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cover 
photographer

Elana is the founder & curator of elanaloo.com 
+ ElanaLoo Consulting. She’s an avid storyteller 
with an inf inite love for beautiful photographs, 
interesting conversations + experiencing new 
places. She lives her passion everyday—by 
helping small businesses + entrepreneurs 
achieve their goals through content, digital + 
social media marketing strategy. Her heart lies 
in building authentic relationships, inspiring 
genuine connections & learning about this 
world from varied perspectives.

Elana Jadahla

WWW.ELANALOO.COM
@ ELANALOO
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Brooke Saxon-Spencer
founder + editor

WWW.BELONG-MAG.COM
@BELONGMAG

FROM THE DESK OF THE EDITOR

A fr iend shared recent ly the concept of being 
“ f ree to fa i l ” a f ter a seeming fa i lure of her 
own. This whole idea of being “ f ree to fa i l ” 
ma kes me feel such a sense of camarader ie and 
weight lessness . She sa id , “I want you to see that 
yes , thi s failed , and look , it ’s ok! Let ’s be open 
about the fact that thi s stuf f we are try ing to do 
i s not easy. And let ’s encourage each other to 
continue to take r i sk s , be brave and know that 
even if you do fail- things are going to be ok .”
 
I don’t k now about you, but I honest ly don’t 
spend t ime think ing about other people’s 
fa i lures . I feel empowered by their boldness and 
proud of their ef for ts to ta ke r isks . I ’m cheer ing 
them on f rom a l l sides . I have to bel ieve it ’s the 
same for most of you. You are not dwel l ing on 
fa i lures , but celebrat ing with people as they 
ta ke steps toward something bigger. 
 
I f you didn’t k now, Belong didn’t reach it ’s goa l 
on its recent Kickstar ter campaign. We bel ieve 
in Belong Magazine and wi l l cont inue to be 
“ fa ithfu l in obedience,” which may include 
another Kickstar ter campaign (YIK ES! Can we 
rea l ly do this aga in?). It ’s hard to accept that 
something we bel ieve in so fu l ly and st rongly 
and have worked so hard for wasn’t a success 
in the way we env isioned it should be. But as 
we sa id before, we’ l l just ta ke the next step and 
then the next .
 
I want to encourage you to do the same. Emai l 
me at brooke@belong-mag.com and tel l me what 
you’re dreaming about . Be bold, be brave, ta ke 
r isks . Be f ree to fa i l .

Free
to Fail



10 B E L O N G -M A G . C O M   /   I S S U E  O N E 11B E L O N G -M A G . C O M   /   I S S U E  O N E

Contributors

Jessica Howell

WWW.SOCIALSTUDIOSHOP.COM
@SOCIAL _STUDIO

Alissa Circle

WWW.DIARYOFANADDICT.CO
@ALISSAMCIRCLE

Amanda Knight

THECREATIVEPORCUPINE.COM
@THECREATIVEPORCUPINE

Emily Arivizu

WWW.OHHELLOLOVE.COM
@OHHELLOEMILY

Kylie Farnsworth

WWW.BEMYINTENTION.COM
@BEMYINTENTION

Heather Crabtree

WWW.HEATHERCRABTREE.COM
@HEATHER_CRABTREE

Sarah Nycum

WWW.NYCUMCOMPANY.COM
@SSNYCUM

Andra + Kelly

WWW.WITHGRACEANDGOLD.COM
@WITHGRACEANDGOLD

Maggie Battista

WWW.EATBOUTIQUE.COM
@EATBOUTIQUE

Ruth Soukup

LIVINGWELLSPENDINGLESS.COM
@RUTHSOUKUP

Layla Palmer

WWW.THELETTERCOTTAGE.NET
@LETTEREDCOTTAGE

Joanna Waterfall

WWW.YELLOWCONFERENCE.COM
@YELLOWCONFERENCE

Cherie Marquez

FOUNDANDGATHERED.
SQUARESPACE.COM

@FOUNDANDGATHERED

Heather Ashlock

COPY EDITOR

Natalie + Krista

WWW.RISINGTIDESOCIETY.COM
@RISINGTIDESOCIETY

Alison Prince

WWW.HOWDOESSHE.COM
@ALISONJPRINCE

Thuy Bui

WWW.HEYTHUY.COM
@HEYTHUTDOTCOM

Kelsey Lemons

WWW.SHEINTHEMAKING.COM
@SHEINTHEMAKING



12 B E L O N G -M A G . C O M   /   I S S U E  O N E 13B E L O N G -M A G . C O M   /   I S S U E  O N E

Giveaway!
We are excited to partner with these 
great businesses to offer you some 
wonderful products FOR FREE!

To qualify, you must subscribe to 
Belong Magazine’s website. 

Go to www.belong-mag.com to 
susbcribe.

Look for announcements and additional opportunities 
to be entered on the Belong Magazine blog 

and other social media channels. 
Deadline to enter is 1/15/116. 

Winners will be announced 1/16/16.

Caseify Phone Case  / $40
@casetify

The Zodiacs//Charmer  / $45-$49
@brittannychaneljewelry

HOPE t-shirt / $27
www.persimmonprints.com

Pocket Kick Platinum + 
Clashist Utopia Pouch / $99

@soundfreaq

Esther Journal  / $15
www.soulscripts.net
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/ APPS FOR EDITING PHOTOS:
VSCOCam: this app allows you to do quick and 
beautiful photo editing.
Afterlight: this app allows you to do photo editing 
and also add f ilters, shapes, overlays and many other 
wonderful features to your images.
Text on Photo.s and Video.s: this app allows you to 
add real time text and f ilters to your photos. Have 
something to say? FontKiller can help you say it.

/ APPS FOR OPTIMIZING YOUR 
ORGANIZATION:
Buffer: this app allows you to schedule your posts on 
Twitter and gives you insights to best times to post.
Hootsuite: this app allows you to schedule posts 
on Facebook, Twitter, LinkedIn and most recently, 
Instagram. From one main dashboard you’re able 
to look at whose talking to you or about you, what 
they’re saying and track the success of your posts. 
Evernote: this app allows you to stay organized! You 
can use it to write notes, create checklists and do 
research. The best part?! It syncs to all your devices!

/ APPS FOR OPTIMIZING INSTAGRAM:
Iconosquare: this app allows you to dive into your 
online engagement on Instagram. It will show you 
who is enjoying your photos, which types of photos 
they’re enjoying and best times to post on your feed 
for the maximum engagement.
Latergramme: this app allows you to schedule your 
Instagram posts and have them publish at a later date 
and time.

/ SOCIAL MEDIA APP YOU MUST JOIN:
Periscope: this app is the latest and greatest and it 
allows you to create live video streams and connect 
with people all around the world in real time, 
anytime. 

/ APP FOR OPTIMIZING PHOTO 
PRESERVATION:
Chatbooks: this app allows you to choose photos 
from your Instagram feed and collate them into one 
coffee table book.

Top 10 Apps You
Must Have in Your Life

WITH ALISSA CIRCLE

When they say there’s an app for everything, they’re most likely not joking. What a blessing and a curse that we have 
everything at our f ingertips. If you’re like me and could get lost spending endless hours looking for apps that are great 
for everything from photo editing to being more eff icient in your day, then you’re going to want to keep reading. The 
research has been done, and I’m excited to share some apps that you don’t want to go another day without!
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Why Investing in Your 
Audience is Crucial to 

Your Brand
WITH JESSICA HOWELL

We have a saying here at Social Studio Shop…
“When you take the time to invest in your 

audience, they will invest in you.” – Jessica Howell
Staying true to this mantra is not always easy. 

When you can learn to not only live by it, but also 
embody every single part of it — that is when you 
will see a shift in your social media efforts. 

You will go from posting with no purpose at all 
to having a clear, concise, and fulf il ling mindset. 
Social media will no longer feel like a burden or an 
obligation that you ‘have to do,’ but rather a blessing, 
a sense of pride, and something that you ‘get to do.’

My dear friends, this is what I hope to give to 
you. After reading this article, I hope you will walk 
away with the understanding that investing in your 
audience is not only a positive asset to your brand, 
but also a cleansing experience for your soul. 

SHIFT YOUR FOCUS . I’ l l be the f irst to admit 
that there is A LOT of noise out there. Believe me, 
as someone who lives online day in and day out, the 
amount of information that’s tossed at us left and 
right can be quite overwhelming. Buy this, sign up 
here, hurry! This deal ’s going fast!

If I (someone who makes a living being social) 
can get run down by the madness, you can imagine 
how exhausted your audience might feel. In fact, 
at some point, they have probably forgone their 
computers and phones entirely because they’re not 
listening anymore. The fact of the matter is, no one 
wants to be sold to — no one.

It’s our responsibility as ethical entrepreneurs 
and conscientious creatives to show our audience 
that they are not just a ‘ follow’ or a ‘ like.’ Our 
audience needs to be reassured that they are more 
than just another number. As brands, we must focus 
on empathy f irst, then success will follow. 

“Focus on empathy first, then success will 
follow.” – Jessica Howell

Now, that’s not to say that success needs to be 
forgotten. Instead of thinking about success as your 
end goal, think of it in small steps. This is how social 

media works! What small steps can you take today to 
get to your version of success? 

Today, when you’re crafting your next message 
to add to the giant pool of social media, ask yourself 
— does this serve my audience? How am I helping 
them? What makes my message worth reading? 

“When you shift your focus to helping those who 
support you, your social media begins to support 
your success.” – Elana Jadallah

EXPRESSING EMPATHY. Expressing empathy 
means having an appreciation for others’ feelings. 
Ask yourself — how can I show my audience that 
they matter to me? This could manifest in many 
different ways: Maybe you spend a couple hours 
a week spreading the love on social media (i.e. 
interacting on others’ posts), maybe you start a 
campaign where you where you feature valued 
customers or blog readers, or maybe you decide 
to share weekly tips that solve a real problem. You 
could even offer a Q/A session on Instagram — the 
possibilities are endless!

When we can get to that point — the sweet spot 
where we shift our focus and express empathy — that 
is when our audience becomes advocates. This is 
where a follower becomes an extension of our brand 
voice, and THIS is the power of investing in your 
audience.

A few brands who truly take the time to invest in 
their audience and give back are: 
Be Bona Fide (@bebonafide),
Rising Tide Society (@risingtidesociety), 
Yellow Conference (@yellowconference), 
The Creatives Club (@thecreativesclub), 
#FireworkPeople (@fireworkpeople) and 
Belong Magazine (@belongmag).

Jessica Howell, founder of the Social Studio Shop

At fourteen, Jessica unintentionally fell in love with photography. Since then, she has lived in the 
creative world and had a passion for capturing and making connections with people. Fortunately, 
her love for photography led her to the wonderful world of social  media marketing in 2013. Jes-
sica is the CEO and founder of Social Studio Shop. Through their workshops and webinars, Social 
Studio Shop helps entrepreneurs and creatives bring intention to the online space by cultivating 
authentic relationships and building purpose-driven strategies. Jessica contributes to various blogs 
and is constantly sharing tips on social media marketing. Besides all things social, she has a sweet 
spot for puppies, running, coffee (lots of it!), and experiencing all that life has to offer.”

FIND MORE ABOUT JESSICA AT:
WWW.SOCIALSTUDIOSHOP.COM
FB: @SOCIALSTUDIOSHOP
IG, PIN, T W: @SOCIAL_STUDIO
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“Focus on 
empathy first, 
and success will 
follow.”
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Being creative entrepreneurs there are many ways 
for us to reach our audiences. It seems that lately 
there has been a wave of Periscoping, Webinars, live 
Workshops, or recorded E-Courses. Using these 
platforms can be fun and nerve wracking! If you’re 
stil l hesitant in using any or all of these platforms 
for your business let me shed some light on how ah-
mazing they can be for your business.

DOUBLE YOUR LIST - I f irst started hosting 
free webinars in Spring of 2015 and have since 
hosted many solo or with my amazing biz other half, 
Abagail. Every single time we host we double our 
email subscribers. Yup, you read that right. It’s been 
a massive inf luence in helping us grow our list from 
zero to over 2k in less than a year. 

PUT A FACE TO THE NAME - Mostly your face 
to your name. It’s so easy to fall behind the computer 
screen of your business and want to stay behind the 

scenes and hunker down to create. The inf luence that 
adding a real personality to your business has on your 
client relations and interactions is amazing. This gives 
your customers and clients a chance to “meet” you 
even though they may be hundreds (or thousands) of 
miles away. 

ADD TREMENDOUS VALUE - All of our 
webinars and live workshops have been free. 
Occasionally we’ ll plug a service or product at the 
end, but hands down at least 45 minutes of our hour 
is spent giving super valuable and actionable content. 
It lets us teach to an engaged audience and read their 
responses right then and there. We love getting to 
hear what they learned and took away - heck, they 
even make great suggestions for future topics. How 
amazing to be able to give, give, give in the typical 
stingy creative world we live in?

Tips For Being On 
Camera

SAY CHEESE

Emylee Williams & Abagail Pumphrey
founders of Think Creative Collective

As co-founders of Think Creative Collective Emylee Williams and Abagail Pumphrey bring an all inclusive brand experience to 
both small and large businesses. Abagail specializes in website design and business strategy while Emylee offers total brand styling 
with lifestyle and product photography. A one-stop-shop is rare to find in the creative industry but here at Think Creative Collec-
tive you’ll find the necessary tools to grow your business (with plenty of free content!) plus two brand experts ready to take your 
business to the next level. If you’re looking for the latest in starting a blog, growing your list, planning a webinar or running a small 
business you’re in the right place. If you’re ready for a new logo, full website revamp, the latest social media strategy, styled brand-
ed stock photos, individual or team lifestyle marketing images or 1:1 strategy sessions you’re in the right place. We believe there are 
many dynamics that your make business run and we want to help you perfect all of them. media marketing. Besides all things social, 

she has a sweet spot for puppies, running, coffee (lots of it!), and experiencing all that life has to offer.
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So no matter your motive for wanting to get in front of the camera there are some things you need to plan 
out, address and consider. Below are the top 15 Tips for Being on Camera.

01 / GIVE YOURSELF PLENT Y OF TIME. 
Remember those speeches you had to give in grade 
school that had a minute requirement, but you 
found yourself summing everything up in about 17 
seconds? Yeah, the opposite happens when you’re 
talking about something you’re passionate about. 
Take it from us, because one of our f irst teaching 
webinars we went over by 40 minutes. We are much 
more intune now with how long we take to explain 
things and careful not to go over our allotted 
minutes per topic. 
Pro tip: in your notes give yourself the minute 
mark you should start and end on that particular 
topic. 

02 / HAVE A GL ASS OF WATER. Combine 
passionate talking with nervousness and you get 
super thirsty. No reason to sound all raspy when 
delivering top-notch material. 
Pro tip: make that glass have a straw so you don’t 
have to pick up and set down a loud glass every 
time you sip.

03 / PRACTICE, PRACTICE, PRACTICE. This is 
old news, but could not be more important when 

preparing to be on camera. Tell your dog your 
speech, record yourself on your phone, walk around 
your living room repeating your lines. This helps you 
sound a lot more natural (like you’re storytelling) 
instead of reading line for line.

04 / TEST THE LINKS. Hosting a webinar, video 
conference or Youtube recording? Test all those 
links prior to the big day. Send them to your friend 
and make them run through it just like they would 
in real time. You’ ll be able to notice any hangups 
they go through in your sign up or viewing process. 
Pro tip: if your event requires people to sign up 
for your email list go ahead and sign up so you can 
test the entire process. Maybe they need an extra 
reminder about your event or an extra thank you 
for registering? 

05 / USE PROPER LIGHTING. We highly 
recommend using natural lighting if your situation 
allows. Not only is it free, but it’s usually super 
f lattering. If the lighting in your space isn’t nice 
and bright you might have to invest in studio lights. 
Browse Amazon and Youtube tutorials to f ind 
your best options. Be sure to consider adding light 

FIND MORE ABOUT THINK CREATIVE COLLECTIVE AT:
IG: @THINKCREATIVECOLLECTIVE
WWW.THINKCREATIVECOLLECTIVE.COM

diffusers to your studio lights so you don’t create any 
harsh shadows on your face. 
Pro tip: if you’re counting on the natural lighting 
be sure to see what the light situation is like at the 
time of your recording. Light looks much different 
at 8 AM versus 3 PM in certain rooms. 

06 / HAVE A GO-TO ACCESSORY. Abagail and I 
are always rocking our bright red lips and usually a 
chunky necklace. It helps tie in our brand to our on 
camera look and gets us some great response to our 
regular viewers. Think of people like Marie Forleo 
who always dress to the nines in her videos. This 
doesn’t have to be your thing, but she is known and 
loved for her outfits and ensembles.

07 / BREATHE AND SLOW DOWN. No matter how 
many webinars or short videos we’ve done, I stil l 
get nervous as I’m prepping. Sometimes it’s easy to 
think you can just push through and get it done, but 
this usually leads to spastic and hyper behaviors. I 
say this, because it’s exactly what I do. I’ve been told 
to slow down in the middle of webinars because I’m 
talking too fast (I also have a thing with throwing 
my hands around as I speak, but some things just 
can’t change).

08 / PICK AN INTENTIONAL BACKGROUND. 
This is your opportunity to bring a litt le bit of your 
brand into your camera time. Be creative! Is your 
off ice super cute with a gallery wall behind the 
camera? Or maybe the lighting is just right near your 
white brick f ireplace? Don’t be afraid to set up in odd 
places, the viewing screen isn’t that big so you just 
have to worry about a small section. 
Pro tip: feel free to rearrange your corner! Style 
it to match your brand. Hang new artwork, bring 
in the dining chair, or place fresh f lowers on the 
table.

09 / FIND YOUR BEST ANGLE. Not only do you 
have a “good side” but so does your camera screen. 
Whether you’re using your computer’s built in 
camera or a fancy DSLR on a tripod try slightly 
adjusting the tilt of the lens. You can completely 
alter the look of the video with just some slight 
adjustments. 

 
10 / TURN OFF BACKGROUND NOISES. 
Microphones (even built in ones) pick up the tiniest 
of noises. Sometimes a ceiling fan can sound like a 
freight train. Even our precious furbabies licking 
their chops can sound horrendous (yup, been there). 
This is why it’s super important to do an actual test 
recording so you can pick out all these nuances.

11 / CONSIDER AN EXTERNAL MICROPHONE. 
Depending on how you’re setting up your recording 
you may need to invest in an external mic. If you’re 

using your computer’s camera plus mic make sure 
you aren’t too far away (no more than 5 feet) for your 
voice to pick up the best. If you’re wanting a camera 
plus tripod set up where you might be more than 5 
feet away I’d highly suggest looking into an external 
microphone. 

12 / USE CUE CARDS OR BULLET POINTS. If 
you’re using your computer’s camera I suggest having 
your notes pulled up on your screen. Break them 
down in bullet points or highlight the areas by topic. 
You don’t want to read them off word for word, but 
you don’t want to forget your main points either. If 
you’re using a camera on a tripod you’ ll either want 
to have a friend hold up small posters of your points. 
There’s also some handy (free) teleprompters you can 
f ind online that will let you input your entire speech. 
Pro tip: minimize your note screen and place it 
directly under your camera on your desktop. When 
looking at you it looks just as if you’re looking into 
the lens instead of looking down at notes. 

13 / PUT A NOTE ON THE DOOR. There would 
be nothing worse than being halfway through your 
amazing video and someone walks in the room. 
Talk about awkward. I’ve even gone as far as putting 
a sign on my front door asking people to not ring 
the doorbell (I told you those microphones were 
sensitive). 

14 / BE READY FOR TECHNICAL GLITCHES. 
No matter how many times it can go smoothly 
prior to the big day there will be moments when 
the Tech Gods have a mind of their own. Accept 
that something will probably happen before it even 
does so you can handle it with grace. Clients and 
customers are more than understanding about a few 
glitches as long as you warn them and let them know 
how you will correct it. 

15 / DO IT AGAIN. Recording yourself either live 
or for a replay is nerve wracking. There are a lot 
of factors you have to keep in mind and be aware 
of, but trust me it gets easier. Putting a face and 
personality to your business is so amazing for client 
and customer connection so it’s definitely worth it to 
push through the nerves and give it a go. 

Found these helpful? We have even more articles 
over on our blog like “How to Plan Your First 
Webinar” and “Best Platforms to Host Your Next 
Webinar”. We also have handy (free) guides loaded 
up in our Backstage to help grow your business, 
organized and stay inspired. Head over to bit.ly/
belong-join to get free access. 
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TIPS TO

WITH HEATHER CRABTREE
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STOP TRYING TO CONTROL EVERY THING Yes, stop it right now! Outsourcing 
tasks and delegating them over to experts was one of the best decisions I’ve made for my 
business! It can be hard to let go of control—after all, your business is your baby and 
you want things done right. Hiring experts won’t only save you tons of time to work on 
aspects of your business that you do love, it will also bring in more money simply by 
taking the initiative—experts are called experts for a reason and often deliver better 
results than you would have managed on your own! 

CARE FOR YOURSELF. Burnout doesn’t look good on anyone and you shouldn’t attempt 
to bring it into style! When emails, orders or client projects are piling-up, it can seem like 
a good idea to stay up into the wee hours of the morning working, but in reality, you’re 
actually hurting your business. When you care for yourself, your work performance will 
improve. Want to take that middle of the day yoga class? Take it. Feel like you need a 
week to rest + recharge? Make the necessary arrangements. Cupcake for lunch? Done. 
This one is all about you taking time for yourself. 

NURTURE THE TEAM. When you’re team is happy, you’ ll be happy. When people feel 
like they’re working with no recognition, it gets old and they no longer give the 110% 
percent they used to. I’m all about litt le gifts, random emails + generous heaps of  “Thank 
You” + “I appreciate you” coming through their inbox. Ask yourself this question: If you 
were working for you, what would make your day? 

MAKE THE HARD DECISIONS + STAND BEHIND THEM. As a business owner, 
you’re forced to make hard decisions pretty darn often. It’s super stressful and one of the 
areas we all wish we could avoid, but when it comes to the end-game, you just can’t. An 
important thing to remember? You can’t please everybody, so follow your gut, make the 
decision and stick to your guns. You’re amazing and one decision doesn’t dictate who you 
(or how successful your biz) is. 

BE ORGANIZED. Keeping everything organized is so important! It can be easy not to 
f ile those invoices, have a cluttered desktop with client info and have order forms piling 
up on your desk, but when the going gets tough ask yourself this question: Do you really 
want to deal with it later? Not only will it make future-you want to give past-you a huge 
hug, it will help keep your stress levels down knowing right where everything is and 
being able to whip a document out at the drop of a hat. 

INVEST IN YOURSELF + TEAM MEMBERS. I always f ind my eyes wide open in horror 
when I see someone post an ad looking for a contractor/employee online and then posting 
an extremely dismal amount in the asking price section. Remember—the best of the best 
should also charge as such—would you do what you’re doing for an insanely low amount? 
Probably not. 

MIND YOUR MONEY. A lot of people treat money like a taboo topic, but it’s a necessary 
part of business and should only have positive connotations associated with it! Keeping 
records of biz expenses and invoices is a healthy practice and will help enormously when 
tax season comes around (trust me, Amy the tax gal will thank you!) It’s also crucial to 
remember that spending money is also a necessary part of business—hiring contractors, 
attending conferences and purchasing new supplies are all expenses that could help you 
grow in ways you may have never expected! 

AVOID THE SHINY OBJECT SYNDROME. Opportunities may arise that sound 
amazing but remember, things that sound too good to be true usually are! Do your 
research and follow your gut.  

01 

02 

03 

04 

05 

06 
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08 

I’ l l be the f irst to admit, being a business owner is anything but easy—but friend, 
you’ve got this because you also have so much heart. You pour your sweat and tears into 
new content your target market will love, deal with those pesky logistics that would make 
anyone else break down and stil l make time for your friends and family. The best part? 
You’re working for yourself, doing what you love, and can alter your work style to better 
f it your biz. Wondering how? These 8 tips will set you on your way:

Heather Crabtree
founder of Heather Crabtree & the Savvy Business Circle

Heather Crabtree is a Business Strategist for Creative Entrepreneurs and owner of Heather Crabtree 
LLC. Prior to this business, Heather began in the legal field and also owned an event planning company 

for 11 years, which she and her business partner sold in 2014. Now she teaches creative business 
owners how to create and grow a business with their smarts and their heart. She also runs a private 

Facebook group, Savvy Business Owners, for over 5000 women, has a group coaching program, Sav-
vy Business Circle, is currently working on digital downloads for her upcoming shop for entrepreneurs 
and is planning the Savvy Business Owners Conference for Fall 2016. Business aside, Heather is also 
a proud mom to her littles, London and Lane, and wife of 11 years to her husband, Cole. She believes 

that life should not be taken for granted and that we should cherish each morsel of every day. She 
loves to encourage, motivate and share her knowledge with others, but also believes that we can learn 

something from every person we meet.

FIND MORE ABOUT HEATHER AT:
WWW.HEATHERCRABTREE.COM

IG: @HEATHER_CRABTREE
PERISCOPE / T WIT TER / PIN: @HEATHERCRABTREE

FB: @HEATHERCRABTREEBUSINESS
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WITH ANDRA BARKEY + KELLY ZUGAY

There is something so magical about the start of a new year.  Leading up to the new year, 
we have an opportunity to ref lect upon what went well and what could be improved upon. 
When the new year arrives, we have an opportunity to start fresh - to begin again with a 
new idea or a new goal in mind.  So, what better time than the new year to have a business - 
and a blog - you love?  We’re giving you all the tools you need to succeed.
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STEP 1: SET GOALS.   
At With Grace and Gold, we work with women in business - 
women who blog to help their business grow.  Each day, we work 
with women who ask, “Why isn’t my blog being read?  What is 
wrong with my blog?” We believe in the old adage: Begin with the 
end in mind.  What goal do you have for your blog?  Who do you 
hope to reach?  How do you plan to market your blog?  Writing 
down your ideas and inspiration is the f irst step toward having a 
purposeful and successful blog. Example: My goal is to share DIY 
projects with single or married women in their 20s. My goal is to 
have 200 page views per day, by marketing my blog on Facebook, 
Instagram, and Twitter.  

STEP 2: GET ORGANIZED. 
Now that you’ve established your goal, it’s time to get organized!   
Write down the exact steps you’ ll take to achieve your goal.  If 
you need extra help getting organized, we recommend creating 
an Editorial Calendar!  An Editorial Calendar is a calendar 
outlining your blog posting and blog marketing plan for the week 
or for the month.  With an Editorial Calendar, you’ ll have a clear 
‘roadmap’ for your blog. Example: I will write a new blog post 
on Monday, Wednesday, and Friday. I will share my blog post on 
Facebook twice per day, on Instagram once per day, and on Twitter 
twice per day.

STEP 3: MAKE YOUR BLOG DESIGN SHINE. 
Before you begin posting and sharing, be sure your blog design is 
both beautiful and user-friendly.  Our recommendation?  Clean, 
minimal design.  A clean and minimal design can help your 
content to really shine!  As for your Sidebar?  We recommend: 
About, Social Media Icons, Instagram Widget, Newsletter Opt-In, 
Popular Posts, and Post Archives.  Each of these will help your 
readers to f ind everything they are looking for to engage with 
your content and to engage with you!

STEP 4: GET STARTED.   
Now that you’ve established your goals and ensured your design 
will help your readers to become engaged - get started! Begin 
writing, posting, and sharing - and watch your blog f lourish.   
Keep track of how your blog is growing or changing: Which blog 
posts have been most successful?  What time of day is best for 
sharing on social media? The more you know about your blog, the 
greater an opportunity you have to succeed!

STEP 5: ENGAGE.   
An often-overlooked step in the blog writing process is: engage.   
Engage with your readers and your commenters by providing 
genuine responses in a timely manner.  Make your blog a place 
people want to visit, because they know they’ ll be valued and 
appreciated.  Conversely, be sure to visit other blogs to comment 
and engage!  Build a community through your blog, because, as 
they say, a rising tide lifts all boats!

TOOLS WE SWEAR BY: 
If you’re feeling stuck and don’t know where to begin - or if 
you’re simply looking for a tool or two to make your experience 
seamless - look no further! 
 • Buffer. Buffer is a social media scheduling tool for Facebook, 
Twitter, LinkedIn, and Google+.  Once you’ve organized your 
Editorial Calendar, scheduling your social media marketing will 
be a breeze!                 
• Latergramme. Latergramme is a social media scheduling tool 
for Instagram.  It’s quick and easy to use - and makes posting to 
Instagram easy as pie!     
• JetPack for WordPress. JetPack is a WordPress Plugin that 
allows you to take a peek at your Blog’s statistics and analytics.   
It’s a wonderful tool for better understanding how people came 
across your blog, and how they engage with your blog while 
visiting! 
 • Keyword Planner. Keyword Planner is a tool made by Google 
to help you understand how effective your post topic will be.   
Entering in your topic or keyword is a great way to generate ideas 
and to better understand the effectiveness of your idea!

At the end of the day, having a new blog is all about being 
true to who you are and using your voice.  If you have a blog, 
you clearly feel passionately about a topic or interest - and it is 
very much worth sharing! Remember to stay positive, to stay 
passionate, and to blog because it is meaningful to you.  With 
hard work and dedication, everything will fall into place!

Andra Barkay & Kelly Zugay, founders of With Grace and Gold

Andrea is a Co-Founder and Brand Designer at With Grace and Gold.  With a Bachelor of Arts in 
Graphic Design, Andra’s job is to create meaningful and lasting branding for small businesses.  When 
she is not serving women in business, she can be found sipping chai tea lattes, swooning over 
beautiful fonts and color palettes, and being cozy at home in Minneapolis with her husband, Brent.

Kelly is a Co-Founder and Brand Stylist at With Grace and Gold.  She has a Bachelor of Science 
in Business and a Master of Arts in Teaching.  At With Grace and Gold, her position is centered on 
helping businesswomen build a strengthened foundation for their business and brand through
communication, consulting, and education. She is a self-taught Web Designer, too! She calls 
Western Wisconsin home, with its beautiful scenery, slow-paced living, and her sweet husband, Ben.

FIND MORE ABOUT WITH GRACE & GOLD AT:
WWW.WITHGRACEANDGOLD.COM
FB, IG: @WITHGRACEANDGOLD
PIN, T W: @WITHGRACEGOLD
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WITH  AMANDA KNIGHT

The 
Cultivated 
Heart
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“Happiness 
can be found 
in every 
single day, 
as long as you 
are looking 
for it.”

PHOTOGRAPHY   OPPOSITE CHLOE GIANCOL A PHOTOGRAPHY  HE ADSHOT K AITIE BRYANT PHOTOGRAPHY

Amanda Knight, creater of The Cultivated Heart

Amanda Knight, also known as The Creative Porcupine,  is on a mission to 
develop tools that help you sow a fulfilling life by cultivating your heart. She is 
the designer and encourager behind @thecultivatedheart.

That. That right there is introductory page for the 
“Joy” section of The Cultivated Heart. You see, I use 
to be a porcupine. What I mean by that was I was so 
busy trying to get somewhere that I pushed everything 
(and everyone) to the side. I was determined to reach a 
bar so high that once I got there I could f inally say, “I 
made it”. That day came. It came the day I graduated 
from college Magna Cum Laude after endless nights 
in the library and juggling three jobs, it came the day 
I snagged a job as a wedding planner, a job most girls 
would have killed for, and it came the day I off icially 
became my own boss after two years of side hustling. 
The days where I could say, “I made it” arrived, but 
with them came an emptiness that I was unprepared 
for.
Now, don’t get me wrong, I am all about setting goals, 
but after years of accomplishing every goal I had set 
my mind to it f inally clicked. I thought life would 
be perfect once I reached these certain points, but 
what I quickly realized was that there were just new 
challenges to overcome.
As I look around, I see this mindset happening more 
and more. For some reason you believe that you will 
be happy once life is perfect, once everything falls 
into place, or you achieve “X, Y, and Z”. However, the 
reality is that perfection is a facade and happiness 

can be found in every single day, as long as you are 
looking for it.
A cultivated heart is a combination of blooming where 
you are planting and seeing the good  in your life right 
now, not later, now. You can achieve every goal you 
ever set in life, but it means nothing if you complete 
the race and have no one at the end to be excited with 
you.
When I had the idea of The Cultivated Heart I was 
tired. Tired of reaching goals and only being half 
fulf il led. On the way to reaching those goals, I 
missed out on investing in relationships and people. 
Community is a big deal because life is messy and you 
need people who will pick you up when you are down, 
comfort you when you are sad, laugh with you when 
you are happy. Life is nothing without the people we 
have in it. Therefore, it is time to deliberately take the 
steps necessary to invest in them. The steps we take 
toward loving them will ref lect a cultivated heart.

FOLLOW ALONG AT:
IG - @THECREATIVEPORCUPINE
        @THECULTIVATEDHEART
FB - FACEBOOK.COM/THECREATIVEPORCUPINE
         FACEBOOK.COM/CULTIVATEDHEART
T WIT TER - @CULTIVATEDHEART

“I want a life that sizzles and pops and makes me laugh out loud. And I don’t want to 
get to the end, or to tomorrow, even, and realize that my life is a collection of meetings 
and pop cans and errands and receipts and dirty dishes. I want to eat cold tangerines 

and sing out loud in the car with the windows open and wear pink shoes and stay up all 
night laughing and paint my walls the exact color of the sky right now. I want to sleep 
hard on clean white sheets and throw parties and eat ripe tomatoes and read books so 
good they make me jump up and down, and I want everyday to make God belly laugh, 

glad that He gave life to someone who loves the gift.”
 - Shauna Niequist
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Each year in December, I love the challenge 
of f inding that perfect gift for each person on my 
Christmas list. I’ve been known to purchase a 
Christmas gift ten months early if it is just the right 
gift. Despite my fondness for gift searching and 
giving, most years I’ve settled on a gift card of some 
sort for my dad. Rarely could I f ind any material 
thing that seemed right for him, no matter how many 
months in advance I searched. 

A few years ago, I started a blog. Most of my 
audience consists of a few Internet strangers, friends, 
and, of course, my family. My family members have 
been my most loyal readers and supporters. While I 
expected my sister to follow along with my blog, I did 
not anticipate it piquing my father’s interest.

I’ve been surprised over the years. From time to 
time, a comment pops up in my father’s signature 
tone and I recognize him immediately. Sometimes his 
comments are short. 

Like the time he wrote me simply, “Small steps 
Grasshopper, small steps,” when I had written about 
being frustrated with my own lack of progress. But 
sometimes, his comments are quite long. In September 
of 2012, I wrote a post that hit on some hot button 
topics: poverty, discrimination, and social justice. 
My dad left a lengthy, eloquent essay of a comment. 
He pointed out where he agreed with me, where he 
begged to differ and then shared stories of his own 
experiences and observations. And it went on for 
f ifteen paragraphs. I had never known my dad to be 
a writer, but there were his words, beautifully pieced 
together before me.

Reading his words, it was then that I knew I 
had found the perfect Christmas gift for my dad. I 
immediately got to work on his gift. I brainstormed 
a blog name. I purchased the domain. I designed the 
layout—complete with header, social media links and 
an “about me” with his photo. Then I began recruiting 
followers. Without my dad’s knowledge, I sent emails 
to friends and family, encouraging them to subscribe 

to my father’s brand new blog. I informed them that 
I’d be gifting him this blog for Christmas and asked 
for them to honor the surprise by not making mention 
of it to him.

On Christmas morning, I printed out the header 
from my dad’s blog and placed it in an envelope. As 
each of us opened our gifts, I could hardly contain my 
excitement. I handed him the envelope. He carefully 
opened it and pulled out the printed page. He looked 
at me, confused. “It’s your blog,” I explained. And 
with that, I grabbed an iPad and typed in the domain. 
At 8:27am on Christmas morning, my dad wrote his 
f irst post. 

He said hello to his subscribers and wished them 
a merry Christmas, adding in “Don’t f ight with your 
siblings” in his signature sarcastic tone. Four days 
later, he wrote another post.

Over the past three years, my dad has used his 
blog to share family stories. When I was twelve years 
old, his father, my grandfather, passed away. In 2013, 
on the anniversary of my grandfather’s passing, my 
dad wrote a three part series and there on his blog 
I read about my grandfather as my dad’s dad. As a 
grandfather, Lefty (as he was known) had been kind 
and quick with a laugh. As a father, Lefty had been 
a bit stern, teaching his son to be a good man, even 
when good wasn’t easy. In “Lefty, Part 2” my dad 
wrote about the time he was made to dig a perfect 
trench in the garden. He wrote, “In the end, he and I 
had a great relationship. I had come to realize that he 
wanted us to do the best we could in any endeavor.” 
And when my dad is tough with us, holding my 
siblings and I to a high standard? Well, “that’s just me 
channeling Lefty for their benefit,” he writes. There 
on my dad’s blog my family and I had the “The Great 
Lettuce Incident” story along with my dad’s own 
ref lections on it. 

In 2013, my dad became a grandfather himself. 
I’ve watched as my often sarcastic, tough-lesson-
teaching father has turned into a true softie, much 

The Gift
of Blogging

WITH EMILY ARIVIZU

Emily Arivizu, creator of Oh Hello, Love

Emily Arvizu is a New England girl that has been living in Chicago for the past nine years. She 
shares her stories, photos, and travels on www.ohhellolove.com. 
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like his father became in his later years. And through my 
dad’s blog, we’ve all born witness to this transformation. 
In a post he tit led, “I’m in love...with love!” my father 
gushes over my niece, announcing that his faith in the 
world has been renewed. This year, as my niece turned 
two, he marveled at the passing of time and electronically 
pulled out the proverbial wallet of photos, sharing family 
photos and updates on his blog.

When I started my father’s blog, my excitement 
revolved around having f inally found the perfect gift. I 
imagined the moment that all my middle child fantasies 
would come to fruition as I accepted my new position 
as my parents’ favorite child. My father would lavish 
gratitude and wonder at my gift-giving creativity, excited 
to f inally have a writing space of his own. As I created his 
blog’s header and bought the domain, it hadn’t occurred 
to me that this most perfect gift for my dad was actually 
a most perfect gift to myself. To say that I have enjoyed 
reading my father’s stories would be a considerable 
understatement. I have loved my father’s posts. Like any 
writer, his inspiration ebbs and f lows and often there 
are months between posts. But when he does post? I am 
there, waiting. Waiting to read more about his childhood 
and about how he became who he is. Waiting to read the 
details of family lore, the context of which I never knew. 
Waiting to read our family’s quirky jokes and relive the 
stories behind them. Waiting to read more about my 
father, the protagonist. 

When I started my father’s blog, I didn’t anticipate 
how thankful I would be for this space and for the stories 
with which he f il ls it.

FIND MORE ABOUT RUTH AT:
WWW.OHHELLOLOVE.COM
T WIT TER/INSTAGRAM: @OHHELLOEMILY
PINTEREST: /OHHELLOLOVE

“When I 
started my 
father’s 
blog, I didn’t 
anticipate how 
thankful I’d be 
for this space 
and the stories 
with which he 
fills it.”
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Minestrone Soup
INGREDIENTS

3 tablespoons extra virgin olive oil
2 medium sized onions, chopped
1½ tablespoons minced garlic (4 cloves)
1 red bell pepper, chopped
2 cups (½-inch) diced zucchini
1 small head cabbage, thinly sliced
½ cup carrot (julienned or shredded)
3 cup fresh spinach (coarsely chopped)
2 quarts low sodium vegetable broth
1 can (28 oz) diced tomatoes, undrained
1 can (15 oz) red kidney beans, drained
1 can (15 oz) great northern beans, drained
2 cups water
1/2 cup crisp, dry white wine (such as Pinot Grigio, Chardonnay or Sauvigon Blanc)
1/2 cup orzo or small shelled pasta
1 cup water
Freshly ground pepper and salt to taste
Freshly grated Parmesan cheese, for garnish (optional)

DIRECTIONS
1. Heat 3 tbsp of olive oil over medium heat in a large, heavy pot or Dutch oven. Add 
the minced garlic, onions, bell peppers, zucchini, cabbage and carrots and cook over 
medium heat, stirring occasionally, for 8 to 10 minutes, until the vegetables begin to 
soften. 
2. Add the tomatoes and vegetable stock to the pot. Bring to a boil, then lower the 
heat and simmer uncovered for 30 minutes, until the vegetables are tender. 
3. Add the beans and cooked pasta and heat through. Just before serving, add the 
spinach.  Cook just until the leaves are wilted. Stir in the white wine and water (add 
more/less water based on the thickness of the soup you desire). Depending on the 
saltiness of the stock, add salt and pepper to taste. Ladle in large shallow bowls, 
sprinkle with Parmesan cheese, and serve hot. 
Note: Other veggies to add depending on your families taste can include green beans, 
roasted butternut squash, and celery.

Tastes of the Season

Sarah Nycum, founder, Nycum Company

Meet Nycum Company, we are all about optimizing family time at the dinner table. Founder, Sarah is a wife and 
mom of two precious kids. Her vision is to make and deliver homemade meals to  family and friends, as well as assist 
in daily tasks/errands folks may not have time for. In addition to meals to family & friends, Sarah specializes in Nycum 
Co. Gifts-- Gift Baskets for all occasions (shipping offered across the US) any time of the year... be sure to visit her 
website in the future for updates! While Sarah has her Masters in Organizational Development and has experience in 
healthcare human resources and the corporate world, her real passion is Nycum Company and the help she is provid-
ing her clients.

Pinecone Cheese Ball

INGREDIENTS
1 (8 oz) package cream cheese, softened
1 package (8 oz.) extra sharp cheddar cheese, f inely shredded
1/2 cup mascarpone 
1 (8oz) can crushed pineapple, well drained
5 strips of bacon, cooked crisp and crumbled (optional)
2 tablespoon finely chopped onion
1 tablespoon Worcestershire sauce
1/8 teaspoon pepper

1 1/4 cup whole raw almonds, toasted

DIRECTIONS
1. Preheat oven to 350°.
2. Place and spread the almonds on a baking sheet, pushing the almonds 
around until they turn golden brown and fragrant, about 10-12 minutes.  Keep 
a close eye on them; they will continue to cook after being removed from the 
oven. 
3. Mix together the cream cheese, cheddar cheese and mascarpone in food pro-
cessor.  Transfer to mixing bowl and add the drained crushed pineapple, bacon 
(if desired), f inely chopped onion, Worcestershire sauce, and pepper. Cover 
and chill overnight.
4. Shape the cheese mixture into one or two small pinecones on serving plate. 
Starting at the narrow end, place almonds into the cheese on a slight angle, 
forming rows. 

Serve with crackers or veggies.

Pumpkin Protein Smoothie 
INGREDIENTS
1 frozen banana
1/2 cup yogurt (Greek, vanilla, etc)
1/4 teaspoon ground cinnamon
1/4 teaspoon pumpkin pie spice
1 cup 2% milk, coconut milk or almond milk 
1 tablespoon chia seeds
2 tablespoons pure maple syrup
2/3 cup pumpkin puree ice cubes (frozen into ice cube trays)
Garnish with Whipped Cream and cinnamon, if desired

DIRECTIONS
1. Add all of the ingredients to the blender. Blend on high for at least 3 minutes 
or until smooth. Scrape down the sides of the blender as needed.  Pour into 
cup, top with whipped cream and/or cinnamon if desired. Enjoy!
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KYLIE FARNSWORTH
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Simplicity. It’s such a freeing thought. In a world 
that is full of chaos and craziness there is something 
so very special about the idea of things being simple 
and stil l. It can be a breath of fresh air that we need 
in the midst of our busy lives. We can f ind it in the 
morning, as we sit on the porch enjoying a cup of 
coffee or in the pleasure of hearing a favorite song. 
Allowing the litt le things to stand out and shine as 
unique moments that translate into sheer simplicity 
is something we can all use a litt le more of. This is 
never more apparent than in the heart of the holiday 
season. Amongst the many parties and the whirlwind 
shopping it’s easy to long for a litt le bit of simplicity. 

Minimalism is a growing trend as so many of us 
tire of overconsumption. Along with that, a minimal 
wardrobe has gained quite the momentum as a way 
to simplify daily life. As a major fashionista at heart, 
I initially found the idea to be terrifying. It seemed 
there was no way I could live with a miniature sized 
wardrobe, but last October I took the leap and started 
my own capsule wardrobe. Capsule wardrobes, or 
French wardrobes, are pushing women around the 
world to clean out their closets and keep only the 
items that make them feel amazing inside. A typical 
capsule will mix and match well, giving a wide range 
of outfit options by layering and accessorizing in 
different ways. While each person’s capsule will look 
quite a bit different, one thing remains the same: a 
sense of simplicity has been added to their morning 
routine. Getting dressed has never been easier than 
looking into a closet that is f i l led with things that 
leave you feeling confident and beautiful, capturing 
the true essence of your style. 

With the busiest season of the year around the 
corner try using your style as a way to f ind some 
simplicity and ease. Simply take one piece and f ind 
different ways to style it by using other items in your 
closet. By using a belt to shrink a litt le black dress 
into a tunic, or tucking the front into joggers to work 
it as a baggy shirt you can use this basic piece to take 
you through your stressful holiday season. A basic 
dress can be dressed up by adding some bold jewelry 
and heels for your company party or it can be dressed 
down with cozy leggings and a sweater for a coffee 
date with friends. I have been amazed to see the ways 
that a capsule can utilize each piece in your wardrobe 
to its fullest potential. Not only will this approach 
leave you feeling less stressed when finding something 
to wear, but you will feel amazing each day knowing 
that you are in something you love.

Check out how Kylie uses her conscious capsule 
wardrobe to live her life with more purpose at 
bemyintention.com.

Kylie is a 20 something fashionista and latte lover who 
calls Kansas City home. She is the founder and voice of 
bemyintention.com where she focuses on using fashion 
as an outlet to inspire women to live a mindful and 
conscious lifestyle.

Holiday Capsule 
Wardrobe

PHOTOGRAPHY   ADEL AINE BRISON @FISHE YEFOX

Amongst the many parties 
and the whirlwind shopping 
it’s easy to long for a little bit 
of simplicity. 

All Dressed Up
ABOVE
Oooo la la… add a pop of sparkle with some fun 
accessories and you’ve transformed your entire look.

Little Black Dress
OPPOSITE
Behold, the little black dress… a classic wardrobe 
staple. Turn this dress into a variety of unique
looks with some simple style ideas.
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Gifting Glamour
Layer up… throw together a soft scarf, a 
chunky sweater, thick tights and your favorite 
boots for a polished ensemble.

Coffee Comfortable
Out for coffee… pair a comfy sweater, 

scarf and leggings for a cozy casual look 
you can wear all day.

Cookie Casual
At home, baking cookies… a favorite flannel 

gets tied around the waist.

Present Perfect
Try unexpected ideas… tuck the front of the dress 

into jeans to turn it into a chic long shirt. 
Add layers for subtle texture.

Shopping Chic
Put a spin on an old favorite… a blanket shawl, 

leggings trendy hat and peek-a-boo booties make 
this combination ready to hit the shops.
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TEXT EXCERPTED FROM FOOD GIFT LOVE, COPYRIGHT © 2015 BY MAGGIE BAT TISTA . 
PHOTOGRAPHY © 2015 BY HEIDI MURPHY. REPRODUCED BY PERMISSION OF 
HOUGHTON MIFFLIN HARCOURT PUBLISHING COMPANY. ALL RIGHTS RESERVED.

WITH  MAGGIE BATTISTA

Food
Gift 

Love

Maggie Battista, author/director of Eat Boutique

Maggie is the founder/director of Eat Boutique, an online boutique and story-driven recipe site 
that’s the go-to resource for food gifts. Along with selling an ever-changing collection of food 
gifts, hosting pop-up boutiques and hand-packing small batch food gifts for private clients, Maggie 
also wrote her first-ever cookbook featuring more than 100 recipes to make, wrap and share. Food 
Gift Love was released by Houghton Mifflin Harcourt. She’s written for Style Me Pretty, Food52, 
and Snippet & Ink and connected millions building online communities like TripAdvisor. You can 
follow her homemade food gift adventures on Instagram and order the cookbook now.

Eager to share her love of food and gifting, Maggie has graciously provided us a sneak peek of her 
lovely new book Food Gift Love. And it couldn’t be better timing with the holiday season upon 
us—whether your inspired to make and give gifts or you decide to wrap up the book itself as a gift, 
you can’t go wrong.

Panna Cotta Cups

This recipe is the embodiment of Food Gift Love. It’s one of the f irst desserts I made for a big potluck and 
when the crowd loved it, I felt like a superhero. I now cart dozens of panna cotta jars, along with a trio of 
homemade jams, to parties, encouraging folks to create their own dessert. I typically make this gift about 8 hours 
before I need it, or in the morning for gifting that evening.

The Greek yogurt tastes healthy but, more importantly, provides a pleasant tang that blends with heavy cream 
to make for a rich cup. The sweetness, however, is muted purposefully because the homemade Quick Strawberry 
Jam is sweet enough. If you plan to serve this without jam, increase the sugar in the panna cotta just a bit. I prefer 
panna cotta that is thick but less bouncy and gelatinous. If you prefer a f irmer set, increase the powdered gelatin 
to 2 teaspoons.

INGREDIENTS
2 tablespoons lemon juice
2 tablespoons water
1 teaspoon (about 2 grams) powdered gelatin 
1/2 cup (4 ounces) granulated sugar
3/4 cup (5 ounces) plus 1 cup (8 ounces) 
   heavy cream, separated

DIRECTIONS
1. Place lemon juice and water in a small bowl. Sprinkle powdered gelatin on top and let sit for 15 minutes.Place 
the sugar, 3/4 cup cream and vanilla extract in a medium-sized pot over medium-low heat. Bring to a very low 
simmer (do not boil) just until the sugar dissolves. Swirl the pot a few times to help it along. 
2. Meanwhile, in a separate large mixing bowl or extra-large measuring cup, whisk the remaining 1-cup 
cream, lemon zest and Greek yogurt until smooth and combined.
3. When warm mixture has completely dissolved, remove from the heat and whisk in the lemon juice-water-gel-
atin mixture until combined. Slowly pour the warm mixture in a steady stream into the cream-lemon zest-Greek 
yogurt, whisking continually until combined and well-blended.
4. Set up 6 glasses on a small tray, pan or large plate, and in advance prepare a spot in the refrigerator that f its 
the tray. Pour the panna cotta mixture evenly into the 6 glasses. Place the tray in the refrigerator and let set for 
at least 6 hours up to 12 hours. If you plan to keep the panna cotta in the fridge for 12 plus hours, then cover each 
glass with a small piece of plastic wrap - this prevents the fridge smells from being absorbed by the panna cotta.
5. If serving in glasses at home, remove the plastic wrap and serve with a dollop of Quick Strawberry Jam.If trans-
porting as a gift, use glass jars and cover with the lids or plastic wrap during travel time. To serve, let recipients 
open and top their panna cotta with spoonfuls of Quick Strawberry Jam.

Makes: 6 1/2 cup desserts  /  Prep Time: 15 minutes  /  Active Time: up to 12 hours total

1 teaspoon vanilla extract
1 teaspoon lemon zest
1 cup (9 ounces) plain Greek-style yogurt 
10 ounces Quick Strawberry Jam 

SPECIAL EQUIPMENT
6 [1/2]-cup glasses or jars
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Sweet & Sour Cranberries
Makes: about 6 cups  /  Prep Time: 30 minutes
Active Time: up to 1 hour total time

These gems make for an unexpected holiday gift. They’re excellent as is or dropped onto a cheese plate near 
some sharp white cheddar. Their delight only transcends when spread into a sandwich or dabbed onto some roast 
pork or a Thanksgiving turkey. And the sweet, tart liquid that results can be served at the bottom of a f lute—
topped with champagne, of course—at any holiday party. Float a few cranberries in the glass, for sure.

INGREDIENTS
4 cups cranberries, fresh or frozen
1 3/4 cups apple cider vinegar
1 3/4 cups sugar
2 cinnamon sticks
1/2 heaping teaspoon allspice berries (or ground allspice)
1/2 heaping teaspoon whole cloves
1/2 heaping teaspoon black peppercorns
1/2 heaping teaspoon juniper berries (optional)

SPECIAL EQUIPMENT
3 pint jars with airtight lids, sterilized
Spice bag or cheesecloth (optional)
Regular-mouth funnel

DIRECTIONS

1. Wash the cranberries and pick over them for any stems or bad berries. If you are using frozen cranberries, just 
open the bag(s) and use them directly from the freezer; add a few minutes to the cooking time.
2. Combine the vinegar and sugar in a medium saucepan over medium-high heat and begin to bring to a boil. 
When the liquid begins to boil, add the cinnamon sticks. If using ground allspice (instead of allspice berries), add 
that now, too.
3. Place the allspice berries, whole cloves, black peppercorns, and juniper berries (if using) in a spice bag (if us-
ing) or tie them up in a length of cheesecloth (if using). (Alternatively, you can just add them directly to the pot, 
but wrapping in cheesecloth makes for a cleaner gift.) Add the spice bag to the pot.
4. Bring the mixture to a boil. Once the mixture is boiling vigorously, add the cranberries. Stir to make sure each 
cranberry is well-coated and cook 5 to 7 minutes, until the cranberries begin to pop and the mixture has returned 
to a rolling boil.
5. After most of the cranberries have popped, remove the saucepan from the heat. Pull out the spice bag, but leave 
the cinnamon sticks in because they’re so darn pretty.
6. Ladle the cranberries into sterilized glass jars through a regular-mouth funnel, distributing them into each jar 
evenly and topping with only as much liquid as needed. (Save the remaining liquid for your cocktail bar or other 
use). Let the jars cool to room temperature, and then store in the fridge up to 1 month.

gift wrap

MATERIALS
Vintage glass jar with lid  /  String  /  Stamp and ink pad  /  Fabric  /  Tape (optional)

DIRECTIONS
Add your cranberries to a clean vintage jar. Wipe the rim and seal. Wrap layers of string around the jar, tie into a 
knot, and trim any excess string. Stamp the label on a small square of fabric. Slip it under the string or adhere it 
with tape.
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grenadine
Makes: about 2/3 cup  /  Prep Time: 15 minutes

Grocery store grenadine doesn’t compare to 
the indie versions available today. And one sip 
of my homemade version shows that our parents 
wasted time f il ling their Singapore Slings, Tequila 
Sunrises, and Shirley Temples with the high-fructose, 
artif icially f lavored stuff.

This is a no-cook recipe. Just shake up the 
ingredients until the sugar dissolves. The shake 
retains the tang and the color. (And kitchen exercises 
strengthen our cocktail-lifting muscles naturally.) 
You can size this up as required to f il l the perfect 
bottle .

Orange-blossom water can be found in the 
specialty section at some grocery stores or online. 
You can substitute the same amount with lemon juice 
or orange juice. Either will add its own unique perk to 
the f inal syrup.

INGREDIENTS
2/3 cup pomegranate juice
2/3 cup sugar
1/2 teaspoon orange blossom water or ½ teaspoon 
lemon juice

SPECIAL EQUIPMENT
Glass bottle with airtight lid

DIRECTIONS

1. Place the pomegranate juice, sugar, and or-
ange-blossom water or lemon juice into a jar that 
holds at least 2 cups liquid. Shake 10 minutes or until 
the sugar is completely dissolved.
2. Store in fridge up to 2 weeks.

gift wrap

MATERIALS
Glass bottle with airtight lid  /  Newspaper  /  String  /  
Garden tag

DIRECTIONS
Transfer the grenadine to a clean pretty bottle. Wipe 
the rim and seal. Place the bottle in the center of a 
single piece of newspaper. Fold the paper up to meet 
above the bottle. Fold the remaining sides over the 
sides of the bottle and scrunch the paper to mold to 
the shape of the bottle. Wrap string around the bottle 
a few times and tie it in a knot, leaving a litt le extra. 
Write the label on a garden tag or regular tag. Thread 
the string through the tag. Tie another knot and trim 
any excess string.

What People Say About
FOOD GIFT LOVE

“Food Gift Love is a tasty collection of sweet treats and delicious bites that make perfect gifts, 
although you’ll be tempted to make an extra batch . . . to keep for yourself!” 

DAVID LEBOVITZ, AUTHOR OF MY PARIS KITCHEN

“Food Gift Love is full of recipes I want to cook and ideas I want to borrow, but most of all, 
it’s full of heart. Maggie’s spirit of generosity is contagious! This little book makes me want 

to be a better friend.”
MOLLY WIZENBERG, AUTHOR OF DEL ANCEY AND A HOMEMADE LIFE

“As warm and gracious as Maggie herself, Food Gift Love is the handbook for anyone looking 
for unique and delicious ways to a welcome a new neighbor, comfort a freshly minted mama, or 

simply tell a friend that you care.”
MARISA MCCLELL AN, AUTHOR OF PRESERVING BY THE PINT AND FOOD IN JARS
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How To Have
Your Best Year Yet

5 SIMPLE HABITS THAT COULD CHANGE EVERY THING

Ruth Soukup
author and founder of Purposeful Life Planner™

Ruth Soukup is a writer, speaker, and entrepreneur, as well as the New York Times bestselling author of Living Well Spending Less: 
12 Secrets of the Good Life and the founder of the Purposeful Life Planner™. Through her popular blog, LivingWellSpendingLess.
com, she encourages more than a million monthly readers to follow their dreams and reach their goals, sharing easy-to-implement 
tips and strategies for saving time and money while focusing on the things that matter most.  She lives in Florida with her husband 

Chuck and two daughters, Maggie and Annie.

I don’t know about you, but I am a total sucker 
for new beginnings. To me there is nothing quite like 
the promise of a whole new year, of a fresh start and 
a blank slate, where I can ref lect both on where I’ve 
been and where I want to go.  Ever the optimist, I am 
always utterly convinced that each New Year will be 
the best yet.  

I don’t think that this is necessarily such a bad 
thing.

Because while I rarely achieve ALL that I set out to 
in any given year, that optimism does motivate me to 
at least achieve SOME of what I want to get done, and 
I am always hopeful that someday I will actually check 
all those boxes off my list.

But over the years, I have also learned a thing 
or two about not just being a goal setter, but a goal 
achiever.  I have also learned that while big dreams 
can be helpful, the act of reaching those dreams 
requires daily effort, and that if I really want to get 
things done, I need to create simple but powerful 
habits in my everyday life.

These are the f ive habits I am currently working 
on in my own life, f ive habits that have transformed 
the way I approach my days, and habits that have 
gotten me closer to my dreams than ever before.  They 
are small tweaks, minor adjustments that over time 
have made a big impact.  And if you ever struggle with 
getting things done or balancing all the pieces of a 
busy life, these f ive simple habits might just help you 
too!

1. WRITE DOWN YOUR GOALS

There is no habit more powerful than the habit of 
setting concrete, actionable, written goals.  It is one 
thing to ponder a course of action in your mind, or to 
daydream about all those cool things you might like 
to do someday; it is a whole other to actually take the 
time to write them down.  Writing down your goals 
makes them real, and once they are real, you can’t 
ignore them.

I like to start my year by setting no more than 5 
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major long-term goals for my work and personal life, 
as well as at least a few long-term home improvement 
goals.  I keep these in an area I can look at them 
every single day (for me it is the f irst page of my 
Purposeful Life Planner™, but you could tape them 
to your bathroom mirror or keep a list anywhere else 
you will refer to it frequently.)  This helps me keep 
one eye on the big picture, so that I always know 
what I am working towards.

On the f irst day of each month, I also take a few 
minutes to set smaller monthly goals.  These are 
things that help break down the larger goals and get 
me closer to the f inish line.

Regardless of whether you are setting a long-term 
or a monthly goal, it is important to make sure each 
goal is specif ic, measurable, actionable, and has a 
clear time limit so you will know, beyond a shadow 
of doubt, exactly when you’ve achieved it.

2. START EACH DAY WELL

The second most transformative habit you 
can establish this year is to start each day with a 
productive routine that sets the tone for your entire 
day.  It is smart to take ten minutes f irst thing each 
morning—perhaps over your f irst cup of coffee—to 
make a plan for the day.  

Start with a quick brain dump of all the things 
you might want or need to get done, then take the 
time to mark each task as an “A” task (the most 
important things that absolutely must get done), 
a “B” task (important things that probably should 
get done), or a “C” task (things you’d like to get to 
if there is time).  If there are any “D” tasks, just go 
ahead and cross them off your list.  

Be very careful to allow yourself just three and 
only three “A” tasks, and make sure at least one of 
those “A” tasks is something related to one of your 
long term goals.  From there, all that’s left is to start 
working your way through your list, “A” tasks f irst.

3. TELL YOUR MONEY WHERE TO GO

I started my blog, LivingWellSpendingLess.com, 
not because I was a money-saving expert, but just the 
opposite—I am often a disaster with money, and I 
needed a way to hold myself accountable.  Amazingly 
enough, that accountability worked, and in the 
years since, I have learned f irsthand that developing 
the discipline to create a plan for your money each 
month is a habit that can’t help but spill over into 
every other aspect of our lives.  Likewise, we can’t 
live a productive, contented, and joy-fil led life when 
our f inances are in complete disarray.

The best way to avoid the underlying anxiety that 
comes from financial missteps is to actively tell your 
money where to go by taking just a few minutes once 
a month to write out a concrete cash f low plan.  The 
concept is really pretty simple, and doesn’t have to 

take long, but the results are life-changing.  And, 
just like with goals, it is really important that this 
budget gets written down.  Make it real and make it 
count!

4. PL AN YOUR MEALS

Hungry people make bad decisions.  It’s a fact.  
And like with money, when we don’t have a plan 
for what we are going to eat, we end up making 
poor choices on an empty stomach, choices that we 
probably wouldn’t have made otherwise, and that we 
end up regretting later.  

Luckily, the solution to this is simple.  Take 15 
minutes once a week to sketch out a rough meal plan 
for the week.  It doesn’t have to be fancy, and your 
meal choices don’t have to be gourmet.  You can even 
take advantage of a meal planning service such as 
eMeals.com.  But do take the time to come up with 
something, because just a litt le proactive planning 
once a week can save you hours of hassle and possibly 
even hundreds of dollars over the course of a year.

5. USE A PL ANNER 

While the world we live in is increasingly digital, 
there is stil l something almost magical about the 
process of putting pen to paper.  It engages our brain 
in a way that even the coolest apps in the world can’t 
quite duplicate.  Moreover, a well-designed planner 
that allows you to get all these things—your goals, 
your daily task list, your cash f low budget, and even 
your meal plan—out of your head and into one easy-
to-find place is the perfect tool to help eliminate 
overwhelm and keep you right on track.

Of course everyone’s brains work just a litt le bit 
differently, so it is super important to f ind a planner 
or organizer that works well with your own style.  
This process can take some trial and error, but I 
recommend that you compare and contrast several 
different options to f igure out which one is the 
best f it for your own needs and preferences.  Don’t 
assume that because one planner didn’t work for you 
that a different style won’t work either.  

In the end, becoming a better goal achiever, and 
not just a goal setter, is all about the patterns we 
establish in our everyday lives.  If you’re ready to 
make this your best year yet, start with these f ive 
simple habits—write down your goals, start your 
mornings well, tell your money where to go, plan 
your meals, and begin using a paper planner or 
organizer.  They are f ive small tweaks that might just 
change everything.

Here’s to an absolutely amazing 2016!

FIND MORE ABOUT RUTH AT:
WWW.FACEBOOK.COM/LIVINGWELLSPENDINGLESS.
IG, PERISCOPE, T WIT TER: @RUTHSOUKUP
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L AYL A PALMER
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I may not deck all the halls when Christmastime 
rolls around each year, but there are two things I 
really have fun decorating: our f ireplace and our tree. 
For me, concentrating on those two areas only, feels 
just right. I get really excited about dreaming up ideas 
for that one corner of our living room, and sticking 
to my “sweet spots” (the areas that feel the easiest to 
decorate) keeps me excited as I’m pulling everything 
together. 

Sweet spots are different for everybody though. 
Some folks gravitate to exterior spaces. (Anybody else 
picturing the movie ‘Christmas Vacation’ right now?) 
Other folks love creating holiday-themed vignettes in 
several rooms in the house. (Hello, beautiful ‘holiday 
home tours’ all over blogland!) Lots of different 
degrees of decorating, and all that to say, I don’t think 
there’s a right or wrong way when it comes to where 
or how you deck the halls. I think it’s just about going 
with your grin. If decorating certain areas makes you 
smile, have a blast sprucing those places up for the 
season. If just thinking about sorting through all your 
Christmas “stuff ” stresses you out, don’t do it. Step 
away from the red and green plastic bins- ha! After all, 
“stuff ” isn’t the reason for the season anyway, right? 

I think the same goes for having folks over during 
the holidays. Author Shauna Niequist said we best 
represent the heart of Christ when we offer peace, 
faith and a place at our table. That perspective takes 
so much of the pressure off what we normally think 
about when it comes to holiday entertaining, doesn’t 

it? She didn’t say, “we best represent the heart of 
Christ when we offer an 8-course meal, holiday decor 
that felt like a hassle to put up, and a place at the table 
we *hope* to one day have. You know, like the one so-
and-so has at her house…the one we’re saving up for..
the one that we think will look and work soooo much 
better than the one we have now. 

No, the perspective Shauna referred to confirms 
that hospitality is a promise that can’t be seen, 
touched or felt through any of our external senses. It’s 
glimpses of Jesus moving in and us through us. It’s a 
life-giving practice that encourages friends to love on 
friends, and strangers to cast off their strangeness. 

“Hospitality is Love in action.” - Alexander Strauch 

So let’s have fun trimming, or not trimming 
the tree- because it’s going to look beautiful either 
way. Let’s feel good about decking, or not decking 
the halls- because the real ornaments of a home are 
the people inside them. Let’s have a blast making 
and baking, or not making and baking- whichever 
equals more time for talking and listening. And when 
things really start to ramp up this Christmas, let’s 
be intentional about keeping a quiet heart and extra 
chairs around our tables.

Holiday Capsule 
Wardrobe

ST YLING: EVAN G. COOPER & L AYL A PAL MER  •  PHOTOGRAPHY: AUBRIE MOATES & KEVIN PAL MER  •  TREE: WADSWORTH TREE 
FARM , WETUMPK A , AL ABA M A  •  FOOD: TA MMY GRIFFIN, A CATERED AFFAIR

Layla Palmer
The Lettered Cottage

Picture-taker. Blog-maker. Possibilitarian! Wife of songster Kevin Lee Palmer and soon-to-be mama 
of my Sonny in Haiti.

FIND MORE ABOUT L AYL A AT:
WWW.THELET TEREDCOT TAGE.NET
@LET TEREDCOT TAGE
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      Recipe

POMEGRANATE APPLE CIDER

2 gallons apple juice
3 cups pomegranate juice
2 cups sugar
1 orange, sliced with peel
8 cinnamon sticks
2 tbsp whole cloves
2 tsp ground allspice
1 tsp ground ginger
1 cup whole cranberries

Mix all ingredients in a large pot.
Boil 10 minutes. Strain.
Serve hot.

      DIY

DOILY ORNAMENT

Pinch paper doilies in the center to 
form a blossom. Secure “stem” with 
floral wire and floral tape. 
You can find these kinds of doilies 
in most grocery stores.



00 B E L O N G -M A G . C O M   /   I S S U E  O N E 00B E L O N G -M A G . C O M   /   I S S U E  O N E

ART

“Hospi-
tality is 
Love in 
action.” 
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Q&A WITH 

The Rising Tide 
Society

NATALIE FRANKE and KRISTA JONES are photographers based in 
Annapolis and the founders of the Rising Tide Society (alongside their 
wonderful husbands). They believe in community over competition and 

work actively to empower entrepreneurs to thrive.
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“A rising 
tide lifts all 
boats.”

JOHN F. KENNEDY

How did the two of you connect?

We met online, through social media (where 
all great relationships begin, right?!!!?). I saw a 
post about Natalie and realized that we were both 
photographers living in the Philly area. Somehow 
between me fixing Natalie’s broken website and 
her reaching out to me with an idea for a blog, 
we became business partners and eventually best 
friends. 

How did RTS begin and what’s the story with the 
name?

Rising Tide Society gets its name from a quote 
President John F. Kennedy made famous: “A rising 
tide lifts all ships”. We created the community as a 
way to both educate and empower other creatives. 
We know how lonely it can feel to be a small business 
owner--especially if you’re just getting started. 

I remember my first DSLR camera and how scary, 
but exciting, it was to make that $400 purchase. I 
emailed photographers I admired asking if I could 
assist them, and everyone I reached out to turned 
me down. It was discouraging. Then I remember 
meeting Natalie. A chance online encounter led to a 
friendship and the launch of a new business (Bayside 
Bride). And for the f irst time I didn’t feel like I 
was alone. I had someone to turn to when I wasn’t 
sure how to reply to a client email, or if I needed 
encouragement to keep trying to reach goals. We 
faced challenges together and over the years she was 
always there cheering me on. 

At some point we both realized how intensely 
lonely this journey could be, constantly wondering 
whether we were “good enough” and whether anyone 
else shared those same feelings. We’ve met so many 
other small business owners who’ve told us a similar 
story. It breaks our hearts to know that many of them 
don’t have a best friend who understands the ups and 
downs of being a small business owner.

A few months ago, Natalie had the courage to 
share her feelings about overcoming comparison 
in a blog post, and it sparked a huge response from 
people in the community who identif ied with 
Natalie’s feelings. A couple weeks later Natalie and 
her husband Hugh joined Davey and I for dinner at 
our house. We talked more about comparison and all 
the other challenges of running small business over a 
bottle of wine (maybe two?), and decided we wanted 
to do something about it. The Rising Tide Society 
was born over dinner and drinks that night.

Community over Competition is at the core of what 
you’re about, right? How does this play out in what 
you do?

Natalie and I are technically “competitors.” We 
are both photographers in the Annapolis area, and 
we compete at the same price point in the same 
market. But over the years, we’ve found that when 
we supported one another, we not only continue to 
succeed, but thrive. We refer to one another, offer 
advice in diff icult situations and make sure we 
step away from our desks every once in awhile for 
some fun. We’re generally the f irst to comment on 
each other’s social media posts (because that’s what 
friends are for, right?). And more importantly than 
being successful in business, we are happier because 
we have each other to lean on for support.

The Rising Tide Society is about bringing people 
together to support one another. This means trading 
marketing knowledge, discussing small business 
issues and cheering each other on.

How did Tuesdays Together get started? What is it 
exactly and how does someone get involved?

We started by creating a group in Annapolis 
that would come together once a month to discuss 
business ideas and encourage each other. We found 
that friends in other cities wanted to do similar 
meet-ups in their own community, so we shared 
what we were doing and decided that we would use 
a common hashtag to unite all of the local groups. 
Enter: #TuesdaysTogether. A meet-up on the second 
Tuesday of every month where creatives gather 
together for coffee and conversation--a safe space for 
idea sharing and goal building. 

It’s hard to believe that a blog post, some wine 
and a shared hashtag sparked an entire movement 
centered on lifting one another up. We’ve had the 
opportunity to get to know some amazing people 
from across the world who are leading local groups 
in their own area.

At the moment we have more than 230 groups 
meeting all around the world. You can f ind a group 
or apply to lead in your area here:  http://www.
risingtidesociety.com/tuesdaystogether/

Who came up with “Make Waves Monday” and what is 
the purpose?

#MakeWavesMonday was originally 
#MyMondayMugshot. It was a way for people to 
start the week together by posting a picture of their 
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FOLLOW ALONG WITH RISING TIDE SOCIET Y:
@RISINGTIDESOCIET Y 
@NATALIEFRANKE 
@KRISTA A JONES 
WWW.RISINGTIDESOCIET Y.COM

workspace and sharing their goals for the week (with 
the chance to win a mug). After the f irst few weeks, 
#MyMondayMugshot started trending on Instagram 
and was hijacked by people taking self ies (many 
that were not appropriate). So we actually asked the 
community to help us come up with a new hashtag 
and someone suggested #MakeWavesMonday, which 
we thought was the perfect replacement. 

How have you seen RTS grow and what are your hopes 
for the future.

Rising Tide Society off icially launched in May 
and the growth we’ve experienced so far has been 
absolutely amazing! This growth is largely due to 
so many amazing creatives who have stepped up to 
create local groups in their area. We never could 
have imagined the impact this movement would have 
and we feel incredibly blessed to be a part of it. 

We hope to provide even more resources, tools 
and education for small businesses in the future. 
And we would love to see more groups form--
especially in smaller, more remote cities. We’ve 
heard incredible stories about groups coming 
together and businesses being changed because of 
#TuesdaysTogether. 

We’re also working on planning our f irst online 
conference. Educating creatives has always been 
at the heart of our mission and we’re excited to 
bring some incredible speakers together to tackle 
big questions and provide tactical tools that allow 
creatives to implement what they’re learning 
immediately. 
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“Happy Mail” was the theme of the most recent 
Hey Thuy Workshop, previously “The Crafters Bash” 
which was held at Meagan Ready Studio in Jenks, 
Oklahoma. This gathering focused on hand-lettering 
and creative ways to send “happy mail.” Alex Estes 
of Prairie Letter Shop was invited to the workshop 
to teach attendees hand-lettering techniques. Other 
projects on the docket: a fun mailer and a yarn 
dreamcatcher.

If the crafts weren’t inspiration enough, the 
space, decor and snacks were certain to get one’s 
creative juices f lowing. The studio was f looded with 
natural light through the large windows all along 
one side of the room. White walls made a perfect 
canvas for creating the bright atmosphere with 
paper pinwheels, simple balloons and a table that 
ran nearly the full length of the room. Each of the 
20 workshop attendees had a place set with their 
name at the kraft-paper-covered table ready and 
waiting for them, equipped with everything needed 
to complete the crafts along with a swath of swag. 
Tools rested in sweet, berry baskets added color 
to the bud vases of pink f lowers traipsing down 
the middle of the long table. Attendees sipped on 
Strawberry Crush (with a paper straw attached with 
colorful washi tape) while munching on popcorn 
(served in kraft paper fry boxes with coordinating 
paper f lags), brownies and cupcakes (from Sweet 
Mama Cupcakes).The snack table was dressed with 
an amazing sequin table covering and kept company 
by a small gold dinosaur planter cradling a sweet 
litt le succulent. 

Hey Thuy Workshops were created two years 
ago by Thuy Bui who felt the lack of local crafting 

workshops in the Oklahoma area where she lived. 
With no game plan, but a stirring desire to host her 
own workshop, Thuy gave the event a name, set a 
date, and opened registration hoping that at least one 
sweet soul would sign up. No need for worries, the 
f irst workshop was sold out in no time.

Since then, the events have been hosted in 
various locations in Arkansas, Oklahoma and Texas 
collaborating with many small business owners. 
Thuy prefers to team up with a new creative partner 
for each workshop which has included May Designs, 
Design Roots, Paper Source, Shindig Paperie and an 
an upcoming holiday workshop with West Elm. Each 
event hosts 20-25 women and the price ranges from 
$55 to $100 which includes all supplies, refreshments 
and a swag bag of goodies to take home. The 
workshops are all different when it comes to the 
type of projects but Thuy always keeps one thing in 
mind: the crafts can be created and completed by 
anyone on any level of crafting experience. Projects 
for the very f irst workshop: a ruff le apron, a fabric 
key fob and a cookie sheet magnet board--allowed a 
beginner to feel successful and a seasoned crafter to 
feel accomplished. 

Since founding the Hey Thuy Workshops, Thuy 
has written an e-book on how others can host their 
own events including basic fundamentals for making
their dreams into a reality.

Thuy Bui, creator of Hey Thuy

Thuy Bui is a wife and a mom of two awesome boys. She is also creator of a Creative DIY and 
Lifestyle blog Hey Thuy where she focuses on sharing DIY projects, her crafting workshops, and 

part of her everydaylife.

PHOTOGRAPHY   EMYLEE WILLIAMS

FIND MORE ABOUT THUY AT:
WWW.HEY THUY.COM
INSTAGRAM: @HEY THUYDOTCOM
FACEBOOK: WWW.FACEBOOK.COM/HEY THUY
T WIT TER: @HEY THUYDOTCOM
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“I love 
attending Thuy’s 
workshops! 
Everything is 
adorable from 
the crafts to the 
amazing swag. 
She doesn’t miss 
a detail!

K AREN JAMEISON
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WITH  J OANNA WATERFALL

THE YELLOW CONFERENCE
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The Yellow Conference is a gathering for creative 
women who desire to ignite passion and bring 
goodness to the world through everyday living.This 
conference was created for you. The women who 
know that they were built for a greater purpose. The 
earth shakers and ground movers. Come learn from 
like minded individuals who are out there making a 
difference, and learn how you too can do the same. 
Come to get inspired and leave with practical advice 
on how to make your dreams a reality as a woman 
living in today’s modern world. Yellow’s desire is 
to help you live a life f il led with passion, one you 
are proud of. To f ight for goodness, f ight for love, 
and spread it throughout the world. Yellow invites 
you to discover more about yourself and how to use 
your uniqueness to live inspired and passionately 
throughout your days.

BM / Tell us a little about  you…your background…

JW / I moved around a lot when I was young, but 
mostly lived in a small beach town on the Central 
Coast of CA. I always loved art and creating. I can’t 
remember a time when I didn’t love to create. I’ve 
always been creating. Anything from coordinating 
shows in the living room with my litt le sister, to 
creating forts in the backyard, to creating drawings 
and paintings, it’s always been a love of mine. I was 
fortunate enough to grow up with parents who really 
encouraged me in that. I majored in art my first 2 
years of college, transferred schools and decided to 
learn graphic design. I’ve been working (and stil l am 

working) as a freelance graphic designer for the past 
4 years now.

BM / Where did “Yellow” come from? What 
exactly is it?

JW / It was an idea that came to me in the shower 
- a place where our brains can f inally slow down for 
a moment, allowing us to pay attention to our ideas. 
I had recently met some amazing women who were 
working hard, running businesses and doing it all 
for a positive purpose. I started thinking about how 
special these women were, and what a great example 
they were (and stil l are) to me. I started to think, “Do 
other women have these kinds of examples in their 
lives?” They should! How great would it be to get a 
group of women like this together to talk about and 
teach others how to use their gifts to spread good. I 
have a lot of ideas on a day to day basis (too many!!) 
but this was one I knew I had to follow through 
with. It was one of those things that made my heart 
beat fast, made me feel extremely scared, yet totally 
excited at the same time. I knew it had to happen!

When I was thinking about what I wanted this 
conference to be, I started thinking how I wanted 
to encourage women to be like bees. Bees are 
hardworking, they live and work in community, they 
do nothing but what they were created to do. And 
in doing what they were created to do, they make 
f lowers bloom, plants grow and give us fruit to eat. 
They don’t even realize the impact they are having 
on the world, because they are just being themselves. 

Joanna Waterfall, founder of The Yellow Conference

Joanna graduated from California Baptist University in 2010 with a degree in Graphic Design and Digital Media. After 
graduating, she was hired as a full time designer at an advertising firm in Newport Beach specializing in branding, image 
and web development. After one year of working at the firm, she got married and moved to LA where she started her 

own creative design business, Waterfall Creative. After working for three years on her design business, she had a desire 
to do something bigger, bringing creative women together for a larger purpose, and started The Yellow Conference. 
Today, Joanna is working on expanding the Yellow platform, designing, drinking too much coffee, and loving on her 

husband and 2 cats, Pickles and Mochi.

PHOTOGRAPHY   NEED PHOTOGRAPHERS NAME
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This is what I wanted to encourage our attendees to 
do. Be themselves, work hard, and see the blooms 
spread. Bees are yellow! Also, being a graphic 
designer, I loved the idea because I could see the 
entire brand in my head. Everything yellow. I knew 
it would stand out, it’s happy, positive and bright. 
Everything fell together! Aaaand the domain name 
was available. Always a good sign.

BM / Things are obviously evolving, what is your 
dream for the future of “Yellow”?

JW / People ask me this all the time and I always 
struggle with how to answer. I know my heart is in 
Yellow and my heart is in making a tangible change 
in how creative women connect, communicate, treat 
each other and run their businesses. Whatever gets 
me to that end goal I’m down for! We will see where 
it leads!

BM / Tell us about The Yellow Conference and 
what makes it unique? (because, trust me, it is!)

JW / I’m a Christian, and I truly believe that 
God’s hand is over this entire thing. Not to get 
over-spiritual about it, but I honestly believe that 
deep in my being. That’s the main thing. A few other 

things are that the people that we bring together are 
genuine. We have no room for egos in our speaker 
line up. Everyone involved is learning how to truly 
be themselves. We’re also about the grit. We don’t 
want to have our conference in a place that’s so 
pretty you start to mentally think that you’re better 
than anyone. (Because trust me, it’s subconscious, 
but it happens.) We want to be in the dirt. To show 
beauty in the darkest of places. We see everyone as 
equals. Speaker, attendee, volunteer, you all deserve 
the same respect. I’m not sure if that’s what makes us 
different, but these are the things close to my heart. 
Knowing that we stay true to these core values. 

BM / Tell us about the most recent Yellow 
Conference.  

JW / This year’s venue was in the heart of 
the fashion district in downtown LA where we 
hosted about 350 women for two days f il led 
with educational and inspirational sessions and 
workshops by creatives and entrepreneurs who are 
making a difference. This year’s theme was “Freedom 
in Frame” because we believe in being free, but when 
we have boundaries and when we have restrictions, 
it allows us to be even more free to create and be 
ourselves. Details that made this year special: We 
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“The Yellow Conference 
was an honest and 

genuine way for women 
to connect, network, 

support and appreciate 
each other’s unique 

talents and dreams.”
CASEY CUMMINS
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had an art installation made by one of our friends, 
Keith Burson from Iamspent. We used it as our 
photobooth backdrop- it was so fun! We tried to 
have every design element be intentional. To have 
a purpose and f it in with our theme. We used clean 
lines + type paired with organic f lorals, greenery 
and such for the decor. The clean lines representing 
the “frame” and the organic shapes and greenery 
representing the “freedom.”

The Yellow Conference 2015 welcomed attendees 
with a stairway decked with yellow, f loral wall 
covering which led to an entrance of a large loft 
space f il led where “You’re in the Right Place” was 
lettered on the f loor. Yellow folding chairs f il led the 
room,  arranged to hear featured speakers such as 
Erin Eddy Erickson, founder of So Worth Loving, 
Liz Forkin-Bohannon, founder of Sseko Designs, 
and hand lettering extraordinaire Sean McCabe. A 
photo-booth, candy “bar”, plush couches and chairs 
scattered throughout the space and a cotton candy 

cart (with yellow cotton candy, of course) made 
the breaks between sessions fun and comfortable. 
No detail was missed. Even the restrooms were 
furnished with amenities that matched the theme-
-lemon soap, yellow box of tissue, etc… Evening 
activities included a picnic in Grande Park in DTLA 
and a beach bon-fire. Not only did attendees leave 
with inspiration, a notebook of new knowledge and 
a beautiful bag of swag, but they left with a swath of 
new friends.

The 2016 Yellow Conference will be held August 
25th & 26th in Los Angeles, CA. Registration begins 
12/01/15. And check out one of the Bloom Gatherings 
hosted in the LA area. Visit www.yellowconference.
com for more information.

FIND MORE ABOUT JOANNA AT:
WHAT SOCIAL MEDIA HANDLES SHOULD I USE?
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“Be 
yourself. 
Work hard. 
And see 
the blooms 
spread.”

JOANNA WATERFALL
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Found & Gathered

Cherie Marquez
founder of La Fleur Kitchen

Cherie Marquez is the Founder of Floral and Botanical Design Studio, La Fleur Kitchen. Based out of Los Angeles 
and the Pacific Northwest, La Fleur Kitchen designs for gatherings, the home and brands to add that special touch 
to conversation, laughter and meaning to create long lasting moments and stories. Cherie’s inspiration for designing 

and styling things already beautiful originates from her travels, family gatherings, her love of food and stories. 
She holds a variety of floral and botanical workshops throughout the year and enjoys teaching people not just the 
fundamentals, but also using design to build confidence and provide encouragement to pursue their creative short 

and long term aspirations.

Cherie is also the Founder and Creative Director of Found + Gathered, a creative community focusing on 
practicing balance in lives so that the inner creative energy continues every day. She has also worked for brands 
such as Kinfolk, Anthropologie, Splendid, Free People, Crate and Barrel, West Elm and Le Sportsac. Originally 

from Hawaii, she now splits her time between Los Angeles and the Pacific Northwest.

The inaugural Found + Gathered Fall Supper was 
a very successful one with the most amazing team. It 
was held in Seattle, WA at Flutter Studios. From a very 
young age, I was always taught that when food and 
people mixed together it was always a beautiful thing. 
I wanted a long table dinner that introduced the new 
season that brought a new group of people together. 
The dinner was created by creatives for creatives. Each 
person contributed with their own style and f lair.

With only an inspiration board, they were asked 
to design a portion that paired their style and design 
with the event while working with others. 

The event design was done by Brynn Renne of 
Dandy & Fine Parties. She tied everything together to 
create a beautiful fall atmosphere for the evening. Her 

attention to detail is what makes you appreciate the 
litt le things. 

All of the signage and lettering was done by new 
artist, Jordyn Chung of Jordyn Creates. Jordyn helped 
put on the special personalized touches for our guests. 
The f loral design and installation was done by myself 
and my hard working team at La Fleur Kitchen. 
Tying over 100 strings of maple leaves to create that 
falling leaf i l lusion is hard work! Jason Miller of 
Miller Brothers Photography was there to capture the 
evening’s moments.

The evening started off with a DIY Cocktail Bar 
in the lounge created and designed by Dandy & Fine 
Parties using Lotus Wei’s Joy Juice. Guests arrived and 
mixed their own drinks and got to know each other. 
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The room of creative and creative at heart already 
had an instant connection with each other.

Hungry guests made their way to the dinner 
table, where a family style fall supper was ready 
to be served by Chef Paul Staley. Jordyn Creates 
personalized a special place for each guest while 
Masha Moon gifted everyone with one of her 
beautiful jewelry pieces on their dinner plate. By 
the end of the evening, our stomachs were f il led to 
the brim, our conversations were full of stories and 
laughter and we all made new friends, put Instagram 
handles to face and a new community began to grow. 

But, the gifting hadn’t stopped for the evening, 
each guest took home a copy of the pilot issue of 
Belong Magazine and a box of JonBoy Caramel ’s.  We 
said our goodbyes, but our hello’s to until we meet 
again. I couldn’t have been more happy for a great 
night, with beautiful people and incredible heart. 
Onward to the next F+G Gathering!

How did Found + Gathered come to be, what is it, 
what’s your vision, and any other lovely details.

Found + Gathered is a creative community that 
captures insights, provides inspiration and cultivates 
new ideas. It’s about f inding things in life, gathering 

them and evolving. Found + Gathered is also a place 
to connect by exploring things new and old to us 
while practicing balance in our lives so that our 
inner creative energy continues every day. It’s a way 
to use your voice through whatever it is you enjoy 
doing. We connect with those around, support each 
other and provide each other with inspiration. 

We live in a world where technology is part of 
our everyday life, so Found + Gathered is also a way 
for us to be part of the virtual creative community, 
but in the hopes to build ever lasting friendships 
that could possibly turn into meeting each other 
in person. Found + Gathered also hosts events to 
provide confidence and connections through creative 
opportunities to expand knowledge, skills, talents 
and beyond for a greater community.

As founder of F+G, what’s your background?

A- I’m a Floral and Botanical Designer and the 
Founder of La Fleur Kitchen. I draw my inspiration 
for my love of travel, storytelling and the people I 
meet on a daily basis. I grew up in Hawaii so I was 
always surrounded by the natural beauty of the 
ocean, the mountains and beautiful plants. It’s there, 
when I started my admiration of f lowers and plants. 
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Brynn Renné
Founder | Creative Director

www.dandyandfineparties.com
@dandyfineparty

I’ve traveled to many places near and far and have 
found that there is no better way to open your eyes, 
take risks and explore new things than by traveling. 
There is so much beauty and so many different 
cultures to experience. It is all part of my life story. 
When I took the leap to start my own company, there 
was one city that helped encourage that, Los Angeles. 
The people I met helped me follow my heart and my 
dreams and to strive for always wanting to try new 
things. I wanted to be different and not the typical 
Floral Designer. I wanted people to see that what 
I was creating wasn’t just something that you put 
together into a vase and watch it sit pretty on your 
coffee table. I want to show my designs are a form of 
art and a form of storytelling. It is part of their life 
ingredients. 

Collaborating with many different creatives at 
La Fleur Kitchen is what started the desire to create 
a new platform and get in front of a new audience. 
This is how Found + Gathered was formed.

Who are your events targeted at?

A - Our events are for the creative or the creative 
at heart. I often hear people say, “I’m not creative” 
or “I tried to do it, but I’m not good enough” – We’re 
all born to be creative and sometimes we lose sight 
of that along the way and we just need some help 
getting back on the right track. The only way to do 
that is to surround yourself with positivity so that 
you in return build a confident self to be able to do 
what you want to do.

How can others become involved in F+G?

There are many ways you can become part of 
the Found + Gathered community. You can pitch a 
story or an idea to us. You can share yourself and 
your work on social media via #FoundandGathered 
– we will often share images or curate a selection 
of artists, designers and makers to be featured 
or interviewed. Or you can be part of our events 
somehow…. There are endless opportunities and part 
of the reason Found + Gathered exists is to provide 
those opportunities for people. The door is always 
open, and I welcome ideas.

FOLLOW CREATIVES MENTIONED:
FOUNDANDGATHERED.COM @FOUNDANDGATHERED
DANDYANDFINEPARTIES.COM @DANDYFINEPART Y
JORDYNCHUNG.WEEBLY.COM @JORDYNCREATES
MASHAMOON.COM @MASHA .MOON
LOTUSWEI.COM @LOTUSWEI
JONBOYCARAMELS.COM #JONBOYCARAMELS
BELONG-MAG.COM @BELONGMAG

Imagine an intimate, stylish setting for twenty 
people. You arrive and meet in the lounge for 
cocktail hour, then head downstairs for dinner where 
you gather around long tables and clink glasses 
with like-minded individuals. The hostess of this 
event was even so thoughtful as to seat those around 
each other who seemed a great match based off of 
professions and interests! This comfortable, inviting 
setting (and the addition of a litt le liquid courage) 
provides you with all the ease to strike up genuine, 
meaningful conversations. And what is even better 
than all of that is that those conversations might 
even lead to business collaborations or friendships.

Human connections are extremely powerful, 
as they can bring new meaning to our lives. More 
often than not, connections are short lived and in 
the moment. They are stil l purposeful, but, every so 
often we f ind those extra special connections that 
are both instantaneous and lasting. Our chances of 
these lasting relationships greatly increases when we 
expose ourselves to more events where we surround 
ourselves with a like-minded community. 

It seems that the creative community is 
constantly craving and seeking this style of 
gathering. Networking events are often incredibly 
awkward and feel so cold and disingenuous, but 
when we can connect authentically and genuinely, 
in a setting that is thoughtfully created to bring 
us together, true magic is created. We all desire 
meaningful connections in our lives and our 
businesses and it is such a beautiful thing when when 
it happens.
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Alison Prince, one of three founding bloggers from 
HowDoesShe, talks about starting up a blog—how the 
site has evolved and how being part of a team is the 
backbone to their success… 

When we f irst met, Shelley, Missy and I were 
each stay-at-home-moms who found each other 
at our local church. Back then we were new moms 
and we found ourselves looking for resources about 
cooking, cleaning, crafting and raising a family. We 
definitely had some fun ideas of our own, but wanted 
to learn from others. With that in mind, we decided 
to create an information blog of sorts. Our focus was 
directed at creating a positive environment online 
where women could come learn and share ideas. We 
reached deep into our diaper money and contributed 
$125 to pay for hosting and a web developer to create 
the site. For us, it was natural to create a blog about 
something we were, and stil l are, passionate about. 

 Content on the blog has always been driven by 
what interests us as women and mothers—topics 
that are personal, yet shared. Translating those ideas 

into what is seen on the site has always been a team 
effort. Taking turns with the writing is what enabled 
us to juggle the other needs of our lives and families. 
The team has grown from three to 12 woman, with 
writers from the United States and Canada. The 
support of advertisers, sponsorships and aff iliate 
marketing has allowed us to succeed and grow. Right 
now, it’s down to a system where we each work about 
10 hours a week. The blog receives approximately 5 
million hits each month and we are committed to 
having a very active social media presence. We’ve 
been featured on the cover of Costco Magazine, 
Disney, The Meredith Show and are in the works 
with a television station about creating segments. 
We feel blessed as the site has become an amazing 
opportunity. It’s been a lot of fun learning how to 
make everything work and be successful!

Alison Prince, Business Builder

Growing 8+ businesses at a time.  Maximizing my work for maximum results.

FIND MORE ABOUT ALISON AT:
INSTAGRAM: @ALISONJPRINCE
ALISONJPRINCE.COM

How Does She?
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You don't have enough time to do everything 
while running a business! Want to attract
more of your ideal clients? Great design is the
tool that will help you get there.

“Jess felt more like a part of my team than 
someone who is performing a service for hire. It 
was extremely easy to communicate with her. I 
fell in love with the finished product and I feel like 
every penny has been worth it.” 

- Kristen Ekiss, Health + Fitness Coach
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