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FROM THE DESK OF THE EDITOR

So of ten, I f ind mysel f chameleoning into a 
fau x-bubbly, outgoing, got-it-together g irl or 
into a wannabe smar t , intel lectua l, deep t y pe. 
I lose t rack of mysel f in the t ransformat ion 
to this other person. It becomes one of those 
moments when I ’m look ing at mysel f f rom the 
outside think ing, “W ho is this?” And then I 
wonder why? W hy am I t r y ing to be l ike this?

The “why” doesn’t rea l ly mat ter--there are so 
many reasons. We each have our own and those 
reasons go on and on, many of them stemming 
f rom the desire for inclusion. Is it wor th it? To 
f ind a place where our chameleon-sel f f its in? 

Just be you. No, you’re not going to f it in 
ever y where and you’re cer ta in ly not going to be 
l iked by ever yone. And that ’s okay. Rea l ly! It is! 
And, just to be clear, it ’s not possible any ways, 
so why waste seconds, minutes , hours even 
t r y ing when you can just be you which is far 
easier and less ex haust ing. 

The feature in this issue t it led “Ma k ing it 
Persona l ” is such a great d isplay of the vast 
beaut y in our d i f ferences and the way our 
uniqueness ser ves those around us in ways that 
only we can. The ma k ing of this piece was a 
demonstrat ion of this ver y thing--the concept 
itsel f inspired f rom ideas generated by Grace 
Bel le , epitomized in four remarkably d iverse 
women, captured by an inspired photographer 
and pieced together on the page by our 
thought fu l designer--each woman just being 
who they are (and being pret t y darn good at it).

Resist the urge to t ransform into the l ikable 
l izard (a ka chameleon) and just be you. You 
are not per fect , you don’t have it a l l together 
and you cer ta in ly can’t do it a l l .  Even st i l l ,  you 
mat ter, you are enough and you have a place. So 
let ’s do this: I ’ l l  be me. And you? Just be you.

Just
Be You
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WITH MARTINE DE LUNA

Is it possible for you to marry
your passion and purpose with 
blogging?

When I think of what blogging is today, I always 
look back to its beginnings. You know, those days when 
it was all about sharing, wishing, hoping, musings—
the days of Geocities, Pitas and Tabulas. When having 
a blog meant we enjoyed telling stories and wearing 
our hearts on our laptops. 

I would have been blogging for a total of sixteen 
years this 2016, so I’ve seen and felt how much has 
changed. My first post was a recipe, followed by a 
string of ref lections on breastfeeding, writing, and 
working from home. Back then, having a blog was 
simple and straightforward: to write about what I was 
feeling. It was meaning ful to me. 

Eventually, I started to connect with other 
bloggers. At the same time, I also connected with 
readers who shared the same struggles, had similar 
issues or had made the same kinds of mistakes I’d 
shared about on my blog. As the years went by, I 
eventually ended up meeting some of these ladies 
off line, forming friendships with them and even 
working professionally with some of them. 

These connections and the work I was able to do 
because of blogging—these were also meaning ful to me. 
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Martine De Luna
founder of Make It Blissful

Martine De Luna is a wife, mother and a multi-hyphenate writer-blogger-social media consultant, specifically for women bloggers and 
small businesses. Her website, Make it Blissful (makeitblissful.com) is an award-winning lifestyle design blog based in Southeast  Asia, but 

with a global reach and has a focus on living a meaningful life. She is a Philippine-based consultant, specializing in website management, 
blogging, content strategy and copywriting. Her work has been published in various magazines in print and online. Her noted clients 

include: Pampers, Benefit, Philosophy, Zoya, Hewlett Packard, Macy’s, Fuji Film, SM Supermalls and Lotte. Aside from Make it Blissful, 
Martine is currently consulting for a small businesses and women on website and social media strategy. She also produces the following 

events: the Blog Bliss workshops, the Blissmakerie and the WAHMderful Workshops (workshops for work-at-home mothers).

FIND MORE ABOUT MARTINE AT:
WWW.MAKEITBLISSFUL.COM
@MARTINEDELUNA

When you are driven by something 
more than just making an income, 
blogging takes on another dimension. 

WHAT DOES “MEANINGFUL BLOGGING” 
MEAN?

When something is “meaningful” by definition, 
it has “a useful quality or purpose.” So if blogging 
is to be meaningful, then it should fulf il l something 
essential to our lives—correct? It might also serve 
a special purpose, maybe propogating a cause or 
creating a community around ideas and passions.

In my case, blogging has served a rather 
practical purpose: income for our family. Because 
of blogging, I was able to offer freelance writing 
services to employers online. I remember starting 
off with writing gigs at 5 dollars a pop, for real! I 
was just happy to be able to do something online. 
Eventually, I found better writing projects and 
even met clients who enabled me to learn blogging 
and things like SEO (search engine optimization), 
internet marketing and social media. These 
exepriences eventually helped me launch my own 
services, doing the kind of work that I enjoy: blog 
coaching, consulting, social media management, 
even blog events like workshops—creative 
gatherings. These encounters with readers of my blog 
have been key in what I’ve come to do for a living 
today: I coach bloggers and small businesses on 
nurturing friendships online, so that they can foster 
community. I hold workshops on how blogging can 
be meaningfully connected to the lives we live, the 
work we do, the missions we believe in. 

HOW CAN BLOGGING SERVE A PURPOSE?
My blogs in themselves have never been great 

at making me a ton of money. I wasn’t a savvy 
advertiser or a diligent sponsored post-type blogger. 
I just wasn’t a very good lifestyle blogger, simply 
because I didn’t have the personality or habits to 
be one. What was more important to me was living 
a happy life that was aligned with my gifts, my 
mission.

I also realized that the more I wrote about certain 
ideas and perspectives, I was able to maintain a 
very niched and loyal reader base, which eventually 
became communities around these ideas. In this way, 
blogging also became purposeful for me, because 
I could put my perspective on life out there on an 
article or on a social media post, and people would 

feel a sense of belonging, a connection.
Sure, making an income is great. But being able 

to create communities, perpetuate a purposeful 
message, and yes, even help others—these are 
outcomes that are all possible because of blogging. 
Accomplishing these “offshoots” of a blog take a 
lot of effort, time, sometimes even tears! But that’s 
where purpose comes in: When you are driven 
by something more than just making an income, 
blogging takes on another dimension. 

HOW BLOGGING CAN BE MEANINGFUL
On a personal note, blogging has opened up 

opportunities for me to have more time with family, 
to homeschool and to work with the skills and 
talents that I believe God has given me. For me, 
this is what makes it meaningful. As a blogger on 
MakeItBlissful.com, this is what I’ve come to know 
as my “bliss”, that is, my happiness. 

It has allowed me to document my life based on 
the choices I’ve made, the intentions I’ve set. 

It has also birthed communities online and 
off line, and though these may be rather new and 
small, they are made up of real people who share this 
heartbeat of “meaningful living” of “delighting in an 
imperfect life” and f inding inspiration everywhere. 

We have to feel right and purposeful about our 
day-to-day. Our intentions have to be the drive 
behind all we do, so that we can come alive over the 
things that mean the most to us: our relationships 
with loved ones, our work (whether employment or 
business) and our personal journey of self-discovery 
and wholeness. Take note: we document almost all of 
these on our blogs.

So ask yourself: “how has blogging been 
meaningful to me? How can I make my blog serve 
a useful purpose? Is there something I can launch 
— an idea, a cause, a gathering — that will help my 
blog give back or f il l in a need that’s out there?” Who 
knows? Maybe your answer can bring a whole new 
world of meaning to your blog, your business, your 
life.
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 what to do about it! 

WITH JESSICA FREEMAN
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01 / L ACK OF COHESIVENESS
This problem that is most often seen is when people 
are DIY-ing the design of their blogs. There’s a 
pastel, f loral header with neon, geometric sidebar 
images and the blog graphics are in a world of their 
own. This isn’t to say that f lorals and geometric 
shapes can’t coexist, but they need to be cohesive. 
Try imagining your blog as a huge puzzle. If we 
deconstructed it into separate pieces – header, 
sidebar, blog graphics, etc. would it look like all the 
pieces belong and fit together?

ACTION STEP: Take a screenshot of different areas 
of your website and actually print them out. Space 
them out on your desk and ask yourself if they all f it 
together. To help with consistency, use only 1-2 fonts 
and focus on 2-3 colors. 

02 / CLUTTERED DESIGN
Let’s talk “whitespace.” When you pull up a website, 
your eyes need to be able to breathe. When you pull 
up a blog that has so many different colors, fonts and 
graphics going on around the page, sometimes you 
just cringe. We need whitespace. Some people opt to 
leave out their sidebar completely to really keep their 
blog simple. But you can stil l have a sidebar without 
making your blog cluttered. 

Some bloggers use two sidebars which is overkill. 
One sidebar gives you enough room to place all 
necessary content, badges and photos you may want 
to show your readers. An important part of any 
design is implementing hierarchy. Most book covers 
have a large tit le, a medium-sized sub-tit le and then 
smaller text. Imagine if all of the text on a book 
cover was the same size as the tit le! The information 
probably wouldn’t even f it on the cover and, if it did, 
you wouldn’t know where to read f irst.

ACTION STEP: Does your blog utilize header 
fonts and body text fonts? When you look at your 
sidebar, think about what is you really want people 
to do – subscribe, follow you on social media, buy 
something? Whatever is most important to you, 
make that stand out. 

03 / INCONSISTENT IMAGES
Let’s be honest – this is a problem of many young 
bloggers. Each tit le graphic is a different color and 
different font. So what’s the problem with being 
creative with each blog graphic?  It’s inconsistent. A 
big part of good branding is being consistent. When 
your readers are scrolling through Pinterest, they’ ll 
easily be able to spot your graphics if you have a 
consistent look. 

Using consistent images doesn’t stop with the 
tit le blog graphic. Too often, I see a great tit le 
graphic, but then later in the post, there are ugly 
stock photos or fuzzy images stolen from Google. 
There are dozens and dozens of free stock photo sites 
out there for bloggers to utilize. Unsplash.com and 
AllTheFreeStock.com are two of the most popular 
sites that have a great variety of photos.

ACTION STEP:  Create templates for your graphics 
– blogs, sidebar, social media graphics, etc. Visit free 
stock photo sites and download an array of photos to 
have available on your computer as you’re working 
on your blog.

04 / NOT USING SOCIAL MEDIA EFFECTIVELY
Everyone knows that social media is a big part of 
blogging – it’s free, easy, and helps you gain more 
exposure. While it can be automated to an extent, to 
really use it to it’s full potential, you need to spend 

time on social media building relationships. How 
many bloggers have you stopped following because 
their feed is just full of links to their own blog 
posts?! 

Many people think of social media as being 
too time consuming or even a waste of time. When 
used effectively, social media can be a powerful 
tool in your marketing. Instead of going door-
to-door like a salesman, or making cold calls, 
building relationships on social media can have a 
huge impact on your business. In my experience, 
investing in spending time on social media has led 
to an internship, new clients and some of my closest 
business friends.

ACTION STEP: Schedule time to spend investing in 
people on social media. Don’t just promote yourself. 
Genuinely engage with your audience.

05 / CHANGING THINGS TOO OFTEN
There is a big difference between changing the 
look of your blog to be current, and changing it 
every month. Consistency is key when creating a 
strong brand--being memorable in the mind of your 
audience. There’s nothing wrong with making small 
tweaks, like swapping photos, updating a sidebar, 
etc., but if your audience sees something completely 

new every time they pull up your site over the course 
of a few months, you’re just going to cause confusion. 
It’s hard to not want to follow every new design trend 
but stick with a design that truly ref lects you. Only 
make big design changes if it has a true purpose 
behind it.

ACTION STEP: Write down your core values, the 
“why” behind what you do and your target market. 
Create a style guide for your brand. When you’re 
tempted to make changes, ask yourself if it’s serving 
your audience (and not just yourself ) and if it’s in 
line with your brand. 

Having a great online presence doesn’t have to be 
complicated. Small changes like narrowing down 
your fonts and colors, and choosing high-quality 
photos can make all the difference. Once you create 
your style guide and nail down a consistent look, 
you’ ll f ind it becomes easier and faster to create new 
graphics and products. All together, you will be more 
effective and successful. Who doesn’t want that?!

As a freelancer and blogger who is active on Twitter and in Facebook groups, I click through many different 
blogs each week. The people behind these websites vary from newbies in the blogging world to those who have 
been around for a few years. When I was f irst starting out, I was just winging it in many areas. You don’t know 
what you don’t know, right? Well, there are f ive mistakes that I see bloggers repeatedly making. I want to show 
you how to f ix them.

Jessica Freeman, founder of Jess Creatives

Jessica Freeman, graphic and web designer over at Jess Creatives, works with entrepreneurs and 
small businesses. Whether you’re a one-person shop or you’ve got a team you’re developing -- 
your brand is your livelihood -- and it’s time to let you shine. Jess lives in Atlanta, Georgia with her 
husband, Aaron, and their puppy, Morgan.

FIND MORE ABOUT JESSICA AT:
WWW. JESSCREATIVES.COM
IG + T W: @JESSCREATIVES
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Purpose.
A deep calling. A passion. An alignment. A desire. 

A _______ fil l in your own blank. 
Everyone experiences purpose differently. We 

each have our own unique ideas about it, We all have 
our own desire to experience the fulf il lment of true 
purpose.   

What is purpose to you? 
What is the why behind what you do? 
What path or road are you on? 
Do you know? 
Is it so clear that you know exactly what to say 

when someone asks or has it become a litt le dull or 
faded? Maybe you were never really clear… 

Purpose is why Belong Magazine was created 
with desire to inspire you not only with a sense of 
belonging, but to f ind your true purpose and to fulf il l 
that—whether it be in your business pursuits or your 
day to day experiences. 

As a woman, entrepreneur, encourager, counselor, 
mentor, coach, speaker, writer, wife, friend, daughter, 
leader, minister and all the other rolls I f ind myself in, 
I am often drawn back to this thought: 

What is my purpose? 
I ask myself this in every different role, season and 

new duty I take on. If you do not know the why behind 
what you’re doing are you really even fulf il ling your 
purpose? 

There is never just one way to answer this 
question. What I do know is this: understanding your 
‘why’ and ‘feeling your deep reason for being’ allows 
you to congruently and powerfully launch into the 
areas only you can impact. 

Now, what if you don’t know your purpose? 
What if the ‘why’ is less than clear and you’re feeling 
unsure? Let me share part of my journey of discovery 
with you:   

I can remember the f irst time I felt my true 
purpose come into focus. Ever since I was young I 
have loved people—whether it was friends or strangers 

I wanted to know more about them. Culture and 
people have always intrigued me. As I went through 
adolescence, I realized that I had a heart to know 
people, to help motivate and encourage them to live 
in their purpose (although I did not know how to 
articulate that at the time). It was not until I was 
in University studying leadership that I was able to 
put my thoughts and words together with clarity—a 
mission statement. This propelled me to to clearly 
identify my purpose in every season of my life. It was 
that exercise that allowed me to see and articulate 
my purpose/mission statement for the f irst time: to 
empower others to be their greatness.   

Now, there are many different seasons in life and 
as I grow I have learned that my purpose can look 
very different as seasons and times change. This is 
why I always go back to my ultimate purpose and 
ask myself, “Am I empowering others to be their 
greatness?” It doesn’t matter if I am at my local coffee 
shop, writing, running errands or speaking, I have the 
opportunity (if I choose) to live my purpose everyday. 
Even in the midst of the most mundane tasks. So I 
often ask myself, “How can I be more intentional 
about living my purpose in my everyday life?” This 
allows me to see even the smallest of life’s tasks in a 
new perspective and it keeps me focused on living out 
my why and my purpose.   

Enough about me, what about you… what is 
your purpose? What is the why behind what you are 
pouring your time, your heart and your life into? 
If you are not crystal clear, it’s probably time to re-
evaluate. If you are clear, it’s time to get the message 
out and share it with the world! 

Each and every one of us has a beautiful, unique 
and treasured purpose that we have been put on the 
planet to fulf il l. Sometimes it is getting to the bottom 
of what that is that can take a litt le more practice.   

If you’re feeling a litt le challenged in this area or 
if you feel like you’re on top of it just a litt le ref lection 
always makes things clearer. Life goes in cycles: one 

Discover & Define 
Your Purpose

Camille Paterson

Camille Paterson is a Peak Performance Leadership and Life Coach whose focus is empow-
ering and inspiring people to step into their greatness, which she sees as living in your peak 
performance state on all levels. She has pioneered many different businesses, organizations and 
non-profits. Camille has 10 years of counseling experience, which spurred her into coach-
ing and helping others move forward in their lives. When she is not coaching or speaking she 
enjoys writing and blogging, working on her community development non-profit, traveling and 
adventuring with her Aussie husband and hearing others’ powerful stories. Camille is authentic, 
dynamic and believes in living life to the fullest—no matter what season you’re in.
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season you feel on top of the world, the next you feel 
like you’re at the bottom. This can shift when you 
put the concept of surrender into play when it comes 
to your purpose.   

Surrender, maybe not something that is often 
talked about when looking at one’s life purpose or 
mission statement. So how does starting at a place of 
surrender get you closer to your purpose you ask? It 
does seem like a strange place to start, does it not?

Yet, I truly believe it is key. When you stop and 
take a moment out of this crazy thing called life to 
listen, lay down your preconceived ideals and allow 
your self-talk to quiet that is when you can fully 
surrender to your purpose. 

We all have a choice. We can choose to suffer or 
surrender to our greater purpose. When we allow 
ourselves to be consumed by what the world says we 
should do, who others think we should be or what 
they say we need in life it is easy to lose sight of true 
purpose or true why. Your true purpose and reason 
for being here is in you and only you. 

As you read this I want to encourage you to 
stop, take some time and simply surrender. Allow 
thoughts of what you should do and who you should 
be go. Then surrender your current plans and listen 
to what purpose comes after that. 

There is no wrong way to do this. You could 
journal, just sit, draw, spend time outdoors… 
wherever way best allows you to quite your soul, go 
there and listen.  

Now, if you’re more of a concrete sequential 
person the idea of just surrendering to something 
greater might feel to far-fetched. If that’s you, there 
are a few proven exercises to use as a starting place. 
I like to call them the 3 D’s of purpose. These 3 D’s 
are a starting point of the process to help you to f ind 
your greater purpose through: dreams, decisions 
and dedication.   

Here is the 3 D’s exercise to help you get started: 
Start by making a three-column list (put the 3D’s 

on top - dreams, decisions and dedication) and then 
answer the questions below under each one.   

In the f irst column (under dreams) Take some 
time to look at your dreams. What would you be 
doing if you woke up every day and said I am totally 
satisf ied? What if there were no limits on time or 
money, what dreams would you get going on? What 
are you really passionate about? Take some time 
on this. Think and allow yourself to see BIG. Write 
them ALL down.   

Now, in the second column (under decisions) 
ref lect on your talents and skills and write them 
down. Next, think about where your dreams, talents 
and skills intersect. Brainstorm as many different 
jobs/hobbies/organizations/business that would 
allow your dreams and talents to come together. This 
is your opportunity to brainstorm what decisions 
you have to make and skills you have to choose from.   

In the third column (under dedication) decide 
on one specif ic dream and talent combination that 
blend together. Next, make a plan to move forward 
in that one area—make the decision to take action. 
Often, a key to identifying your purpose (and the 
why behind that purpose) is to simply get moving on 
something. See if it’s a f it and if not, move to another 
dream/talent that’s on your list. 

This is a process. Be patient and give yourself 
room for discovery; you’ ll need to dedicate time and 
energy to any given purpose to allow it to grow. 

Within these three practical steps (remember to 
keep going until you f ind the right f it) your purpose 
will reveal itself. Be generous with yourself as you 
allow time for this exercise. Talk to your community 
about what you’re thinking and dreaming of and, 
most importantly, get quiet with yourself to hear and 
connect on your true purpose. If you don’t listen to 
yourself f irst, you’re missing it.   

If there is any way I can personally support you 
it would be my honor. Feel free to contact me about 
it. This is just a small part of what I do with many 
people on a daily basis.   

Most of all, I want you to know your WHY… 
there are so many different ways to f ind to this. This 
exercise is just a starting point. 

Know that your why is your purpose. Know that 
you were put on earth for a beautiful, full, expansive, 
unique and powerful purpose. If you don’t feel 
clear on it, keep going. If you do feel clear, SHOUT 
IT FROM THE MOUNTAIN TOPS. The world 
deserves to feel your heart, to know your why and to 
experience your purpose. 

It is from this place, I believe, we can CHANGE 
THE WORLD. So go out and f ind, define and 
continue defining your purpose.
FIND MORE ABOUT CAMILLE AT:
WWW.CAMILLEPATERSON.COM
IG: @CAMILLE_PATERSON
FACEBOOK.COM/PASSIONPURPOSEPERFECTFIT

The world 
deserves to feel 
your heart, 
to know your 
why and to 
experience your 
purpose. 

www.THEWONDERLANDGROUP.com  |  (949) 415-4894

PHOTOGRAPHY  |  CINEMATOGRAPHY  |  PHOTOBOOTH
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WI T H  CHRI S TINE TA FOYA
DELUXEMODERN DESIGN

Christine Tafoya
founder of Deluxemodern Design

Christine is the Creative Director and control freak behind Deluxemodern Design, the Dear Miss 
Modern Shop and the Coco + Ollie Print Shop. Deluxemodern Design specializes in logo design, 

brand identity and photo styling (and marketing, social media, consulting…). They love working and 
collaborating with clients all over the world, helping them bring their businesses to life.They believe 
that good design breeds confidence. Christine loves to work, decorate and throw parties. She likes 

the color pink and doesn’t know how to get up in the morning without really strong coffee. She lives 
with her husband and two daughters in sunny California where she is lucky to have her own studio 

right next to the house. 

I’ l l admit that I’m slightly neurotic when it comes 
to interior design and decor. I have always felt that 
the space around you directly affects your happiness, 
creativity and ability to be calm and focused. In 
school, I always wondered why the classrooms were 
so ugly and the lighting was so bad. I despised it 
and would generally daydream about how I would 
redecorate, and/or how I could escape. It’s just as 
easy to pick a nice and pretty, white paint color as 
it is to choose a bleak, dingy, industrial gray, right? 
Who is in charge of this? Ew. I would stil l love to 
design classrooms for maximum happiness and 
creativity, but that’s another story. 

I really believe that the space around you, 
especially the space where you work, is so incredibly 
important. Not only because it can make you happier 
and more productive, but because sharing the 
“behind-the-scenes” is such a big part of business 
now. Showing your space let’s people (potential 
customers and clients) get to know you better and 
creates a sense of trust. It shows that you’re walking 
the walk. I’m a big believer in feng shui (the Chinese 
art of design and placement) and the way the energy 
feels when you walk into a room. Whether you’re 
conscious of it or not, you can feel it. 

I can hear you saying, “But I don’t have a 
dedicated off ice space to f ix up,” or, “My desk is 

in the kitchen/bedroom.” And to that I say, “So 
what?” I absolutely and totally believe that you can 
make any space beautiful, productive and amazing 
with a few tweaks and updates. One of my favorite 
things to do is go to a friend’s house and help them 
de-clutter, move furniture, hang art, pull things out 
of closets they didn’t know they had and basically 
give them a fresh outlook. They are pretty big fans of 
this. It really doesn’t need to take a long time or be 
expensive. You just need a litt le creativity.

Last year, I remodeled a yucky, old garage into 
my studio space. This has been a dream come true. 
It was also a litt le overwhelming to have a big, blank 
space to decorate from scratch. Where to start? Start 
with a mood. That’s it. Start with the feeling you 
want while in the space, then work backwards. If 
you’re in business and you’ ll be sharing your off ice 
or workspace on your blog or social media, then it’s 
a really good idea to have your space ref lect your 
brand. If you’re working on both your brand and 
your space at the same time--even better. I’m going 
to share some ways to get inspiration, some tricks for 
decorating and where to shop. I’m totally cheap when 
it comes to decorating, because I change things all 
the time and, needless to say, I have too much stuff. 
I could probably furnish a small apartment top to 
bottom, but again, that’s another story. 

PHOTOGRAPHY   DENISE BIRDSONG
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01 / GET INSPIRED: THERE IS LITERALLY 
INSPIRATION EVERYWHERE.

MAGAZINES. Not only do I f ind so much 
inspiration in magazines, I almost always have a wall 
covered in pages to keep the inspiration going. Look 
for anything and everything you’re interested in, 
makes you happy or relates to your business: food, 
fashion, weddings, travel, etc. This is the cheapest 
and best way I know to get inspired. Stack them up, 
leave them open on your desk to a page you love at the 
moment, tear out pages and create a binder or tape 
the pages to your wall for a living inspiration board. 
There is something about physically doing this that 
has a lot of impact. I was a wedding planner before I 
started my business and had a huge collage of wedding 
cake images from Martha Stewart Weddings over my 
desk. It was gorgeous and cost about 10 bucks, plus 
some tape. Everyone who walked by my desk loved it.

BOOKS. Coffee table books f il led with beautiful 
images are not only great for inspiration, but they 
make fabulous additions to any space. Slim Aarons, 
Kate Spade and vintage design books are some of my 
faves. 

MOVIES . There are so many great movies with 
lots of style where you can pick up a few ideas or 
a mood. I think the “grandness” of movies is what 
makes them so inspiring. A few good ones: The Royal 
Tenenbaums, Amelie, The Graduate, La Chinoise, 
Breakfast at Tif fany’s, Down with Love, Miss Pettigrew 
Lives for a Day, Pillow Talk. I could list a zillion, but 
you get the idea.

THE USUAL . Of course, Pinterest is a fab place 
for inspiration and you can organize by color, style 
and room. Instagram has lots of fun interiors, and 
there are so many gorgeous design blogs out there. 
This can get overwhelming, though, so if you feel 
yourself starting to get scattered by this, take a break. 
It’s really easy to get caught up in “what every one 
else is doing”, but it’s much better to just go with your 
instinct and the things you love. 

02 / GET STARTED: SETTING THE STAGE.

SET YOUR MOOD. Hopefully you now have some 
direction and a good idea of the mood with which you 
want to go. One thing I do with my branding clients 
works really well for interiors too: Keywords. Choose 
3-6 keywords to help you focus and stick with the plan 
while creating your space. For my own studio, I chose: 
light, feminine, eclectic, editorial and modern. The 
space ref lects my personal style and my design work. 
Other ideas of keywords could be: glamorous, natural, 
bold, minimal and vintage. Trust yourself and your 
instincts and you’ ll f igure this out pretty quick. 
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ASSESS YOUR SPACE. Take a step back and 
look at the space you have to work with. Make a list 
of what has to stay, what you love and what has to 
go. Check your walls, your f loor and your lighting. 
Decide whether you need the space brighter or darker, 
if a fresh coat of paint is in order or if a new area rug 
would help pull the space together. 

Side note: If your off ice is in your home, is it in 
the best place possible? So many homes have a formal 
dining room or guest room that no one uses, and these 
can make a great place to set up shop. 

CLEAR IT OUT. The moment of truth: get rid of 
the things you don’t need so that you have a nice fresh 
start. If it’s not useful, doesn’t make you happy or is 
just in your way, say goodbye. 

MAKE YOUR MOVE. Sometimes just moving 
your desk can give you a fresh perspective. Move 
the larger pieces into place so that you have a good 
foundation to work with and go from there. Now is the 
time to paint the space or brighten just one wall with 
a new color.  

03 / ST YLE IT: WOO-HOO, THE FUN PART!

A LIST OF ACCESSORIES & IDEAS: These are 
my go-to basics for decorating any space. The trick is 
to always do something a litt le fun and unexpected. 

L AMPS . Good lighting is everything, and without 
it, your space will fall f lat and be uninspiring. Table 
lamps are great because they can be moved around 
until you get it just right, and they can add a cool 
sculpture-like element. Matching lamps can look 
great, depending on the space. Try thrift stores for 
funky lamps then transform them with a bright coat of 
spray paint.

MIRRORS. A big, sparkly mirror can brighten 
and open up a dark corner or wall, make the space 
look bigger and ref lect light or a view from a window 
to bring more nature indoors. Plus, lipstick touch-ups 
anytime. 

FLOWERS AND PL ANTS. I use faux f lowers and 
ferns (and a banana tree) in my studio. I love love love 
fresh f lowers of course and try to have them as much 
as possible. I try to keep that bright shot of pink at 
all times. A bouquet of fake peonies goes a long way, 
real orchids are long-lasting and look great on a desk 
and big vase of branches with leaves make a beautiful 
statement.

ART. This one is so fun and easy and can be 
changed out whenever you’re in the mood. In addition 
to the millions of online art resources (that can 
make your space look much like everyone else’s), try 
framing a great piece of wrapping paper, a pretty 

shopping bag, vintage postcards, greeting cards, 
something you painted or drew yourself, your kids’ 
art work (in something over-the-top fancy), a pretty 
invitation or handwrite a word that inspires you. Or 
go crazy and choose 3 paint colors that work with your 
space, grab a canvas and go to town. Vintage posters 
or work from independent artists are both winners as 
well.  

PILLOWS. One great black and white throw 
pillow can make a big statement or try pillows in 
different sizes, shapes and textures--but make sure 
not to overdo it. These can clutter up a space (and 
leave no room for sitting) pretty quick. You can buy 
pillow covers which are less expensive and take up less 
space then full throw-pillows. Just change them out 
whenever you feel like it.  

BOOKS. Every room needs them. I have a problem 
(too many) but they are easy to organize. Stack them 
up, display according to color or f ind some cool 
bookends to display your favorites. If you need to f il l 
up or balance out a bookshelf, hit the thrift shops 
and look for hard cover books with great jackets, 
colors and type. To keep bookshelves from getting too 
“solid” mix in decorative accessories (such as vases, 
frames and pretty boxes) and leave some open space. 
Great magazines fall into this category too.

DECORATIVE ACCESSORIES. Trays and pretty 
boxes do double duty at hiding and controlling small 
stuff while looking pretty and pulled together. Think: 
vases, cake plates, bowls of confetti or buttons (or 
whatever you’re into), champagne buckets, candles 
and desk accessories—so many great options here. 
A scarf can double as desk or table runner; a nice 
mug is perfect for a small f lower arrangement or one 
big bloom. Consider string lights and quirky animal 
statues (I just acquired a vintage-style glittery swan 
wearing a crown, and she’s on my desk as I type). If 
you f ind things that you love and are drawn to, you 
can’t go wrong. If you smile when you see it, you’re 
on the right track. Also, look around in different 
areas of your home or off ice to see if there is anything 
you can incorporate to give your space interest and 
lightheartedness. 

Decor tip: add something black to create depth and 
drama, add something shiny to ref lect light and look 
luxe. 

MIX IT UP. Mix it up and add the unexpected. 
It will depend on your personality and business as 
to what works, but I’m a big fan of using dresses as 
artwork (just use a small nail, and hang on from the 
hanger), a pair of vintage shoes in the bookcase, big 
patterns on fabric such as curtains or pillows. Just 
go for it. Here’s the thing: try stuff. You can always 
change it if it doesn’t work!
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Disclaimer: if my studio always looked this clean, 
it would be absurd. No one can live or work like that. 
I’m in my pajamas and cocktail rings in a few of the 
photos, since that’s my uniform of choice. 

04 / SHARE IT. YOUR PROGRESS AND 
FINISHED SPACE.

BEFORE AND AFTER PHOTOS. We all love 
before and after photos, so make sure to snap a 
few shots before you start if you’re doing a full-
revamp, or just show the updates as you make them 
on Instagram. Remember that you don’t need to get 
the WHOLE space in a shot--people love to see litt le 
details too. If you’re going for a full revamp, a formal 
blog post is in order.

05 / SHOPPING RESOURCES. BUDGET-
FRIENDLY RESOURCES TO ST YLE YOUR 
SPACE.

THRIFT SHOPS. I’m putting this at the top of 
the list because you can f ind some really interesting 
things for dirt cheap. Good for: books, accessories, 
vases, lamps and art, if you’re lucky.

MARSHALLS AND HOMEGOODS. These 
stores always have something new and cool at 
discounted prices. Good for: mirrors, pillows, trays, 
rugs, vases, curtains, lamps and sometimes desk 
accessories. They almost always have great wrapping 
paper—a few rolls in a basket or vase can look fab.

IKEA . When you need some basics. Good for: 
small furniture, bookshelves, desks, frames.

AMAZON. Good for: books! They have nice and 
simple gold frames too.

TARGET. Hit the dollar bins, seriously. Target 
has great style for all kinds of things (but I bet you 
already knew that). Good for: everything!

SOCIET Y 6 AND THE POSTER CORNER. 
Good for: unusual art (both online).

ETSY. Good for: throw pillow covers.

FOLLOW CHRISTINE AT:
WWW.DELUXEMODERNDESIGN.COM
SHOP:WWW.DEARMISSMODERN.COM
@DELUXEMODERN
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I’ll admit that I’m 
slightly neurotic 
when it comes to 
interior design 
and decor. I have 
always felt that the 
space around you 
directly affects 
your happiness, 
creativity and 
ability to be calm 
and focused.

CHRISTINE TAFOYA
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Emily Kennedy + Jena Smith

Emily Kennedy is a wedding planner and floral designer in Nashville, TN and focuses on creating 
tailored, beautifully styled, well-orchestrated events.  From exquisite, professional touches 

to meaningful DIY, planning, styling and ‘flowering’ events is a true passion. She lives with her 
husband and two furry critters and loves to snow-ski and travel.

Jena Smith has been a project manager for over 7 years and currently works for the Children’s 
Miracle Network in Salt Lake City, UT. She has a love for retail, events, and design and finds 

inspiration in textiles, furniture, and travel. She is drawn to all things colorful and enjoys skiing, 
traveling, and spending time with her husband and pup, Chelsea.

Emily and Jena come from a long line 
of DIY-ers. Every relative they have ever 
known has been an artist. From quilting 
to woodworking, writing to sewing, they 
come from one talented clan!  When Jena 
got engaged, naturally, they knew we were 
going to be working on some really fun, 
colorful and unique projects for the special 
day. What is even better about these project 
is that they can be adapted to any occasion. 
They are versatile enough to work at a 
birthday party, brunch, wedding and more. 

PHOTOGRAPHY: KRISTA LEE PHOTOGRAPHY

Pretty Party
Projects

Pinwheel Backdrop
With this interactive outdoor wedding and all the natural light, a photo booth was a must. But not just any ‘ole 
backdrop was going to do. The girls started experimenting with their crazy backstock of craft materials they had 
around (from those paper scrapbooking days) and ended up creating this lovely Pinwheel Backdrop. 

MATERIALS:
- paper slicer (or scissors, if you can cut straight!)
- Scrapbooking paper (1 – 12 sheets per pinwheel)
- Bone folder
- hot glue gun (we used a cool-temp glue gun, because we tend to burn our f ingers!)
- glue sticks

DIRECTIONS

Though you can make different sizes, for this exercise, we will use two 12x12 sheets of paper which will make one 
pinwheel approximately 12 inches across.  Cut your 2 pieces of paper in half, leaving you with 4 strips, each about 
6 inches wide.  Stack 2 of your strips on top of one another and fold one end of the paper about one inch from the 
bottom.  Repeat that step in the opposite direction, folding the paper in an accordion style, back and forth until 
you reach the other end.  Separate your strips to begin gluing.  With your glue gun, attach the end of one strip to 
the end of another until all four strips are connected in a row.  Let the glue dry.  Once it’s dry, stretch the paper 
out and into a fan shape to connect the last two ends together.  Add a drop of glue to the center of the pinwheel 
you have created to ensure it keeps its shape. 

FIND MORE ABOUT EMILY & JENA AT:
WWW.KENNEDYOCCATIONS.COM

IG: @K.OCCASIONS & @ JCL AIRESM
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Ribbon Chandelier
Jena decided upon a colorful brunch for her wedding.  She wanted gorgeous blooms and unique details and color 
EVERYWHERE!  Because her reception was in the middle of the day, lighted chandeliers and string lights weren’t 
going to make much sense as they would not be visible. With that in mind, the two girls dreamed up these ribbon 
chandeliers to accent and brighten the space. 

MATERIALS:
- Large embroidery hoop
- Hula hoop (larger than embroidery hoop)
- Gold spray paint (or any color that you would like to see in your structure)
- Ribbons – LOTS!  We ordered ribbon in bulk and used 6-10 colors for each chandelier
- Strong, sturdy wire or wire clothes hanger
- Fishing line
- Hot glue gun and glue sticks

DIRECTIONS

Use a large embroidery hoop at the top and a small hula hoop for the bottom to create the structure and spray 
paint them gold. In the embroidery hoop, use strong wire (a wire clothes hanger would also work) and fasten two 
pieces in a crossed pattern to stabilize it. Attache the two ‘hoops’ together with f ishing wire at 4 points for the 
desired length of the drop. Cut ribbon at the desired length to achieve the “drooping chandelier” effect. Starting 
with the top hoop, hot glue the ribbon to the inside of the hoop, wrapping around the top of the embroidery hoop 
(to cover wood), let it drop through the inside of hula hoop, wrap it up and around the hula hoop and glue to the 
inside (should cover hula hoop completely). Keep going until you make it all the way around the hoops (keep in 
mind that the ribbons on the bottom hoop will have more space between them than the ribbons attached to the 
top hoop). And then, viola! A ribbon chandelier!

Custom Coffee Sleeves
Did we mention there was coffee at this shin-dig? And not the “I-was-brewed-two-hours-ago-and-am-sitting-
in-this-silver-urn” kind of coffee, but a gourmet coffee bar (complete with baristas!).  We all know it is simply 
impossible to enjoy brunch without coffee. To add a personal touch, Emily and Jena planned this litt le project 
which was perfect for a girls’ night in!

MATERIALS:
- Non-glossy, paper/cardboard coffee sleeves (found online in bulk) 
- Rubber stamps 
- Ink pad (Staz-On Ink - permanent is recommended and be sure the color is visible on your sleeve)

DIRECTIONS

For this project, various stamps were chosen and designs alternated for guests to get a different design with every 
cup of coffee. Before you get too excited, take two or three sleeves to test the pressure to the inkpad and amount 
of ink needed to make your perfect mark. One you perfect your technique, stamp away! (Remember to clean your 
stamps--if using Staz-On,you will need the Staz-On cleaner) and cover your ink pad. This ensures the design and 
ink is ready for your next project or round of coffee sleeves!)
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About Grâce Belle:

Grâce belle is a community based lifestyle blog that revolves around our 4 
personas: The Creative, The Adventurer, The Sweetheart and The Fashionista. 

Through our personas we hope to inspire people to express themselves 
creatively, explore new places, cultivate authentic relationships, & find their 
confidence. In a society where having a busier schedule is expected, people are 
burdened with stress due to work, school, etc. leaving them burnt out at the 
end of the day. We neglect the things we love, our passions, our dreams, for 40 
hour work weeks because that’s what society labels a successful life as. Instead 
of getting caught up in life we want to live life the way it was meant to be lived. 
Grâce Belle strives to live life with a greater purpose - to live life beautifully.

Aside from the blog posts we also host events, recommend products, show 
our favorite places in OC & LA, do giveaways and collaborate around these 4 
Personas. Grâce Belle is still a newer brand, we just launched in October 2015, 
and we are excited to see where it can go. It brings us joy to see others love the 
idea and want to collaborate, together we really can do more!

About the Founders
The Co-Founders of Grâce Belle are Lorina & Dienna and it all started with a 
creative meeting in February of 2015. They created this idea for a blog based 
of 4 personas while at a coffee shop sipping on their White Chocolate Mochas. 
They are so similar yet so different which creates a perfect balance in leading 
grâce belle. Lorina loves all things white and bright, has big ideas (sometimes 
crazy ones), and relates mostly to the Creative & the Fashionista. Dienna on 
the other hand likes darker colors, loves making lists and tackling projects with 
more structure, and relates mostly to the Sweetheart and the Adventurer. 
Together they reach crazy goals in a structured way and inspire one another in 
their photo styles.

PHOTOGRAPHY CLOSER TO LOVE PHOTOGRAPHY

FIND MORE AT:
GRACEBELLE.COM 

INSTAGRAM - @GRACEBELLE 

IG: @THESABRINAPHOTO
FB: /THESABRINAPHOTO

Making 
It Personal

A COLL ABORATION WITH 
GRÂCE BELLE, BELONG MAGAZINE & SABRINA HILL

Sabrina Hill, photographer

Sabrina Hill is a Venice Beach Photographer and Storyteller.
She loves capturing joy and gets lost in the creative process.

Working with Boutique brands to make bold statements.
Loves red wine, orange sunsets, and chocolate ice cream.
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the 
sweetheart
BM / WHO ARE YOU?
JS / If I were to describe myself, it would 
probably look something like this series of 
contradictions:
a modern creative, over-emotional, bleed-
ing-heart, pop-culture obsessed, perfectionist 
with litt le patience but strong desire to f igure 
out how everything works and a compulsion 
to master every skill attempted. In a nutshell, 
I just want to make pretty things even if no-
one cares. But will obsessively do my best to 
make sure everyone does care.
 
BM  / HOW DO YOU REL ATE TO THE 
“SWEETHEART” PERSONA?
JS / If I were to imagine a person I would 
describe as a “Sweetheart” it would likely 
be someone who is genuinely pleasing to be 
around, never wishing il l-will towards any-
one, and values sharing knowledge more than 
having insider information. I’d like to think 
I can relate to this ideal as everything I do in 
my day to day personal and professional life 
revolves around the love of sharing knowl-
edge, advice and creativity so we can all be 
a litt le happier. I truly want for others what 
I want for myself. I have been told I wear my 
heart on my sleeve in my personal life, so I 
best do my darndest to keep it sweet! 

BM / WHERE DO YOU BELONG?
JS / I feel this is a question that will follow us 
all for most of our life with the answer con-
tinually evolving as we grow. Professionally, 
I feel most at home when in an environment 
where creativity can f low and f lourish, where 
you feel supported by your peers and give 
each other what you need to keep evolving. I 
definitely do not belong in an environment 
that is dictated by competition. 
 
BM / WHAT IS YOUR “WHY”?
JS / A long time ago, I decided to live my life 
the way I wanted to be remembered. In other 
words, how did I want people to describe me 
when I’m not around? So I’m driven to live my 
life doing what makes me happy, plain and 
simple. I’m happiest when creating, planning 
a party, entertaining friends, making things 

for my kids. So all that I do revolves around 
doing these things. It seems simple, but if 
I focus on these things, then I’m happiest. 
And who doesn’t want to be around a happy 
person?!
 
BM / HOW DID YOU GET HERE?
JS /  I took a roundabout way to get where I 
am. Growing up I dreamed of becoming a 
fashion designer. However, as I got older and 
off to college, I took a more traditional route 
and found myself gravitating towards science, 
which I also loved. I majored in Psychology 
and focused on research in Neuroscience. I 
was headed towards a PhD in Neuroscience 
when a series of events led me to take a break 
from graduate school. During this break, to 
feed my need for creativity, I began designing 
greeting cards and invitations for friends. Be-
fore I knew it, I was doing more and more and 
kept putting off graduate school. Ten years, 
a husband and 2 kids later, here I am a full 
time self-taught graphic designer who stil l 
loves fashion (and science!). Perhaps I could 
have saved time, sticking to my instincts 
and studying fashion as I had wanted, but I 
wouldn’t trade that experience for anything 
because I never would have learned how much 
I love science and how much my analytic 
thinking helps me in my creative life.
 
BM / WHAT DO YOUR DAYS LOOK LIKE?
JS /  I put on a lot of hats throughout my day. 
My day starts getting my 2 girls ready and 
off to school. I then head to my studio where 
I catch up on emails and get orders under 
production and rolling. Other than my cus-
tom design work, I also run a retail website, 
pencesdesignstudio.com, where we design 
and sell party and gift goods, so shipping 
orders takes place mid-day. I do hand-cal-
ligraphy and printing for events, so I may 
be hand-lettering a sign or mirror after my 
Starbucks run. I then pick up the girls from 
school and shuttle them off to their dance 
classes. I spend the weekends writing and 
photographing my blog posts for AHappy-
Blog.com. All in a day’s work!
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FOLLOW JOMANA AT:
WWW. AHAPPYBLOG.COM  •  IG / @AHAPPYBLOG
FB / PENCESSTUDIO  •  T W / @HAPPYBLOGDOTCOM

BM / IF YOU COULD BE ANY WHERE, WHERE WOULD YOU BE?
JS / Hands down, I’d be parked at an outdoor cafe eating croissants 
and sipping lattes in Paris. Followed by shopping. Then back to the 
cafe.  
 
BM / IN THE INFINITE RAINBOW OF POSSIBILITIES, WHAT COLOR WOULD 
YOU BE AND WHAT WOULD YOU CALL IT?
JS /  Cheeky Pink (coral pink)
 
BM / CAN YOU PROVIDE A PIECE OF ENCOURAGEMENT OR INSPIRATION 
FOR OTHER WOMEN TRYING TO FIND THEIR PL ACE?
JS / I love the quote, “A candle loses nothing by lighting another 
candle.” Share your talents with others and encourage others’ 
growth. Reach out to those you admire and always be open to those 
who reach out to you because I truly believe we will all get much 
farther if we lift each other up rather than going it alone. 

Share your talents with 
others and encourage 
others’ growth.
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the 
creative
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BM / WHO ARE YOU?
SMD / My name is Sienne (pronounced like 
“C” and “N” put together). You can f ind me 
out and about, exploring inspiration and 
seeking creativity daily. On the outside, I am 
an Illustrator, Art Educator, and founder of 
Ladies Adventure Club. On the inside, I’m 
seeking ways to f ind helpful, creative bits of 
happiness for humankind and Mother Earth.

BM  / HOW DO YOU REL ATE TO THE 
“CREATIVE” PERSONA?
SMD / I’m honored to be recognized as a 
“creative,” which is something I admit I often 
take for granted (so thank you for reminding 
me!). The frustrating side of being a creative 
are the innumerable ideas that may never 
fully come to fruition, as my stacks of sketch-
books full of incomplete thoughts and partial 
drawings can attest to! 

On the other hand, I love the fact that I 
view the world through a prism of what could 
be rather than what is. I think of being a true 
creative as having an idea and bringing it to 
life. Maybe it would be easier to not have a 
constant barrage of ideas coming at you all 
day everyday, but I wouldn’t trade it for the 
world!

BM / WHERE DO YOU BELONG?
SMD / In life, in the broader sense, I suppose 
the easiest answer is that I feel as though I 
belong nowhere and everywhere all at once. 
I need camaraderie, I need my ladies and my 
family and my closest friends. I need to duck 
in and out of as many random groups of peo-
ple as I can (everyone has something unique 
and interesting to share). And I need solitude, 
I need to be alone listening to my heart and 
what it has to tell me. The one place I belong 
more than any other is with myself.

BM / WHAT IS YOUR “WHY”?
SMD / I do what I do the way I do it because I 
couldn’t do it any other way! The best way I 
can communicate is through color, through 
lines, through shape and texture. If I have 
something to say or a feeling to express, 
chances are il lustrating is going to be the 

clearest, most uniquely ‘me’ way of sharing it. 
This is my way of giving the world a great big 
hug so that everyone knows they’re deserving 
of love.

BM / HOW DID YOU GET HERE?
SMD /  It’s stil l amazing to me that I get to 
say today that I am an artist. For a long time, 
external circumstances were telling me it 
would never be possible - art was a hobby, 
not a career. Out of highschool, I didn’t go to 
college but became a professional hairstylist 
and started taking il lustration classes. This 
is when my passion for creating art deep-
ened. Eventually, I quit my job, bought a car, 
dropped everything and headed West (from 
the Midwest), and, suddenly, there I was, 
f inally beginning my studies at University as 
an Art major.  After years of hard work, I left 
with a BFA, a BA and a teaching credential. 
The experiences I had along the way provided 
direction and showed me the value of art on 
an essential, human level. I had the opportu-
nity to teach art abroad and launched art and 
leadership programs in my local community 
here in California.

When my journey took an abrupt turn 
and life threw me a curveball - better yet a 
softball-sized tumor inside one of my ovaries, 
I found myself on a journey within and 
realized there was a lot about how I was living 
my life that needed to change. 

First things f irst, I knew in my heart I was 
an il lustrator and it was time to share that 
with the world. I dove in headfirst and started 
my art business, i l lustrating, designing, and 
creating my very own line of art and eco-
friendly goods. 

During my healing and recovery, I 
realized there were other things missing from 
my daily life - namely creativity, adventure 
and community. In my inner exploration, 
I learned more about who I am and what 
I want. By putting my desires out into the 
world I’ve been able to transform my life 
and integrate my passions into my career, 
pushing myself to be better for me and for the 
community around me.

I f inally began sharing how I felt and what 

PHOTOGRAPHY SABRINA HILL
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I wanted hoping to f ind a supportive and challenging 
community. Unable to f ind what I was searching for, I 
decided to create it myself. Ladies Adventure Club took 
off and grew faster than I could’ve imagined. I see now 
more than ever how building community and having a 
place to share and grow and live a life of adventure and 
learning is important not only to me, but to women all 
over.

( find a more indepth look at Sienne’s journey on our blog)

BM / WHAT DO YOUR DAYS LOOK LIKE?
SMD /  By day, I work with clients to help them visualize 
the identity of their projects - from branding to murals 
to graphic il lustrations. By night, I work on self-directed 
projects for my own line of art and eco-friendly goods. 
Sprinkled throughout the week, I teach various art classes 
and workshops in my own studio space and at events 
throughout southern California. And last but not least, 
(my once crazy idea turned reality!) getting creative out-
doors by leading Ladies Adventure Club.

BM / IF YOU COULD BE ANY WHERE, WHERE WOULD YOU BE?
SMD / I would try living in the Philippines - again. During 
the few months I visited last winter, I met a group of rela-
tives for the f irst time and spent some time with my Dad. 
I saw some beautiful places and I’m excited to learn more 
about the country’s history and culture. 

BM / IN THE INFINITE RAINBOW OF POSSIBILITIES, WHAT 
COLOR WOULD YOU BE AND WHAT WOULD YOU CALL IT?
SMD /  Cool Chameleon - colors that f loat between 
outdoor blues and greens to creamy, dream-soft hues of 
orange, magenta, and purple.

BM / CAN YOU PROVIDE A PIECE OF ENCOURAGEMENT OR 
INSPIRATION FOR OTHER WOMEN TRYING TO FIND THEIR 
PL ACE?
SMD /  Whatever you’ve got to give, it’s good enough. Give 
it!

FOLLOW SIENNE AT:
WWW.SIENNE JOSSELIN.COM
IG / @SIENNE JOSSELIN @L ADIESADVENTURECLUB
FB / SIENNE JOSSELIN

Whatever 
you’ve got 
to give, 
it’s good 
enough. 
Give it!
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the 
fashionista
BM / WHO ARE YOU?
NO / My name is Niké and I’m a West 
African raised woman. I’m passionate 
about life and I’m excited and curious 
about trying and learning new things! I 
have a vast interest in EVERYTHING, 
literally. I’m a Los Angeles based blog-
ger and wardrobe stylist.

I love learning about the world and 
meeting new people, learning about 
different cultures and traveling. I’m 
very passionate about music and can 
appreciate all genres. Good music 
is GOOD music! Overall, I’m just a 
passionate, soul-embracing life, trying 
to make the best of the time I have here.
 
BM  / HOW DO YOU REL ATE TO THE 
“FASHIONISTA” PERSONA?
NO / I am a fashion/lifestyle blogger at 
www.specsandblazers.com. Specsand-
blazers was established in 2015 on the 
principle of self-expression through 
fashion without breaking the bank. I 
consider myself a “recessionista” that 
knows how to make inexpensive cloth-
ing look expensive and knows how to 
make luxury clothing even more plush, 
showcasing how any woman, regardless 
of her budget, can have a functional 
and fashionable wardrobe. Specsand-
blazers has become a premier, modest, 
fashion and lifestyle blog.
 
BM / WHERE DO YOU WBELONG?
NO / I belong in Los Angeles. I belong 
in happiness.
 
BM / WHAT IS YOUR “WHY”?
NO / The three F’s: family, friends and 
faith. I am very fortunate to be sur-
rounded by people that I love and that 
believe and have faith in me. It is my 
fuel, even on the worst days.

BM / HOW DID YOU GET HERE?
NO /  My journey hasn’t been easy at 
all. As a creative soul, I constantly face 
anxiety, fears and uncertainty about my 
calling, wondering if the artistic life is 
even right for me or realistic or doomed 
to be one of constant struggle. In the 
midst of this, I’m going through life’s 
daily struggles as well.
 
BM / WHAT DO YOUR DAYS LOOK LIKE?
NO /  I have a very kinetic life. My days 
are f il led with a full-time job, hot yoga, 
shooting for the blog and writing.
 
BM / IF YOU COULD BE ANY WHERE, 
WHERE WOULD YOU BE?
NO / Morocco. Wandering through the 
streets of Marrakech eating fruits and 
dancing on the streets.
 
BM / IN THE INFINITE RAINBOW OF 
POSSIBILITIES, WHAT COLOR WOULD YOU 
BE AND WHAT WOULD YOU CALL IT?
NO /  Optimistic Yellow
 
BM / CAN YOU PROVIDE A PIECE OF 
ENCOURAGEMENT OR INSPIRATION FOR 
OTHER WOMEN TRYING TO FIND THEIR 
PL ACE?
NO /  Being happy is more fun. Laughter 
is one of life’s simplest pleasures—
laugh at yourself always. Embrace your 
emotions and never be ashamed of what 
you feel.
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FOLLOW NIKÉ AT:
WWW.SPECSANDBL A ZERS.COM
IG / SPECSANDBL A ZERS
T W / SPECSANDBL A ZERS
FB / AMBSIE ST YLE

PHOTOGRAPHY SABRINA HILL
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Being
happy
is more
fun.
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the 
adventurer
BM / WHO ARE YOU? 
MM / I’m a freelance photographer, content 
creator and blogger. I believe in prioritizing 
experiences over possessions, f ind fulf il lment 
in seeking out new landscapes to explore and 
encouraging people to reconnect with nature. 
 
BM  / HOW DO YOU REL ATE TO THE 
“ADVENTURER” PERSONA?
MM / Adventure is a way of life for me. I’ve 
always felt most comfortable wearing hiking 
boots and a litt le dirt. While some of my 
favorite memories and experiences involve 
places you can only reach using your own 
two feet, I also believe that adventure can be 
easily found in your own backyard.

BM / WHERE DO YOU 
BELONG?
MM / Currently, I belong out on the open road. 
My boyfriend, Michael, and I are currently 
on a year long road trip exploring North 
America. Over the past four months, we’ve 
camped nearly every night, hiked to water-
falls, soaked in hot springs, spent the night in 
f ire lookout towers on top of mountains and 
explored wild, outdoor spaces in 12 states and 
two Canadian provinces. Though our “resi-
dence” changes frequently, I’ve found I feel at 
home in the natural world.
 
BM / WHAT IS YOUR “WHY”?
MM / There is a Mary Oliver poem that I love, 
which ends with the lines: “Doesn’t every-
thing die at last, and too soon? Tell me, what 
is it you plan to do with your one wild and 
precious life?” At this point in my life, my 
“why” is guided by the philosophy that you 
only have a short time to live the life you 
want to live. I check in with myself frequently 
to ask, “Is this what I want to do with my one 
wild and precious life?” If it is, then I’m doing 
something right. If it isn’t, I change it.

BM / HOW DID YOU GET HERE?
MM / Both Michael and I had been working 
9-to-5 off ice jobs since we left college. The 
only economy we’ve ever known is the the 
post-2008 recession, so once we found decent 
paying jobs in our twenties, we became very 

risk-averse. We were playing a very defensive 
game, and the fear of unemployment guided a 
lot of our decisions. But while we were able to 
pay the bills and afford a reasonable lifestyle, 
we couldn’t escape the feeling we were just 
treading water. Not getting ahead, not falling 
behind, but just f loating along.

We had both fallen out of love with the 
work we were doing at our jobs, but felt 
compelled to carry on with them anyways 
in order to make ends meet. We had real 
passions we wanted to pursue - photography 
and writing respectively - but could never 
devote any time to them. We also wanted 
the ability to travel, to see the world and 
experience new places. But again, our time, 
and it seemed, our lives, had already been 
spoken for already. From our perspective, it 
looked as if our schedules were full from now 
until age 65.

At a certain point, we decided this wasn’t 
a game we felt like playing anymore. We were 
tired of working at jobs we no longer enjoyed, 
to make money so we could keep on living, 
in order to continue working the jobs we 
didn’t feel fulf il led by. So we decided to f ind 
a new game, one in which we actually enjoyed 
playing.

We left our corporate jobs and decided 
to devote a year to traveling and working 
towards building freelance careers around 
our passions. We also decided to work on a 
creative project together: a camp cooking and 
outdoor adventure blog, Fresh Off the Grid, 
which we hope will inspire and encourage 
others to spend more time outside.

BM / WHAT DO YOUR DAYS LOOK LIKE?
MM / Before I began working for myself, I 
could have told you exactly what my days 
looked like. I could have said in precise detail 
just when I arrived at work, what I did in the 
off ice all day and when I got home. And were 
I stil l there now, I could tell you without a 
doubt what I would be doing tomorrow. But 
since leaving on this road trip, I have no idea 
what tomorrow will look like, and I couldn’t 
be happier about that.

Since we are traveling, working, and 
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living on the road, every day is different. Some days, 
we’re traveling to a new location, which involves a 
lot of driving and then f inding a great spot to set 
up camp. In each area we stay in, we designate a few 
“adventure days”. We give ourselves time to really 
explore and get to know the place we are visiting, 
whether that’s through hiking and backpacking, 
f inding a swimming hole to spend the afternoon in 
or enjoying the open spaces in a new city. And of 
course, a few days a week are set aside as work days, 
where we f ind a reliable internet connection and a 
power outlet and set up shop to respond to emails, 
connect with people through our social media 
channels, edit photos and write posts for brand 
content partnerships and our blog.
 
BM / IF YOU COULD BE ANY WHERE, 
WHERE WOULD YOU BE?
MM / My cubicle days were often spent daydreaming 
about places I would rather be, but currently I enjoy 
being in the present. That being said, the great part 
of road tripping as a lifestyle is that if I’m unhappy 
about where I currently am, I can always move!

BM / IN THE INFINITE RAINBOW OF POSSIBILITIES, 
WHAT COLOR WOULD YOU BE AND WHAT WOULD YOU 
CALL IT?
MM / Discovery Green
 
BM / CAN YOU PROVIDE A PIECE OF ENCOURAGEMENT 
OR INSPIRATION FOR OTHER WOMEN TRYING TO FIND 
THEIR PL ACE?
MM / Find what makes you feel fulf il led and 
energized and then pursue it. Life is too short to 
spend your time doing things that zap your creative 
energy or things that leave you feeling dissatisf ied. 
It will look different for you than it will for anyone 
else, so don’t waste your time comparing yourself or 
your journey to others. And, it is never too late to 
start pursuing something you are passionate about.

I hesitated leaving a career I spent the better 
part of a decade building, thinking it was “too late” 
to change directions and pursue a more meaningful 
way of living. I thought that because there are 

already many talented photographers and content 
creators out there, there wouldn’t be a place for me. 
But, because I took the chance, I learned that there 
is always room for people with a unique vision and 
voice. I am grateful every day that I didn’t give up 
before I had even begun.

FOLLOW MEGAN AT:
WWW.FRESHOFF THEGRID.COM
IG / FRESHOFF THEGRID
T W / FRESHOFF THEGRID
FB / FRESHOFF THEGRID

I learned that there is 
always room for people with 

a unique vision and voice. 
I am grateful every day that 

I didn’t give up before I had 
even begun.
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1. WHAT IS YOUR PERSONALIT Y MOST LIKE?
     a) Spontaneous
     b) Graceful and quiet
     c) Silly and pllayful
     d) Independent 

2. WHAT IS YOUR FAVORITE COLOR?
     a) Blush Pink 
     b) Black. Yes it’s a color. ;)
     c) Blue
     d) Maroon

3. WHAT ARE YOUR FAVORITE TOOLS TO 
WORK WITH?
     a) Laptop 
     b) Paintbrushes 
     c) Journal
     d) My mint blue Kitchen Aid

4. WHERE IS YOUR FAVORITE SPOT IN THE 
SUMMER TIME?
     a) In a tent preferably in Big Sur 
     b) Outdoor coffee shop, blogging of course. 
     c) A cute litt le park with a blanket under a tree
     d) The beach making life-size sandcastles 

5. WHAT IS YOUR FAVORITE SEASON?
     a) Spring 
     b) Summer 
     c) Autumn
     d) Winter 

6. IF YOU WON THE LOTTERY, THE FIRST 
THING YOU WOULD SPLURGE ON WOULD BE?
     a) TONS of polaroid f ilm and a plane ticket
     b) I would have all my friends over and make a 
         huge meal to celebrate 
     c) SHOPPING SPREE
     d) Buy a studio and design it from scratch  

7. WHICH CAMERA WOULD YOU CHOOSE?
     a) Polaroid
     b) Film camera
     c) Black SLR camera
     d) White compact camera with a pink strap

8. IF YOU COULD LIVE ANYWHERE, WHERE 
WOULD IT BE?
     a) In a loft in New York
     b) In a studio with bright natural light in 
         Newport Beach 
     c) In a farm-style house in England
     d) In a tiny home on the road

9. WHAT IS THE BEST TIME OF THE DAY?
     a) Nap time, I am always up late working 
         on ideas at night
     b) Morning, I love having quiet time 
         with the sunrise light and making a 
         delicious breakfast
     c) What time? My day goes so fast I can’t 
         keep track, I’m constantly running around
     d) Sunsets, I love watching the hues change 
         and shadows casted

10. AT AN EVENT OR GATHERING YOU...
     a) Usually host it and prepare the food 
     b) Show up Fashionably late
     c) Are more quiet and kept to yourself, 
         usually drowned in thoughts about places you     
         want to visit
     d) Tend to decorate the space & invitations 
         and are the designated photographer

   

who are you?

The Creative
The creative persona represents every type of 

creative; the writer, builder, musician, artist, DIYer. 
She expresses herself through her creative pieces of 

art. She is artistic, silly, and ambitious.  
#IAMTHECREATIVE

The Sweetheart
The Sweetheart persona loves bringing joy into the 
lives of others. She adores hosting gatherings with 
close friends and family, spending sunny mornings 

gardening, and baking her favorite treats. She is 
gentle, kind & authentic.  

#IAMTHESWEETHEART

The Adventurer
The adventurer persona includes those who love small 
adventures around their own city to cities across the 
world. Everything from local coffee shops, museums, 
roadtrips, to exploring in the mountains and amazons. 

She is curious, brave, spontaneous.  
#IAMTHEADVENTURER

The Fashionista
The Fashionista persona is passionate in her work. 
She loves learning about different aspects of the 

fashion industry & networking with beauty bloggers. 
She is chic, independent and driven.  

#IAMTHEFASHIONISTA

PHOTOGRAPHY CLOSER TO LOVE PHOTOGRAPHY

Well that was fun, let’s see what you got! 
Add up the persona you got the most of to see who you relate most to!   

TA = THE ADVENTURER / TS = THE SWEETHEART / TC = THE CREATIVE / TF = THE FASHIONISTA

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

A - TA

A - TS

A - TF

A - TA

A - TS

A - TA

A - TA

A - TF

A - TC

A - TS

B - TS 

B - TF

B - TC

B - TF

B - TC

B - TS 

B - TC

B - TC

B - TS

B - TF

C - TC 

C - TC

C - TA

C - TS

C - TA

C - TF 

C - TF

C - TA

C - TF

C - TA

D - TF

D - TA

D - TS

D - TC

D - TF

D - TC

D - TS

D - TA

D - TA

D - TC
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Sara Moore
founder and community leader of #Mother

Sara is wife to her best friend and a mother of three. She has a knack for entertaining, a love of laughter, dancing 
and singing—all while navigating motherhood with grace, humor and a healthy dose of reality. One night after a 

handful of conversations with friends going through different motherhood struggles, Sara wrote the #motherman-
ifesto and decided then and there she had to do something for mothers everywhere; something that really helped 

them. #Mother was born—a grassroots movement for radical acceptance and community among mothers, AKA the 
end of the mommy wars is coming.

(AND THE BLOGGERS THAT DO IT WELL)

We all dream of having a home that is perfectly 
polished 24-7, ready for guests at any moment. But 
that isn’t real life. If you’re anything like me, real life 
is full of stacks of mail, leftovers from breakfast and 
dust bunnies in the corners. Oh yeah, and yesterday’s 
laundry stil l in the washing machine. Having a home 
that is inviting, comfortable and that a guest wants 

to visit again and again—now that is something total 
different. And totally achievable. With just a few 
litt le tweaks to your home, you can claim top prize 
for most inviting home in the neighborhood and, as a 
bonus, I’ve rounded up some top design bloggers that 
are must follows!

PHOTOGRAPHY   RACHEL SHINGLETON
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Your front porch sets the stage for you so don’t ignore it! A cheeky doormat, a brightly 
painted door, a beautiful wreath and perfectly potted petunias all welcome guests before 
you’ve had the chance to. 

Once inside, for instant inviting vibes place a large leafy, green plant right inside your 
front door so guests can see it as they enter—for that matter, go crazy on adding all kinds 
of green plants throughout your home, it brings life to the whole space! 

Draw your guest’s eye in… and up and around your space. Think about making the 
farthest viewpoint from the door really eye-catching so you literally pull them inside and 
make them want to explore. This could mean an interesting art piece, a unique piece of 
furniture or a simple painted accent wall. 

Round shapes make a room feel inviting so try out a round rug, an oversized drum shade 
or circular table in your foyer.

The f low of your home and how a guest navigates it is very important. A guest will not 
feel comfortable in tight spaces or moving furniture so arrange your space so that guests 
(and you!) can move freely from room to room and sit comfortable without obstructions. 

Adding whimsy, placing objects in unexpected places or incorporating touches of your 
personality keep a house from getting too serious and instantly make your guests feel 
more at home.

Make sure your home smells good, but not too overpowering either. If you’re not a fan of 
candles, diffusers or fragrant plants are a nice natural approach.  

Having overnight guests? Fresh sheets, clean towels and a well-stocked bathroom are an 
absolute must and avoid that awkward “Um, where’s the toilet paper?” conversation. 

FIND MORE ABOUT SARA AT:
WWW.MOTHERMANIFESTO.COM

IG: @SARAMMOORE OR @MOTHERMANIFESTO
FB: @MOTHERMANIFESTO

HOUSE SEVEN // ANISSA ZA JAC
www.housesevendesign.com

HOUSE TWEAKING // DANA MILLER
www.housetweaking.com

HUNTED INTERIOR // KRISTIN JACKSON
www.huntedinterior.com

PENCIL SHAVINGS STUDIO // RACHEL SHINGLETON
www.pencilshavingsstudio.com

THE WHITE BUFFALO ST YLING CO. // LINDSAY JACKMAN
www.thewhitebuffalostylingco.com

Sara’s favorite design bloggers

Sara’s top tips
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Lindsey Cheney, aka The Pleated Poppy, started 
blogging nearly nine years ago when she was 
pregnant with her third and had two toddlers at her 
feet. As many other women in her position, she and 
her husband had moved away from family and she 
saw blogging as a way to stay connected with them. A 
few of her other “mom friends” had just started blogs 
as well, so even though she was tied down at home 
due to multiple napping schedules, she could stil l 
keep in virtual contact with her friends. With her 
artistic/design/crafty bent, she began to share her 
home decor and handmade gifts on her blog which 
soon grew into an online handmade business that 
bloomed quickly.

 Though she has taken a break from her online 
business, Lindsey is stil l very well known around 
the blogosphere for a litt le thing she came up with 
called “What I Wore Wednesday” (WIWW). If you 
don’t already know, here’s the gist: each Wednesday, 
Lindsey posts several pictures of her outfits from 

the previous week as well as hosts a link-up for other 
ladies to join. 

The original intent for WIWW was self-
motivation: Lindsey was a stay-at-home/work-at-
home mom with 3 very litt le kids, had a growing 
business and very litt le time to take care of herself. 
Getting dressed was very low on her priority list; 
most days, she just stayed in her pajamas. If she 
had to go out of the house, she would don sweats 
and a baseball hat--her idea of “dressing up”. 
With embarrassment as a motivator, she decided 
she needed to make a change. She started posting 
pictures of herself on her blog, knowing that she 
would have to start stepping up her wardrobe game. 
And it worked! She was honest and took pictures of 
the days she wore her husband’s pajama pants all day 
or a ratty sweatshirt, but then there were the days 
when she took a couple extra minutes to wear pants 
with zippers(!) or something that made her feel good, 
not just comfortable. She had always loved coming 

WIWW

Lindsey Cheney
originator of What I Wore Wednesdays

Lindsey Cheney is a mother of 3 (ages 8, 10 and 12) and has been married to her college sweetheart for 15 years. 
She has been blogging for over 8 years, owned a successful handmade business for several of those years and has 
now turned a corner into design and business consulting. She homeschools her kids part time, gets to work out of 
the house with her husband and has just sold her “dream home” to set off on a new adventure! Lindsey is also the 

originator of What I Wore Wednesdays (WIWW) and has been blogging about accessible fashion for several years.

AK A WHAT I WORE WEDNESDAY
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up with creative outfits, even since she was young, 
but that was lost in the early years of motherhood. 
WIWW has provided a place for her to f ind her 
creativity again in her fashion.

 Without the intention of starting a WIWW  link 
party, a few women joined in and started leaving 
links to their posts in the comments. Soon enough, 
she added in the link-up, and it grew from there. 
She attributes the quick growth to a need for real, 
accessible fashion to be presented. The styles of the 
fashion bloggers seemed almost untouchable, but she 
offered something different: 1) affordable options, 
and 2) styles that women in her stage of life actually 
wore. The community has grown to the point where 
Lindsey is unable to check out every link-up and 
comment. But that’s obviously not the case for 
everyone as so many women are actively involved 
in “the party”. WIWW has also provided a much 
broader source of inspiration for women of all ages 
and stages.  The variety of women in the WIWW 
community is remarkably fun.

Over the years, Lindsey has been able to attend 
several blogging conferences and run into women she 
has known virtually which makes the relationships 
feel so much more real.  “It is such an odd feeling, 
running into someone who you feel like you know, 
even though you’ve never met in person,” Lindsey 
says. “Making that real life connection is so fun!”

 Right now, Lindsey’s favorite aspect of blogging 
is being able to share her creative journey, the 
tidbits of family life and being part of a community 
of women doing just the same. She stil l needs the 
motivation to get dressed every day (and for the most 
part, she does). Even after all these years, she stil l 
feels uncomfortable taking her daily pictures (don’t 
we all?!). WIWW has allowed Lindsey to refine her 
style, establish what f its her best, learn how to get 
dressed quickly and know what she feels good in. 
She comments, “If I look put-together, I feel put-
together.” As busy women, this is a skill we all need. 
Let’s be honest, we just feel better when we are happy 
with how we look.

Joining the WIWW community is simple! When 
Wednesday rolls around, head over to Lindsey’s 
blog www.thepleatedpoppy.com and link-up your 
own fashion centric post. On the site, she also gives 
detailed instructions on how to link-up as well as 
some basic link-up etiquette. But you’re not a true 
member of the WIWW community unless you 
interact!  Be sure to check out other links and leave 
comments because making connections with other 
women is better than any dress, necklace or pair of 
pumps you can wear.

FIND MORE ABOUT LINDSEY AT:
WWW.THEPLEATEDPOPPY.COM
IG + PIN: @THEPLEATEDPOPPY
FB: /THEPLEATEDPOPPYSHOP
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A friend messaged me to ask if she could pick my 
brain about how I’d built community online, and I 
had to laugh. It was the second time that week I’d 
called myself the “accidental community builder” 
and the irony of the situation wasn’t lost on me. 
Here I was—the introverted girl who’s always had 
her nose in a book, the one who grew up with a 
heart hardened by bitterness and rejection, the one 
who watched more than one friendship crumble in 
the last ten years. I was being asked for community 
building advice. 

More often than not, it’s the challenging 
moments we go through that are exactly the part 
of our journey we need to experience in order to 
prepare our hearts for what comes next. I appreciate 
genuine community more than ever because I 
know how hard it is to stay in it. I’ve embraced 
social media as a beautiful tool for true community 
building because I am an introvert who would rather 
type her feelings than speak them. I can use my gifts 
of encouragement and empathy because I’ve been the 
one left out, overlooked, uninvited or too scared to 
jump into the conversation.

I f ind that the more I build community online 
(accidental or otherwise) the more comfortable I am 
when it comes to starting new friendships in real life. 
And those real life relationships help me to live a life 
worth sharing about online. So, how do you start to 
cultivate community online when Twitter feels like 
shouting into the Grand Canyon and Facebook may 
or may not decide to show your posts? Here are a few 
ideas to get you started: 

FOCUS ON YOUR PEOPLE . It might be 
tempting to look at other bloggers, creatives or 
entrepreneurs and wish for their communities, their 
numbers and their connections. Instead, focus on 
your people—the people right in front of you. Who 
are the followers you already have and how can you 
add value to their lives instead of dreaming about 
who else might be out there? When you invest in 
the community (however large or small it might be) 
that has already chosen you, you will begin to build 
a tribe of loyal and engaged people. They will bring 
others to you, share your posts and stay around 
longer than anyone does for a quick giveaway entry.

The Accidental
Community Builder

5 PRACTICAL ONLINE COMMUNIT Y BUILDING TIPS

Crystal Stine
Crystal Stine is a self-proclaimed “accidental community builder” who loves all things social media, coffee 

and fitness. Author of “Creative Basics: 30 Days to Awesome Social Media Art,” and “eBook Basics,” 
Crystal is a writer and speaker. She works full-time as the Editorial and Marketing Manager at (in)

courage and shares encouragement on her blog: crystalstine.me. Crystal lives in Pennsylvania with her 
husband, Matt, and 4 their year old daughter, Madison.

SHARE THOUGHTFULLY. I want to encourage 
you to share authentically and transparently, but 
those two words often become synonymous for 
SHARE ALL THE THINGS. Don’t do that. Share 
thoughtfully, and from the heart. Share the good, 
the bad, the ugly middle parts, the beautiful f inished 
products and the imperfect beginnings. Over-sharing 
can hide your true message, so edit with intention—
not to be deceitful, but to give your community the 
best, most thoughtful and well-rounded experience 
you can.

JOIN A MASTERMIND GROUP. Mastermind 
groups are a great way to connect with other like-
minded bloggers and creatives. They tend to be small 
groups of less than 15 people and are an amazing 
way to brainstorm new ideas, learn about new 
social media platforms, receive encouragement and 
constructive criticism and share each other’s work. 
Think about f ive other people you know online in 
your same niche or who share your same passion, a 
few who are further ahead of you and a few who are 
coming behind you. Now see if they’d be interested 
in joining you!

ENGAGE. Twitter gets a bit of a bad rap, but 
I was an early adopter of the platform (as I am to 
most social media channels) and it’s stil l where the 
majority of my blog traff ic comes from because I 
don’t just drop a link and run away. Engage and 
interact with your followers. Share their posts, 
comment on their blogs, enter their giveaways, 
promote their book launches, join their Twitter 
parties and send hearts on their Periscopes. 

Engagement begets engagement, so the more 
interaction you do online (hint: schedule blog post 
promotion; engage live) the more others will interact 
with you. 

HOST A CHALLENGE. I love hosting 30-day 
challenges online. I’ve done 30-day graphic design 
challenges, a 31-day writing challenge and nearly 
every month I run a 21-day f itness challenge. Faith, 
f itness, social media, graphic design and writing are 
passions of mine, so these make sense for me. You 
won’t see me offering a 30-day baking challenge on 
Instagram. If that’s your jam, bake and challenge up 
a storm. Maybe you are a skilled photographer with 
tips to share, or maybe you want to invite people 
to join you on an “organize your home” journey… 
start a free challenge! Whether it’s on Instagram 
or through email, these short challenges are a great 
way to collect email addresses, connect with new 
friends online who share your passion, show off your 
expertise, refine content you could use later for a 
product or book to sell and grow your community. 

When I joke that I’m the “accidental community 
builder” it’s not because online community has fallen 
in my lap and I haven’t done anything to cultivate it. 
Quite the opposite, actually. I know that I’ve failed at 
friendship and community before, so I’m incredibly 
grateful for the people I’ve met online who continue 
to make the Internet a beautiful place. Community 
building is hard, but you can do it. Just be you—and 
jump in!

FIND MORE ABOUT CRYSTAL AT:
WWW.CRYSTALSTINE.ME  +  @CRYSTALSTINE

The more community I build online, the 
more comfortable I am when it comes to 
starting new relationships in real life.
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Social media changed the way we blog. From 
having a simple, text-based outlet to the world 
through our computers, we suddenly had platforms, 
virtual doorways and digital roads going from our 
desktops and out into the real world, to real people.

 Naturally, this type of interaction begged for 
another type of connection, one that was more 
tangible, more “felt” by those who read a blog (or 
blogs) or followed it (or them) through social media. 
Thus came the birth of big blogger conferences and 
creative weekends and retreats like BlogHer, Alt 
Summit, the Yellow Conference and more.

 For my blog, Make it Blissful (makeitblissful.
com), these big blog events served as an inspiration 
to create a smaller gathering, one meant for the 
readers of my blog and the small businesses the 
blog had helped to market or give a voice to in some 
way. I launched the “Blissmakerie”, named after the 
contributing team of writers on my blog (fondly called 
the blissmakers).

 The Blissmakerie has become the signature 
gathering of Make it Blissful. We’ve held three 
gatherings since December of 2014, roughly one every 
4 months; the f irst three were held in the Philippines 
and now expanding to other Asian countries such as 
Singapore in 2016. Each gathering is made up of these 
key elements:

• Inspiring women from different walks of life
• A gorgeously-styled venue, styled by an event 

partner
• A hearty and beautiful meal, prepared by a 

restaurant or catering partner
• A soul-stirring talk and testimonial by a guest 

blissmaker, (a woman who followed her bliss—whether 
in business, through an advocacy or a passion)

• A Blissful Box: each guest receives a curated box 
of delightful, hand-picked items from brands that 
are practical and pretty yet truly inspiring. These are 

curated by the organizing team, who are made up of 
Make it Blissful ’s small, but vibrant, community of 
partner bloggers.

 The goal of each Blissmakerie is simple: to unite 
women—bloggers, creatives, small business owners, 
career women in their pursuit of “making things 
blissful”. This translates to “making the most out of 
life”, whether it means having grateful moments in 
the middle of our everyday routines, planning to meet 
a goal or tick off a bucket list item or even starting a 
passion project and seeing it through to completion.

 Most importantly, this gathering celebrates 
the unique gift of every individual. It encourages 
“collaboration over competition” and “inspiration 
leading to action”. This is why, during the gathering, 
we get to hear testimonials from guest speakers 
who are willing to share their ups and downs, their 
personal journeys to discovering their purpose, their 
meaningful work or even their blog message.

 Women truly enjoy the events with the most 
popular segment being the “conversation and 
inspiration” portion. This is the period following the 
guest speaker where guests get to engage in group 
conversations and make a memento of the event.

We’re starting small and we hope to continue 
to offer the Blissmakerie as more and more women 
join the Make it Blissful community. The dream is 
to eventually do a weekend retreat for these women, 
where we can spend more time building friendships 
and nurturing an authentic community. We hope 
that with partner organizations, brands, and, yes, 
publications like Belong Magazine, we can spread the 
word that blogger-initiated communities serve a good 
and meaningful purpose all over the world.

The
Blissmakerie

UNITING BLOGGERS OVER PASSION AND PURPOSE

BY MARTINE DE LUNA

FIND MORE ABOUT THE BLISSMAKERIE AT:
MAKEITBLISSFUL.COM/THEBLISSMAKERIE
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The Blissmakerie 
is a gathering that 

celebrates the 
unique gifts of 

every individual.
MARTINE DE LUNA
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WI T H  M A RY K ATHRE RINE MINNE SA RECAP OF #CREATECULTIVATECHI
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In Her Words: 
A Recap of C+C Chicago

Mary Katherine Minnes
founder of Gold-Hatted Lover

Mary-Katherine is a fashion, lifestyle, and travel blogger currently based in the Midwest.   Married 2.5 years, 
she still considers herself a newlywed and labels herself a major homebody despite the fact that she is constantly 

dreaming and planning up the next trip.  She craves warm weather and will always consider California home no 
matter how many places she lives after it.  Gold-Hatted Lover is meant to inspire the everyday girl like herself to 

get out, experience life, and look good while doing so.

I heard about Create + Cultivate  just a few weeks 
before the event when some of my favorite bloggers 
mentioned that they were going to be speaking there.  
I immediately looked into it and decided I had to go to 
Chicago and experience it f irsthand. 

C+C is based out of Los Angeles but does 
conferences all over the US.  The event drew attendees 
from the Chicago area of course, but also from 
San Francisco, Boston, even Canada, and speakers 
including Amber Fillerup of Barefoot Blonde, Rachel 
Parcell of Pink Peonies, Erica Domesek of PS I Made 
This, Jenny Bernheim of Margo and Me, keynote 
Garance Dore, and many more!  It was truly the most 
amazing line-up, and the group of women it gathered 
was equally as inspiring. 

The day started off with check-in, which just so 
happened to be in front of a doughnut wall.  Yes, you 
read that right.  I off icially want one in my future 
home! We then gathered on the patio where breakfast 
was served including iced coffee and green juice. This 
was a great chance to mingle and get to know some 
new people before the day got into full swing.

The conference brought in 500 attendees, and we 
were divided into two “tracks”. You could have paid 
to be able to choose your track, but I took my chances 
and was lucky I got the one I wanted.  One was geared 
more towards fashion bloggers and boutique owners, 
while the other was more geared towards f itness and 
food bloggers.

The f irst panel of the day for Track 1 was 
“Launchpad: How to Launch a Business” where a 
handful of women told us about the unique businesses 
they started, how they got their ideas, and how they 
made them happen.

Favorite quote from this panel: “Build your 
business of f things money can’t buy.” - Sonali Lamba 
of Brideside

The second panel was “Inf luencer 101: Negotiating 
Deals and Monetizing your Inf luence,” where a few 
fashion bloggers, a representative from an aff iliate 
program and a representative from an agency all 
spoke to the topics of campaigns, pitches, unique ways 
to work with brands, rates and how they personally 
monetize.



COMM
U NIT Y

80 81B E L O N G - M A G . C O M   /   I S S U E  O N E B E L O N G - M A G . C O M   /   I S S U E  O N E

Favorite quote from the panel: “There’s room 
at the top for everyone; it ’s hard to get there by 
yourself.” - Emily Jackson of Ivory Lane

The third panel was “From Blog to Brand” where 
panelists shared the trajectory that led them from 
simply a blog to a full-on brand and their reasoning.

Favorite quote from this panel: “Longevity is 
key; you put all that work into each post so don’t let 
them go dead.  Find ways to share old posts!” - Jenny 
Bernheim of Margo and Me

After that, we broke out into mentor sessions.  
Each individual had the chance before the conference 
to pick two individuals from the mentor group (not 
the same as the panelists). My first session was with 
Kathleen Wright of Piece & Co. She was great and 
gave some personalized advice based on questions 
the group had, gave us her list of do’s and don’ts 
and told us about how she personally got f inancing 
for her idea and how she landed some major deals 
through insane persistence. I think these sessions 
had the potential to be really helpful because they 
were done in a small-group format.

The last panel of the day was “Finding your 
Niche” where a group of ladies came to the stage 
to talk about their unique niches and how they 
discovered them.  It was interesting to hear that 
some of them went into their blog or business with 
their niche in mind while others discovered them in 
the process. 

Favorite quote of this panel: “Don’t look too 
much at what other people are doing, it can be 
distracting.” - Nadia Aboulhosn

Finally, we ended with the keynote speaker, 
Garance Dore.  She shared her journey and 
experience as an il lustrator and one of the original 
digital inf luencers and how she stayed true to herself 
even after becoming an international icon.

Favorite quote from this session: “Follow your 
own path, even if it means that other people get 
ahead of you.” - Garance Dore

The day came to a close with a cocktail party 
where we all congregated, soaking in the last of what 
the day had to offer.  The ambiance was magical, and 
it was the perfect way to end the day, surrounded by 
so many inspiring women, those I had met before 
and those with which I had formed a quick bond, 
reminiscing on the lessons learned, the inspiration 
gained, and the f ire lit within.

Other details of the conference that must be 
mentioned...a beauty bar where you could get your 
makeup touched up, nails done, or a mini facial...
pop-up shops from Whitney Eve, Topshop, Lulu & 
Georgia and more...a blogger bar where you could 
grab a cocktail or wine at any time...an extensive 
breakfast set-up and picnic lunch...a photo booth...
amazing, litt le details like a succulent wall.

FOLLOW MARY K ATHERINE AT:
WWW.GOLDHAT TEDLOVER.COM
@MKMINNIS_GHL
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Jaclyn Johnson, Founder

Jaclyn Johnson, the writer turned blogger/ceo /conference creator /event planner extraordinaire 
has implanted Los Angeles with a much needed dose of curated, innovative and interesting 
marketing for companies often put on the back burner in LA, namely fashion + lifestyle brands. 
She created (NO SUBJECT) in 2010 and since has established it as one of the go-to marketing, 
influencer and events agency in Los Angeles servicing clients such as Westfield, Microsoft, NPR, 
Nasty Gal, Levi’s, Sprint, Baxter of California, Urban Decay and more.

In 2012, she introduced the traveling creative workshop and speaking series Create+Cultivate 
which has taken place in Portland, Montauk, Brooklyn, Palm Springs and Los Angeles. Hundreds 
of women gather to find themselves entertain, enlightened and inspired by the mix of speakers 
and workshop hosts. The conference has been called a must attend for women by sites such as 
Refinery 29, The Zoe Report, Who What Wear and more. 

She has been named Forbes 30 under 30 for marketing and advertising, A Woman of Note by 
the Wall Street Journal and 25 most stylish Angelenos by StyleCaster among other accolades.

FOLLOW AT:
WWW.CREATECULTIVATE.COM + @CREATECULTIVATE

In 2012 Jaclyn launched Create & Cultivate: a traveling creative workshop for 
women. Create & Cultivate has since grown into a 450-attendee event boasting 
speakers such as Garance Dore, Emily Weiss and Julianne Hough. The conference 
is Dallas on January 30, 2016 is set to be the largest yet. With keynote speakers 
Hilary Kerr and Katherine Power, co-founders of Clique Media, and countless 
other inf luential and inspiring women, it is the destination conference for the 
entrepreneurial female.
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“The breadth and 
quality of our audience 
is a really valuable part 
of the conference. We 
have 21- to 35-year-old 
female entrepreneurs 
who come to the 
conference with a goal. 
They leave feeling 
inspired, energetic 
and ready to take their 
business to the next 
level.”

JACLYN JOHNSON

There was more than a litt le magic in the making 
of my first Create + Cultivate event in Chicago 
last year. First, I found the conference by accident 
and booked it on a whim. In the spring of 2015, I 
had embarked on a project to launch an Instagram 
feed tailoring global lifestyle trends for the 
Caribbean working woman, focusing on trend edits, 
accessibility and tailored content for the tropical 
reader. 

I had no plans to fund advertising for the feed 
and simply was looking for events where I could 
learn more about the business of blogging. One visit 
to the Create + Cultivate website and not only was I 
sold on the event, I had signed up, gotten a personal 
email from founder Jaclyn Johnson and was churning 
out more inspired content than ever to give me a 
platform for my attendance at the event.

The action began on the eve of the conference at 
the W Hotel in Chicago. I ended up rooming with a 
lady by the name of Kerry, who attended on behalf 
of her blog Messy By Design. A perfectly scheduled 
eve to the conference went out the window as Kerry 
and I stayed up until the wee hours of the morning 
discussing our businesses, our passions and our 
goals to use our work to be of service back to our 
followers. That conversation set the tone for an 
incredible 24 hours.

Kerry would be the f irst of many women I would 
add to my tribe as a result of Create + Cultivate. As 
we arrived for our f irst session, people were already 
exchanging details and chatting to each other. 
Almost as soon as I arrived and within the f irst 
session, I had already had a chance to chat with Katie 
Sturino of @toastmeetsworld and @the12ishstyle, 
one of my target bloggers and someone whose voice I 
knew would be of interest to my audience.

Another of my primary objectives was to connect 
with Jodie Patterson, a significant tastemaker in 
the area of brown beauty as CEO of DooBop Beauty. 
Immediately following her appearance on the day’s 
f irst panel, she made herself available for a quick 
chat. That conversation is a great defining moment 
for me. I asked Jodie a question during her Panel 
and, at the end of the segment, she was waiting arms 
open at the foot of the stage. Even in the hubbub 
following the session, she made time for a quick chat 
about the Caribbean beauty market and gave me her 
contact details. 

The day went by so quickly! A few sessions, 
lunch, mentoring and then the fabulous Garance 
Dore and Create + Cultivate was over. However, in 
my tote bag, I had the contact information and initial 
guidance from five of my digital and lifestyle career 
icons. I was not only inspired, but was given the 
tools to move forward and continue building on my 
concept. That is a key differentiator of C+C to other 
conference experiences I have had: the potential to 
execute partnerships, content exchanges and more is 
endless.

As a result of my first Create + Cultivate, I 
was able to set up partnerships with f ive of my top 
inf luencers and we now communicate regularly. 
I was even able to facilitate partnership dialogue 
between the event’s charity beneficiary and a global 
philanthropic alliance I belong to! I plan to take 
Blacktie and Barefoot from a sole Instagram platform 
onto the web with interviews and contributions from 
these incredible women. 

Create + Cultivate is not simply a one-way 
informational conference. If I had to give any new 
attendees tips, it would be simple: come ready to 
move, meet and greet! Get clear on who you would 
like to meet face to face and what questions you want 
answered in person. The content of the sessions is 
incredibly helpful, but you want to spend as much or 
more time with the women attending alongside you. 
Build a list of presenters, panelists and moderators 
you would like face-time with. Plan your day 
accordingly. Make a list of 1-2 rapid f ire questions 
for your inf luencers.  Stay open and go with the f low. 
Have fun!

The 
Caribbean 
goes to C+C

Searlina Bodden, 
founder of Blacktie and Barefoot

Searlina Bodden is a seasoned media professional with 
experience in print and broadcasting based in Grand Cayman, 

Cayman Islands. She is currently the Regional Head of 
Strategic Communications & Engagement for Cable & 
Wireless Communications. Searlina wears many hats in 

her current work, including: marketing, communications, 
customerexperience and engagement.
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The Welcoming 
Table

Carrie Grace
founder of the Carrie Grace Shop & The Kindness Box

Carrie Grace is a big believer of kindness, love, and a whole lot of kindness. She lives in North Carolina where she 
runs The Kindness Box, a monthly subscription box adding more joy and kindness into the world. Love is her favorite 
color. She can’t seem to get enough of the color pink and Taylor Swift lyrics are her love language. You can find her 

tossing confetti, high fiving strangers, and doing acts of kindness for others in her daily life.

I stood at the airport in September of 2014 pacing 
the f loor to the point of wondering if I would wear a 
hole straight through the carpet. Anxiety had cropped 
its ugly head and I was f ighting every fear inside of my 
body that very day in the small airport terminal. I had 
this endless fear of f lying. It was something rooted in 
control and letting go. I was never one to open up my 
palms and let loose of control, and f lying made me do 
just that. So as I paced the f loor, I watched my phone 
f il l up with encouragement, prayers and a whole lot 
of love. But I stil l couldn’t seem to shake the fear. My 
dad had agreed to pick me up from the airport if I just 
couldn’t seem to board the plane. But that seemed like 
the scaredy-cat choice, and I was never one to bail out 
on a commitment. So I boarded my plane and headed 
off to a conference in Georgia with a big pit in my 
stomach.

Then something beautiful happened once the 
plane landed and I could f inally catch my breath. 
I met my best friends in a tent in the middle of 
nowhere Georgia that very night. We had all arrived 
complete strangers earlier that day for a conference, 
all coming there with expectant hearts. Somehow, 
we had individually made our way down to a large 
wide-open tent decorated in bright, Christmas lights. 
We introduced ourselves and then proceeded to sit in 
there giggling the late night hours away as if we had 
known each other for half a lifetime. 

It felt a bit like the sisterhood of the traveling 
pants, minus the whole pants part. We all lived in 
different states, had different styles and likes and a 
million different litt le dreams. But when the four of 
us got together, I felt like I could take on the world. 
There was something so golden about sitting around 
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FIND MORE ABOUT CARRIE AT:
WWW.CARRIEGRACESHOP.COM
IG + T W: @CARRIEGRACESHOP
@THEKINDNESSBOX

a tent, under the starlit, Georgia sky, just starting 
friendship with one another.

I used to understand community in a different 
light, but that night, everything changed. I 
discovered that good community was about letting 
someone in and choosing you and wanting to make 
room for you in their heart. I gained a new sense 
of community as the four of us sat in a semi-circle 
sharing story after story. It was vulnerability at 
it’s f inest. We all started to slowly but surely peel 
back the layers and share more raw and real things 
about ourselves with one another. I began to see 
true community painted in a new light where it was 
simply a welcome mat at someone else’s front door. It 
is being a part of something bigger than yourself and 
always leaving room for others to come along and 
join in too. Perhaps that is what community is always 
supposed to feel like.

These three girls became my best friends. My 
phone started f il ling up with daily group text 
messages. We probably would not have picked one 
another for friends under different circumstances, 
but nonetheless, it blessed me more than I could ever 
put into words. They saw me through really hard 
days. They rallied together to cheer me on during 
new projects and chase down new dreams. And they 
picked me up on days where my heart was cracking 
wide open. They became my people.  My go-to’s. My 
favorites. My tribe.

The Internet is one of the most complicated 
beasts to tackle these days. It’s one part beautiful 
and one part hard. It’s easy to get online and feel left 
out of just about everything and feel behind on your 
dream chasing, dream home and beautiful life. It has 
the ability to bring us together and rip us apart all in 
one sentence. It is a jungle with so many hidden gems 
along the way. So learning to balance the Internet 
and f ind community inside was something that I so 
desperately wanted.

Community is knowing that there is room for 
you at the table. It is about someone setting the table 
for you, waiting and hoping you’ ll arrive. Sometimes 
we walk away from seasons and people for different 
reasons. But community is all about coming back 
together. It is about having a spot at the table 
reserved just for you whether you take it every day or 
once a month.  

There was a beautiful quote that f loated around 
the Internet that said, “If you have more than you 
need, build a longer table, not a bigger fence.” That 
quote is the epitome of community. Make sure there 
is room at your table for others. Be as welcoming 
as humanly possible Throw open your doors. Have 
wide-open arms. We could all use more community 
in our lives these days.

I believe that everyone is worthy of a tribe. 
A place where someone can have a complete 
understanding that they belong. Social media has 
become a place where everyone is craving to be 
known, to be cared for and have a sense of belonging. 
It will probably always come back to that place: a 
need for belonging.

I used to feel that in order to belong I would 
need to change or alter myself. It was a never-ending 
pressure to perform or act in a way that made 
people like me more. I would hide the fact that I 
had an unhealthy obsession with the color pink or 
that I listened to Taylor Swift on repeat. It was like 
becoming a chameleon around others and turning 
into the ultimate people pleaser. But the truth was 
that I never wanted to sit at a table where I had to 
become someone I never was just to belong.

So I quit being anything but me. I un-invited 
myself to certain tables and groups of friends, and 
I learned to surround myself with true community. 
Community is not about all doing and looking 
the same. It is about being radically different and 
celebrating those differences. It is about always 
having a place set at the table for others and a heart 
that is wide open, making room to f it more people.

I laugh nowadays when I tell people that some of 
my dearest friends came from Internet connections, 
and that large chunks of my heart reside in cities all 
across the US. It was not how I had planned it. It’s 
not remotely close to what I imagined it would look 
like, but it’s so much better. I f inally feel like I have a 
seat at the table with good company, lots of laughter 
and love, and a place that always leaves me fuller 
than when I arrived.

“Community is knowing that 
there is room for you at the 
table.”
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The Hello 
Sessions

M.J. Kocovski
founder of the Pars Caeli

MJ is the founder and creator of Pars Caeli (pars ki’ lee), meaning “piece of heaven,” which started in 2012 as a way 
for her to hold herself accountable for projects she wanted to do and has exploded into a small business venture 

that has given birth to remarkable collaborations including one with Land of Nod and even a book in the works. Pars 
Caeli is a place to find the creative in the everyday. From projects you can do with your children to holiday DIYs to 

fab shirts and prints to add to your life, Pars Caeli is a space to imagine and to inspire. 

When two smart, determined and completely 
engaging women decide that they are going to create a 
conference that offers hands-on, meaningful learning 
experiences for makers and business owners, the 
genius of The Hello Sessions is born. In October 
of 2015, Melissa Bahen and Joy Uyeno put their 
dreams to work with the inaugural gathering of The 
Hello Sessions in the perfect backdrop of Portland, 
Oregon. More than a hundred creatives joined in the 
enthusiasm of these ladies; from the very f irst event at 
Schoolhouse Electric, the energy and excitement was 
palpable!

I feel very lucky to say that I’ve known these ladies 
since the inception of The Hello Sessions a few years 
ago and I’ve seen them work with a true sense of 
collaboration to bring it to life. Melissa is the creator 
of the site Lulu the Baker, where she chronicles her 
adventures in cooking and farm life. She and her 

husband recently f inished their dream house in the 
farmlands outside of Eugene, Oregon. And somehow, 
Melissa is also a cookbook author (to be published 
in September 2016) and mother of four children. Joy 
is the founder of Frock Files and now writes mainly 
for The Hello Sessions site. In addition to all of 
the creating and planning for The Hello Sessions, 
Joy manages social media for Bentley University. 
Originally from Honolulu, she spent a couple of years 
in London and Portland and now lives on the North 
Shore of Massachusetts with her husband and their 
adorable dog, Kona. 

How did Melissa and Joy connect and then come 
up with the idea for THS? 

“We ran in the same blogging circles for a couple 
of years before meeting in person at a blogging 
conference, where we immediately hit it of f. We both 
have a fondness for the Pacific Northwest. Even 
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though I live in New England now, my heart is in 
Portland. Melissa and I kept talking about how 
much we wished that there was a conference for 
creatives in the PNW. Then we would talk about 
what we wanted that conference to look like-
-something with hands-on instruction, where 
people were focused on learning. Once we started 
brainstorming how our dream conference would 
feel--friendly, warm, inviting--we knew that we had 
to get the ball rolling ourselves.” Joy

And they set their sights on 2015 as the time it 
would begin.

I came on board with a handful of other 
friends and creatives to join as a Hello Helpers, 
the informal staff of the conference who welcomed 
and hosted to our heart’s content. I was delighted 
to have a front row seat to watch the magic happen! 
As a former teacher and a constant learner, I was 
pumped to soak in all the knowledge from the best 
in the business. The Hello Sessions was a full day 
of hands-on learning for folks like me - bloggers 
and creative entrepreneurs focused on honing 
their skills. Attendees had a list of informative 
and interesting workshops from which to choose, 
ranging in topic from getting a book published, to 
food photography, to creating an editorial calendar. 

In total, just over one hundred people were 
welcomed to the f irst conference to ensure that 
workshops were intimate and that everyone had the 
opportunity to spend time with workshop leaders. 
That intimacy ended up creating the warmth and 
easygoing atmosphere that spilled over into every 
aspect of the event, including the pre- and post-
parties. And let’s be honest, those are the more 
awkward moments in any conference - the f irst 
meetings and conversations as well as the f inal wrap 
to it all. But at The Hello Sessions there was both a 
genuine sense of collaboration and support as well as 
curiosity and engagement that let you know you were 
in a place with game changers who were willing to 
invest as much in your ideas as their own.

“I was so excited to be surrounded by people who 
truly get me.” Jeran, creator of Oleander and Palm

The conference kicked off with a fabulous 
pre-party at the uber chic Schoolhouse Electric 
headquarters. Attendees were welcomed with 
gorgeous handlettered totes and goodies from the 
store and then greeted at every gorgeous show room 
vignette with culinary and f loral delights to make 
each and every one of us feel special. The beauty 
and warmth of the location and staff was the right 
match for this group of energetic and outgoing 
entrepreneurs. 

“The thing I most appreciated was the low 
pressure atmosphere surrounding The Hello 

Sessions. After the end of the first evening’s meet 
and greet at Schoolhouse Electric, I looked down 
at my phone and realized I had almost nothing to 
Instagram - I had been too busy connecting with 
other creative women!” Paige Ray, creator of the 
Hear Motherhood podcast 

Following the conference, Type A Press hosted an 
incredible wine pairing dinner in McMinnville, OR. 
There was no better way to close out our inaugural 
year and get all of us excited to see what The Hello 
Sessions 2016 will hold.

The Hello Session is a one-day, workshop based 
conference held in the fall in Portland, OR. It is for 
mid-career bloggers and creative entrepreneurs, or 
beginning bloggers who are serious about diving 
deep into their craft early on. This experience goes 
a litt le deeper than most conferences of its type with 
interactive sessions--and all within a community of 
generosity.

FOLLOW MJ AT:
WWW.PARSCAELI.COM
@PARSCAELI
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WITH  ALISHA J ONES + NATA SHA M ARTIN
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Alisha Jones, founder and creative director of alishylishy
Alisha is the Founder and Creative Director of lishylishy where she produces creative 
content and bold strategies for brands. She has completed work for clients including 
Motorola, Dolby Audio, Coca-Cola, Etsy and she has been featured by Mashable and 
The Huffington Post.

Natasha Martin, founder of Vioet Tinder Studios
Natasha, of Violet Tinder Studios, is a stylist and product photographer who loves 
to create fun, high-impact images for brands and businesses. She has worked with 
clients like Hallmark, Sugarfina, Whish Beauty and has been featured by Buzzfeed 
and The Huffington Post.

THE STORY. There once was a time when every 
person that I met through my smart phone was 
deemed my “Instagram friend.” These were fellow 
creatives, bloggers and social media mavens who 
understood the scene and were crazy-talented. 
When I started to build a community around @
alishylishy, it was so inspiring for me to connect with 
others who were equally passionate about producing 
great content. As I hashtagged, commented and 
collaborated, I had a desire to turn these “Instagram 
friends” into real-life, authentic connections. So, 
with the help of Natasha Martin (@violettinder), 
my Instagram friend-turned real life friend- turned 
business bestie, that’s exactly what we did… 
celebratory brunch and all.

FROM PALETTE PARTIES TO REAL PARTIES. 
Natasha Martin @violettinder and I initially 
connected by using the same hashtags on Instagram. 
We shared a mutual love for color and candy, and 
at the time, were both painting and selling goods 
on Etsy. Our similar aesthetics prompted us to 
collaborate on a weekly photo series celebrating the 
fun colors of paint palettes. It was a great way for 
us to connect each week on our own projects and to 
encourage others to share their creativity. Since I 
was spending a lot of time on the west coast, I asked 
her if she would be willing to help plan an event to 
bring all of our “Instagram friends” together in Los 
Angeles. She loved the idea, and we got to work!

THE L A BRUNCH PART Y. We started by securing 
a venue and then sent out invites to many of the 
creatives we regularly interacted with on Instagram. 
Most were local, but we even invited some out-of-
towners too. Next, we reached out to gift bag vendors 
and dreamed up party decor. We emailed, texted 
or chatted on the phone almost daily and had one 
crazy-large, color-coded Google spreadsheet to keep 
things organized and rolling.

Pitchoun Bakery, located near Pershing Square 
in Downtown Los Angeles, served as the event’s 
primary sponsor by generously providing a beautiful 
outdoor space and tasty treats. Their signature, 
orange tables set the scene with the perfect punch 
of color and their patio, which is also home to 
the largest living wall in Los Angeles, made for a 
great backdrop. And then there was the food! From 
fresh and f laky croissants, to creamy and colorful 
macaroons, every single menu item from this 
authentic French Bakery + Cafe was gorgeous and 
delicious.

We also wanted to add bright and colorful decor 
that complemented our fun, colorful guests! Natasha 
devised a pink, purple and turquoise palette and 
painted various paper goods for the event including 
welcome cards, gift tags and placemats. To increase 
the number of images taken and posted, I created 
two different photo backdrops. The f irst was pink 
and painted, the other a spread of rainbow drink 
umbrellas. To top it off, our friend Amber (@
dixieandtwine), who f lew all the way from Calgary to 
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attend the event, added a touch of gold in the form of 
a #LABrunchParty glitter banner.

And who can forget the best part… gift bags! We 
reached out to some of our favorite big brands and 
handmade shops to contribute items and we were 
thrilled by their generosity. Contents included a 
glitter banner by Dixie & Twine, temporary tattoos 
by Love and Lion, f lavored gum by Project 7, custom 
notebooks by May Designs, a stationery pack by 
Violet Tinder Studios, balloons by Little Arrow, 
handmade bracelets by Allison Cole Jewelry and 
patterned socks by Woven Pear.

Since the event, we’ve worked to secure press 
coverage and even used the remaining gift bags to 
host a fun giveaway. We’re definitely looking forward 
to future brunch parties hosted together.

BRUNCH TURNED BIZ BESTIES. Collaborating 
on such a big and fun project helped to cement our 
bond. Since the brunch party, Natasha and I have 
continued to collaborate by creating a new Instagram 
hashtag, #proptoit to encourage having fun with 
prop styling and photography and to support the new 
direction of our businesses. In November, Natasha 
opened Eye Candy, a stock photography shop for 
bloggers and biz owners, and I shifted lishylishy to 
focus on producing creative content for brands. Since 
styling and photography lie at the core of both of 
our businesses, we are able to relate creatively and 
professionally.

TIPS FOR CULTIVATING ONLINE TO REAL-LIFE 
FRIENDSHIPS . Taking friendships off line will only 
work to enrich your online experience. Besides just 
putting real faces with usernames, connecting with 
like-minded users can inspire you creatively and give 
you the confidence you need to send that email, write 
that post and even launch your business. But in a sea 
of users and ideas where do you even start? 

ALISHA’S TIPS

1. DEFINE SIMIL AR INTERESTS. Start by knowing 
yourself. Who are you, what do you do and what 
inspires you? When you know the answer to these 
questions you can start to relate to individuals with 
similar aesthetics and values.

2. REACH OUT. Think someone is really awesome? 
Let them know! Start by commenting and engaging 
in conversations online besides just “nice pic!”

3. BE INTENTIONAL . When you’re chatting with 
new friends, be intentional by devising ways that 
you can work together. Share your suggestions for 
a photo series, a blog feature or any other creative 
endeavors you’d like to take on.

4. PL AN A MEETUP. With collaborations underway 
and an online friendship successfully achieved, take 
it off line. Think small or make it grand, but make 
meaningful conversations the focus.
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5. STAY IN TOUCH . Find your preferred contact 
method and continue the conversation. Maybe it’s 
skype calls, texting or even snapchatting that can 
help you stay inspired.

NATASHA’S TIPS

1. BE YOU  . We all have an “online persona” or a 
brand to think about when we post… but when you’re 
trying to form genuine friendships, it’s important to 
be exactly who you are in real life. Real friends want 
to know the real you. Take time to share a litt le bit 
about yourselves, beyond your work—even if it’s the 
work that connects you most.

2. TAKE A CHANCE. Just like in real life, 
sometimes people click and sometimes they don’t. 
But you’ ll never know unless you try! If someone 
seems like a potential friend, take the time to engage 
with their photos and even try reaching out to them 

via email. Sometimes offering the f irst “hand” is all 
that’s needed.

3. STAY IN TOUCH. So maybe you’ve connected, 
had a few great conversations… now what? Don’t 
drop the ball! Chat regularly, make a point to reach 
out and celebrate each other’s wins (maybe your 
friend just announced an amazing collaboration- 
send them a ‘yay’!), and even look at ways to meet-up 
in person. Can you attend a blogging conference 
together? Will one of you be traveling to the other’s 
area for a family trip? Most creative entrepreneurs 
know it can be a lonely road--not everyone in your 
“real” life will get what you do, or even support 
it. Forming friendships with like-minded people 
can be so powerful to motivate you and keep you 
feeling supported in your long, crazy, wild and FUN 
journey!

FIND MORE ABOUT ALISHA AND NATASHA AT:
@ALISHYLISHY + @VIOLET TINDER
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Thank you

OPPOSITE ENTERING OPEN HOUSE CREATIVE TOP LEF T BELONG MAGA ZINE’S PILOT ISSUE TOP RIGHT 
FRUIT Y PEBBLE MACARONS FROM SMASHBAKES WITH A SWEET FL AG BY A HAPPY BLOG BOT TOM SPONSORED 
BEVERAGES BY KEVITA

OUR SPONSORS:
SIDECAR DOUGHNUTS
KEVITA: DRINKS
KITCHENVIBES: CHARCUTERIE SPREAD
OPEN HOUSE CREATIVE: VENUE
WONDERL AND GROUP: PHOTOGRAPHY
A HAPPY BLOG: DECOR + HANDLET TERING
SMASHBAKES

IT SEEMED ONLY APPROPRIATE TO PL AN A SHNA ZZ Y, LITTLE SHIN-DIG TO CELEBRATE THE 
ACCOMPLISHMENT OF ACTUALLY PUBLISHING OUR FIRST ISSUE OF BELONG MAGA ZINE. 
SO WE DID. AND IT WAS A NIGHT TO REMEMBER. FOR SURE.

Belong Mag



COMM
U NIT Y

104 105B E L O N G - M A G . C O M   /   I S S U E  O N E B E L O N G - M A G . C O M   /   I S S U E  O N E

TOP LEF T OPEN HOUSE CREATIVE SELECTED THE ART INSTALL ATION SPECIFICALLY WITH OUR PILOT ISSUE 
COVER IN MIND TOP RIGHT THE “BIG PRESS” IN ACTION NEXT TO THE “LIVING WALL” BOT TOM GUESTS MINGLE 
IN THE OHC STUDIO SPACE OPPOSITE TOP ROW PRINT MAKING AS OFFERED BY OPEN HOUSE & CHEESE AND 
CHARCUTERIE FROM KITCHEN VIBES SIGNAGE BY A HAPPY BLOG OPPOSITE MIDDLE ROW FOUNDER + EDITOR 
BROOKE SA XON-SPENCER (CENTER) WITH CONTRIBUTORS ALISSA CIRCLE (LEFT) AND SUMMER ALVAREZ  
(RIGHT) & GUESTS HUNG THEIR PRINTS TO DISPL AY ON THE GALVANIZED METAL WALL OPPOSITE BOT TOM ROW 
GUESTS WERE WELCOMED INTO OPEN HOUSE CREATIVE’S SPACE WITH PERSONALIZED NAME TAGS BY JO OF A 
HAPPY BLOG
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PHOTO  CUSTOM RIBBON COCKTAIL FL AGS

COCKTAILS

KOMBUCHA MULE featuring KEVITA GINGER KOMBUCHA 
vodka, mint simple syrup, lime and mint garnish

THYME & CAYENNE LEMONADE featuring KEVITA LEMON CAYENNE SPARKING PROBIOTIC
vodka, thyme simple syrup, cayenne and thyme sprig & lemon peel

MOCKTAILS

TART CHERRY, MINT & LIME SPRITZER featuring KEVITA TART CHERRY KOMBUCHA
mint simple syrup, lime juice and lime and mint garnish

TROPICS ON FIRE featuring KEVITA MANGO COCONUT SPARKING PROBIOTIC
pineapple juice, jalapeno and a lime tajine salted rim

Belong Mag Launch 
Signature Cocktails & 

Mocktails
KE V ITA B E V E R AG E SCREATED BY
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Ashley Khawsy, owner of Smashbakes
Meet Ashley Khawsy, 27-year-old Owner and Sweet Genius of Smashbakes. As a kid, 
Ashley would bake treats for friends and imagined how amazing it would be to own a 

bakery. She almost dropped out of college her first week to pursue culinary school, but did 
continue her education at the University of California, Davis and graduated in 2011 with a 
B.A. in Communications and English. After graduation, she decided to don her chef coat 

by night to make her baking dreams a reality. Hence, Smashbakes was born.
 

Smashbakes is an online-based bakery located in 
the Inland Empire of California. They are constantly 
thinking in sweets, trying to dream up crazy new 
concoctions to share with their fans. They’ve been 
featured on Foodbeast, Cupcakes Take The Cake, 
and The Huffington Post. Their specialties include 
French macarons, cookies and candy bars, but you 
must follow them on Instagram (@smashbakes) to 
check out what new, creative treats they are adding 
to the menu. They deliver throughout the Inland 
Empire, Orange County and LA areas of California 
and also ship nationwide.

 Unique f lavors and innovative creations are the 
specialty of Smashbakes. Try to f ind another bakery 
crazy enough to make Monte Cristo Macaroons, 
complete with candied prosciutto “sprinkles”! Their 
signature creation is the Cosmo Cookie. A favorite 
among their fans, Cosmo Cookies are chocolate chip 
cookies chock full of oatmeal, coconut, and Rice 
Krispies cereal. (Fun fact: this Smashbakes signature 
sweet is named after Ashley’s fat cat, Cosmo, but 
don’t worry, he’s not involved in the actual baking.) 
Fruity Pebbles Macaroons (as featured on the cover) 
are definitely the most popular treat but a close 
second are the Reptar Bars. People go wild when they 
see they’ve taken such a nostalgic, 90’s kid memory 
and made it a reality.  

 Belong Magazine took the chance to get “behind 
the baker” and ask Ashley some questions.

Where did the name “Smashbakes” come from?
The name “Smashbakes” came about in a random 

way. Back in high school, my friends used to call me 
“Smashley”. The nickname ended up sticking with 
me and eventually helped me craft a pretty unique 
business name when this all started nearly three 
years ago!

Smashing the Boundaries 
of Baked Goods

You are a baker “by night” as well as having a 
“day job”. How do you f ind balance and what advice 
do you have for others trying to manage a “day job” 
and pursue their creative aspirations?

Balancing everything definitely isn’t easy! I 
say “we” whenever I talk about my business, but 
in reality, this is a one-woman operation, which is 
insanely tiring! At one point, I was working full-
time throughout the week at my day job, writing for 
Foodbeast on weekends and baking up Smashbakes 
orders by night. It sounds cliché, but having that 
passion within ultimately drives you to keep going, 
even when you’re past the point of exhaustion. I 
mean, if you’re going to sacrif ice sleep and a social 
life, you should definitely love what you’re doing! 
Having a support system of friends, family and even 
coworkers who believe in you and your dreams helps 
to keep you inspired to continue striving for success.

 
Speaking of inspiration, who or what inspires you?

 If we’re talking celebrities, the f irst person 
that comes to mind is Christina Tosi: chef, founder 
and owner of Momofuku Milk Bar. A multiple 
James Beard Award winner, Tosi is a girl boss if 
there ever was one. She’s running seven Milk Bar 

locations, authoring cookbooks, judging home cooks 
on Masterchef and stil l manages to bake up new 
creations. If you’ve never had Milk Bar’s Crack Pie or 
Cereal Milk, you haven’t lived.

 Also, my baking buddy, Maegan Romanello, 
owner of Maegs Bakes Cakes in Costa Mesa, CA. 
When I was f irst considering taking my baking 
hobby and turning it into Smashbakes, I reached 
out to Maegs. Sure, everything in our baking world 
seems like rainbow sprinkles and warm chocolate 
chip cookies but it’s also pretty intense. Maegs was 
so incredibly sweet and endured tons of Facebook 
messages about all things bakery-business related. 
Three years later, we’re texting each other daily, 
swapping baking tips and helping each other out at 
events.

 
What is your “why” for Smashbakes?

 I like to say that baking is basically sorcery, 
making bakers the greatest wizards of them all. 
How else would you describe having the ability 
to transport someone back in time to his or her 
childhood through a single bite of a cookie? It’s 
magic, and I love sharing this delicious magic with 
the world.
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Giveaway!
We are excited to partner with these 
great businesses to offer you some 
wonderful products FOR FREE!

To enter, visit the blog at 
www.belong-mag.com 

Look for announcements and additional 
opportunities to be entered on the 

Belong Magazine blog and other 
social media channels. 

Deadline to enter is 3/15/16. 
Winners will be announced 3/16/16.

Any Three Prints* 
(from personalized, laundry, kitchen or home collections)  / up to $84

*12"x18" or smaller gilcee prints
www.letteredandlined.com

Madeline in Navy Canvas with 
Brandy leather trim  / $225

www.lily-jade.com

Treat Box / $95
The Adia Box

www.theadiabox.com

Brooklyn Hoops / $22
DBH Boutique

www.dbhboutique.com



COMM
U NIT Y

112 113B E L O N G - M A G . C O M   /   I S S U E  O N E B E L O N G - M A G . C O M   /   I S S U E  O N E



COMM
U NIT Y

114 115B E L O N G - M A G . C O M   /   I S S U E  O N E B E L O N G - M A G . C O M   /   I S S U E  O N E

about the artist

Christine Errington
owner of Hipster Housewife

Who is the hipster housewife?

She is a creator, a maker, a lover of all things unique and one of a kind. She is the cool mom building forts in the 
living room with her children. The best friend who shows up for coffee with a handmade card ‘ just because’. She’s 
a reader, a dreamer, a lover of good coffee and  good conversation. You might know her as mother, daughter, wife, 

friend, sister, bride... Housewife is probably the least of her titles. She was not taught to be an artist, but was 
created in the image of a very creative creator to do just that - create! 

She’s me. She’s you. She wants to be friends! 

The Hipster Housewife is my labor of love. I set up shop here on etsy to share my vision with like minded creatives, 
to share God’s love through the work of my hands. Whether I’m creating something for your living room, your 
wedding, or your best friends birthday, I do it all in love. And that love is truly reflected in every aspect of my 
business, from only using the highest quality materials in my work, to my (sometimes a bit crazy) attention to 

detail, each and every package that leaves my little home studio is sent off as if to a dear friend. Each transaction 
is personal to me, every customer a priority. Custom work is the heart of The Hipster Housewife, and creating 

something as unique, special, and beautiful as the customer ordering it is my passion. To know that my pieces are in 
homes across the country, offering encouragement, or sparking a smile, fills my heart with a gladness I can’t even 

put into words. So basically it’s a win win for everyone involved!!

Thank YOU for letting me share my story through my work, for letting me be a part of your most special days, 
your weddings, your anniversaries, and those quiet moments that would otherwise go unnoticed. The ones they 
don’t make a greeting card for. It is those special moments and times in our lives, the ones that are impossible to 

duplicate, that I create for. Celebrate them with a piece of art as singular and irreplaceable as they are! 

FOLLOW CHRSTINE AT:
WWW.THEHIPSTERHOUSEWIFE.ETSY.COM

@THEHIPSTERHOUSEWIFE
WWW.THEGRACELET TERS.COM
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