerful payoff. Let it be the 
driving force to build relationships with the media, 
your community and with your customers. Then, 
people will listen.

In our visually overcrowded world of Instagram-
worthy scenes and Snapchat video replays, it’s easy 
to f ind ourselves craving the unique delight found 
only from the written word. There’s something to be 
said for an individual who can articulate themselves 
in a way that inspires others to take action. For small 
business owners and creative professionals, it can 
sometimes be a challenge to refocus the conversation 
on yourself rather than your craft, service or product. 
But stories based on an authentic personal narrative 
can be incredibly effective in increasing brand 
recognition, strengthening your relationship with 
existing customers and attracting new (and more 
qualif ied) business leads.

Let’s talk about what public relations is. PR is 
crafting a powerful brand narrative and spreading 
that message within key editorial networks to 
ensure positive brand recognition. Public relations 
can also take the form of brand management, crisis 
communications and other integrated marketing 
efforts. Public relations is a powerful tool that costs 
far less than advertising and can be the ideal channel 
for communicating with your target audience. Being 

published in an industry blog or mainstream media 
outlet can breathe new life into your brand, whether 
you’re just launching or have an established business. 
Each and every entrepreneur has a story to tell.

DO YOUR RESEARCH

If you don’t already read the publications or blogs 
covering your industry on a fairly regular basis, 
it’s time to get involved. Not only will you be more 
informed about new trends and developments that 
are relevant to your business, it’s also the f irst step to 
identifying which outlets your customers care about 
(and thus, are the ones you want to pursue). For those 
just getting started, select 3-5 local and national 
media or blogs that pertain to your business and read 
them weekly. Sign up for a few new subscriptions 
and use an RSS feed for online sources where articles 
can be selected and sent to you each morning (note: 
a few of my favorites include Feedly, Bloglovin and 
Instapaper). If you’re in interior design, follow the 
staff writer who pens the local design column of your 
city newspaper or major magazine. Maybe you’re 

How to Be Your 
Own Publicist

Natalie Denyse
Natalie is the owner and founder of In Good Company Public Relations, New England’s boutique 

public relations and social media marketing firm, specializing in wedding and lifestyle small 
businesses. Natalie spends her time with Martha Stewart, Vogue and Inc magazines (among others), 

which are considered  less mail and more a staple in  her carefully curated collection of media 
favorites. Natalie lives in historic Boston  and swears by the power of a hot yoga class as well as  the 

company of family and friends over a well-made meal.

FOLLOW NATALIE AT:
WWW.INGOODCOMPANYPR.COM
@INGOODCOMPANYPR
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that you use on your website, social media, etc... to 
keep it cohesive. Help them “see” their product on 
your website and in your words using your media kit 
as an example.

Keep it up to date. Save a draft version and a f inal 
version on your computer so that you can always 
easily update your statistics and information.

Make it readily available. Provide a place on your 
website where people can directly download your 
media kit and see it immediately. Additionally, you 
may provide a lead page to collect an email address 
from anyone who is potentially interested in working 
with you in order to download the kit so that you 
can follow up with him or her and make sure they 
have all the information they need. If you are headed 
to an event where brands will be available to talk in 
person, make sure to bring print versions to hand out 
along with your business card.

In addition to these suggestions for making your 
media kit stand out, I also encourage bloggers and 
business owners to have a content specif ic media 
kit available as well. This would include all of your 
regular information as well as content specif ic to 
the type of product or content a potential client is 
looking for. If you want to work with a home supply 
store, keep a media kit that has example posts of your 
recent work that is specif ic to that type of content 
so that they can see it. Include screenshots and the 
specif ic post, copy where you’ve discussed the brand 
specif ically, and images of the project.

 Your media kit should make you absolutely 
irresistible to a brand, showcase how amazing your 
work is, and reiterate how much dedication you put 
into creating killer content. Do yourself the service 
of getting your foot in the door by being prepared 
with a beautiful, concise media kit that will be sure 
knock their socks off.

Skye McLain

Skye McLain is a blogger, speaker, virtual assistant, and dream designer. She loves working with 
creativepreneurs to find their sweet spot between running a successful business and living a 
balanced, healthy life. She has been working in the handmade and creative arena for over five 
years helping her clients handle the day to day minutiae so they can focus on the big picture of 
scaling their businesses to be more profitable. She lives in Texas with her husband and son and 
enjoys being outdoors, running around after her son, exploring, and traveling when she can.

Brands and companies are increasingly relying 
on bloggers and inf luencers to create trust and 
marketplace worth for their products. Being able to 
set yourself apart as a professional and accomplished 
content creator can be intimidating and diff icult. 
Almost anyone can build a website, create content, 
and claim themselves as an expert on any concept, 
regardless of their actual experience and knowledge. 
Brands are looking for incredible creatives with 
whom they can work with to create relatable content 
around their products. For some brands, this is 
uncharted territory, and it is important for you to 
be able to forge that instant bond with a brand when 
you want to work with them. This is why having a 
clear, concise, and beautiful media kit is incredibly 
important.

WHY DO I NEED A MEDIA KIT?  Presenting 
a snapshot of your brand, business, and blog to 
present to potential clients and customers will give 
you an edge in the marketplace and add a level 
of professionalism to bolster confidence in your 
ability to present high quality work. Having a media 
kit not only benefits you, it increases the level of 
professionalism for our industry as a whole when you 
are professional and trustworthy.

 A media kit will help brands and companies 
decide whether or not you will be a good fit to work 
with them. As a succinct look at your work, a media 
kit provides all of the most important information a 
brand needs in order to make an informed decision 
about partnering with you. In addition to that, 
you have the opportunity to put your best foot 
forward and show your best work as part of this f irst 
impression. You are presenting to them the highlight 
reel of the best content you’ve put out.

 Finally, a media kit is important because it will 

immediately show the brand how partnering with 
you is beneficial for them. Knowing exactly the 
quality of content they will receive in addition to 
the products and services you have to offer will give 
them a level of confidence in working with you that 
can’t be achieved otherwise. Having an up-to-date 
media kit at the ready is an excellent way to respond 
to brands that reach out wanting to work with you or 
to pitch new brands with whom you are interested in 
collaborating.

 
HOW DO I MAKE MY MEDIA KIT STAND OUT? 
With more and more content creators entering the 
pool, it is paramount that your media kit not only 
always be up-to-date with current information, 
but that it stand out as a shining star among many 
others. As a complete resume for your blog and 
inf luence, you want to be sure that when they are 
thinking about the ones they’ve received, yours is the 
one that pops out in their memory. So, how do you 
do that?

 Keep it simple. Just like a traditional resume 
would be, it is better to just hit the highlights and 
make it very clear and very concise. Not many people 
have time to sit down and read a novel about you and 
your work. Stick to one or two pages at the most and 
bullet-point lists rather than paragraphs of text.

 Remember that white space is your friend. 
The eye should be able to quickly pick out the 
information it needs from the page. Making sure 
you’ve designed your kit with ample white space that 
ensures that the information you include stands out 
and is easy to read is very important.

 Brand it! Not only are you giving potential brand 
partners information about your amazing content, 
but it should also give them a peek at the design 
aesthetic you favor. Choose the same fonts and colors 

Media Kits 101

FOLLOW SKYE AT:
IG: @YOURTEX ASISSHOWING
PINTEREST: /YOURTEX ASISSHOWING
FB.COM/SK YEMCL AINVA
T WIT TER: SK YENMCL AIN

PHOTOGRAPHY   RACHEL ROUHANA

Media Kit Checklist

• BLOG NAME & URL
• YOUR NAME
• HEADSHOT
• SUMMARY ABOUT YOU & YOUR BLOG
• STATISTICS
• COLLABORATIONS & BRAND CONTENT
• SAMPLE BLOG POSTS
• SERVICES YOU OFFER
• READERSHIP DEMOGRAPHICS
• TESTIMONIALS
• CALL TO ACTION
• CONTACT INFORMATION
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Alyssa Gordon
Alyssa Gordon is the Owner and Creative Directer of Alyssa Joy & Co., a design firm helping 
fellow entrepreneurs, small businesses and non-profits refine and beautify their brand from 
start to finish with branding, web design services and pre-made customizable template design. 
Her passion is working one-on-one with boss ladies and gents—getting to know their goals, 
their passions and even their little quirks (come on, we all have them!) because she wants to 
give you her best. She likes to think of herself as more of a champion for you and your business, 
not just a creative partner. 

You’ve seen it all over various social media 
groups these days among creative—the famous 
question, “I’m getting ready to rebrand, what do I 
need to know?” Well I’m going to share some hints 
with you that will help you be your designer’s dream 
client! Who wouldn’t want to be someone else’s 
dream, right?!

1. KNOW YOUR NICHE. Let’s be honest, we all 
know that we are not the only [insert what you do 
here] out there. There are tons of awesome creatives 
out there, whether you are a photographer, a blogger, 
a planner or an artist. We all know that we belong, 
because… well, that’s just the heart of this magazine! 

We also know that in order to stick out from the 
crowd a bit and to use our abilities in the best way, 
we need to f ind our niche. For the photographer, that 
niche might be newborns, weddings, seniors, and 
the options go on. For the planner, it may be that 
you specialize in only weddings or only corporate 
events or kids parties. For the f lorist, it may be that 
you are a brick and mortar shop or that you work 
alongside brides preparing for their special day. 
The possibilities are out there, but you need to f ind 
the niche that’s best for you. If you have found your 
niche, write it down. While you might not have 
a niche right this moment in your career (maybe 
you’re just starting out), you probably have an idea 
of something you’d like to specialize in in the future. 
Write that idea down so that you can keep it in mind 
when you’re working on your brand because while 
it can help you stand out among the crowd as far as 
your services, it can also make your brand stand out 
and speak specif ically to your ideal client.

2. DETERMINE YOUR IDEAL CLIENT. We’ve 
all heard this before, but is it really that important 
when it comes to choosing your brand? YES, yes it is! 
Art communicates: your brand, your businesses—art 
speaks to it’s audience. It sends a message with its 
style, with its mood and even by way of its colors. 

While who you are is important to bring out 
in a logo (especially for solo entrepreneurs), more 
importantly, you want to speak to your ideal 
audience with your design. Your designer can’t create 
that, especially if you don’t know who that is. 

Ask yourself these questions: Who is my ideal 
client as an individual? What are my ideal client’s 
interests/passions? What is my ideal client’s price 
point? Is my ideal client drawn toward casual, fun 
things or luxury things? 

These are the thoughts and goals that will shape 
the future of your clientele. These may not be your 
current clients either, but who you want to reach 
with your rebrand. What types of projects/clients 
do you enjoy? There is no point in choosing an ideal 
client just because it makes you more money if it’s 
not a type of project that you enjoy working on. 

Lastly, be specif ic. Don’t just say, “My target 
audience is moms.” Ask yourself what kind of moms? 
Are they single moms, moms of preschoolers, moms 
of teenagers, working moms, stay at home moms? 
Again, once you’ve determined your ideal client, 
write it down. Maybe even consider writing it into a 
profile of who your ideal client is so you can go back 
and reference it along the way. 

3. BE READY TO INVEST FINANCIALLY. 
By now, if you’ve done research on the subject of 
branding or rebranding, you know that quality 
work comes with a f inancial investment. You have a 
skill, maybe it’s photography, maybe you’ve got mad 
writing skills so you’re dominating the blogging 
circa, maybe you just have a knack for designing 
beautiful events or maybe you have an eye for f loral 
design. You don’t generally expect to give away your 
skill for free if you’ve decided that you want to run a 
business and you take pride in your work. 

The same goes for designers. My most common 
comment to people is, “We can’t all be good at 
everything.” I can take a decent photo, but if you 
ask me to photograph your wedding, I’m probably 

Be Your
Designer’s

Dream
Client

6 TIP S TO G E T YOU RE ADY FOR 
A BR AND OR REBR AND
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KNOW MY NICHE

What are some niche possibilities in my field? 

Which of these niches fit with my passions best? 

MY NICHE:                                                                                    .

DETERMINE MY IDEAL CLIENT

Who is my ideal client as an individual? (married/unmarried, male/female/either, mom/no kids, where do they live etc.)

What are his/her personal interests and/or hobbies? 

What is his/her economic status? What about their social status? 

Do he/she lean more towards casual or luxury? 

*TIP* Don’t forget to break these down even more. If you decide your ideal client is a mom, what kind of mom is she? A single mom, a working mom, 
a stay at home mom, a homeschool mom, a mom of preschoolers, teenagers etc.? 

BE READY TO INVEST FINANCIALLY

Head online and price out some designers:

1. 

2. 

3. 

INVEST MY TIME

Do I have the time to invest right now and am I willing to invest that? 

DO SOME RESEARCH

My Likes & Dislikes

           START AN INSPIRATION BOARD (PINTEREST IS GREAT!)

           GET OUT THAT NOTEPAD AND TAKES SOME NOTES ON YOUR LIKES AND DISLIKES (AND WHY!)

Does My Potential Designer: 

      YES          NO         DO THEY DESIGN IN LOGOS AS VECTOR ART? (*TIP* . AI, .EPS FILE T YPES)

      YES          NO         DO THEY DELIVER ALL THE FILE T YPES I ’LL NEED? 

      YES          NO         WILL THEY TAKE THE TIME TO GET TO KNOW ME AND MY BUSINESS? 

      YES          NO         DO I LIKE THEIR WORK? DO THEY PRODUCE A QUALIT Y THAT I ’D LOVE FOR MY BRAND?

MOST OF ALL , KEEP AN OPEN MIND AND ENJOY THE PROCESS - IT ’S SUPPOSED TO BE FUN!

going to run as far the other way as possible while 
throwing you the names of another super talented 
wedding photographer I know. I can design a killer 
template in InDesign or Photoshop, but ask me 
to write the beautiful, eloquent content for that 
welcome magazine you’re going to be giving to your 
clients and I’m going to refer you to my awesome 
copywriter. 

All creatives have their specialty, and just like 
you have defined your niche, designers have their 
niche too. It’s a niche they’ve studied, been educated 
on, practiced, honed and grown in. Designers are 
qualif ied to do what they do, just as you are qualif ied 
to do what you do.

When you f ind the right designer that f its 
(we’ ll talk about that in a minute), it’s worth the 
investment. Alongside your amazing products or 
services, your brand is the single most important 
part of your business. It is your face to your 
audience. It is what resonates with them and speaks 
to them saying, “She’s amazing—I need to work with 
her!” That right there is something worth investing 
in. You and your business are worth investing in. 

4. PREPARE TO INVEST YOUR TIME . The best 
recipe for the perfect brand is 100% effort on both 
the designer’s part and your part. Designers know 
what they are doing as far as design and, yes, they 
have recommendations. However, you are the one 
who knows your business inside and out. You know 
your clients, you know your audience, you know 
your vision. Share that with the designer with whom 
you’re working. This will cost you the investment of 
your time in the project as well, but it will be totally 
worth it in the end. So before you enter into a brand 
or rebrand, ask yourself, “Am I ready to really invest 
not only f inances, but also the time that it will take 
to give my business the beautiful face and voice it 
deserves?”

5. DO SOME RESEARCH . You’ve determined 
your niche and your ideal client. Now comes the fun 
part of doing research about what you like and, hey, 
even dislike. Get out there! Whether you’re driving 
down the road and you see a logo that you like or a 
soak in a beautiful sunset that paints beautiful colors 
across the sky that you’re in love with, take the time 
to capture it… make note of it or compile a board of 
inspiration. 

Look at things you like and things you dislike 
because it helps your designer f ind the perfect 
ground of something that is unique. Be specif ic with 
what you like and dislike about each thing. Maybe 
that sunset is gorgeous shades of pink, gray and 
orange across the night sky, but you know beyond a 
shadow of a doubt that you have a hatred for orange 
in your branding colors - make a note. Maybe you 
see a logo that you like the style of but it’s a litt le 
too light and you’d prefer a bolder style to it, make a 

note. Maybe you walk into a cute litt le boutique and 
you just love the style of the setup and the vibe of the 
place and you’d love for your brand to lean toward 
that vibe, snap a picture (come on, we all carry our 
smartphones with us everywhere now!) and make a 
note. 

Part of your research should be checking out 
designers and picking some that you think would 
be a great f it for you. While you are the only one 
who can tell which designer you’ ll click with or 
which designer you think f its your style, take into 
consideration these practical tips when searching for 
a quality designer so you know you’ ll get the best for 
your business:

/ Take a look at their portfolio. What type of 
work have they produced previously? Does their 
track record show that they can produce something 
quality for you and your business? 

/ Find someone who is going to take the time to 
get to know you and your business and make a logo 
that is unique specif ically for your business. You 
want to stick out from the crowd and what better 
way than with a logo that no one else out there has 
because it was made specif ically for you in all your 
awesomeness?!

/ Your logo should be designed as full vector art. 
Why, you ask? Vector art is fully scalable. If down 
the road, you want to scrunch that thing up to f it on 
a small 1x1 circle label, you’re good to go. On the f lip 
side, if you want to blow that thing up to plaster it all 
over a billboard, you can totally do that too. and it 
will stil l look f lawless!

/ You want these f ile deliverables: Original .ai, 
.eps, .jpg, and .png (trust me, they all have their own 
important purpose). 

  
6. L AST, BUT NOT LEAST: KEEP AN OPEN 

MIND. Do your research. Find what you like and 
what you don’t like. But the most important key to 
all of this is to keep an open mind. If you’ve done 
your research, you’ve found your niche, you’ve nailed 
down your ideal client and you’ve found the perfect 
designer that you trust. Now do just that—trust 
them. Sometimes the best thing for our business 
is an outside perspective from a professional, and 
that’s who your designer should be to you. Let them 
bring their expertise, advice and experience into 
the project and trust them to produce something 
beautiful for you, even if it wasn’t exactly what you 
thought you were 100% sure you wanted! 

All in all, branding or rebranding can be and 
should be an exciting process for both you and your 
designer. Go ahead and think through these tips and 
use this worksheet to get you all prepared to be your 
designer’s dream client.

FOLLOW ALYSSA AT:
WWW. ALYSSA JOYCO.COM 
@ALYSSA JOYCO

YES NO
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Cathy Tibbles
Cathy Tibbles is the founder of a website strategy and design firm that works with 
full time bloggers and online entrepreneurs. She has worked with over 500 of these 
extraordinary women, developing plans for growth and implementing all the website 
magic. Visit WordPress Barista to instantly download “52 Quick Edits You Can Do 
Today to Attract the Right Audience”.

What you can do:
• Don’t give up diagnosis until you get the 

right one that f its. 
• Don’t give up treatment until you f ind one 

that you can live with. The f irst three drugs 
they used on me made me so tired that I slept 
20 hours + per day. Clearly, that’s no way to 
live. They insisted that I would get used to 
them. I insisted they change the drugs.

• Get a doctor that will listen to you and work 
with you. You’re not an idiot; you’re sick. 
There’s a difference. 

• Never ever treat yourself always always use 
a professional. Seriously! To not would be 
idiotic.

• Do what it takes to get better. Six months in 
a hospital while your children miss you, is 
better than a dead mommy. 

• Keep regular checkups with a psychologist. 
You can’t afford not to. I found the 
combination of a psychologist, who helped 
me develop coping skills for regular life, 
and a psychiatrist who helped me deal with 
my ridiculous brain activity was the most 
effective treatment.

REGUL AR CHECK-IN . The funny thing is, 
“regular” people don’t have to worry about this. “Self-
care” is this thing other people work on. You and me? 
We have no choice. If you don’t notice your stress 
levels, if you don’t check in on your frustration level, 
if you don’t take note of your circumstances, you 
could end up hurting those you love the most. And 
even ending your own life. I’m being blunt because I 
care. You matter. And you matter enough for someone 
to tell you the truth. 

This is also the area that I feel the worst 
about. I just haven’t f igured out how to stop being 
embarrassed about these things… Do you get rolled 
eyeballs? Or sighs? Or judgmental stares for your 
choices? Most people do not understand. To give you 
permission, I’ l l put those embarrassing things right 
here for you to see. 

What I do:
• Lay down for 10 minutes
• Write in a journal
• Order pizza for a “TV night” with the kids
• Use screens as a babysitter
• Hire housekeeping (No, I’m not rolling in 

dough. I’ l l do this instead of paying my 
credit cards off.) 

Whatever it is for you—not everyone will 
understand your choices. That’s why I’m so incredibly 
passionate about this point: it doesn’t matter what 
they think. This is your life at stake. I understand. I 
support you. (And when you figure out how to make 
these choices without feeling embarrassed, let me 
know the trick!)

PREPARE FOR THE WORST. Is it inevitable? Or 
the worst case scenario? Whatever you call it, prepare 
for it. For your family’s sake and for your clients’ 
sake. It is incredibly unfair to have an il lness that you 
are aware of, gain clients’ trust and neglect a plan 
that is just abusing their trust. And you’re better than 
that.

Safeguards:
• The kids are looked after. (Obviously, the 

number one priority. I have a friend who 
is aware of the precursor symptoms and 
knows to check in with me on the kids 
whereabouts.)

• Someone that you trust must have current 
access to all important business functions.

• Someone must be able to close out jobs and 
pay staff.

• Someone must be able to access your phones/
email and create auto responders.

• If possible, someone needs to keep day-to-
day running.

This is not ideal. And you may lose customers 
as they scramble to f ind reliable support. Hopefully 
this will never ever be necessary. Your health will be 
a priority and your treatment will be successful. Just 
the same, it is foolish not to be prepared.

SEVEN YEARS L ATER. For me, it has been seven 
years since my diagnosis and 10 since I started my 
business. I’m better than ever, thanks to great doctors 
and psychologists. During these seven years, life has 
happened. I’ve come through some pretty big life 
changes--divorce, a big move, etc. It’s life! We all do 
life, mental i l lness or not. And it’s not about what 
happens to us but how we react. 

You and I? We must learn about ourselves and our 
limits. We must observe and recognize changes in 
ourselves and our well-being. And those skills—the 
learning, observation, recognition and growing—will 
serve us well as we run our businesses.

Would you hire someone with bipolar? I was 
asked to write an article about mental health and 
business. And I’ve procrastinated putting pen to 
paper for weeks. Why? Because I have no idea how my 
mental i l lness and my business intertwine. No. Idea.

Have you ever done something for so long that it 
became second nature? You know those habits you do 
without thinking? Flushing the toilet for example? 
There are habits and safeguards that I put in place 
years ago that I had all but forgotten about until now.

Although I can’t speak to the intertwining of my 
mental health and my business, I can speak to the day 
to day habits that are in place to protect both.

THE MARRIAGE OF BUSINESS & MENTAL 
HEALTH. First let me say, they’re divorced. There are 
contracts and processes in place to make sure they 
get along. But never the twain shall meet. I’ve done 
everything in my power to keep them separate. 

Why? Because I have bipolar. When I’m 
symptomatic, I do not work. I do not want to work, 
and if you know anything about bipolar, you know 
that it would never occur to a sufferer of a manic 
episode to do anything that she did not want to do... 
Oh Le fun.

Reason number two: I have a real business that 
provides solutions to real clients that have real needs. 
My business is helping users of WordPress. Now, let’s 
say your website was your sole source of income and 
you needed maintenance and a webmaster, would you 

trust someone with bipolar? I unequivocally believe 
you should not. By the very nature of bipolar (and 
quite a few other mental i l lnesses) the sufferer is 
unpredictable at best, and destructive at worst. This 
is why I have never let anyone know publicly that I 
suffer from bipolar. Until now.

HOW TO OWN YOUR MENTAL HEALTH & A 
BUSINESS. I am announcing this to you, my friends, 
because it has come to my attention that there are 
huge numbers of entrepreneurs and small business 
owners that suffer from mental health issues. I don’t 
know why, and I don’t care. Right now, I’m here to 
give you some of my story in the hopes that it will 
help you own both your mental health and your 
business.

DIAGNOSIS & TREATMENT. The most 
important thing I’ve done is to get help. Obviously. 
If not for the professionals in my life, I would not be 
alive today. My children wouldn’t have a mother, and 
I wouldn’t have the blessed life I do. My diagnosis 
was incorrect (depression) for nearly 17 years. Once 
correctly diagnosed and treated, my symptoms 
disappeared and I felt better than I had since being a 
teenager. Sure, I’m an expressive personality. I wear 
my emotions on my sleeve. I can go from happy to 
sad in 30 seconds f lat. I believe that’s all part of my 
charm! It is important to learn the difference between 
your personality and your mental health il lness.

How to Run 
a Business

It is important to learn the difference between 
your personality and your mental health illness.

FOLLOW CATHY AT:
WWW.WPBARISTA .COM

WHEN YOU SUFFER FROM MA JOR MENTAL ILLNESS
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WI T H TAY LO R G RIG G S

PHOTOGRAPHY  AMY LYNN, BYAMYLYNNPHOTOGRAPHY.COM HAIR & M AKEUP  ILIAMAR PAL ACIOS VENUE  VRBO RENTAL 719042
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Taylor Griggs
Taylor Griggs is the author of Sand and Sequins (www.SandandSequins.com), a spunky 
lifestyle and fashion blog full of encouragement and whimsy. A Midwest girl who traded 
familiar faces for exotic places, specifically the shores of sunny San Diego, Taylor aims to 
inspire those around her through positivity, intentionality, and just a touch of magic. She 
believes that the mundane is capable of magnificence if we only put on the right lens. In 
her spare time, Taylor enjoys yoga, lingering in restaurant booths with coffee in hand, and 
learning to surf.                                             

I love a perfectly placed coffee cup and croissant 
or burning sunset picture as much as the next girl. 
In fact, I may like them more than most. There’s 
something enchanting about being given an inside 
look into someone’s life or current viewpoint from 
anywhere in the world. I lay on my lush comforter 
and thumb through a sea of images. My pupils 
widen as I take in the f ilters, the hashtags, and the 
emotional responses those photos evoke within me.

And all the while I’m lying there, stone stil l 
save for my right thumb—the poor guy is feeling 
pretty overworked at this point. Just one more swipe 
further down the feed, further down the rabbit hole 
and maybe I’ l l f ind what it is I’m looking for. What 
exactly is it that I’m looking for?

Somehow I managed to pick up on having a 
generally downcast mood upon finally clicking 
the off button on my phone for the night. While 
visually I had taken a vast journey alongside national 
geographic cameramen on ocean f loors and trotted 
after style bloggers in adorable red pumps through 
winding European streets, I hadn’t actually done a 
thing. Was the downcast mood a result of comparing 
my own quiet evening to that of others wild photo-
broadcasted adventures? Was it some chemical 
reaction in my brain to the excessive ambient 
light and warm rectangle in my hand? Either way, 
eventually I got fed up. And so I decided that I would 
give up Instagram after 8 PM for one week. Here are 
my findings.

DAY ONE:

Hurrry, scroll, scroll! It’s 7:55 PM and I’m 
furiously tearing down my Instagram feed in an 
effort to catch up on today’s posts. Would I miss 
For Love and Lemons latest photo? Wait, there it 
was. OMG that new summer top is amazing. Double 
tap. Ok, keep scrolling. I wonder if Brittney posted 

anything, I really miss her. Eventually my 5 minutes 
expire, and I reluctantly swipe out of the app. 

10 minutes later I re-open and immediately close. 
Damn it! Have some resolve, woman!

Left with Netf lix and a messy room as my only 
visual stimulation, I turn to tidying up. Tidying up 
turned to taking a walk down memory lane. I not 
only organized all my important paperwork (hurray 
adulthood) but also spent a good half hour pouring 
over old cards and letters. The walk down memory 
lane resulted in my writing a witty letter to my litt le 
sister who is away at college, complete with a horrif ic 
doodle of her on campus. 

10:45 PM. Lights out. 

DAY THREE:

Hopping in my car after a sweaty beach workout, 
I check the time. A half hour until 8 PM. Naturally, 
I whip out my phone and catch up on the day’s 
Instagram feed before putting my aged Toyota in 
drive and heading home.

Evening festivities included a long awaited phone 
conversation with my out-of-state mother, washing 
the dishes from the past err…few days (okay week!), 
excessive hair brushing, making a cup of tea, and 
converting an empty, plastic food bin into a panty 
overf low storage unit. Hey, I have a lot of panties. 

Side note, the restorative nature of a slowly sipped 
mug of hot tea is highly underrated. 

Bed Time: 10:00 PM
General feelings: optimistic and accomplished! 

DAY SEVEN:

This is getting easier. I have an oddly hopeful 
outlook on my evenings now. Instead of the usual 
crawl-through-doorway-with-all-manner-of-
possessions-in-hand-and-collapse-on-to-bed-for-
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mindless-Instagram-thumbing routine that usually 
transpires after my work day, I’ve begun to ponder 
other outlets for evening recreation. And with much 
geekish excitement, I might add. 

There’s way less of an incentive to end my 
workouts early. Knowing I can’t retreat to my 
illuminated square of f lawlessly f iltered images, I 
don’t put quite so much pep in my step as I head 
back to the car. And as a result, I catch the sunset. 
Or the sunset catches me. And I’m having a real life 
Instagram moment. Yes, I desperately want to whip 
out my phone and snap a picture of this oh-so-
perfect San Diego sunset, but I muster the strength 
to let my eyes do the capturing and enjoy the 
moment. And it feels good and raw and authentic, 
despite not telling the world through an upload. 

Now I know some of you are jumping up and 
down to relay that Instagram is an integral part 
of building your online community or business. I 
hear you ladies and I absolutely agree. Instagram 
is a beautiful tool for engagement, and I have 
met so many amazing people through this visual 
wonderland. But at some point the well intentioned 
comments, artfully crafted posts, and constant 
checking for like updates fail to serve our hearts.

A week spent giving up Instagram after 8 PM 
proved to have far more exciting results than I had 
imagined. As corny as it sounds, I fell in love with 
my evenings again. While I wasn’t trolling after 
poised yogis posing in Bali or drooling over pastel 
macarons held up next to the Eiffel tower, my own 
world seemed a lot larger. The possibilities for what 
I could do with my time now stood infinite before 
me. I’m not saying the use of Instagram is ever a 
bad thing. Many times I feel inspired and energized 
by what I see on my feed. The fact that I can tailor 
my feed to showcase the exact content I desire is 
powerful. But like most things in life, there is room 
for balance.  And while I may not stick to the “no 
Instagram after 8 PM” rule religiously, I certainly 
will keep it as a guideline for making the most of my 
evenings.

 

FOLLOW TAYLOR AT:
WWW.SANDANDSEQUINS.COM
IG: @SANDSEQUINS
T W: @SANDANDSEQUINS

“It feels good 
and raw and 
authentic, despite 
not telling the 
world through 
an upload. I fell 
in love with 
my evenings 
again. My own 
world seemed a 
lot larger. The 
possibilities for 
what I could do 
with my time now 
stood infinite 
before me.”

TAYLOR
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DO IT YOURSELF

ART

Elizabeth Rishel
Elizabeth Rishel is a wife, mama-to-be, and blogger based in Orlando, FL.  

She is the creative director behind the scenes of Within the Grove that 
focuses on home, lifestyle, and DIY projects.  When not drinking coffee and 

throwing glitter, you can find her creating inspiration for others through 
every part of life while creating a home that you will love.  Elizabeth has fallen 
in love with the blogging community where she can blossom alongside others 

through her passion of creating beautiful things and uplifting one another.

I spend most of my work week and weekends in my home office.  
It’s what I consider my happy place and where I create girl boss 
moments.  Having a bright, creative, and inspirational space is my 
key to getting my to-do list checked off. 

It’s all due to the natural lighting and style I’ve incorporated 
throughout my office to provide an  abundance of inspiration.  
Within this blogging and entrepreneurial atmosphere, allow your 
workspace to be your dream space.  No matter where your desk is, 
your desk is your home away from home.

The following copper accented DIY projects provide a modern 
style to display and organize off ice materials.  In just an hour or 
two, you’ ll have new copper edged business cards, a copper and 
marble tray for your desk accessories, and a copper wall hanging 
to display your favorite print for your work space.  You’ve guessed 
it! Copper is my favorite material to work with and it just might 
become your favorite also.

The Business 
of Copper

PHOTOGRAPHY  JORDAN EMMIT T
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I’m constantly f inding beautiful prints or quotes 
created by talented artists that I can’t wait to 
display in my office.  There’s just one problem, 
I only have so much wall space and can’t display 
them all at once.  I’ve created this unique copper 
wall hanging where switching out a print only 
takes a matter of seconds.  It’s sleek and modern 
design makes it versatile for any space while 
displaying your motivational quotes and prints.

MATERIALS:

Set of 10 inch copper pipes
4 copper caps
4 small rectangular magnets
Super glue
2 pieces of twine measuring at least 28 inches each
Drill
1/16” drill bit
Scissors 
Measuring tape

DIRECTIONS:

1. Gather your 4 copper caps and place on a safe 
and sturdy surface to use a drill.  Using the 1/16” 
drill bit, drill a hole in the middle of each copper 
cap. 

2. Thread a piece of twine through one of the 
10 inch copper pipes. Thread each end of the 

same twine through the hole in a copper cap and 
securely place the caps on each end of the pipe. 
Repeat with the other 10 inch copper pipe, caps, 
and twine. 

3. Using your measuring tape, measure 3 inches 
from each end of the copper pipes.  Mark the 3 
inch mark with a line by using a pencil.

4. Apply super glue to a magnet and f irmly press to 
the inside of the 3 inch mark.  You’ ll need to hold 
the magnet in place for at least 30 seconds before 
slowly letting go.  Repeat this step for each magnet 
that will be placed at each end of the copper pipes.  
Allow to dry overnight. 

Important:  Make sure to glue the magnets evenly 
and on their correct side so that the magnets attract 
each other and the copper pipes stick together 
without any issues.

5. Once the magnets have dried and are 
successfully secured to the copper pipes, stick the 
two copper pipes together.  Tie all four ends of the 
twine into a bow or knot.  Trim the excess twine.  

6. Place your favorite print between the magnets 
by slightly separating the pipes and your copper 
wall hanging is ready to be displayed! 

I always get a litt le thrilled when someone asks 
me for my business card or I have the opportunity  
to pass one out.  I’m a f irm believer that f irst 
impressions are everything and sometimes it starts  
with a simple passing of a card.  This tutorial will 
show you a quick and simple way to add some 
copper f lair to the edges of your business cards 
while providing a clean and professional look.  
This litt le spin on copper is sure to catch the eye 
of anyone you hand your business card to.

MATERIALS:

Thick business cards
2-3 rubber bands 
Copper colored spray paint
2 poster boards

DIRECTIONS:

1. Stack about 50 thick business cards together. It’s 
important to use very thick business cards in order 
for the copper to show.  Place three small rubber 
bands around the cards going from the top to the 
bottom. Align the edges of the cards to make sure 
they are all evenly f lushed and pressed together.

2. Place the business cards on a poster board.  
Using the copper spray paint, apply two even coats 
on the edges of the cards that aren’t covered by the 
rubber bands. Wait about 15 minutes between each 

coat.  Please know that the top and bottom card 
will be ruined by the spray paint.

3. Once the second coat has dried, place the rubber 
bands around the edges you just spray painted 
(going from left to right).  Repeat step 2. 

4. Once the f inal edges have dried, remove the 
rubber bands and separate your business cards 
carefully one by one.  Place them evenly on your 
second piece of poster board.  Try not to have 
them overlap and allow them to dry overnight 
before using. co
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L E A R N  M O R E  A T

h O L L y M E y E R d E s i g N . c O M

H O L LY  M E Y E R  D E S I G N

b randing  •  web  de s ig n  •  con su l t ing

Are you ready to inject new life into your brand with the perfect visual design  

and coaching that lights your fire and sharpens your roar? Together, we’ll tell  

your story in a way that makes your online space stand out. 

You were born for greatness. So, let’s go!

My work space has to be organized and 
inspirational for me to do some of my best work.  
To add a personal touch to my desk, I created a 
marble and copper tray to display some of my 
favorite items.  The possibilities are endless when 
deciding what to place on your tray to keep things 
in reach.  This tray can also be used to move 
around your workspace as needed.  This is an 
amazing way to add glamour and functionality to 
your desk! 

MATERIALS:

13” x 9” wooden board (or any size)
Coarse sandpaper
2 Stainless steel bar handle pulls measuring 3-3/4” 
Copper colored spray paint
Epoxy
1 Roll of grey/black marble contact paper
Scissors 
Poster board 

DIRECTIONS:

1. Lay your bar handles f lat on a poster board.  
Using the copper spray paint, apply two even coats 
of spray paint on the handles.  Allow for at least 15 
minutes of drying time between each coat.  Repeat 
on the other side of the bar handles and don’t 
forget to spray paint the top.

2. Lightly sand the edges of your 13” x 9” wooden 
board using a piece of coarse sandpaper. The edges 
need to be slightly smooth but not rounded. 

3. Place your piece of wood on top of the marble 
contact paper and cut the paper to size.  Leave 
about 2 inches around all edges of the board.

4. Remove the board and peel off the backing of 
the contact paper and place the contact paper 
(design side down) on a f lat and smooth surface.  
Lay your board on top of the contact paper.  

5. Fold the contact paper around the edges of the 
board like wrapping a present.  Tip- Make sure all 
of the air bubbles are smoothed out of the top of 
the board and pull the contact paper tightly as it’s 
wrapped around the edges.

6. Apply the newly painted copper handles to the 
top of the board.  Using a Q-Tip, apply epoxy to 
the bottom of one handle (where the screws would 
go).  Press the handle on the board and hold for at 
least 30 seconds.  Repeat on the other side of the 
board with the second handle.  Use a measuring 
tape to ensure that the handles are evenly placed 
and centered with each other. 

Important: Let the handles dry overnight to allow 
them to cure.  Remember, this tray is for display and 
not intended to be carried around as a serving tray.
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FOLLOW ELIZABETH AT:
WWW.WITHINTHEGROVE.COM
@WITHINTHEGROVE
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@ B E L O N G M A G  /  # Y O U B E L O N G
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I am captivated by how today’s modern woman 
has redefined our image of a working woman. She is 
a creator, an artist, an executive, a mother, and an 
entrepreneur. She is dynamic. She does not have to 
f it the mold that once was. She has her own personal 
style. She can dare to be different, to be seen.

Launching an online lifestyle magazine not 
only unleashed years of creative energy but also 
allowed me to feel liberated in my own personal 
style. No longer feeling the constraints often innate 
to a corporate environment, I am now able to freely 
express myself in a waythat is authentically me. As a 
new entrepreneur in the digital space, I am working 
daily to grow my brand and increase engagement 
with the platform and multiple social media 
channels.

In today’s expansive social media network, the 
opportunities are endless in terms of visibility, and 
I love making a statement with what I am wearing. 
Whether it is styling for a brand collaboration, 
posting an outfit to Instagram, or meeting in person 
for an interview, I embrace the opportunity to 
showcase my unique style and set myself and my 
brand apart from the rest. I like to add an element 
that is unexpected, something that ref lects my 
personality and speaks to my ability to be creative. 
The right bag, a statement necklace, or a bold shoe 
can instantly elevate your look. Mixing classic 
pieces with the season’s top trends can help keep 
you looking sophisticated and fresh.

As a mother of two young boys and an 
entrepreneur, I am constantly on the move. My 
office is mobile and no two days look the same. I 
am running from pre‐school drop‐off to a gallery 
interview. What I am wearing needs to be versatile 
and transition well throughout my day. I have 
learned that you can stil l be comfortable yet chic. 
There are so many designers out there that truly 
understand today’s modern woman and are creating 
clothes that allow us to feel feminine and confident, 
yet effortlessly f it our lifestyle.

Emily Cochran
Emily Cochran is the founder and creative director of Noteworthy, an online lifestyle 
magazine inspiring everyday life. After almost a decade in the banking industry, Emily’s 
passion for authentic style, inspired living and creative expression took her on a journey to 
find life’s noteworthy details. Join her and experts in the trade as they share their passion 
for interiors, art, food and travel with you. Emily lives in Charlotte, North Carolina with her 
husband and their two young boys.
 

Entrepreneur Style

PHOTOGRAPHY   CANDICE L ANNING  •  WWW.THEBEAUTIFULMESS.COM

1. 2.

3.

LOOK 1:
Vest - Anthropologie
Jeans - J. Crew
Tee – Madewell
Shoes – Tory Burch
Necklace – Kristin Hayes Jewelry
Bag – 3.1 Phillip Lim Pashli Satchel 
(Hampden Clothing, Charleston, SC)

LOOK 2:
Off-shoulder dress: Do + Bo, 
(ChezElle, Charlotte, NC)
Earrings – Kristin Hayes Jewelry

LOOK 3:
Dress – MARCH11 (Shop Capella)
Sandals – Rebecca Minkoff
Bag - 3.1 Phillip Lim Pashli Satchel 
(Hampden Clothing, Charleston, SC)

FOLLOW EMILY AT:
WWW.THENOTEWORTHYMAG.COM

IG + SNAPCHAT: @NOTEWORTHY_ MAG
FB + T W: NOTEWORTHY

PIN: NOTEWORTHY. 

Noteworthy 
Style Tips

Embrace color! I love how it pops in photos 
and can brighten a room. 

Invest in a few nice pieces of jewelry, something you 
love and are drawn to. I like to support local, regional, 

and emerging designers. The right piece can truly 
transform an outf it. 

Casual can be chic. A stylish sneaker or f lat can be 
the perfect choice for a dress.  

Be true to yourself. If you feel conf ident in what you 
are wearing, you are going to look conf ident.  

Personal style is a critical component of your brand. 
In a highly visual society, you make a f irst 

impression before you even introduce yourself 
or exchange business cards. 
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Styling - it’s the perfect balance of art and 
science. It’s taking a collection of objects and telling 
a story. It’s breathing life into an innate object. 
It’s capturing the experience of holding a product 
and seeing what it looks like, how it feels and most 
importantly how it makes us feel.

Social media has given rise to a powerful platform 
for makers and creatives to take their products and 
share them on a worldwide stage through a series 
of square images. But it’s also raised the bar and 
requires us to create visual collateral that makes our 
products look as good in a picture as it does in our 
hands. Regardless of what you make or create these 
days, there’s also a requirement to be one-part stylist 
too. So rather than be f lustered in a f lurry of f lat lays, 
a few lessons in art and science will have you styling 
up a storm!

the art

MAKE IT SIGNATURE

You know when you’re scrolling through your 
instagram feed and you stop at an image and you 
know whose image it is before your eyes can even 
settle on the profile photo. That’s a signature style. 
Creating a signature style for your brand strengthens 
your visuals and, in turn, strengthens your branding. 

Begin creating your signature style with these 
three tips:

/ Brainstorm what you want the overall aesthetic 
of your images to be. Is it light and fresh, or rich and 
moody? Is your style modern and minimalistic or 
vintage and layered?

/ Create a signature colour palette. This might be 
your branding colour palette, it may just be one focus 
colour from your branding palette that you will use 

WITH ABBY WOOD

Sam Dunne
Sam Dunne is a creative freelancer, blogger, stylist and founder of Dunne with Style, a life-
style blog for creative hearts. With a passion for living creatively she sets out inspire others 
to do the same and empower them to run passion fuelled profitable small businesses. When 
she’s not head down on her laptop or iphone you’ll find her sipping latte’s at the park or the 
beach with her two kids and husband, with eyes wide open for the next burst of inspiration. 
Be sure to join her community of creatives at www.dunnewithstyle.com for inspiring reads, 
DIY projects, and style tips for your home, events and everyday living.

Dunne with Style is a lifestyle blog for creative hearts. If you’re a maker, a creator, 
a writer, a designer, by day, by night or just in your dreams, you are a creative 
heart. Dunne with Style is an online community for the modern woman seeking 
a creative escape. Whether it’s words to inspire, a DIY to try or a style lesson for 
your home, we aim to inspire you to live a creative life. We believe that creative 
living is about turning your dreams into realities and we think that ‘style’ is creating 
your own version of beauty in the everyday. At Dunne with Style we believe in 
cultivating a community that encourages you and empowers you to live creatively.

The Art 
& Science 
of Styling

ABOUT DUNNE WITH ST YLE

PHOTOGRAPHY   PAPER BAN PHOTOGRAPHY  •  HEADSHOT: MELODY MELIKIAN
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as a pop of colour throughout your images, or it may 
be an extension of your branding palette adding in 
contrasting colours.

/ Begin a props collection. What elements will 
make up your signature? Is it fresh f lowers, or gold 
off ice supplies, or vintage spoons? Begin to collect 
props that will help you create the aesthetic you’re 
aiming for and bring in your signature colour 
palette.

HOW DOES IT MAKE YOU FEEL

When we think about visuals, we often 
only focus on the way something looks. But the 
connection to an image comes when it makes you 
feel a particular way.

How do you want people to feel when they see 
your images? If you’re selling cashmere scarves, you 
want to create a feeling of warmth. If you’re selling 
cupcakes, you want to create that mouth watering 
moment.

CREATE AN EXPERIENCE

As makers, we often focus inward too much 
on our product and the practical and functional 
perspectives of it and forget that people purchase 
from an emotional place. The art of styling is being 

able to create an experience that people can feel part 
of, or feel they want to be part of. If you’re selling a 
notebook, you’re not selling just a notebook, you’re 
selling a stolen moment in a coffee shop penning 
dreams on a fresh page. What experience are you 
trying to create?

So the art conveys the experience and the 
emotion that you want your styling to evoke. But 
how? Well that’s the science.

the science

What I love about science is that it’s all about 
rules, and once you understand the rules, you can 
learn how to break them just as well.

RULE OF THIRDS

The rule of thirds divides up an image or frame 
into vertical and horizontal thirds so you see a 
grid of 9 squares. These lines and the intersection 
points are where the eye is naturally drawn to, so by 
placing points of interest or the feature of an image 
along the lines or at the point of intersection, you 
create a visually appealing experience for the eye.

USE NEGATIVE SPACE

Once you start using the rule of thirds you’ ll 
begin to notice the power of negative space. 
Negative space is the space around the focal point of 
an image, it gives balance to an image, allowing the 
eye to be drawn to the focal area and relaxed by the 
negative space.

ODDS & EVENS

Odds are more appealing. The brain says so! 
Odd numbers are said to be more appealing and 
more memorable when compared to their even 
counterparts. Odd numbers allow us to create 
triangles with objects, this allows the eye to bounce 
around and easily f ind the areas of interest.

The best thing about styling is that it’s a 
process and an evolution rather than a f inite skill. 
Your signature style will evolve over time as your 
inspirations and inf luences grow and shift. You’ ll 
learn the rules and then you’ ll learn that rules are 
meant to be broken. With a litt le art and a litt le 
science you can take a collection of seemingly 
disparate objects and allow them to create an 
aesthetic, evoke and emotion and tell a story.

FOLLOW SAM AT:
WWW.DUNNEWITHST YLE.COM
@DUNNEWITHST YLE

“Your signature style 
will evolve over time 
as your inspirations 
and influences grow 
and shift.”
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Minted.

MARIAM NAFICY
FO U N D ER + CEO

Minted is a design marketplace connecting you with the world’s best artists to create something one-of-a-kind. 
Minted’s unique, crowdsourcing model represents a modern marketplace--one where the community decides which 
goods are showcased and sold. This model ensures fresh, on-trend designs sourced from independent artists from 
around the world are continuously added. The public votes in monthly competitions to decide what Minted produces, 
guaranteeing that the f inished products are in high-demand and well-received by consumers. 

Who is the woman behind it all? Mariam Naf icy, Founder and CEO of Minted, Mariam Naf icy is a pioneer of 
consumer internet business. She invented Minted’s crowdsourced and curated marketplace model with the mission of 
building an e-commerce platform that continuously offers fresh good across limitless categories. We approve!

Minted enables its global community of artists, designers and photographers to create original work, providing an 
operations platform that handles all manufacturing, fulf illment and customer service. This allows creative people to 
focus on their creative pursuits while Minted handles the rest.

The artist community that Minted has created is what truly sets them apart. We are pleased to feature four of their 
talented artists who are also avid bloggers. These women are perfect examples of what Minted’s artist community is all 
about.

PHOTOGRAPHY  PAIGE FRENCH PHOTOGRAPHY  PAIGE FRENCH
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WHO ARE YOU (LIKE, REALLY!)? I am a f irst 
generation Mexican-American from California. 
Growing up, I would often watch my mother paint 
beautiful landscapes. At the age of 10, I decided to 
try my hand at painting and fell in love with the 
process. My mom said I was a natural, so it must 
have been in my genes. As a kid, I would dream 
about how cool it would be to be a real artist and 
have a studio one day. As I got older, I began to see 
it more as a hobby and became interested in other 
artistic areas such as graphic design and web design.

 I earned my Bachelor’s in Art from the 
University of California Santa Barbara, but pursued 
web design—something I felt was a more stable 
career path. Not long after, I got married, but it was 
short lived. My divorce caused me to go into a state 
of depression. I didn’t realize it at the time, but the 
divorce was a blessing in disguise. It was the catalyst 
that set everything in motion. I started painting 
again as a way to feel better—it was my escape.

 One day, my sister came to my house and saw 
the pieces I had been creating. She encouraged me to 
sell my paintings. I told her it was next to impossible 
to sell art… we all know the “starving/struggling 
artist” phrase. However, one day she posted one 
of my paintings on Instagram, and to my surprise, 
people commented on the post asking who the artist 
was and where could they buy the work. That was 
the kick I needed to seriously consider selling my 
art which led to opening the virtual doors to Parima 
Creative Studio. 

 Soon, people were featuring my art on their 
blogs, and the ball was rolling for my career. I 
closed my web design business and became a full 
time artist. I soon did a product collaboration with 
Anthropologie and submitted my first two pieces 
to Minted, one of which was accepted. Since then 
my artistic career has grown, and my art has also 
appeared in Better Homes and Gardens, on the 
Etsy Blog, in Refresh Magazine and in Babiekins 
Magazine.

 

WHY ART? It feels like a natural part of me. It is 
an extension of myself that I don’t entirely know yet. 
Every time I create and push my creativity, I learn 
more about who I am. Art is where I get to release 
thoughts and emotions that cannot be expressed in 
the written or spoken language. There is a sense of 
peace and excitement in this exploration—when I 
create, I feel like I’m home.

 
HOW DO YOU DEFINE ART? Art is a creation that 

is infused with soul. Something that holds more 
meaning than just an object of beauty. It’s a piece 
that moves and brings about a strong emotion for 
the viewer.

 
WHAT IS YOUR EARLIEST MEMORY OF FEELING 

THAT YOU WERE AN ARTIST? I felt like an artist not 
long after I started getting more involved with 
painting as a child. I think it was mostly due to 
my mom’s praises of my work. Not that they were 
masterpieces by any means, but I think she saw 
something in me. That made me feel like the artist 
of the family. 

 
IS THERE AN ELEMENT OF ART YOU MOST IDENTIF Y 

WITH AND ENJOY? I love that it allows me to let go 
of my thoughts in a sort of meditative manner. 
Time and space just melt away around me, and I can 
get lost in worlds of color that I create. I know it 
may sound like a stereotypical response, but there 
is something truly entrancing and mesmerizing 
about the act of creating. I get so focused on what 
I’m creating that nothing else really matters in that 
moment. It’s almost like reading a really good book. 
I could read a book for hours and not even realize 
that a whole day has passed me by. Creating art 
transports me, and that is what I love. 

 
HOW HAVE YOUR ARTISTIC PRACTICES EVOLVED 

OVER TIME? It has taken me a long time to f ind my 
footing. When I f irst started painting, I did a lot 
of landscapes and, like many people starting out 

Q& A  WI T H FE AT U R ED M I N T ED A RT I S T

PATRICIA VARGAS
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on their art journey, I tried my hand at imitating 
other people’s subjects and styles. In college, I played 
around with digital applications which offered me 
the opportunity to use the full spectrum of colors 
and I began to create well-developed, abstract 
compositions, starting to blur the line between 
traditional and new art. I’ve also explored color 
with acrylic paint. I am fascinated with the pattern 
that bristles and paint create and I allow those to 
apparent.

 My favorite theme to explore is elation. 
Happiness is an element of life that everyone 
is trying to f ind, as though it were a hidden 
treasure box whose location is only known by 
few. I have learned that happiness really comes 
from within. It comes from feeling and reacting to 
your environment. I want to create these positive 
environments on sheets of canvas. I hope to elicit 
the emotions of joy, happiness and serenity from the 
viewer.

 
WHAT MEMORABLE RESPONSES HAVE YOU HAD 

TO YOUR WORK? Some of my favorite stories are 
from people who purchased my work. They tell me 
that they have been searching for a long time for a 
piece that really resonates with them and when they 
discovered my art, it just clicked. They felt a feeling 
of relief and happiness. That f il ls my heart and soul. 
As an artist, you create for yourself but you hope that 
someone will understand your work and love it as 
much as you do.

 
WHAT PIECE/PROJECT ARE YOU MOST PROUD 

OF AND WHY? There are many paintings that hold 
great meaning for me. My Coral Gold piece looks 
completely different from the work I do now, but it’s 
a piece that helped me break into the art world. It is 
also a piece that perfectly embodied my style at the 
time.

 
HOW DO YOU KNOW WHEN A PIECE IF FINISHED? 

There is a rush of adrenaline when creating a new 
piece, but as I go on, my hand starts to move slower. I 
start to take a few steps back and just stare. I always 
joke that 50% of the time, I’m really just staring at 
the piece, trying to read it like a story. 

The thing with abstract painting is that it’s 
purely imaginative. I’m not creating any specif ic 
f igures, shapes or outlines. It’s a story purely about 
the colors on the canvas and it has to read well. 
It needs to feel purposeful, and every element on 
the surface should feel like it belongs in that exact 
place. I adjust the painting accordingly—adding and 
subtracting until the story makes sense. I can usually 
feel when a painting is close to being f inished. 

 
WHAT IS YOUR MOST IMPORTANT TOOL—

SOMETHING THAT YOU CANNOT LIVE WITHOUT AS AN 
ARTIST? I am an acrylic artist, so I can’t live without 
my paints and brushes. My absolute most important 
tool, something I use almost daily, is my Wacom 
Tablet. I love painting digitally.

WHERE/HOW DO YOU FIND INSPIRATION? I f ind a 
lot of inspiration on Instagram, on Pinterest and in 
interior design magazines. I love looking at pictures 
of interiors and f lower arrangements. With the 

“Happiness 
comes from 
within. I 
want to 
create that 
environment 
on sheets of 
canvas.”

interior design images, I like to think, “If I were 
creating a painting for this space, what would it 
look like?” I am mainly interested in looking at how 
colors and patterns are being used in the space and 
the type of mood/atmosphere that it creates. 

 There also times when I f ind inspiration in 
instrumental music. I will play a Spotify playlist, and 
let the sound wash over me. It puts me in a relaxed 
mood, and I create what I feel.

 
YOU ALSO BLOG. WHAT IS THE PURPOSE OF YOUR 

BLOG? WHY DID YOU START? WHAT IS YOUR FAVORITE 
ASPECT OF BLOGGING? I love sharing my process. I 
often take pictures of the different stages of painting. 
I love seeing the transformation from a blank canvas 
to what I like to call “the awkward teenage phase,” 
where the painting stil l looks completely random, 
to the f inished stage. Some paintings have bigger 
transformations that others. I think it’s fascinating. 
I started blogging to keep a record of my creations, 
accomplishments and inspirations. 

 
WHAT ARE SOME OF YOUR FAVORITE BLOGS 

AND SOCIAL MEDIA ACCOUNTS TO FOLLOW? Blogs: 
Design Love Fest, The Glitter Guide, The EveryGirl, 
Honey We’re Home, Design Sponge, Jess Lively and 
The Jealous Curator. Instagram accounts: This Is 
Glamorous, Paris in Four Months, SF Girl by Bay, 
The Jungalow, West Kim and Emily Jeffords.

 
HOW HAS THE ONLINE COMMUNIT Y AFFECTED YOU 

AND YOUR ART? Some of the best decisions I have 
made are to join private Facebook groups for artists 
and entrepreneurs. The amount of support and help 
that I have received from these groups has been 

an invaluable part of my success. Running 
an online business, specif ically one that is 
literally a one woman show, is challenging, 
and it can feel like you’re alone. These groups 
are f il led with encouragement and wisdom 
from all over the world.

 I have also been able to connect with 
companies like Minted, which has helped push 
my work even further. I love that my art not 
only reaches different parts of the country, but 
also around the world. Being part of an online 
community makes is feel like the possibilities 
are endless. 

 
WHAT WAS YOUR FIRST PIECE WITH MINTED?
My first piece for Minted was called A 

Pond Full of Koi, and it was a digital painting that 
had a slight watercolor effect. It had a light pink 
background covered in connecting dots of bright red 
and dark blue/purple. It reminded me of the spot 
patterns that are found on koi f ish, which I have 
always been fascinated with. Their bright colors and 
simplistic pattern are stunning. 

 
WHAT IS YOUR FAVORITE CREATION WITH MINTED?
My favorite piece that I have available on Minted 

is Zie. The print is based off of my original, acrylic 
painting, and it holds a lot of meaning for me. I 
created it during a time when I felt like I needed 
to break free from a creative block that I was 
experiencing. This painting is made up of several 
thin layers of blue, green and white. There are no 
real defined shapes. I really wanted to let the brush 
strokes shine through one another. 

 
HOW DO YOU FEEL MINTED HAS AFFECTED THE 

ART COMMUNIT Y AS A WHOLE? Minted has given new, 
up-and-coming artists a place to showcase their work 
to a larger audience in a way that they wouldn’t be 
able to otherwise. This gives artists a chance to be 
discovered and participate with large companies like 
Domino, West Elm and Pottery Barn Kids. Minted 
has made art more accessible to both the consumer 
and the artist.

 
HOW HAS YOUR REL ATIONSHIP WITH MINTED 

AFFECTED YOUR ART AND/OR YOUR BUSINESS? It has 
helped me gain more recognition through their site, 
blog and social media accounts. 

FOLLOW PATRICIA AT:
PARIMASTUDIO.COM   
IG: @PARIMASTUDIO  •  FB.COM/PARIMASTUDIO  •  T WIT TER: @PARIMASTUDIO  •  PINTEREST: /PARIMASTUDIO

ZIE
This painting was a personal journey and challenge 
for myself to loosen my artistic hand. I typically paint 
opaque vertical shapes with semi-sharp lines. I have 
been painting in that signature style for many years and 
felt that it was time for a change. With this painting I 
wanted to let go of all of my inhibitions and create from 
a place of true freedom.
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WHO ARE YOU (LIKE, REALLY!)? My name is 
Jordan Sondler and I am a freelance il lustrator 
based in New York. I work in digital, print and 
three dimensional forms with a particular interest 
in pattern. My clients include Google, Nickelodeon, 
Urban Outfitters, Ban.do, Papyrus, ABRAMS Books, 
Chasing Paper, Printed Village and more. I’ve been 
part of the Minted community for the past six 
months.

 
WHY ART? It’s been my passion since I started 

taking watercolor classes at the age of 10!
 
WHAT IS YOUR EARLIEST MEMORY OF FEELING 

THAT YOU WERE AN ARTIST? When I was in high 
school, I would f ind any excuse to spend time in the 
art room. I would convince some of my teachers to 
let me leave their classes so I could go “finish up a 
really important project”. I never wanted to be doing 
anything else—I’d even eat lunch in there.

 
IS THERE AN ELEMENT OF YOUR ART THAT YOU 

MOST IDENTIF Y WITH AND ENJOY? My work is child-
like and nostalgic, which I think is an accurate 
ref lection of my style and personality.

 
HOW HAVE YOUR ARTISTIC PRACTICES EVOLVED 

OVER TIME? My style is constantly evolving. I 
can’t pin point when it’s happening. I’ l l look back 
at something I created a year ago, and it feels so 
different from my current work.

 
WHAT ARE YOUR FAVORITE THEMES TO PURSUE? 

I love drawing patterns, which translates pretty 
naturally into mapmaking. That’s something I’ve 
started exploring in the past year, and it’s really fun 
to get those commissions.

 
WHAT MEMORABLE RESPONSES HAVE YOU HAD TO 

YOUR WORK? Any time a client and I are happy with 

the fruits of our collaboration, it ’s really gratifying. 
It ’s nice to be sought out by clients for my personal 
style.

 WHAT PIECE/PROJECT ARE YOU MOST PROUD 
OF AND WHY? I am currently f inishing up a 60 x 6 
foot il lustration to be displayed at a fashion brand’s 
headquarters. I’ve never worked on a piece this 
large in scale, and it has been nice to see it all come 
together while I overcome all the litt le challenges 
along the way.

 
HOW DO YOU KNOW WHEN A PIECE IS FINISHED? 

Once I think it’s f inished, I usually come back to 
it the next day and take away some elements. I’m a 
strong believer in “ less is more”.

 
WHAT IS YOUR MOST IMPORTANT TOOL—

SOMETHING THAT YOU CANNOT LIVE WITHOUT AS AN 
ARTIST? Ink pens and markers!

 
WHERE/HOW DO YOU FIND INSPIRATION? My 

inspiration comes from my friends, traveling and 
exploring New York whenever I can.

 
YOU ALSO HAVE A WEB PRESENCE. WHAT IS THE 

PURPOSE OF YOUR INSTAGRAM? WHY DID YOU START? 
At f irst, I was only interested in scrolling through 
the work of other artists and designers. After a while, 
I started posting more often and then went on to use 
Instagram professionally. It has helped with f inding 
new clients and making friends over the internet.

 
WHAT ARE SOME OF YOUR FAVORITE BLOGS AND 

SOCIAL MEDIA ACCOUNTS TO FOLLOW? I love Smitten 
Kitchen, Food52, Oh Happy Day and Spoon Fork 
Bacon. I’m mostly surfing food blogs, they’re great 
for color palette inspiration or dinner recipes.

 
HOW HAS THE ONLINE COMMUNIT Y AFFECTED YOU 

AND YOUR ART? I’ve been lucky enough to meet really 

JORDAN SONDLER
Q& A  WI T H FE AT U R ED M I N T ED A RT I S T

PHOTOGRAPHY ERIC HELGAS AND JERM COHEN
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amazing artists and business owners through 
social media. Sometimes I f ind a new brand I’d 
like to work with, and sometimes they f ind me!

 
HOW DID YOU CONNECT WITH MINTED? WHAT 

WAS THAT EXPERIENCE LIKE? Minted reached out 
to me right before I embarked on a trip to San 
Francisco (where they are located). Since the 
timing was perfect, I was able to check out their 
beautiful headquarters and hear about their brand 
in person.

 
WHAT WAS YOUR FIRST PIECE WITH MINTED? The 

first challenge I participated in was for classroom 
valentines. I really loved how my cityscape 
valentine turned out.

 
HOW DO YOU MINTED HAS HAS AFFECTED THE 

ART COMMUNIT Y AS A WHOLE? I think it’s a really 
fun and accessible way for artists to create their 
own products. It’s nice that people can own a litt le 
part of our brands. Minted does a great job of 
promoting artists through the products they sell.

FOLLOW JORDAN AT:
JORDANSONDLER.COM
@JORDANSONDLER

CIT YSCAPE CL ASSROOM VALENTINE’S CARDS

WHO ARE YOU (LIKE, REALLY!)? I am an artist, a 
mother of two, a night owl, spontaneous soul, INFP, 
coffee lover, faux-gardener and avid searcher. I grew 
up in a very large family. We traveled and lived in all 
kinds of places (Syria, Tunisia, Texas, and Ohio to 
name a few). Creativity and imagination were heavily 
encouraged by my parents. I was homeschooled 
through all of our family’s moves, which did wonders 
for my creativity and self-confidence. 

 
WHY ART? I grew up as a musician, playing the 

violin and piano, and I almost majored in music. 
However, there was something about the physical, 
creative process of creating artwork that was so 
satisfying, and it felt like I could truly invent 
something “new” (and recitals stressed me out so 
much). Music and painting feel closely related. They 
both depend on rhythm, communication, balance, 
harmony, emotion… it felt natural to use a brush 
instead of a bow.  

 
HOW DO YOU DEFINE ART? Communicating on an 

emotional level using skill, expression, imagination 
and your unique perspective.  

 
WHAT IS YOUR EARLIEST MEMORY OF FEELING THAT 

YOU WERE AN ARTIST? Sitting at our coffee table when 
I was about four years old drawing… my dad and I 
drew the best hair ever. I knew then that I was good 
at this “coloring thing”.  

 
IS THERE AN ELEMENT OF ART YOU MOST IDENTIF Y 

WITH AND ENJOY? Peace. I think that’s a theme of 
my life, which comes through my artwork—not by 
nature (I am not naturally that peaceful), but by 
intention and through grace. Painting is a way for me 
to quiet my mind and focus on the physical aspects 
(mixing the paint, brushing the canvas), but also the 
spiritual things happening around me and in me. It’s 
very meditative at times.  

 
HOW HAVE YOUR ARTISTIC PRACTICES EVOLVED 

OVER TIME? I began my artistic career in 2009 with 

a simple blog, a baby on my hip and commitment to 
do a painting a day.  Things were not always easy—
actually they were really, REALLY hard.  However, 
creating brought me hope and purpose. Committing 
to my craft and committing to share it publicly every 
day has lead to tremendous personal success beyond 
anything I imagined.

 
WHAT ARE YOUR FAVORITE THEMES TO PURSUE? I 

really love nature, landscapes and skies in particular. 
They represent freedom to me.  

 
WHAT MEMORABLE RESPONSES HAVE YOU HAD TO 

YOUR WORK? I am blessed to have collectors all over 
the globe and they each bring their own response 
to the paintings. The stories they share with me 
are intimate, sweet, heart wrenching, beautiful and 
powerful in my process.  

 
AS AN ARTIST, WHAT KINDS OF TRENDS DO YOU 

SEE? I love that people are feeling more and more 
comfortable with abstract artwork. Abstract art 
can be trickier for some collectors because you’re 
essentially buying a feeling more than a painting. 
I love that. Beyond that, there is a greater divide 
between the color lovers and the neutral lovers—and 
more black and white.  

 
WHAT PIECE/PROJECT ARE YOU MOST PROUD OF 

AND WHY? I recently installed a collection of collage 
artwork at a gallery. I rushed to f inish the body 
of work and didn’t get to spend much time with 
it before dropping it off at the gallery to be hung. 

EMILY JEFFORDS
Q& A  WI T H FE AT U R ED M I N T ED A RT I S T

PHOTOGRAPHY  PAIGE FRENCH
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When I walked into the space a few days later for a 
preview, my eyes f il led with tears. These are pieces 
of art that feel almost to intimate to share online, 
like they are too vulnerable for the internet. Seeing 
the collection proudly owning the gallery walls was 
powerful for me.  

 
HOW DO YOU KNOW WHEN A PIECE IF FINISHED? 

Most young painters stop painting far too soon and 
most intermediate painters stop way too late. You 
know you’re mastering your aesthetic when you stop 
at that magical point between the two (which can 
pass you by in seconds). I’m stil l learning this.

 
WHAT IS YOUR MOST IMPORTANT TOOL—

SOMETHING THAT YOU CANNOT LIVE WITHOUT AS AN 
ARTIST? Good paint. Handmade, all natural minerals 
and pigments.  

 
WHERE/HOW DO YOU FIND INSPIRATION? 

Everywhere. Inspiration is more a state of mind than 
a trigger. Just being open to ideas!

 
YOU ALSO BLOG. WHAT IS THE PURPOSE OF YOUR 

BLOG? WHY DID YOU START? WHAT IS YOUR FAVORITE 
ASPECT OF BLOGGING? When I began my blog four 
years ago, it was a place to discover and share things 
that inspired me. It morphed quickly into a place to 
share the stories of other artists as well as my own. 
Now it acts as a place to share advice for sustainable 
creativity, business advice for artists and it’s a 
platform for me to share my work.  

 
WHAT ARE SOME OF YOUR FAVORITE BLOGS AND 

SOCIAL MEDIA ACCOUNTS TO FOLLOW? Local Milk, 
Design Sponge and Jasmine Dowling are three 
women entrepreneurs that deeply inspire me. They 
are each so true to their vision.

 
HOW HAS THE ONLINE COMMUNIT Y AFFECTED 

YOU AND YOUR ART? Dynamically. I have the ability 
to connect personally with collectors all over the 
world—that’s so powerful!  

 
HOW DID YOU CONNECT WITH MINTED? I met a few 

of the ladies from Minted at Alt Summit in 2014 and 
really loved their passion for the arts and creativity. 
One of them encouraged me to enter their upcoming 
contest, and I won first place, plus several other 
awards (which was such a great surprise)!

 
WHAT WAS YOUR FIRST PIECE WITH MINTED? I 

entered a few pieces in my first contest, but Summer 
Winds has been one of my favorites since the day I 
painted it.  

 
WHAT IS YOUR FAVORITE CREATION WITH MINTED? 

I really loved designing wedding invitations with 
Minted. It’s so out of my normal creative process, it 
was refreshing and exciting!  

 
HOW DO YOU FEEL MINTED HAS AFFECTED THE ART 

COMMUNIT Y AS A WHOLE? I love how enabling Minted 
has become for artists. We can now think WAY 
outside the traditional box and find ways to make 
our creativity work beautifully as wrapping paper, 
stationery, fabric… it’s so liberating!

 
HOW HAS YOUR REL ATIONSHIP WITH MINTED 

AFFECTED YOUR ART AND/OR YOUR BUSINESS? 
Working with Minted gave me so much confidence, 
especially in my “younger years” as an artist. 
Through them, I have been introduced to thousands 
of new collectors—many of whom have also 
purchased original paintings from my studio as well 
as prints from Minted.

 
ANY THING ELSE YOU THINK WE SHOULD KNOW?! 

I really love sharing my artistic process—the daily 
goodness that keeps me engaged. Heck, that’s why I 
started #doitfortheprocess! Find me on Instagram 
and Snapchat: @Emily_Jeffords.   

FOLLOW EMILY AT:
EMILYJEFFORDS.COM
IG + SNAPCHAT: @EMILY_ JEFFORDS

SUMMER WINDS
Sweet and vibrant, this expressive scene is full of life, motion, 
and poetry. “Summer Winds”, an oil landscape painting, is so 
lovely and vibrant with it’s lush rolling clouds, saturated fore-
ground, and minimalistic sky. It is sure to brighten your space 
and uplift your soul.

PHOTOGRAPHY  PAIGE FRENCH
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WHO ARE YOU (LIKE, REALLY!)? In a nutshell, 
I’m a creative. By trade, I’m a graphic designer. At 
Analog Creative Co., I help my clients create their 
dream brands. I’ l l design anything… from a logo to a 
brochure to styling an event to product development 
to packaging design to styling products for a catalog 
photo shoot. Throughout my whole life I’ve moved 
around, usually every two years—so I’m always 
observing, watching and internalizing the world 
around me and trying to understand it. A few years 
ago, I returned with my family to the Lowcountry 
of South Carolina, my favorite place of all the 
places I’ve lived. We live on Johns Island, a sleepy 
community just outside of Charleston. It’s a beautiful 
part of the country, full of live oak trees dripping 
in Spanish moss, f locks of shore birds, nearly neon 
azalea bushes and sweet smelling salt marshes. The 
beauty here sometimes stops me in my tracks. The 
other day, my son and I counted more than 28 shades 
of green while we were at a stoplight. Living here has 
definitely inspired me to create more art.

 
WHY ART? For me, art is just another tool in my 

toolbox—a medium in my graphic designer bag of 
tricks. Years ago, a client’s brand was screaming for 
a watercolor swoosh. So I painted it. And I haven’t 
stopped painting since. Art is also my escape from 
the somewhat restrictive reality of graphic design—
it’s a way to push the boundaries of design. Creating 
art allows me to explore the colors and shapes of my 
surroundings. Graphic design is full of hard edges, 
clean lines and precise corners. It’s pixel perfect. Art 
can be messy and unrefined, and I love that about it.

 
HOW DO YOU DEFINE ART? “Art is what you can 

get away with.” —Andy Warhol
 
WHAT IS YOUR EARLIEST MEMORY OF FEELING 

THAT YOU WERE AN ARTIST? I don’t consider myself 
an artist, exactly. I identify more with the label 
“designer” or “creative.” The old tit le “commercial 
artist” is probably more accurate for me than artist. 
I’m a creative entrepreneur at heart, so I nearly 

ERIKA FIRM
Q& A  WI T H FE AT U R ED M I N T ED A RT I S T

always have a client or audience or use for a piece of 
art in the back of my mind before I paint or draw it. 
I think true artists are expressing their own personal 
creative vision when they create art. In a perfect 
world, where I could just paint for painting’s sake 
and not have to worry about paying bills, I’d be an 
artist.

 
IS THERE AN ELEMENT OF ART YOU MOST IDENTIF Y 

WITH AND ENJOY? I really enjoy the process of 
painting. Filling water glasses, choosing the perfect 
brush, mixing paint… those things really f il l me 
with joy. It’s a good day when I go to bed with paint 
in my hair. It doesn’t really matter so much to me 
if I end up with a decent work of art at the end of a 
painting session. The work is secondary—the process 
is what I love.

 
HOW HAVE YOUR ARTISTIC PRACTICES EVOLVED 

OVER TIME? When I was a kid, I made my own 
coloring books. I’d draw abstract shapes all over 
the paper with a black crayon then pick out seven 
or so other colors to use as my palette and f il l in 
the shapes. I’ve always been drawn to abstracts 
and I think it’s fair to say that, even now, my art is 
more about color than form. As a graphic designer, 
I sometimes need an il lustration or background 
texture for a project. Patience isn’t my strongest 
virtue, so I’ve learned to create the il lustrations 
and textures I need myself rather than outsource 
and wait for them. Lately, I’ve been learning to let 
work go on the weekends and have been using my 
newfound free time to paint and explore new media 
without the pressure of a client’s project.

 
WHAT ARE YOUR FAVORITE THEMES TO PURSUE? 

Some of my favorite themes to pursue are decay, 
the passage of time and the inevitable power of 
Mother Nature. I love that here in the South Carolina 
Lowcountry, everything looks like it’s about to be 
devoured by Mother Nature. Leave the yard alone 
for a week, and the kudzu attacks the lawn furniture. 
The greens of the island and the washed out colors 
of the beach have really inf luenced my work. I also 
love the juxtaposition of the faded pastel buildings 
and the rich subtropical greens of the downtown 
Charleston f lora.

 
WHAT MEMORABLE RESPONSES HAVE YOU HAD 

TO YOUR WORK? Last year, I was sketching outside 
at a picnic table in the park at Angel Oak with Lytle 
Fober, one of my Analog Creative Co. designers. We 
were preparing some black and white il lustrations for 
geometric patterns using black ink and some brand 
new brush pens. Things like dots, lines, triangles… 
simple shapes. We were out there for a few hours. I 
guess curiosity got to the woman who runs the gift 
shop, and she came out to see our work. The look on 
her face was priceless. I’m sure she thought we were 

doing a detailed botanical study of the majestic tree 
in front of us. When she saw our blobs and lines she 
was clearly perplexed. She asked us what we were 
doing, and I told her we painting shapes to create 
patterns. She said, “Oh, so when are you gonna get 
good?”  

 
AS AN ARTIST, WHAT KINDS OF TRENDS DO YOU 

SEE? Rose Quartz and Serenity, Pantone’s colors 
for 2016, are a refreshing switch from the saturated 
Southern California look that has been dominating 
social media and product design the past few years. 
I’m seeing a lot of natural stone, marble, quartz, 
agate, as well as rustic wood and untamed plants 
trending lately. Natural materials and desaturated 
natural colors like faded peach, dusty miller green, 
washed out blues and warm grays are all on my radar 
this year.

 
WHAT PIECE/PROJECT ARE YOU MOST PROUD OF 

AND WHY? Every year I create a desk calendar with 
my art as a client gift. It’s always the same format, 
but each year I change up the style of the art or 
il lustrations. This year, it is all abstracts. I’m really 
proud of the fact that I’ve worked with some clients 
for more than a decade, and they all have asked me 
for extra calendars each year to share with their 
friends and family.

 
HOW DO YOU KNOW WHEN A PIECE IS FINISHED? 

I wish I could explain how I know when a piece is 
f inished. Sometimes I’ l l turn a painting upside down 
to check and see if it’s balanced. But I don’t have any 
real process for determining when a piece is done. I 
guess it’s just a gut feeling.

 
WHAT IS YOUR MOST IMPORTANT TOOL , 

SOMETHING THAT YOU CANNOT LIVE WITHOUT AS 
AN ARTIST? I can’t live without a pencil. I take a lot 
of notes and do all my rough sketches the analog 
way—with pencil and paper. My graphic design 
work, my illustrations, my art… they all start with a 
pencil sketch. Of course, I couldn’t live without my 
Macbook Pro or my ginormous monitor either!

 
WHERE AND/OR HOW DO YOU FIND INSPIRATION? 

Inspiration truly is anywhere and everywhere. I 
f ind it in the mundane… like the perfect design of a 
Krispy Kreme sugar packet, or the magic of perfectly, 
opposite colors resting together by happenstance. 
Yesterday, I saw a shiny, orange, traff ic cone 
leaned up against a bright blue generator — perfect 
opposites on the color wheel, occurring naturally 
“in the wild”. My heart skipped a beat! My backyard, 
the island I live on, the salt marsh, blue shells on the 
sand, the gator in my backyard—they’re all inspiring. 
Sometimes, it’s hard to turn it off.

 

PHOTOGRAPHY HEADSHOT BY JESSICA DAVIS PHOTOGRAPHY AND ZOOMWORKS PHOTOGRAPHY
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YOU ALSO BLOG. WHAT IS THE PURPOSE OF YOUR 
BLOG? WHY DID YOU START? WHAT IS YOUR FAVORITE 
ASPECT OF BLOGGING? I started my first blog, 
Ephemera, in 2004 after launching my first company, 
Delphine. My new blog, Verdigris (erikafirm.com), 
has been around for about one year. Blogging has 
always been a way for me to promote and share 
my work, but primarily it’s a way for me to catalog 
interesting and inspiring things. It’s another creative 
outlet for me. Before I started designing, I was going 
to be a writer. I have a B.S. in Journalism and a 
Master’s degree in Mass Communication. I had every 
intention of being a writer and magazine editor. I 
fell into design and am passionate about it now, but 
writing was my first true love. Blogging is a way to 
stay in touch with my inner writer.

 
WHAT ARE SOME OF YOUR FAVORITE BLOGS AND 

SOCIAL MEDIA ACCOUNTS TO FOLLOW? Some of my 
favorite blogs to follow are oldies but goodies: Oh 
Joy, The Sweetest Occasion, Design Sponge and 
Decor8. I feel like I’ve grown creatively grown up 
alongside these ladies and I really enjoy watching 
how everyone evolves over time.

 
FAVORITE INSTAGRAM ACCOUNTS: 
@humansofny  @parisinfourmonths  

@justinablakeney @blackjaguarwhitetiger  
@targetdoesitagain  @lovelyindeed  @acolorstory 
@1924us  @cautiouslyobsessed  @stationcdrkelly  @
shopcuriousity  @bonverre  @a_f leuriste  
@candicekumai

 
FAVORITE PINTEREST ACCOUNTS: @j0ythigpen 

@revelandco @mydomaine @lulie @chrisplantan @
fermeapapier @42pressed @cydconverse @moglea @
hellolucky @katmcgrawdesign @eighthourday 
@fig2design

HOW HAS THE ONLINE COMMUNIT Y AFFECTED YOU 
AND YOUR ART? Seeing other creative people succeed 
makes me happy and encourages me to do art for 
art’s sake, not only for a client or job.

 
HOW DID YOU CONNECT WITH MINTED? I f irst 

connected with Minted when I met Mariam on the 
f loor of the Javits Center at the National Stationery 
Show in 2007. It was about 30 minutes after the show 
closed for the day, and I was literally lying on the 
f loor when Mariam walked up to me and started 
asking me questions about letterpress and selling 
wedding invitations online. Kind of embarrassing. 
In my defense, the show was off icially closed to the 
public. I swear I don’t normally lie around on the 
f loor during trade shows! But it was embarrassing, 
nonetheless, to have a conversation with a 
prospective client while wiped out on the f loor.

 
WHAT WAS YOUR FIRST PIECE WITH MINTED? 

My first piece with Minted was my first Delphine 
letterpress wedding invitation collection.

 
WHAT IS YOUR FAVORITE CREATION WITH MINTED?
“School Day Abstract” is my favorite piece of 

art with Minted. I painted it right after the historic 
f looding that hit our state last Fall. I knew life was 
getting back to “normal” when I saw school busses 
cruising around the island. I took inspiration from 
school busses shuttling people around the island just 
after the rains, through deep puddles and around 
overf lowing, black swamps.

 
HOW DO YOU FEEL MINTED HAS AFFECTED THE 

ART COMMUNIT Y AS A WHOLE? It has always been a 
dream of mine to design fabric, and Minted made 
that possible for me. I didn’t have to research 
manufacturers, come up with specif ications, worry 
about costs or even think about sales or distribution. 
I just designed it— the best part of product design! 
I think a lot of other artists love Minted for this 
reason, too. We just get to create and do our thing… 
Minted worries about the rest.

 
HOW HAS YOUR REL ATIONSHIP WITH MINTED 

AFFECTED YOUR ART AND/OR YOUR BUSINESS? 
Submitting designs and artwork to Minted is like 
a giant public portfolio. I’ve been approached by 
licensors and partners who found me through 
Minted challenges. I’m really grateful for the 
exposure and the opportunities that Minted has 
brought to my business.

FOLLOW ERIK A AT:
ANALOGCREATIVECO.COM
ERIK AFIRM.COM
@ERIK AFIRM

SCHOOL DAY ABSTRACT
Though I ’ve been out of school for many years, September will 
always be “back to school” season for me. I love the idea of that 
fresh new start, and, of course, the freshly sharpened yellow 
pencils, new notebooks, and whiff of possibility. This painting 
was inspired by my son’s f irst day of school.

the Minted Artist 
Community

Minted supports the personal development, 
creativity and careers of the best, independent 
artists in the world. Who defines “best”? They 
have built meritocracy to uncover exceptional, 
creative talent as objectively as possible. They 
pride themselves on eliminating bias.

They are enablers, not deciders, by allowing the 
community itself to curate designs, but they don’t 
see themselves as the sole arbiters of good taste. 
They don’t adulterate designs or curtail artistic 
expression. They ensure that the integrity of an 
artist’s vision is preserved from beginning to 
end. They are there as advocates and supporters 
of artists completely apart from the commercial 
aspect of Minted.

Being part of the Minted community is not about 
the money. It is about personal development, the 
freedom to create what you want, the thrill of 
your vision being validated by peers and f inding 
its ways into the hands of customers, and meeting 
others who can help you grow and thrive. It’s 
about building your own brand and business. And 
finally, it’s about helping your fellow artists.

EXPRESS YOURSELF
Minted’s challenges are the place to let 
your creativity shine—you’re free to push 
boundaries and create work that’s uniquely 
you. Submit artwork and use Minted as a 
testing ground for new ideas.

CRITIQUE AND VOTE
Minted is an open, creative experience. 
You can request and receive valuable peer 
critiques. Anyone can comment and vote 
on the submissions, as well as watch events 
unfold.

YOUR VISION, BROUGHT TO LIFE
Winning designs are sold on Minted. Minted 
makes and ships all products. Artists receive 
a portion of every sale, and winners earn a 
“store” where they can launch and sell designs 
using the Minted fulf il lment platform.

Go to MINTED.COM/PARTICIPATE to submit your work and find out more about 
their amazing community.
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or how demanding it gets, if you have your “why”, 
you will always have that ability to connect with the 
heart of your dream. It will give you more fuel and 
enlarge your vision. 

/ Take time to rest. You cannot give out of empty, 
and your team needs you to be your best. It starts 
with keeping a balance; work hard, rest well.

Continuing on their growth trend, several new 
products and initiatives within their team have been 
launched leading them on a trajectory toward a 
brighter future. With this big, bright future always 
in front of them, don’t expect The Giving Keys to 
settle until they’ve done all they can to help as many 
they can.

Support The Giving Keys and their mission by 
purchase a necklace; or purchase two and pay it 
forward! Belong is honored to have collaborated 
with TGK to of fer a BELONG stamped key necklace 
available on www.belong-mag.com.

The Giving Keys started with founder Caitlin 
Crosby as a grassroots, word-of-mouth company. 
Through various opportunities to have celebrities 
and others passionate about their mission sport their 
keys, word got out about what they were doing. As 
they gained recognition and support, the mission 
became stronger to create more jobs and spread 
messages on their keys through the act of “Paying it 
Forward”. On social media, the heart of The Giving 
Keys (TGK) was always to inspire others and spread 
messages of hope creatively. In this way, the message 
spread to creatives, storytellers, publications and 
various inf luencers. 

The keys at the heart of their business are 
acquired from several sources: some vintage, some 
donated, some from a key factory with which 
TGK has a relationship. But when it comes to 
design, Caitlin is the main visionary for product 
development within the company. She comes up with 
the inspiration that the product development team 
then uses to create. Once she approves, the products 
are assembled in house by The Giving Keys’ staff.

In their off ice, they welcome the difference in 

all of our stories, all of our dreams, and all of our 
passions. They are a blend of creatives, foodies, 
musical talent, literature lovers, wisdom seekers, 
and hard workers with a lot of joy. They think of 
themselves as a bunch of different people who choose 
to stick together and make a way for other people to 
f it in. It’s been said that you attract who you are, and 
they like to think that the community that comes 
around them is just the same. 

With all the criticism of fair trade and social 
justice oriented businesses, The Giving Keys’ holds to 
their belief that job creation is the most sustainable 
way to end poverty, homelessness, and hunger. Their 
hope is to continue to build awareness surrounding 
the need for entry-level jobs in order to create more 
sustainable income for people battling homelessness.

The Giving Keys has seen a good share of success. 
What would they say to female entrepreneurs starting 
out not unlike their own founder, Caitlin Crosby? 

/ There must be a why--why do you do what 
you do? If there isn’t a genuine why, it will be hard 
to keep your endurance through the weathering of 
keeping a business running. No matter how busy 

The Giving 
Keys

ON A MISSION TO HELP THOSE AFFECTED BY HOMELESSNESS

FOLLOW THE GIVING KEYS AT: 
WWW.THEGIVINGKEYS.COM  •  @THEGIVINGKEYS
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Abagail Pumphrey & Emylee Williams
We are the co-founders of Think Creative Collective. We believe you have dreams worth 
achieving. We want you to wake up everyday empowered to do what you love. We educate 
thousands of creative entrepreneurs (just like you) through our 180+ blog posts, free online 
workshops and inside the Strategy Academy. We strive to create a path to achieving your 
goals and reward yourself with a purposeful and profitable business. 

At Think Creative Collective it is about so much more than just a cute Instagram feed or 
being popular. We strive to harvest a community built on giving. You can sit with us! We are 
about helping businesses become brands that make a difference. We’ll give you the kick in 
the butt you’ve been needing to grow your business, and to simplify and streamline your life.

If you’re anything like any of the other thousands 
of online, creative business owners out there, you 
could probably list at least twenty Facebook groups 
or communities that you belong to right now. It 
seems as though we’re getting told after every opt-in 
or at the bottom of every email to “go and join this 
Facebook community!” This method of marketing 
and community is nothing new. However, the way 
that some of these groups have been able to form 
an engaging tribe has had outstanding effects on 
their businesses and your personal experience. So 
whether you’re just now logging back into Facebook 
from your high school days, you feel like there are 
communities you’re missing out on, or maybe you’re 
looking to create your own community, we’ve got 
some strategies to help you to lay a solid Facebook 
foundation.

If you’re new to Facebook communities, it might 
feel like you’re going on a deep sea dive to f ind new 
and active groups. We’ve almost always joined the 
groups that we’re in by word of mouth. If we hear 
from a respected peer about a new group, or a mentor 
of ours creates one, we know we want to be a part of 
it. It’s tempting, especially at the beginning, to join 
40 groups right off the bat. In order to make the most 
of out of your time and experience, try jotting down 
on a piece of paper the needs you would like met in 
a group. 

Do you want to be able to share your blog posts or 
new products?

Do you want to have lengthy discussions about 
email marketing?

Do you want to get the chance to collaborate with 
others who may be in your industry? 

Are you just hoping for some water cooler talk 
with some fellow creatives?

Once you have an idea of what you’re needing 
from a group it’s easier to know which ones to join 
and which ones to pass on for now. 

Before joining any group, we always check the 
guidelines f irst. You can usually f ind these on the 
pinned post at the top, on the right hand column 
under description, or in a community f ile. Be sure to 
take a look at these not only to see if the group is a 
right f it for you, but also to f ind out how or if you’re 
able to post in it. Keep in mind that most groups are 
built on growing conversation and engagement and 
will limit promo posts or direct links to offers (which 
is a good thing to know before you accidently put one 
up). 

Once you’ve decided that the group is a good 
fit for you, it’s time to see how you can introduce 
yourself. Again, check the guidelines as to how best 
to do this in every group because some groups will let 
you post on your own, but for others, an introduction 
may have to be contained in a certain thread. You 
might be tempted just to be a f ly on the wall, but 
trust us -  you’ve got to take your chance to stand out 
and get noticed! 

After an introduction, there are definitely ways 
you can use the group to both help and hurt you.

HERE’S WHAT TO DO TO GET THE MOST 
OUT OF A FACEBOOK COMMUNIT Y:

BE ACTIVE AND ENGAGING ON MULTIPLE 
POSTS OR THREADS. If the topic at hand is one 
to which you can add value, then do it. The creators 
of the group most definitely built the community 
to create discussion, so don’t sit quiet. Look at your 
commentary as more giving rather than taking. 
Answer someone’s question, chat with them about 

Networking
in your Yoga Pants

THE JOY OF FACEBOOK GROUPS
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a topic, and ask your own questions to start a 
conversation. If you can do all this without posting 
a direct link to something you offer (even if it’s just 
a blog post), you’ ll get a shiny gold star from the 
admins.

POST PROMO LINKS ONLY WHEN IT’S 
ALLOWED. Take a look at the guidelines of the 
group and see when or if they have a promo thread. 
Typically, a group will have one post a week or 
month on which they allow you to post up links 
to your latest blog post, opt-in or offer that you 
can talk up and share. If you step outside of these 
guidelines and post when it isn’t permitted, expect 
to get your post deleted and possibly to be removed 
from the group. At the end of the day, you have to 
be respectful of the community the creators of the 
group have formed.

SHARE THE LOVE YOU HAVE OF THE 
GROUP. If you’ve received benefit from being a 
member then be sure to spread the word. Let your 
peers know how they can become members too!

Be expectant and f lexible with change. As groups 
grow, the atmosphere shifts from small and intimate 
to large and vast. It’s easy to remember “the good 
ol ’ days” in a Facebook community, but you have to 
remember that the admins are learning and shifting 
just as you are. Sometimes the thread topics might 
change, new rules might be implemented or group 
ambassadors added. This is all done to help your user 
experience in the best way. 

DON’T LET THE COMPARISON DRAGON 
STEAL YOUR THUNDER. One of the best and 
worst parts of being in Facebook communities is 
that you’re surrounded by like-minded people who 
may very well be in the same industry as you. It’s 
easy to soak in everything someone else is doing and 
feel behind or overwhelmed. We urge you to instead 
to keep an eye on your prize and focus in on what 
you’re working on. 

Now that you’re a pro in engaging in your 
Facebook communities, how can you actually 
go about using them to help leverage your own 
business? Even if you aren’t an admin or ambassador 
of a group, you have a good seat at a pretty fabulous 
table so you should definitely take advantage of 
it. What if you could be seen by thousands of new 
people, the kind that need your product or service 
and who are already primed to buy? What if you 
could gain highly valuable survey data without 
fumbling with forms and spreadsheets? What if you 
could sell in your sleep? All this and more is possible 
by utilizing Facebook groups.

BECOME HIGHLY VISIBLE . When 
participating in groups specif ic to your niche you 
automatically enter into a virtual room full of all 
the right kind of people. And bonus: more of those 
same kind of people join every day. By speaking up 
and participating you have an opportunity for high 
visibility for yourself and the brand you represent.

BE A MEMBER OF A RAVING AND 
SUPPORTIVE COMMUNIT Y. Over time and with 
consistency, you start to learn about these people. 
Who they really are, what they really do and how you 
could potentially work together. This is a community 
in which everyone wants to support everyone else 
(and if you are in a group in which this isn’t the case, 
leave!) We don’t know about you, but we could use all 
the love, support and encouragement we can get. Air-
fives and Friday celebrations are always welcome!

RESEARCH YOUR MARKET EASILY. This is 
where your watching and listening skills come in. 
What are other people posting about? What are their 
struggles, pain points and biggest hurdles? How 
can you tweak what you offer to continue to serve 
this audience better? It may seem a litt le crazy, but 
consider this the never-ending (free!) focus group 
primed for your business.

GROW YOUR BUSINESS AND SELL IN YOUR 
SLEEP. By watching, listening and participating, you 
continue to become a more prominent and visible 
member of the group. Over time, people will learn 
how you can help them and will often tag you if 
they feel you are the best (wo)man for the job. Ripe 
referrals can lead to hot-hot-hot sales. You might 
even start selling in your sleep! 

NETWORK IN YOUR YOGA PANTS . You never 
know who you might meet in your communities 
who could totally rock your world. In fact, we met 
in a Facebook group called Savvy Business Owners 
(created by Heather Crabtree) and fell in biz-love. 
Outside of our partnership, we’ve met countless 
people with whom we’ve collaborated, sold together, 
worked with and became biz friends with. The best 

part? You can show up to this “networking event” 
24/7 while wearing yoga pants and drinking wine 
from your sofa. We call that a win-win! 

CONSIDERING STARTING YOUR OWN 
GROUP?

So we’ve mastered how you can totally rock your 
presence in the Facebook communities you’re in and 
how you can go about f inding new ones to be a part 
of. Now, what if you’ve been thinking about starting 
your own community? Here are some things to ask 
yourself f irst:

DO I HAVE THE TIME TO DEDICATE TO 
GROWING AND ENGAGING MY OWN GROUP? 
We spend no less than 30 minutes every single day 
posting and engaging in our group to keep it active 
and on point. We’re constantly adding new members 
and letting people in other places know about our 
group and why it’s awesome.

WHAT DO I WANT THE PURPOSE OF MY 
GROUP TO BE? You could start small and test 
the waters by creating a community specif ic for 
one product or service that you offer. Consider 
a Facebook group as an add on to your coaching 
services or as a bonus to your detox cleanse e-book. 

Perhaps you could add the people who purchase 
these items to give them a place to communicate 
further with you and other members. 

WHAT’S THE STRUCTURE OF THE GROUP 
AND WHAT RULES WILL I HAVE? It’s important 
to set these up before an actual issue arises. It’ l l 
be better for you and clear to new members what’s 
expected from you and them, along with what isn’t 
tolerated. It also sets a very professional tone to have 
these sorts of things f igured out, because you never 
know how quickly your community will grow!

Identifying these key points will really help you 
to decide if you’re ready to commit to growing your 
own community or if you should spend some more 
time in groups that have already been established. 

We want nothing but amazing Facebook 
success for you and strongly believe in the power of 
intentional engagement online. Don’t forget that we 
met inside a Facebook group, so who knows where 
they can take you! We’d love for you to grab a cup of 
joe and snuggle in as we next share how we met and 
decided to partner up to form what is now known 
as Think Creative Collective. It’s a litt le Match.com 
meets You’ve Got Mail biz-love story.
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We are strong independent women. We never 
thought we would share a business with someone 
else. We were the ones hating on “group” projects in 
college, complaining about collaboration, and both 
thinking that we were better off doing it all on our 
own. We were raised by women with strong opinions, 
ambition and willpower. They taught us to stand on 
our own and never let anything stand in our way. We 
have since learned that we are better together.

On a warm day in June of 2015, we were both 
sitting behind our computers, 300 miles apart. We 
had never met. Sure, a photo may have popped up on 
our Pinterest or Instagram feeds, but we were both 
mysteries to each other. On that morning, a daily 
prompt went up inside the Savvy Business Owners 
Facebook Group and it was suggested that we all 
write out our ideal client. It was quickly clear we 
were trying to reach the same people, go after the 
same thing and that we had similar goals. We were 
quickly paired off in a group of 7 or so women.

Our task for the week was to engage in each 
other’s content every day for 7 days. A few days went 
by and Abagail noticed some odd similarities in the 
way Emylee was chatting on Instagram and what she 
had planned for the blog. A comment on Instagram 
led to an email from Emylee, which quickly became 
a two hour phone call (and a nearly missed meeting 
with a client!).

Days went by, and it became clear we were 
supposed to be in each other’s lives. Emylee 
volunteered to help facilitate Abagail ’s f irst webinar. 
That webinar turned into an aff iliate opportunity, 
and then WHAM-BAM we made our f irst couple 
grand together!

Emylee decided it was time we actually met in 
person. She drove the 300+ miles from Tulsa, OK to 
Kansas City, MO. We chatted over breakfast on the 
4th of July. Sitting on the f loor of Abagail ’s off ice, 
words we were too afraid to tell anyone else started 
to spill out. We talked about our dreams, our goals 
for our business, and how we wanted our families 
to live. We were shocked to f ind the other was so 
much in line with our ambitions. Our “Oprah-sized” 
dreams were validated by the other person, and it 
seemed meant to be.

Weeks went by, and we chatted almost every 
day, either on the phone, by text, or on Google 
Hangout. We hated that we had the same end-game. 
We kept trying to come up with ways we could grow 
our businesses without feeling like each other’s 
competition. One day, we decided enough was 
enough. What did we have to lose? If we both wanted 
the same thing badly enough, why couldn’t we help 
each other get there? Why couldn’t we be business 
partners and do it together? 

We announced our decision to our husbands, 
who despite much hesitation decided to let us give it 
a try (ok, they really didn’t have a choice, but we let 
them think they did!). In September 2015, after what 

felt like a lifetime of friendship (even though we 
had only known each other less than 4 months), we 
opened Think Creative Collective together.

PARTNERSHIP WAS A GAMBLE. If you would 
ask us how we knew it was meant to be, we would 
both get a litt le mushy and tell you it was hard to 
explain. See, this whole partnership (especially in 
business) is not for everyone. It is hard. It takes 
dedication. It takes excellent communication. In fact, 
we wouldn’t suggest it.

What we have is special, and we hold onto it. 
In fact, it probably makes more sense that it works 
because it wasn’t something we were seeking. If we 
had been trying to f ind that perfect someone, we 
might have tried to put a square peg in a round hole. 
For us, it just clicked. The business came first. The 
friendship came after. 

LIFE IS BETTER TOGETHER . After not even 
a year in business together, we can’t imagine this 
any other way. We have grown more, faster, better, 
stronger than either of us could have on our own. 
Since forming Think Creative Collective we have 
been able to teach thousands of small business 
owners (just like you) how to create a business that 
fuels their soul, but also their pocketbook. It is 
our happy place to be talking strategies, sharing 
the things that have worked (and failed) for us and 
seeing your business grow. We know you can do 
this. We know that your dreams aren’t crazy (except 
perhaps crazy good). We know it’s not insane to want 
to work from home (or Starbucks or the lake or on 
the road). 

We believe we’re all better together. We believe 
you have dreams that are worth achieving. We 
believe you should wake up every day empowered 
to do and be your best. We know you are capable of 
making your dreams happen, and it is our goal to 
give you the tools to make it all possible. We have 
worked hard to create a community that is built on 
sharing, giving and inspiring. 

GET CONNECTED. When we aren’t writing 
new blog posts, teaching new online workshops or 
educating on one of our Strategy Academy courses, 
you will f ind us living the rest of our lives. Abagail ’s 
f lower obsession is out of control (just wait until 
you see her garden, people). Emylee can probably 
be found perusing a local thrift shop, chugging a 
(decaf ) coffee or hanging with her momma. We have 
a mutual love of rescue animals and, between the two 
of us, have four rescue puppies who have captured 
our hearts. 

Interested in joining our tribe? We want to 
help you pursue your impossible. Let ’s spark 
your creativity and give you the fuel you need to 
jumpstart success. Head to thinkcreativecollective.
com/spark to get started on your free 7-day ecourse 
today!

THINK CREATIVE 
COLLECTIVE

THE DUO BEHIND

FOLLOW AT: 
THINKCREATIVECOLLECTIVE.COM
FB.COM/THINKCREATIVEKC
IG: @THINKCREATIVECOLLECTIVE
T W + PIN: @THINKCREATIVEKC
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WITH  J ESS CONNOLLY AND HAYLE Y MORG AN

& the Influence Network

Wild 
& Free

In many ways, we couldn’t be more alike and more different 
all at once.

The f irst time we officially met, in the f lesh, we crowded our 
then six kids into a local café. Jess had just moved to the state 
of Indiana and Hayley had invited the Connolly’s to come visit. 
We’d talked online and communicated as bloggers – watching 
one another and interacting with each other’s lives online. We 
had a few mutual in-real- life friends, so it felt totally normal 
to pack the kids into a car and drive a few hours to make the 
relationship a proper one. That day wasn’t monumental and we 
didn’t exchange best friendship bracelets – but it was a sweet 
promise of what more the Lord would do in our lives, through 
one another, in the future.

A few weeks later we were chatting on the phone, stil l 
relatively strangers, and together we had kind of a crazy, 
wild-eyed idea: Should we plan a conference together? Gather 
a bunch of women under the banner of the gospel and the idea 
that THEY have inf luence? It seemed right to us, and thankfully 
the Holy Spirit blinded us from seeing all that could go wrong 
and fully comprehending what a large ministry we were 
stepping into and beginning.

Our friendship became more intimate and our interaction 
turned to walking together daily. As the conference grew closer 
and as the Lord was refining us for the task at hand – we’d 
exchange dozens, even hundreds of texts a day. We FaceTimed, 
Skyped, and drove to see one another as often as we could – 
even once Jess moved from Indiana back to South Carolina. 
And it wasn’t just work and conference details that we were 
constantly discussing – we were sharing our hearts and fears, 
simultaneously walking through some of the very same trials 
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and blessings of being new-ish leaders, business 
owners, and both adding new babies to the mix.

The Inf luence Conference came in 2013 and then 
we launched The Inf luence Network on January 1, 
2014 – fourteen days before Hayley welcomed her 
fourth baby and twenty-eight days before Jess had 
her fourth as well. We were plowing ahead and trying 
to acclimate as quickly as possible while we also grew 
into this new season that both of us suddenly found 
ourselves in. We grew together over the next months, 
and that’s when the phrase “wild and free” started 
popping up repetitively in ourconversations.

Something about ministering to others can 
really bring out your inner brokenness, amen? 
And ministering so closely alongside someone else 
can be an incredible blessing as well as a pretty 
hilarious study in human nature. Because of our 
wildly different pasts, stories, and personalities – 
we responded to some trials, blessings, and pitfalls 
incredibly differently. There were times when Jess 
would get angry, mouthy, and frustrated while 
Hayley’s proclivity would be to shrink away, avoid 
conf lict, and get quiet. We would preach wild and 
free to one another, to combat our natural and 
sin- f il led responses, but the phrase meant vastly 
different things to each of us – though the Lord and 
His redemption meant the same.

As God continued to knit our hearts together, 
we found that our base insecurities and the way 
we responded to the world were also contrasting. 
Hayley hated for anyone to be disappointed in her, 
essentially – being told she wasn’t enough or hadn’t 
done enough. Jess lived with an underlying fear of 
being too much for the people around her, but we 
both knew what it was like to f lip back and forth 
between those insecurities and concerns.

And the way we loved women and encouraged 
them? That was different too. When Hayley speaks, 
she’s like a loving, sweet mama reminding everyone 
of their worth and identity – encouraging them not 
to toil or spin, reminding them how good rest and 
abiding is. Jess is the gal who wants to charge hell 
with a handgun, who wants to ride into battle and 

call women to arms. We’re like two sides of a coin.
Hayley speaks rest, gentleness and freedom, 

while Jess tends to proclaim wild action, response, 
and hope.

And one day in October, about a year and a 
half after that phone call where we decided to start 
a conference, we had another wild idea over the 
phone. Maybe this declaration of wild and free was 
meant for more than just us to trade back and forth? 
Maybe it was a book we should write together? The 
more we prayed and talked, we realized – it was a 
book we could ONLY write together, it needed both 
voices and both perspectives. It needed Jess’ “Let’s 
Do This!” coaching call from the sidelines, and it 
needed Hayley’s “there, there” comfort and reminder 
to abide.

We watched and we listened and realized that 
so many of you felt the same way we do. You feel 
like you’re too much or you’re never enough, or 
both all at once. You aren’t sure who exactly you’re 
supposed to be as a daughter of God and a part of 
this Kingdom. You feel timid, you feel defensive, you 
feel bruised, but you feel ready. And we feel all those 
things along with you.

As we started to pull the string of wild and free, 
we found that both of those characteristics were 
accessible to us because our Creator embodies them 
both. And that left us with an even bigger question 
– if God is wild and God is free, what does that mean 
for us? The answer we’ve landed on is that we believe 
we have the liberty to walk out our own wild freedom 
in pursuit of His Kingdom, and He will help us as 
we go.

Wild and Free is our love letter to the women of 
today. We believe Jesus is mighty in them and His 
grace is overwhelming, covering all insecurities 
and fears and hurts and what-ifs. It’s not that we 
believe that women should be more wild and free, 
we believe they already are and might just need the 
encouragement to live it out.

“Wild: walking in who 
God created us to be. Free: 
resting in what Jesus has 
done for us.”
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Hayley Morgan
Hayley Morgan is a writer, speaker, and entrepreneur passionate about 
inspiring women to create lives of more, well, passion and less fuss. She and her 
husband co-founded WildlyCo, an ethical children’s clothing line, and she is 
also the co-founder of the Influence Conference + Network. 

Jess Connolly
Jess Connolly is a gal who is in the thick of it herself. She is the founder of 
the Naptime Diaries print shop, co-founder of the Influence Conference 
+ Network, and she is passionate about using her words to point women 
to Jesus through writing and speaking. She and her husband planted a 
church in Charleston, South Carolina, where they live with their four 
children.  

FOLLOW AT:
WWW.HAYLEYEMORGAN.COM
T WIT TER: @THETINY T WIG  •  IG: @HAYLEY.E.MORGAN

FOLLOW AT:
WWW. JESSCONNOLLY.COM
T WIT TER: @JESSACONNOLLY  •  IG: @JESSACONNOLLY

The Inf luence Network, founded by Wild 
and Free authors Hayley Morgan and Jess 
Connolly, started in January 2013 and has 
continued to grow in size and passion ever 
since. What started as an annual conference 
soon took the shape of the Inf luence Network 
, a membership community of women that 
explores what it looks like for women to use 
their God-given inf luence in their everyday 
lives. We all are daughters of God with our 
eyes on the Lord, and we want to come together 
to help further equip women to do that in 
their own, unique way. The Network is a place 
for women to get a taste of what community 
with other like-minded women is like, so they 
are further equipped to bring the gospel to 
their own local communities. It’s a starting 
place, and a spot for women to gather tools, 
encouragement, and inspiration. Our goal and 
hope is that women know their time was well 
spent when they close their computer at the 
end of the day and sign off of the Network.  

Network membership comes with many 
perks including weekly, live, online classes 
from women such as authors Annie Downs 
and Lara Casey, entrepreneurs Whitney 
English and Nancy Ray, podcaster Jamie 
Ivey, and blogger Kate Bryan (Small Things 
Blog). Members receive weekly email care 
packages that includes devotionals, graphic 
lock screens, informing articles, videos, past 
class recordings and podcast links with content 
that is meant to inspire and encourage women 
throughout their week. Members also have 
access to online forums and regional groups 

plus events throughout the year. Our desire 
with these gatherings is to encourage women 
locally, serve our whole community well, and 
steward well the resources God has given us. 

The Inf luence team has grown into a small 
but mighty group of women that love to serve, 
keep an ear to the ground, and their eyes on 
the Lord. If you’d like to learn more about the 
Network, check out our website at 
www.theinf luencenetwork.com. 
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WITH  A MBER HOUSLE Y

Inspired
Retreat

FOLLOW ALONG AT:
WWW.INSPIREDTHERETREAT.COM
WWW. AMBERHOUSLEY.COM
IG: @INSPIREDRETREAT  •  @AMBERHOUSLEY

Founded in 2012, Inspired Retreat has provided 
business and personal growth experiences to 
hundreds of women. Inspired is for passionate 
and heart-driven designers, makers, shop owners, 
bloggers, photographers, artists and most creative, 
female-owned businesses. The women who attend are 
likely to have an established business, be a mother, 
and desire to connect with other like-minded 
authentic women who are all too familiar with the 
struggle of personal and family priorities while 
running a creative business. 

Amber Housley, founder of Inspired Retreat, 
created this getaway to share her passion for 
sharing knowledge, tools, and healthy doses of 
encouragement to other women juggling growing 
creative businesses and family priorities. At this 
one-of-a-kind, intimate learning and creative 
retreat, she brings together like-minded women for 
a four-day experience with actionable education and 
inspiring content. 

Amber brings together a top-notch group of 
speakers. They are seasoned pros and experienced 
veterans running profitable, creative businesses. 
Strategies, tactics and tangible, actionable steps are 
part of the business education at Inspired. There are 
only 30 seats available at Inspired, in addition to 
the 15 speakers, making a high speaker to attendee 
ratio not found at larger conferences. This makes 
the speakers easily accessible for chats and questions 
after their breakout sessions. Business content 
presented ranges from strategic business goal 
planning, purpose and profitability, and the latest 
marketing strategies to product development. 

After all of the work, there is also time to 
play! This is part of the experience. After all, 
the attendees are there to also take a break from 
everyday demands. There are sessions to try a new, 
creative skill like abstract or watercolor painting, go 
on a hike to the gorgeous waterfall on the property, 
or just relax in rocking chairs and porch swings 
among new friends and talk. Each evening, there 
are social cocktail hours and stunning four-course 
meals featuring locally-sourced and freshly prepared 
cuisine. As a former wedding planner and designer, 
Amber treats the guests to dining experiences 
complete with gorgeous fresh f lower arrangements, 
perfectly paired linens, and all the litt le event details 
she is known for. 

What started as a one day workshop in downtown 
Nashville, moved to the historic bed and breakfast 
known as Evins Mill in Smithville, TN, a scenic, 
one hour drive from of Nashville. It’s location 
among forested bluffs and streams makes it an ideal 
destination. It’s part getaway, part business retreat 
and it’s diff icult not to get inspired in this location. 
All accommodations, food, drink and conference 
materials are included, and attendees stay in 
shared, cozy, creekside cabins with covered decks 
and spectacular views. Attendees comment how 
they leave refreshed, with new friends, and full of 
actionable plans to grow their businesses.

Find future dates and make your reservation at 
www.inspiredtheretreat.com.

Amber Housley, founder of Inspired Retreat

Amber Housley is a Creative Business & Sweet Life Cultivator. A multi-passionate serial entrepreneur, Amber has a 
big heart for helping women build thriving creative businesses and joy-filled lives. She combines her love of creating, 

gardening, faith and family into one ‘sweet life’ with her husband and two little ones outside Nashville, Tennessee.

PHOTOGRAPHY   GINA ZEIDLER
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"The Inspired Retreat 
was, hands down, one 
of the best workshops 
I have ever attended. 
From the fabulous 
business talks to the 
delicious intimate 
fireside chats, Amber 
has carefully crafted a 
beautiful workshop that 
can do nothing but help 
you grow your business 
even farther. She's done 
it in a way that makes 
the entire experience a 
joy to attend." 

TONYA



98 99B E L O N G - M A G . C O M   /   I S S U E  F O U R B E L O N G - M A G . C O M   /   I S S U E  F O U R

COMM
U NIT Y

“Inspired exceeded 
every expectation I 
had about business 
conferences. The sheer 
amount of time, talent, 
caring & creativity 
that is poured into this 
conference is what 
sets it apart from all 
the rest. No detail, no 
matter how small, is 
overlooked. The hand-
selected speakers 
are immensely 
talented, successful 
businesswomen. Yet, 
they’re accessible & 
approachable to each 
and every attendee.”

CARA
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Go Blog Social

FOLLOW GO SOCIAL BLOG AT:
WWW.GOBLOGSOCIAL.COM

FB.COM/GOBLOGSOCIAL
IG: @GOBLOGSOCIAL_

T WIT TER: @GOBLOGSOCIAL_

PHOTOGRAPHY  ASHLEY MAHONEY OF HELLO BIG IDEA

Go Blog Social is a creative conference touring a variety of cities throughout 
the Midwest such as St. Louis, Chicago and Kansas City. Each experience features 
a one-day creative conference with educational and inspirational presentations 
by various industry leaders, networking with creative brands and attendees, 
mentor sessions, and so much more. The events include a mix of attendees from all 
backgrounds and interests -- from bloggers and online inf luencers to entrepreneurs 
and small business owners, creatives, and social media enthusiasts. Go Blog Social 
offers a destination for like-minded creatives to meet off line, learn the skills to take 
their brand to the next level and have fun. Each conference has a similar format, but 
a unique vibe that ref lects the heart of each city. 

“A blogger conference 
= awesome positive 
energy. You could 
feel all the good vibes 
when you stepped foot 
into the room - the 
beautiful flowers and 
sunlight also had an 
effect on the day. We 
left feeling inspired 
and prepared with all 
the tools to meet our 
goals.” 

MIDNIGHTSNAK
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“The Chicago Go Blog 
Social conference was 
definitely the highlight 
of my weekend. I had 
never been anywhere so 
welcoming. I was able 
to meet so many terrific 
ladies and girl bosses 
who were encouraging 
and supportive of me. 
The speaker line-up was 
amazing; their stories 
were inspiring and the 
advice they gave was 
great! I now have so 
many new role models 
and mentors to look up 
to.”

MAKING CHIC
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Thank you
OUR SPONSORS:
THE WAFFLE AFFAIR @THEWAFFLEAFFAIR  •  PENCES DESIGN @PENCES JO  •  THE CREATED CO. @THECREATEDCO
THE EVERYDAY NAPKIN @THEEVERYDAY_CO  •  CHATBOOKS @CHATBOOKS  •  WHERE’S THE PART Y? @WHERESTHEPART YOC  
OLIVE WILLOW DESIGNS @OLIVEWILLOWDESIGNS  •  TAWNY ALIPOON PHOTOGRAPHY @TAWNY  •  ERIN CONDREN @ERINCONDREN

Belong Waffle
Affair Brunch

Community and connection are at the heart of Belong which is why we love 
events - big and small. We were delighted to have the opportunity to host an 
intimate brunch at the lovely Newport Beach, CA cafe, The Waff le Affair, where 
we (obviously) enjoyed mouth-watering waff les and the opportunity to meet and 
mingle with a small group of women. With the stunning f loral arrangements and 
personal touches (such as the lovely napkins, custom made by The Everyday Co.-
-love that green edge stitching!), the ladies were welcomed and provided a place 
where they knew they mattered. 
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R E S O
U RCE

ELE VATE

BLO GUE T TES

BR AND SWEE T CO.

KIMBERLY MURR AY PHOTO G R APHY

DARLING FOR A WEEKEND

THRIVE BLO G CONFERENCE

C ANVA SHQ

HANNAH G ARVIN PHOTO G R APHY

Blog Conferece

Training & tools for the entrepreneurial age

Styled Stock Photography

Brand, Product, & Styled Stock Photos

continued

Photography, Branding, Women’s Empowerment

Blog Conference

High Quality Canvas Printing

Photography, Art Direction, Styling + Content Creation

CRE ATIVE WOMEN ’ S CONVERSATIONS
Intimate Events for Creative Women Entrepreneurs 
www.creativewomens.co

HE ART TAKE THE WHEEL

COLLEC TIVELY

M AUR A CHA MNESS

SHE IN THE M AKING

WITH G R ACE AND GOLD P OLLINATE MEDIA G ROUP

SC S TO CKSHOP

VIR AL VANTAG E

Styled Stock

Influencer Marketing & Brand Collaborations 

Product and Brand Photographer

Blogging, Photography +Creative Consulting 

Brand + Web Design for Women in Business Matchmaker between influencers and brands

Styled Stock Photography

Video Tutorials, Community, Collaboration, and 
Growth

www.hearttakethewheel.com

www.collectivelyinc.com

www.maurachamness.com

www.withgraceandgold.com

www.sheinthemaking.com www.whoispollinate.com

www.scstockshop.com

www.viralvantage.com

CRE ATE & CULTIVATE
Conference for Entreprenuers in the Digital Space
www.createcultivate.com

DIANA DELLOS DESIG NS
Webinar Backdrops, Art, Graphic Elements
www.dianadellos.com 

T WIGY S TO CK

DE AR MISS MODERN DESIG N

Stock Photography

Styled Stock, Logo Design, Marketing Suites, 
Branding + Social Media Kits

www.twigystock.com 

www.dearmissmodern.com

GO BLO G SO CIAL
Gathering for Creatives Passionate about Growth
www.goblogsocial.com

THE BLUEPRINT RE TRE AT
Retreat for the Female Creative Entreprenuer
www.shannaskidmore.com

CRE ATIVE EMPIRE P OD C A S T
Podcast for Creative Entrepreneurs
www.creativeempire.co

SNAP!
Conference for Creative Entreprenuers
www.snapconference.com

www.elevate-everyday.com

INSPIRED RE TRE AT
Retreat Experience for Creative Entreprenuers
www.inspiredtheretreat.com

THE HELLO SESSIONS
Workshop-based Conference for Creatives
www.thehellosessions.com

G ATHER WORKSHOP
Conference for the Creative Business Woman
www.gather-workshop.com

www.bloguettes.com

www.brandsweet.co

www.kimberlymurray.com

www.darlingforaweekend.com

www.thriveblogconference.com

www.CanvasHQ.com

www.hannahgarvin.com

Attend Behind the Lens

Blog

Behind the Lens

DE AR MISS MODERN DESIG N
Styled Stock, Logo Design, Marketing Suites, 
Branding + Social Media Kits
www.dearmissmodern.com

Resource Guide
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R E S O
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G R ÂCE BELLE
K ATE CRO CCO CONFIDENCE + 

MINDSE T COACHING

Lifestyle blog + Community Based on Four Personas Join our free community for lady bosses!

SIDE HUS TLE G AL
Community for part-time entrepreneurs
www.sidehustlegal.com

CHYK ALOPHIA

THE HIRED ARTIS TS TUDIOK MS

HOLLY ME YER DESIG N

Branding, Graphic Design, Web Design + Development

Handcrafted Art, Original DesignMarketing & Design support for 
creative entreprenuers

Branding, Web Design + Consulting

www.chykalophia.com

www.thehiredartist.com
www.studiokms.com

www.hollymeyerdesign.com

TONE AND S TATE
Custom hand lettering, calligraphy 
and paper goods boutique. 
www.toneandstate.com

LISAVDESIG NS
brands + books in print & online
www.lisavdesigns.com

THE {WELL} S TUDIO
Community
www.thewellstudio.com

www.gracebelle.com www.facebook.com/groups/KateCrocco

Community

Design

Design

#MOTHER
A Global Online Village for Mothers

AC ADEMY OF HANDM ADE
Business support and connection for makers
www.acadamyofhandmade.com

www.mothermanifesto.com

THINK CRE ATIVE COLLEC TIVE

YES SUPPLY CO.

FOUND & G ATHERED

THE INFLUENCE NE T WORK

HELLO WORLD PAPER CO.

Community for Creative Entreprenuers

Inspiration, mentorship and advice for creatives and entrepreneurs

Creative community focused on balance

We’re a membership community exploring our God-given 
influence. Right where we are.

Custom Business Stamps

RISING TIDE SO CIE T Y

VIR AL VINTAG E

THE BLO G SO CIE T Y

THE SO CIAL SO CIE T Y

#communityovercompetition

Video tutorials, community, collaboration and growth

Blog, Business + Creative Community

Group of worldwide femals entreprenuers

www.risingtidesociety.com

www.viralvantage.com

J ESS CRE ATIVES
Graphic and Web Design
www.jesscreatives.com

www.blogsociety.com.au

www.facebook.com/groups/thesocialsocietygroup

J ENN SPRINKLE CRE ATIVE
Branding, Web Design + Creative Strategy
www.jennsprinkle.com

www.thinkcreativecollective.com

www.yessupply.com

LE T TER L ANE DESIG N S TUDIO
Calligraphy/Handlettering/Stationery Design
www.letterlanedesignstudio.com

www.foundandgathered.com

www.theinfluencenetwork.com

www.helloworldpaperco.com

BR AND SWEE T CO.

S TUDIO 9 CO.

C&V

ALYSSA J OY & CO.

HARPER M AVEN DESIG N

Branding

Branding + Web Design / Graphic Design

translating the heart of creatives & couples 
with design and words

Branding, Web Design + Template Shop

Artisan Brand Design for Creatives

www.brandsweet.co

www.thestudio9company.com

www.ceeandvee.com

www.alyssajoyco.com

www.harpermavendesign.com

continued

PARS C AELI , LLC
Graphic and Product Design
www.parscaeli.com

SAR A HICKS DESIG N
Full service graphic design + branding
www.thetroyofalltrades.com

DIANA DELLOS DESIG NS
Webinar Backdrops, Art, 
Graphic Elements
www.dianadellos.com 
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R E S O
U RCE

Design Develop

Develop Learn

Tools & Support

G INA R ACHELLE DESIG N

HOLLY ME YER DESIG N

Full Service Interior Design, 
E-Design, Design Q+A  

Branding, Web Design + Consulting

SWEE T SOUTHERN MEDIA

DIANA DELLOS DESIG NSSHE DID IT HER WAY P OD C A S T

SO CIAL S TUDIO SHOP VIR AL VANTAG E

Digital Design + Branding

Webinar Backdrops, Art, Graphic ElementsA podcast dedicated to interviewing top female 
entrepreneurs across the globe.

Workshops + webinars for creative entreprenuers Video tutorials, community, collaboration & growth

www.sweetsouthernmedia.com

www.dianadellos.com 
www.SheDidItHerWayPodcast.com

www.socialstudioshop.com www.viralvantage.com

PRINTISH

A SHLE Y SHELLY

REINA + CO.

Print & digital publication + web design

Small Business Consulting | Paper Industry

Life + Biz Success Coaching

www.printishdesign.com

LE CONSULTING
SEO, Marketing Strategy, Web Design
www.leconsulting.org

SPROUT NE W MEDIA
Business coaching, branding, design
www.sproutnewmedia.com

W&T CONSULTING
We want to help you f ind out how you f it into 
the bigger story and share that with the world!
www.wovenandthreaded.com

www.ashleyshelly.com

www.reinaandco.com

KELLY MISBIN
Life coach
www.kellymisbin.com

RUBY AND SA SS DESIG N
Branding and Graphic Design
www.rubyandsass.com

ginarachelledesign.com

www.hollymeyerdesign.com

THINK CRE ATIVE COLLEC TIVE
Resources for business growth
www.thinkcreativecollective.com

G E T IT D ONE G AL S
Strategic Coaching to Get Moving 
+ Get Results
www.mktco-op.com

DANIELLE PA S TUL A
Copywriting and Content Strategy 
www.daniellepastula.com

D OMINIQUE ANDERS
certif ied business and lifestyle coach for 
creatives
www.dominiqueanders.com

HE ATHER CR ABTREE
Business Strategist for Creative 
Entrepreneurs
www.heathercrabtree.com

WITH G R ACE AND GOLD
Brand + Web Design for Women in Business
www.withgraceandgold.com

HANDM ADE DARLING
Branding
www.handmadedarling.com

ALLISON E VELYN
Real deal tips on freelancing, creating 
content and working smart.
www.allisonevelyn.com

MEG AN M ARTIN CRE ATIVE
Full Service Design FIrm
www.meganmartincreative.comcom

SPROUT NE W MEDIA
Business coaching, branding, design
www.sproutnewmedia.com

HORTON BR AND S TR ATEGY
Brand design, business strategy & websites
www.caitlinlhorton.com

LOVE INSPIRED
Design & Biz Coaching
www.love-inspired.com

DE AR MISS MODERN DESIG N
Styled Stock Photos, Logo Design, Marketing Suites, 
Branding + Social Media Kits
www.dearmissmodern.com

FROM SHELLE Y WITH LOVE

Life, Style + Confidence Coach

www.fromshelleywithlove.com

BR AND SWEE T CO.

Brand Development

www.brandsweet.co

PIPER MEDIA

Social Media Management

www.pipersocialmedia.com

SHE IN THE M AKING
Blogging, Photography + Creative Consulting 
www.sheinthemaking.com

M AKE IT BLISSFUL
Digital Diva Branding Experience, Copywriting, 
Social Media Consulting + Event Collaboration
www.makeitblissful.com

continued

BLO GUE T TES HANNAH G ARVIN PHOTO G R APHY

Training & tools for the entrepreneurial age Photography, Art Direction, Styling + Content Creation

www.bloguettes.com www.hannahgarvin.com
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about the 
artist

Lauren Heim
Owner of Lauren Heim Studio

I am a hand lettering artist. Which simply means, I better take good care of my hands, because 
they are much of my life! I focus on intentionally bringing joy to others through hand lettered 
art. My specialties are brush and watercolor, and I’ve been dabbling in some illustration these 

days as well. I offer small product line, host workshops, and work on custom and freelance 
projects for my clients. My pursuit is simple: to create a life of purpose and intention, illustrated 

with pen and ink.

My career as a creative is one of the best parts of my life, aside from being a wife and a dog 
mom. I started out my journey as an entrepreneur in 2012, owning a wedding planning business. 
Working as a wedding planner teaches you some major gumption, hard work, and how imperative 
kindness is in business. I like to think God was painting plans on my personal canvas, and I didn’t 

even know it at the time. I’m unspeakably grateful to be here at this point as an artist.

Even so, I often don’t feel like I belong, or that I’m enough. Because of those feelings, I 
immediately gravitated towards Belong Mag and the heart behind it. In a world of seemingly 
perfect people, pictures and posts, it’s easy to get bogged down by not feeling put together 

enough, talented enough, pretty enough. But I want to be another person to tell you that the 
truth is this: you don’t even know how much more than enough you are. You belong.

FOLLOW L AUREN AT:
WWW.L AURENHEIM.COM

@L AURENHEIMSTUDIO

COMM
U NIT Y

Tools & Support

Web

S TE ADFA S T BO OKKEEPING CO.

FES TIVELY

DIANA DELLOS DESIG NS

WORDPRESS BARIS TA

WORDPRESS BARIS TA

FRESHLY SORTED ORG ANIZING 
SERVICES

Bookkeeping for Creatives

Virtual Event Concierge Simplif ied, 
Planning & Design

Webinar Backdrops, Art, Graphic Elements

Webistes, Web Maintenance, Tech Support

Webistes, Web Maintenance, Tech Support

digital photo organizing: your story. sorted.

www.steadfastbookkeeping.com

www.festive.ly

www.dianadellos.com 

www.wpbarista.com

www.wpbarista.com

www.freshlysorted.com

continued

COLLEC TIVE G ATHERINGS
A destination wedding & events team
www.collectivegatherings.com

SHE IN THE M AKING
Blogging, Photography + Creative Consulting 
www.sheinthemaking.com

VIRTUAL CO O
Accounting, Project Management, HR, 
Process Improvement
www.virtualcoosolutions.com

MEG AN G ARWO OD
Full Stack Web Developer
www.megangarwood.com

SHANNA SKIDMORE

J ESS CRE ATIVES

Business Strategist + Financial Coach

Graphic and Web Design

www.shannaskidmore.com

www.jesscreatives.com

ANNE T TE S TEPANIAN
Legal Services and Business Consulting
www.annettestepanian.com

ECO MODERN CONCIERG E
Professional Organizing, Concierge Services, 
Personal Assistant
www.ecomodernconcierge.com

M AKE IT BLISSFUL
Digital DIva Branding Experience, Copywriting, 
Social Media Consulting + Event Collaboration
www.makeitblissful.com

ALYSSA J OY & CO.

Branding, Web Design + Template Shop

www.alyssajoyco.com

CHYK ALOPHIA
Branding, Graphic Design, Web Design + Development
www.chykalophia.com

HOLLY ME YER DESIG N
Branding, Web Design + Consulting
www.hollymeyerdesign.com

PRINTISH
Pring & digital publication + web design
www.printishdesign.com

WITH G R ACE AND GOLD
Brand + Web Design for Women in Business
www.withgraceandgold.com
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laserow.nyc

L AU N CH 
SO M E TH I N G

Create a beautiful website for your passion.


