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Belong Magazine is designed to celebrate 
the art and community of blogging,  
social media and entrepreneurship.

In all that we do, our mission is to inspire women to use their passions  
for a purpose in creating and sharing authentic words, images, ideas and
experiences virtually and off-line and to be life-giving and encouraging  
to others. 

It is our desire for women to know that they are enough, 
their voice matters, and that they have a place. 

They belong. YOU BELONG.

Our Mission

J O I N  T H E  C O N V E R S A T I O N !

W W W . B E L O N G - M A G . C O M
@ B E L O N G M A G
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FROM THE DESK OF THE EDITOR

She sa id yes! 
Nearly three years ago, I sent an emai l to a blogger who I ’d 

been fol lowing for years . I wouldn’t have norma l ly done it ,  but 
it just seemed l ike something was pushing me—I’d discovered 
that she l ived near my new SoCa l home and I ’d recent ly read 
a blog post she wrote about a cof fee date. Perhaps the internet 
a l lowed me to be a bold introver t—there is less face to lose 
onl ine than there is in person, r ight?

My emai l was pret t y simple: I asked her i f she’d l ike to get 
cof fee with me. And, you got it ,  she sa id yes! 

A three hour cof fee date with some sou l-bar ing 
conversat ion created a connect ion that prov ided me with the 
courage to ta ke the next step with Belong. She has become a 
dear f r iend and my extrover ted counterpar t for conference 
at tendance.

Now, I ’ l l  be the f i rst to admit that the idea of ma k ing 
connect ions is daunt ing—perhaps even a l it t le terr i f y ing. And 
with so l it t le t ime to get a l l the deta i ls of l i fe and business 
ta ken care of, cof fee dates and network ing become f r ivolous—
maybe even a lu xur y.

I wi l l a lso be the f i rst to admit that this cou ldn’t be more 
wrong. People mat ter. They mat ter to you, and you mat ter to 
them. There is t ruth in the phrase, “We were not meant to do  
it a lone.”

Communit y is essent ia l to l i fe and to the l i fe of  
your business . 

Let me share another l it t le stor y. W hen Belong was just an 
idea with a dead l ine, I needed a designer. I d idn’t k now where 
to look, so I just star ted perusing Instagram. One tap led to 
another to another (you k now the rabbit hole that Instagram 
can become), and I found my designer “sou l-mate”. Af ter one 
phone ca l l ,  she captured my v ision and created something even 
bet ter. 

More notable is that she is f rom a sma l l town near where 
I grew up in I l l inois , she shares a love of Lou Ma lnot i ’s pizza 
and she was wi l l ing to ta ke on Belong whi le being eight months 
pregnant . During our shor t chat , she shared that publ icat ion 
design was her passion which was the per fect compliment to 
my hear t for Belong. A l l these l it t le connect ions have led to 11 
issues publ ished without ever seeing one other in rea l l i fe . 

Connect ions can be made in so many ways , and they don’t 
have to be in person. That ’s the great beaut y of the internet—
the oppor tunit ies it of fers that we would never other wise have 
had. Regard less how their made, they are essent ia l .

Don’t t r y to do it a lone. Maybe it ’s t ime to send that emai l . 
Maybe it ’s t ime to buy a t icket to that conference. There is 
an crazy amazing communit y of fema le entrepreneurs and 
creat ives who would love to connect with you—yes, YOU!

Caleb Spencer
Contributing Editor

Brooke Saxon-Spencer
founder + editor

WWW.BELONG-MAG.COM
@BELONGMAG

better together
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Featured Finds

Love is in Bloom Socks
$15

www.wovenpear.com

Jetsetter Wallet Crossbody Bag
$249 use code BELONG for 20% off

www.swandoe.com

Print Snap Card Case
$35

www.stitchandshutter.com

Some of the items on this page may be paid placements for advertising purposes.

2018 Classic Dream Planner
$40

www.horacioprinting.com
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Well Known
$20

www.knownproject.com

Face Cream (2.5 oz.)
$55

www.oy-l.com

UNDO T-Shirt
$26

www.nimbi-creative.com

Just Breathe Necklace
$33

www.expressionsbracelets.com
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In the Wake of 
Your Words

Over the course of the next few hours and days, 
you will be called upon many times to use your words. 
You might chime in during a meeting or pipe up amid 
a heated conversation with a family member. You’ ll tap 
away texting a friend on your phone or perhaps leave 
a comment on social media, letting your opinion be 
known. You’ ll even speak to complete strangers as you go 
about your day. What will be left after you have passed 
by? What will be found in the wake of your words?

I tried waterskiing once—and only once. I was in 
the seventh grade. Things started off well enough. I 
placed the skis on my feet and bobbed up and down in 
my bright-orange life jacket in the deep part of the lake, 
clutching the line attached to the boat my Uncle Lee 
was about to drive. I had listened to all the instructions 
about how to get up on the skis and then how, once I was 
f inally standing, to ski in a way that I would not fall.

My uncle revved up the engine and took off. I did 
everything I thought I was supposed to, and pretty soon 
I was standing up and skiing. However, I encountered a 
slight problem. My skis started to drift off course and 
into the wake, a V-shaped formation of rushing water 
generated behind a boat. While it is pretty, it is also 

powerful. And when a novice twelve-year-old water-skier 
accidentally gets her left ski caught in the wake, she soon 
gets the scare of her life.

I f lipped. And f lopped. I took in gallons of water in 
both my mouth and nose. And I continued to be dragged 
behind the boat in the wake of my uncle’s joyride. 
Now, had I only been smart enough to let go of the line 
(double-duh!), this whole incident would not have been 
so traumatic. But I was in shock and wasn’t thinking 
straight and somehow surmised that holding on for dear 
life was the right thing to do. It was the f irst and last 
time I ever went waterskiing.

Wakes are powerful. So are our words. And our 
word choices often leave behind a wake that can cause 
a ripple effect—for good or for il l—on all those around 
us. Our current culture’s default is to let our words f ly 
unbridled, sometimes spewing phrases and showcasing 
attitudes that are oh-so-less-than-lovely. When we 
do, we often leave others drowning in the aftermath. 
But what if we swam against the normal tide of snark, 
combativeness, and criticism. What if we paused before 
we pounced, intentionally conversing in a kind, gracious 
manner?

by Karen Ehman

WWW.K ARENEHMAN.COM   /   @K ARENEHMAN

PHOTOGRAPHY BY SCSTOCKSHOP
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Karen Ehman is a Proverbs 31 Ministries speaker, a New York Times bestselling author, and a writer for the 
online devotional Encouragement for Today. Her latest book, Zip It is now available.

“Speak life. 
Offer hope.  

Yes—utter 
words that 

are true, but 
that are also 
strategically 

tucked 
inside an 

envelope of 
grace.”

A proverb from the Old Testament of the bible states, 
“Gracious words are a honeycomb, sweet to the soul and 
healing to the bones” (Proverbs 16:24) When we choose 
to lace our words with grace, healing happens.

Make no mistake, choosing grace will sometimes 
cost us. Spats and squabbles are oh-so-easy to fall into. 
We will have to resist the urge to lash out in anger. We 
may have to stop holding on to our opinions for dear 
life and choose to remain silent instead. We might even 
have to bite down on our tongues. But better our own 
bleeding tongue than another’s wounded heart. We may 
have to choose to let go of the need to prove our point, 
choosing instead to do the right thing: to impart grace 
and deal with the other person in love and respect, with 
utmost patience; to take the advice I often have to give 
myself, “Don’t say something permanently painful just 
because you are temporarily ticked of f.”

When we choose to do this—even though it can be 
extremely diff icult—tensions are avoided, f ights are 
abandoned. Tempers cool. Stress simmers down. Our 
gracious words wash over the other person with love and 
compassion and we f ind ourselves refreshingly counter-
culture and delightfully humane. 

Yes, when we lace our words with grace, healing 
happens. 

So today, before you hurl a harsh word, or even give a 
back-handed compliment, or imply with the tone of your 
voice than someone else is stupid, clueless, or somehow 
less-than, ask yourself what will be left in your wake?

Grumpiness or gentleness?
Wrath or welcome?
Heartbreak or hope?
A fire hose of criticism or a gentle rain of healing 

water?
As we navigate through life’s waters, may we be ever 

mindful of the way our words can impart life and love to 
those around us—our colleagues, friends, family, even 
strangers. 

Speak life. Offer hope. Yes—utter words that are 
true, but that are also strategically tucked inside an 
envelope of grace.

What’s in your wake?  
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Build Your 
Dream Life

by Kyrsten Sherwood of Copper Kettle Co 
CKC.IO  /   @COPPERKET TLECO

We’re told that you have to have a unique, 
“authentic” brand. That the market is oversaturated, and 
you need to stand out. But that you also have to cater to 
your ideal client, who expects to see something specif ic 
(read: on trend). 

This begs the question - how are you supposed to 
look uniquely you and also attract the person who is 
expecting to f ind watercolor and bright, airy photos and 
succulents? 

This Issue of Belong is all about connecting - and 
while, so often, we try so hard to connect with those 
“dreamy”, “ideal” clients, we tend to forget to connect 
with the most important player in the game: 

Ourselves. 
We get swept up in the blush and gold, the distressed 

farmhouse, the hand scripted calligraphy and watercolor 
trends, that we lose sight of what we actually most 
identify with. 

We also f ind that we pigeonhole ourselves, too - 
when you look at mint and gold, how stoked do you get? 
When you look at burlap and mason jars, does that make 
you giddy? 

Trends that were popular only a couple of years ago 
now can turn a brand from top of the line to tacky. 

You know what doesn’t date? You. 
We get older, we mature into ourselves, we embrace 

our obscurities and we start to not care as much about 
what others think - so what if I don’t shave my legs every 

day and so what if I eat a pint of Ben and Jerry’s straight 
from the carton by myself, while on the 12th episode of 
How I Met Your Mother all in one sitting?

But what do we continue to do? We continue to go 
with the trends in business, rather than embracing our 
own individuality and going against the grain. 

We ditch our rebellious streaks because we’re afraid 
of rejection (and, well, yeah, because succulents are 
freaking cute as heck). 

Because we’re so set on connecting with and pleasing 
others, we trip down the rabbit hole of Pinterest brands, 
competitors in our f ield, how Sally’s doing this thing 
that I should totally have on my website too, because she 
does it so well and it’s such a cute idea, so obviously it 
would make sense for me to try it too, now where do I 
f it it in, I guess I’d have to move this over here, probably 
drop this other service that I have and ….

We focus so much on others that we lose ourselves.
And as creatives, this is especially detrimental, 

because we are so closely tied to our work on a personal 
level, that having everyone else’s stories weaved into and 
out of our own brand ends up creating this modge-podge 
smorgasbord of identities that only brief ly skim some 
arbitrary surface instead of the one story that we really 
need to focus on and develop: 

Our own..
So how do you f ind your own brand underneath 

PHOTOGRAPHY BY K ATE MA X

HOW TO USE YOUR BRAND TO CONNECT AND
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Kyrsten Sherwood and her husband Kelly co-founded Copper Kettle Co where they of fer business strategy and 
education for the creativepreneuer.

the heaping pile of (albeit fun and beautiful) Pinterest 
laundry? How do you know when you’ve found that 
“authentically you” brand? And the scary question - 
what happens if no one likes your authentic you?

First of all, I want to let you know that some people 
may not like your brand. And that’s okay; you can lean 
on me. I know it’s a hard pill to swallow. You’re going to 
be rejected. You might even have some nasty words f lung 
your way.

But you know what else a true-to-you brand means? 
It means that the people who love you will really love 
you. They’re going to be your evangelists, your people 
who spread your word around, who tell all of their 
friends about you giddily because they just can’t get you 
out of their minds.

Because you’re funny, because you’re voicing 
opinions that they’re too afraid to voice themselves, 
because you’re different. You’ ll need to ready your 
singing lungs, because you’re gonna need to start singing 
Mariah Carey’s Obsessed.

Because, for real - by going out on a limb, showing 
yourself off in a way that’s maybe a litt le vulnerable and 
probably a lot uncomfortable, airing your day-worn 
laundry that you don’t f ind very special, but that makes 
you you - you’re going to f ind that people really start to 
love you. You won’t understand why, but it’ l l happen and 
it’ l l be amazing.

Your brand should make people love you.
The only way to do that is by not being afraid to set 

yourself apart. It’s about creating your unique story - not 
just that “you like coffee” but that you literally source 
and roast your own beans because coffee is such an 
integral part of your everyday routine. If coffee is a part 
of your story, then you need to weave it through your 
entire story in a way that makes you stand out from the 
rest of the coffee lovers. Because you know who else loves 
coffee? Everyone. And you know who’s gonna be like, 
“Oh my gawd, she loves coffee?? I LOVE coffee!” if you 
mention it once on your “About” page?

No one.
Because, as she’s looking for the photographer who’s 

going to take photos of her special day, she’s read on 
every single photography website that the photog in 
question “is addicted to coffee” or that “coffee is life”. 
But how many photographers does she stumble-upon 
where mac and cheese is the “daily addiction”? And how 
many times on that website does it say as much?

Only Jenna Kutcher and about a hundred times. 
Jenna literally says that she’s a mac and cheese 
connoisseur on her “Home: page, “About” page, Blog, 
Instagram, etc. And you know what her fans know about 
her? They know that she loves mac and cheese, that she’s 
from small town Wisconsin, that she thinks her husband 
is the sexiest man in the world, that she’s proud of her 
body and all of the beautiful curves and rolls that come 
with it - oh and she’s only like one of the best wedding 
photographers in the United States (or world).

If it’s something that you truly love, then weave it 
through your entire brand - make it a memorable part of 
who you are, so that people can cling to it and remember 
you for it. So that they can then remember you for what 
you do best. 

Is it weird to have mac and cheese as a central part of 
your brand? Yes! Does it have anything to do with your 
business? No! If you mention it once on your website, 
will anyone care or think twice about it? Nope. But if 
you use it as a staple - something that you intentionally 
go back to daily, weekly, monthly in your Instagram 
stories, your email newsletters, maybe you have a 
dedicated blog post once a week about it - then people 
will start to remember you.

Food doesn’t have to be (and shouldn’t be) the only 
thing that you use as a brand signifier. What are some 
of your core values? Are you an environmentalist, 
a feminist, an ally? Are you passionate about body 
positivity or taking risks or going minimalist? Turn that 
passion and that beautiful voice of yours into something 
that speaks louder than blush and rose gold.

Turn people away who don’t like, appreciate or 
understand the things that ignite the f ire in your 
stomach and bring those who will nurture and stoke it 
even closer to you.

Your clients may not care for chicken nuggets as 
much as you do. But they’ ll love that you have something 
quirky about yourself, that you’re strong enough to 
admit and embrace these sil ly things about yourself and 
they’ ll love that you’ve given them the confidence to do 
the same with their own.

Because we aren’t a trend. We aren’t a fad. We’re each 
individual, passionate people who have so much more to 
say to the world than can be expressed through a single 
scripted font. 

“If it’s something that you 
truly love, then weave it 

through your entire brand.”
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Use Your 
Words

by Ashlyn Carter
WWW. ASHLYNWRITES.COM   /   @ASHLYNSCARTER

A media inquiry landed in my inbox the other day, 
posing a question that made me fist pump in my litt le 
studio.

“What would you tell other creative entrepreneurs to 
focus on over the next year?”

I think about this a lot, actually. I’m a communicator, 
a wordsmith. I come alive with the tap and f litter of 
f ingers on a keyboard, word forms and poetic devices, 
inked up nibs scratching into a calligraphy pad.

And when it comes to connection, here’s what  
I say for the next year: we need focus on doing  
it differently.

There’s just not space in the creative marketplace for 
50 Jenna Kutchers, 30 Lara Caseys, 100 SC Stockshops. 
There’s not room for 75 Facebook ads a session about 
how I can build a life I love while working less and lay 
on a beach somewhere by the equator, or for me to follow 
30 wedding industry accounts that pretty much look the 
same. 

In 2016, Facebook predicted that they’d reach full ad 
load penetration in mid-2017 … and they did. Basically, 
that means that the newsfeed marketplace is maxed-out 

in real estate for advertisers to snap up.
And as a copywriter for creatives, I write a lot  

of launch funnels and Facebook ads—so this made my 
eyebrows go up to my hairline for a few days (it was 
attractive). 

While there are pros and cons of a crowded 
marketplace, whether it’s the advertising marketplace 
you’re looking to tackle or you’re creating connection 
in all other business avenues, I think we can all benefit 
by focusing on the “creative” part of the “creative 
entrepreneur” nomenclature we cling to.

Today, I’m sharing three ways to connect  
with your audience differently than the rest of the noisy 
marketplace. 

I always want to work from a place of rest—not 
hustle—and we can drive down the deafening digital 
marketplace by being different. We’ve got to build 
sustainable marketing plans, you and I, and this is the 
best way I’ve found to create a less noisy life, a full client 
load, and deep connection with  
my audience.

CONNECTING WITH YOUR AUDIENCE
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1 SECONDLY, CREATE CONNECTION POINTS. 
“Friendship is born at that moment when one person 
says to another: ‘What! You too? I thought I was the 
only one.” - C.S. Lewis

Part of the beauty of marketing is how it takes 
a bright yellow highlighter to underlying drivers 
already in your business: things like value creation 
and value capture, created over when you have on 
your CEO or Product Development hat on.

Marketing brings traction to those things and 
lets them sing, giving your audience a chance to raise 
their hand for that “me too” moment.

“I’m not going to be everyone’s cup of tea,” my 
client Jenna Kutcher told me once. “And I’m very, 
very, very comfortable with that.”

I treasure those words Jenna said. We were 
talking marketing shop about how she’s built a brand 
on being “basic” from her mac ‘n’ cheese obsession 
to her yoga pants & puppy love, but boy did they 
remind me that it’s my job to serve my people and my 
followers that are already there.

How can you create connection points with your 
people? What can you lace in your messaging that is 
YOU … not some cheap version of a big internet or 
business name already in your niche? 

At a recent Amy Porterfield event I attended, 
the queen of online marketing talked about how 
vulnerability is just going to get bigger in marketing, 
and I completely agree. 

When I talk about my eating disorder recovery, 
my quiet nights getting margs and tacos with 
my husband and coming home for some German 
Shepherd puppy snuggles, and my deep desire to 
work from a place of deep rest as a Type A business 
owner focused on stewardship, I see connection 
points form with my audience.

So, what connection points don’t exist in the 
market? Don’t choose something your audience 
already connects with someone else (ex. Nancy Ray 
Photography’s focus on legacy building … Abby 
Grace Photography’s Parisian ballerinas with a side 
of Harry Potter f lair … Cultivate What Matters’ 
garden-metaphor approach to goal-setting). No, 
they’re not trademarked connection points, but be 
different. Choose something you. 

Choose connection points that stand out in the 
market, and do it differently.

2FIRST, MASTER THE PRINCIPLES. Whenever  
I get freaked out about marketing my small  
business and connecting with my people in the 
screaming match of our time, I remember that people 
have been marketing for hundreds—thousands—of 
years. 

And if I master the principles of it all, I’ l l be ok.
So, do you know the principles of connecting with 

your audience? Let me explain with a story. 
I’m chilling lakeside in Wiscahhhhnsin speaking at 

Camp Wed, holding down the southern accent fort as 
a speaker—which came with the perk of getting to sit 
in on my friend and Cottage Hill magazine editor Katie 
Selvidge’s session. Katie’s talk brings us to the brink 
as business owners—her inquisitive magazine editor’s 
mind asking the tough questions while we, pens poised, 
scribble furiously through her prompts.

What if this all went away, Katie asks.
What if we woke up tomorrow, and the inquiries 

stopped?
If our websites were gone ... and no one remembered 

we even had a body of work to show for it?
What would have been worth it … and what 

wouldn’t have been worth it? How would we start over, 
and who would we be?

If we think about our business that way, we start 
to understand the principles. We focus on the message 
away from the glitz-and-glamour of a website design 
platform, Instagram feeds, and dizzying scrolls. We 
start to see connection with our people.

And what are the principles? 
I’ve been in the marketing industry for about a 

decade now, and while that’s not long in compared to 
some of my former bosses (ask me about the time I had 
to start a Twitter account at Southern Living just to 
promote my story at the request of one of my editors 
... Twitter was new, and we had to all f igure it out 
together!), I’ve seen a good bit of change in the media 
landscape.

Here’s what hasn’t changed:
Imagery and visuals that hook, because it’s a 

marriage of what you’re about, yes, but also what your 
audience aspires. 90% of the information conveyed to 
us gets there through visuals, so bait your hook well.

Couple that with copy that converts, and if you 
don’t feel like a good copywriter as a business owner, 
it’s time to start learning, friend. No one knows your 
story, your process, your audience, your niche, and 
your market quite like you, and you can DIY your 
business’s marketing words longer than you think 
you can (and I believe you should, trust me! I’ve seen 
students be more profitable as a result).

Marketing should in turn lead your business to 
serve your customers really, really well—and better 
than your competitors do.
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FINALLY, GIVE HIGH-VALUE TOUCHPOINTS. 
This is something I see changing. We’ve been a 
content-obsessed, data-driven boatload of creative 
entrepreneurs, but the tides are shifting. We crave 
meaningful connection, but at the same time, stil l 
need to get those Friday paydays.

So, how do you plan on showing up for your 
audience in the future? What’s your gameplan?

Value doesn’t have to mean more content. 
What if we really center and hone in on inspiring 
others? Loving them really well, or showing up with 
personalized messages? 

As a marketer, I love automation, but it stil l irks 
me when a newsletter tells me “Welcome back! Or, if 
you’re new, welcome!” C’mon now … go through the 
effort to tell me you know where I am!

Our industry gets a rap that building a business 
means lounging with a laptop on the beach. So—
you guessed it—do it dif ferently. Do automation 
differently. 

The way the world is, your audience doesn’t want 
to connect with someone that automates funnels 
from a beach while sipping daiquiris. They want you 
to show up, they want to see you. So, what if we don’t 
automate quite so predictable, and what if we do it 
differently?

One of my favorite quotes is from Howard Thurman. 
“Don’t ask yourself what the world needs. Ask yourself what makes you come alive, and go do that. Because what 

the world needs is people who have come alive.”
We need makers, artists, and dreamers. Visionaries and encouragers. Creators and intellectuals to help us heal.
People walking into their gifting and calling.
And if we’re going to be able to do that well, we need to connect to our audiences. 

Ashlyn Carter is a calligrapher and copywritier specializing in crafting well-appointed words for creatives and brides.
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How to 
Network as 
an Introvert

PHOTOGRAPHY BY I ’SHA GAINES PHOTOGRAPHY

by Roniece Wright
WWW.THEINTROCREATIVE .COM   /   @THEINTROCREATIVE
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“Just go talk to someone!” they say. “Stop being so shy and just jump in!” As introverts, that’s easier said 
than done. Stepping into a room full of people that you’re expected to “mix and mingle” with is not only nerve 
wracking for the average business owner, but it can seem nearly impossible for an introverted business owner. 
If you’re one of my fellow introcreatives and you’ve been struggling to connect with your fellow entrepreneurs, 
here’s how to network at events and even online.

Roniece Wright is a Content Marketing Strategist and founder of TheIntrocreative.com.

1
2
3

FIND ANOTHER INTROVERT IN THE ROOM.

It’s pretty scary to be in a room full of people who 
seem to chit chat with each other so effortlessly, but 
there’s nothing better than f inding someone who is 
just as uncomfortable as you are. 

Backed into a corner watching everyone else 
mingle? Continuing to f iddle or f idget? Constantly 
watching the exit? Go chat with the person that’s in 
your same shoes! If you can’t think of anything to 
say you can always chat about your #1 commonality – 
being introverts. 

GIVE YOURSELF TIME TO MENTALLY PREPARE.

One of the biggest mistakes we introverts forget is 
that networking doesn’t only make us nervous and 
uncomfortable, but also very physically and mentally 
exhausted. We need to give ourselves time to prepare 
and build our energy up.

Before a big networking opportunity, (whether in 
person or online) take a day or two in great amounts of 
solitude. Depending on how much in advance you’ve 
planned to network, block off those couple of days 
to refrain from client or staff meetings, heavy social 
media use, or any other heavy workloads. End your 
work day a couple of hours early, do a litt le self-care, 
and build up your mental energy. 

KNOW WHEN YOU NEED A BREAK.

If you’re at a networking event, there’s no shame 
in realizing that you’re just about exhausted after 
chatting with the same person for 7 minutes. 
Gradually bring the conversation to a close, exchange 
any business cards or phone numbers, and simply 
excuse yourself to the restroom or a quick walk 
outside. Take that time to ref lect on the conversations 
you’ve had so far, breathe deeply, and give yourself a 
few aff irmations before jumping back in. 

If you’re networking online, don’t be afraid to say, 
“Hey guys, this meeting has just about fried my brain 
so far and I need some time to recoup. Do you all mind 
if we f inish where we left off in a couple of days?”  
Don’t try to hide that you’re introvert. Let people know 
when you’ve reached your limit. 

Networking as an introvert doesn’t have to be 
hard, but it does take a litt le extra work to make 
sure you do what you went there to do – make 
connections and build relationships. You just have 
to nurture yourself f irst, which is something that 
introverts often have an issue with. We’re such 
people pleasers aren’t we? In order to bring your 
best you to a networking opportunity, you’ve got 
to make sure to build up your mental energy, give 
yourself the chance to get comfortable, and pay 
close attention to when you’ve had enough. You can 
do this! 
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“I’ve learned that people will forget what you said, 
people will forget what you did, but people will never 
forget how you made them feel.” – Maya Angelou

Have you ever given someone something that 
seemed small to you, but to them it felt like a million 
bucks? Maybe you gave food to a stranger, paid for 
someone’s meal, volunteered your time or offered your 
services pro bono. Whatever the kind gesture, it left a 
lasting impression on the recipient, making them feel 
acknowledged and cared for.  Perhaps you even walked 
away with a sense of pride and joy knowing you were 
able to assist someone in their time of need. We can all 
f ind various ways to contribute to the greater good of 
mankind, in our own communities and beyond.

For the past 6 years, as a small business owner, I 
have donated a portion of every sale to a local autism 
awareness charity. To be able to do this makes me feel 
taller than the Eiffel Tower.  In 2017, I decided to expand 
my giving to include women-centered organizations and 
charities. Women, in general, are a huge factor in the 

current success of my business, so the idea of giving back 
to other women felt right.  I wanted to give something 
that empowered, encouraged, and inspired women 
on a global scale. After much prayer, hesitation and 
procrastination, in mid-2017, Give eb was born. Through 
this project my company has gifted 1K+ inspirational 
cuff bracelets in the past 6 months to women throughout 
Texas and most recently in Lynchburg, Virginia. 

Often times, as small business owners, we feel we 
can’t give back because we don’t have tens of thousands 
of dollars to donate. We second guess our efforts as “not 
good enough” or “too small”. But all of this is so far 
from true. Your giving back connects you in a special 
way  with the community and people around you. The 
payoff is beneficial for both you and the community. 
Maybe it is volunteering your time, offering up your 
studio for free workshops, donating discontinued items 
or offering your services to someone in need. Giving 
back comes in all forms and the rewards are substantial. 

PHOTOGRAPHY BY I ’SHA GAINES PHOTOGRAPHY

Connecting 
with the 
Community  
by Giving 
Back

by SaRatta Reeves Murphy
WWW.EXPRESSIONSBRACELETS.COM   /   @EXPRESSIONSBRACELETS
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1GIVING IS EMPOWERING

The value of helping others in need, being more involved in community, and giving of your time and energy is 
priceless.  The benefit is the sense of empowerment that comes when you are able to make a difference in someone’s 
life. It gives you a sense of self-worth, purpose, and bolsters confidence that can be leveraged in your business and in 
your personal life. When you feel empowered you feel as though you can conquer the world. When I am able to give 
away bracelets to a live audience, my excitement level produces a f lood of positive emotions that drives me to want 
to give more. To work harder at what I do so I can inspire and uplift more women.  You may never know whose life 
you are touching, what story you are impacting or what inf luence you are having, but trust you are. Your words, your 
actions, your presence speaks volumes and leaves great impressions on those affected by your company giving back.

SaRatta Reeves Murphy is the founder of Expressions Bracelets and SaRatta Speaks. 

2 3GIVING IS CONNECTING

As businesses owners, we appreciate when someone 
shops small or shops local. Every time there is a purchase 
made from a small business, someone somewhere is 
doing a happy dance. Those transactions are made by 
people who are supporting your dream, your business 
and are some of the same people that are a part of your 
community.  Taking the time to connect and give back 
to the community is one of the greatest ways to express 
your gratitude. Being able to incorporate this into your 
business model is a win – win. When you are out in the 
community, volunteering your time, resources, services 
or products, you are putting a face to your brand. You are 
also able to network with new people, some of whom may 
be community leaders, inf luencers and other business 
owners. Building your network and brand presence can 
lead to future collaborations, business opportunities or 
just great friendships. When we connect on the human 
level f irst, we are able to grow, enrich our lives and 
achieve success collectively. 

GIVING IS CONTAGIOUS

When small companies give back to the 
community, they are sending out a positive message 
that motivates others to get involved. People love 
to rally around a great cause and spread the word 
which in turn creates a buzz about what you are 
doing. So not only are you doing something good, 
but you are encouraging others to do the same. You 
are leading by example. As the word continues to 
spread, so does your company name and this gives 
your brand the human quality that people can 
relate to. Your product, service or cause is actually 
being promoted and marketed at no additional cost 
to you and this is invaluable. 
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As a young mom with four young children, I found 
myself struggling to get through each day. I was trapped 
in a vicious cycle of changing diapers, feeding children, 
washing laundry and hoping to get a litt le sleep in the 
midst of it all. I found myself desperately longing for 
community and other moms who could share in the 
journey of momming with me.

My first instinct was to start reading blogs…
oh there were so many blogs! I loved them. I quickly 
began reading and digesting so much great wisdom and 
inspiring words from so many mamas. As the months 
went by though, my blog reading list grew longer and 
longer. So long in fact that I found myself scrambling 
to keep up with it all. It was at that time that I began to 
wonder what it would be like to have all of these mom 
bloggers together….in one place online. 

I wanted a community where a mom could come and 
learn from moms of all different ages and in all different 
stages of motherhood. That was my aha moment!  After 

a lot of prayer and hard work, TheBetterMom.com was 
born. I would soon learn that I wasn’t the only mom 
longing for community and a place to belong. Seven 
years ago, I launched a blog to reach out and offer hope 
to moms everywhere and it instantly hit a nerve. Today, 
TheBetterMom.com provides a place for hundreds of 
thousands of moms every month to grow and learn 
together with other moms. I have been surprised at the 
connections that have been formed and the beautiful 
community that has transpired.

Community doesn’t always come naturally and 
most of the time we have to be pretty intentional in 
developing connections. In the blogging world, there 
are a few different places where we f ind connections. 
First, we f ind it in the people that come and join our 
story by reading our blog. These are our readers. They 
are journeying with us, side-by-side. Secondly, we f ind 
connections with those that are contributors to our blog, 
if we have them. Because my blog is a contributor blog, it 

PHOTOGRAPHY BY SCSTOCKSHOP

Creating 
Community 

Through 
Blogging

by Ruth Schwenk
WWW.THEBET TERMOM .COM   /   @THEBET TERMOM
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“I believe the 
connections we 

make  in blogging 
are some of the  
most beautiful 

friendships we  
can have.”
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3 4HELP PEOPLE GROW AND MOVE FORWARD.

What do you desire for your readers to “do” 
because they believe and belong to your blog? 
What is the action and movement of their life that 
you hope to inspire? There has to be a forward 
trajectory to your blog. People have to feel like 
there is value in what you are offering and you 
are adding value to their lives. There is an endless 
array of options when it comes to blogs and content 
online. Everywhere we look there are 5 Ways to 
do this and 3 Ways to do that. This means that it 
is imperative that we have high quality content 
that is well thought through and beneficial for our 
readers. Our content must inspire someone to “go 
a litt le further down the road”. It must lovingly 
challenge them towards growth and change. It must 
require them to take action at times. This includes 
diving in to the hard topics and offering solutions. 

HAVE A GROUP OF BLOGGERS WHO CAN 
SUPPORT ONE ANOTHER.

Creating connections goes beyond your blog. There 
is so much to learn from other bloggers, writers, 
podcasters and more! I cannot say enough about 
having a group of people who understand the ins 
and outs of the industry of blogging. Blogging has 
so many different niche areas you can focus on and 
I have found these groups to really help me develop 
knowledge in different areas quickly. For example, 
just a few months ago I had a few questions about 
Instastories. I wasn’t sure how to use this new 
feature to the best of my ability, so I reached out 
to someone in a mastermind group that I am a 
part of who I know is strong in her knowledge of 
Instagram. A quick conversation answered my 
questions and she passed along some great tips I 
otherwise would not have known. I have learned 
so much from being a part of a few different 
mastermind groups. Mastermind groups are a great 
way to get connected, gain insight and get support. 

1CRAFT A MISSION TO GET BEHIND.

One of the most important things we can do is 
have a crystal-clear message that will make a 
difference in someone’s life. Far more important 
than building an audience, is f irst and foremost, 
having a message that you really believe the world 
needs to hear. This may take time. Be patient as you 
work this out. You may need to take a step back and 
do some soul searching to really f ind what mission 
matters most to you. When others know exactly 
what you are offering, you will build the type of 
community that will rally around your message. 
They will belong to your audience because they 
believe strongly in your message. Some helpful 
questions to ask yourself when seeking to clarify 
your message and mission are the following: 
What unique experiences, education, or expertise 
do I have to offer? What am I most passionate 
about? What do I dream about that could make a 
difference in people’s lives? What is missing that 
my gifts, abilities, and experience can help meet?

2CULTIVATE A PL ACE TO BELONG. 

Your readers are on board with your message 
because there is something that you are offering 
that resonates with them. As you build a place to 
belong, it’s important to keep in mind how your 
site “feels.” Is it welcoming, encouraging, inspiring, 
helpful, consistent and practical? One of the ways 
I have tried to do this with my audience is by 
cultivating a “me too” approach. I want my readers 
to feel like I am not just speaking “at them” but 
speaking “with them.” Our audience wants to know 
that we understand them just like they understand 
us. This type of approach reaches beyond yourself 
personally and offers encouragement to those who 
are going through the same challenges or have 
similar interests. You want your readers to feel like 
they are a part of a family that welcomes them with 
open arms. Engaging them by asking questions and 
inviting them to be a part of the conversation is 
crucial.

was natural for me to connect with the women on my writing team. It has been so rewarding to work with other 
writers with the same desire to reach other moms! Lastly, connections can be made when we are intentional about 
reaching out to other bloggers. When I started blogging I wasn’t familiar with the “blogging world” and initially 
f inding connections with other bloggers took a lot of effort. It doesn’t get any easier. It stil l takes time and effort 
today. But it is so worth it. 

As we think about creating community and f inding connections, there are four essential elements that every 
blogger should know. This isn’t an exhaustive list by any means, but these are meant to be pointers to help us get 
off on the right track for building wider and deeper community. 
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I believe the connections we make in blogging are some of 
the most beautiful friendships we can have. There is an instant 
connection when we have a shared message that resonates deeply 
or when we are both working towards the same goals. The f ight 
for community and connection is 100% worth it. It can be hard 
and it definitely takes intentional and consistent effort but when 
we stand side by side, arm and arm on purpose together we are 
stronger. Stronger together. 

*
Ruth Schwenk ‘ is the founder of The Better Mom, co-founder with her husband of For the Family, and author/co-author of 

several books. Her most recent book is From Grouchy to Great: Finding Joy in the Journey of Motherhood.
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User 
Friendly

by Devan McCabe of Nimbi Creative Studios
WWW.NIMBI-CREATIVE .COM   /   @NIMBICREATIVE

Most of the time, as business owners, we start a business by creating a domain name and throw a 
website up with some pretty images, colors and our fancy new logo. Then we sit and hope someone will 
contact us to buy our products or services. This is rarely the case. 

User Experience Design is the thoughtful psychology behind enhancing a user’s satisfaction with a 
website or mobile app by improving the usability, f low, interaction, accessibility, and the visual hierarchy 
of key information provided. Executing this well allows for more conversions and longer online sessions 
per visit and page. You have, on average, about 8 seconds to capture a new user’s attention. If you’re not 
thinking about your website’s user experience you could be losing people before they even know what you 
have to offer.

So, how can you make sure your website is user friendly and not losing potential clients? Here are 
5 designer tips that I’ve put together for you to keep in mind when you look at your website to ensure 
you’re offering a friendly user experience that draws in your potential clients.

TIPS TO KEEP YOUR WEBSITE
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Devan McCabe is the designer & owner behind Nimbi Creative where she empowers small businesses to stand out in 
oversaturated industries with the power of brand and user experience design. She is also the founder of Together - A 

Bosslady Community.

1. Make it obvious.   
Without scrolling at all a user should be able to know right 
away what it is that you do. Whether it’s obvious with your 
brand/logo name or you have it literally spelled out on your 
hero image, it needs to be obvious what it is that you do.

2. Do user testing.   
Step back and imagine visiting your website as a potential 
client, or if possible, ask a couple of people who don’t know 
anything about your business to give you honest feedback. 
Take note of their responses. This is “user testing” and 
a great way to make sure you’re catching things from an 
outsider’s perspective. They’ ll catch things you never 
thought of. You can also do A/B testing which is where you 
f ind people to do two different scenarios and then tell you 
how easy or diff icult it was to follow through with both 
scenarios.

3. Have visual 
hierarchy.  
Make sure in your text and f low of your site that you have 
obvious hierarchy. Bring attention to the things you need 
to with larger text where needed. Keep the copy minimal 
and simple while providing hierarchy in information. Think 
about what’s most important, things that need to be said, 
verses things that could be on a downloadable PDF or FAQ 
sheet.

4. Keep it simple.  
White space on your site is your friend. Don’t put a lot of 
copy on your website, especially on your homepage. Avoid 
centered copy with more than 100-150 words per paragraph. 
Consider, when possible, to have video instead of text. It 
not only keeps users on your site longer, but it’s a visually 
captivating way to provide information without forcing 
your users to read.

5. Create a natural 
flow.
As you scroll through your website make sure there are 
links to the next level of information you’ ll want them 
to see or know. Plan a focused f low path and think about 
your entire site as a way to guide them through the key 
information you want them to obtain. Provide links at the 
bottom of each page that take them to the next page so they 
don’t have to scroll back up to your navigation. This also 
helps them stay engaged in your site longer because they 
will not have to search for what to look for next. You’re 
guiding them naturally to what they want to see next.

Hopefully these tips were helpful and will assist 
you in taking a deeper look at your website design and 
make sure that you aren’t potentially losing clients and 
customers. Be sure to add Google Analytics to each 
page of your site and track where users are dropping off, 
then reevaluate those pages to see if any of the above 
suggestions discussed may be causing them to drop off.

If you want more advice like this on a weekly basis 
you can join my private Facebook group “Design This. 
Kern That.” where I evaluate your brands and websites 
live, give advice, and teach more tips and tricks to better 
your brand online. 
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Making the 
Connection

with Jake and Becca Berg
WWW.DUBSADO.COM   /  @MYDUBSADO

THE IMPORTANCE OF CUSTOMER SERVICE

Q: Why is customer experience so important to Dubsado? 

Becca and I came from the service-based industry and spent countless hours making proposals, invoices, 
and contracts. We knew that if our clients enjoyed their time leading up to the job, they’d be much more 
likely to fully appreciate the experience of receiving our service.

We were tired of repeating the same steps over and over and not having a way to automate it, while stil l 
giving the clean experience we were shooting for. So, we set out on a mission 2 years ago to provide a service 
that improves the client experience in the contracts and invoice stage of a job. We focused on these aspects 
of the product f irst, making it easy for our customers to improve their client’s experiences. 

The second experience we concern ourselves with is how our customers use and enjoy our product. A 
business management suite like ours has lots of ins and outs and micro features that people want to fully 
understand before committing to trying it out. By providing real-time responses to our customers, we 
provide them with instant gratif ication to the answers they are looking for. We make them feel heard and 
valued. Vice versa, they come to realize that there are real people who care about them and their needs on 
the other side of this business they’re trying out. We get the opportunity to build trust with our customers 
before they even become a fully paid member. 

When people enjoy the experience of purchasing a product or service, they are much more likely to use 
it, enjoy it, and pay for it. The same goes for our customer’s clients, which is why we’re always innovating to 
make the all-round experience clean, streamlined, and seamless.

PHOTOGRAPHY BY FLORAL DECO
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Q: How do you determine your practices?

We use our gut to tell us what works and what 
doesn’t. The best way to tell if what you’re making the 
right decisions is by asking yourself if you feel good 
about how things are going. A good way to gauge that 
is by the feedback we receive.  It makes us feel good 
to be in constant communication with our Dubsado 
community. We relish the opportunity to stay on top 
of bugs and come out with new features eff iciently and 
effectively. 

Do what makes you happy is a goal we always have 
at the front of our minds. We take our business very 
seriously and there are of course, many stressful days. 
Ultimately, when you love what you do, you come to 
learn that even the tough times are there to energize you 
and push your company forward.

 
Q: What three main tips would you give business 
owners when it comes to customer experience?

Empathy - If you don’t understand where your 
customers are coming from, you’ ll never really 
understand how to make them happy. We are emotional 
beings. Just because you’re now running a business, 
doesn’t mean you need to pull emotion out of it. Your 
clients make decisions more on gut feelings, than some 
minor detail they saw in an aspect of your presentation. 
Rather than making them think, make them feel. That’s 
how you set your client experience up for success. 

Passion - Enthusiasm is effective in providing the 
energy needed to drive a successful client experience. 
To Dubsado, energy is everything. We spend much 
time cultivating energy around new features and sales 
and so forth, but it wouldn’t be possible if we didn’t 
have a passionate love our product. Communication 
and authenticity with our community helps to drive 
the enthusiasm that ultimately pours back into client 
experience. If you have a team or are hiring, surround 
yourself with people who are truly excited about what 
you do. They might end up teaching you new ways to 
love your own business. 

Speed - This point is two-fold. It’s important to get 
back to your clients as quickly as possible. It makes 
people feel important and connected that you took time 
out of your busy day to get back to them quickly. The 
second part is, slow down. If you don’t slow down, you 
can’t provide accurate responses. You can make mistakes 
if you’re always rushing. We slow down by spending 
hours each week hand preparing gifts for new customers 
and sending it out via snail mail or by brainstorming 
new fun ideas. Slowing down allows you to add in the 
spark of human connection to your client experience. 

Client experience is the pillar of your business, so 
make sure you give it the attention it deserves and then 
some. More than fancy features, tons of customers or 
f lashy marketing, the community you build through 
good client experience will help your business soar. 
There is no substitute for the loyalty you feel to someone 
you know has your back. Try to create that every day. 

“If you don’t 
understand 
where your 
customers 
are coming 
fron, you’ll 
never really 
understand 
how to make 
them happy.”

PHOTOGRAPHY BY SOCIAL SQUARES

Jake and Becca Berg are the co-founders of Dubsado, a 
business managment suite for creatives of all types.
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We asked YOU 
what connects 
you to a brand, 
what is it about 
them that draws 
you in and keep 
your coming 
back….and here 
is what you said:
“Any company that puts people over profit is one I’m 
more likely to be loyal to.”
@BODEMCOACHING  

“Quality, consistency, respect.”
@RINI_BY_DESIGN

“Personal touches are something I consistently notice 
with brands I love—like carefully wrapping purchases in 
tissue paper.”
@CREATEWITHGUSTO 

“It all comes down to doing what you promised to do.”
@SISKOWEBSTUDIO

“I don’t just want to be another customer; I will choose 
your business because of what you stand for and made 
me feel part of.”
@SAVORINGSINGLE

“I love when brands go out of their way to give a little 
extra, to show you they appreciate your business and 
that you matter to them. It keeps me wanting more, and 
also to share them with others.”
@NIMBICREATIVE
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Collaborative 
Photo Shoot

HOW TO CONNECT FOR A

with Ben and Joella
WWW.BENANDJOELL A .COM   /  @BENANDJOELL A

PHOTOGRAPHY BY BEN + JOELL A
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1
2THERE’S NO SUCH THING AS A FREE 

RIDE.

This is a pitfall I desperately want you 
to avoid, dear one. The idea that glory 
and riches will just stumble into your 
hands one day.  This mentality will do 
nothing but discourage you and keep you 
small. Because while we love the story of 
the newly-discovered overnight success, 
peel back the layers and more often than 
not you will f ind an artist (or writer or 
small business owner or travel blogger) 
that has been toiling for years at their 
craft. And they’ve learned how to be their 
own biggest advocates. Picking up the 
pieces and moving forward every time 
they met a road block. Not expecting the 
life of their dreams to come knocking 
but instead actively chasing it down 
every single day. You have to go after 
it. So pretty-please, don’t just sit home 
quietly creating beautiful work and 
hoping someone will give you a platform 
to share it. Find your courage and reach 
out instead. Send an email. Ask for a 
coffee date. Start relationships. Be a part 
of community. Participate and care. It’s 
what puts you in opportunity’s path.

This article could have just as easily been called “What We Wish Someone Had Told Us Three Years 
Ago.” Collaborations have been a large part of how we’ve built our business and our portfolio. They also play 
an important role in how we actively avoid burnout and stay creatively curious. But this didn’t just happen 
overnight. It’s been years of trial and error and learning from each new experience. And three years ago we were 
in your shoes — ready to grow and reach out but not quite knowing where to start. 

And we get it. Because it really is intimidating. Any time we branch out from our comfort zones and push 
our talents into the limelight, it’s a risk. But here are three simple tips that we wish someone had told us when 
we were just starting. 

JUST START.

Obvious, right? Hah, I wish! This one was a hard-fought lesson on my part. So take it straight from the mouth 
of an over-analyzer…just start. And start small. If you’ve never done this before, don’t expect to immediately 
jump into the deep end. When we f irst started, we asked friends who had recently been married if they would 
put on their dress again and let us take photos. That’s it. So keep it simple. Start with one model. Work with 
one other collaborator. And actively quiet the voices in your head that tell you you’re not ready or don’t have 
enough experience yet. They’re lying. You are ready and you are good enough. Trust yourself. Trust that you 
are bringing something valuable to the table.



35

BIZ

B E L O N G - M A G . C O M   /   I S S U E  T E N



36 B E L O N G - M A G . C O M   /   I S S U E  T E N

Ben and Joella are hubby and wife film photographers who spend their days working side-by-side, 
traveling the world in their 27 foot Airstream. 

3YOU DON’T GET WHAT WHAT YOU DON’T ASK FOR.

As a litt le kid, I was a pro at hinting around what I wanted until 
someone offered it to me. It went a litt le like this:

ME:  Ooooh I’ve never tried those cookies before!
OTHER PERSON: Oh really?? Let’s open this box. Here you go!
But as an adult and now especially as a small business owner, I’ve 

learned that this approach is a recipe for disaster. Don’t leave your 
future hanging on the whether or not someone takes a hint. Straight 
up ask for it. Have an idea for a collaboration? Paint a picture of 
what you’re doing and ask people to join. And this one is especially 
important as you grow. If you want to work with a specif ic magazine, 
ask them. If you want to display your work in that adorable shop, ASK 
THEM. You’ll never get what you don’t ask for and in our experience, 
more often than not people are pretty apt to surprise you. 

*Obvious Note: Don’t be rude or entitled when you ask. Be helpful. 
Be sensitive of their time. But don’t just tell yourself that that dream 
collaborator of yours is too busy/successful/important and never 
ask. Because people are looking for content. People are looking for 
originality. And they might just be looking for you.
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So this is it. Pretty simple and also pretty broad. But we really do  
wish someone had sat us down and told us these three things when we  
were just starting to collaborate. At the beginning of our collaboration  
journey, we were pretty focused on us. Our business. Our portfolio.  
What we needed. And while we were always honest and always worked  
hard for people, we were missing the big picture. It’s about relationships.  
If you’re just wanting something from someone, pay them.  
That’s commissioned work not a collaboration. Don’t forget the shared  
humanity in all you are doing. We’re all just people doing the best we can.  
And if we can do well for each other and have some fun along the way,  
well isn’t that what life’s all about?? So get out there, build relationships,  
be authentic, and see what you can create together. 
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by Jess Connolly
WWW. JESSCONNOLLY.COM   /   @JESSACONNOLLY

Tell Me When 
It’s Time to 

Dance
AN EXCERP T FROM “DANCE , STAND, RUN”

PHOTOGRAPHY BY SOCIAL SQUARES
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Let me know when you’re ready to dance.
You know what’s fun to brainstorm? “Times I’ve 

needed grace”.
On second thought, no. That’s not fun at all to 

brainstorm. I mean, in theory, in the seasons where 
I’ve been given much grace—I’ve been thoroughly 
shifted and changed. But it’s not felt nice. It never 
feels nice to be given grace, after having sat in the 
weight of how you’ve hurt someone. Picture a coffee 
date with a friend where one of you has massively 
messed up and hurt the other and there’s some 
forgiveness happening. Do you want to be the one 
saying “sorry” or “I forgive you”? In my experience, 
when I say, “I forgive you”, I get a warm rush of sweet 
fuzzies f looding my soul. When I say, “I’m sorry”, I 
feel like I’ve swallowed moldy sandpaper.

I could tell you about all the times I’ve yelled 
at my kids. I could tell you about the season where 
I pridefully stopped speaking to my sister for a few 
months. You gals might be impacted by some of the more 
wounding things I’ve said to my husband and how he 
typically immediately gives me grace and stays married 
to me—but none of those feel right. None of that is the 
real sticky stuff, that moldy sandpaper stuck to the 
bottom of the trashcan of my soul.

And why does it feel so important to brainstorm 
times you’ve needed grace? Why does it feel important 
to identify when we’ve received it in our lives? Because 
that, friends, is the core of connection.

Think about it: we all want relationships. We all 
want connection. We want to be known and understood 
and make memories and have life-long relationships. 
But we’ve all go our own cracks and brokenness and it 
would be foolish and futile to think that we could have 
connection, have relationships, without having grace - 
without extending forgiveness to one another.

So here’s one for me:
I got married f irst out of all my college friends, 

when I was just shy of twenty-one, and basically a 
maniacal teen-bride. Engaged at nineteen, I immediately 
turned into one of those loony-tunes who develops 
a meticulously organized and incredibly unrealistic 
“wedding binder.” I can remember sitting at the church I 
worked for the morning after Nick proposed. I’d bought 
a three ring binder on the way to work, printed out a 
piece of paper with our names and our wedding date 
and stuck it in the front plastic sleeve and I immediately 
began f il ling that thing with my scrupulous hopes and 
dreams for our wedding day. We were a year out from 
our wedding, but that didn’t stop me from writing down 
all the details of what the day would be like—from the 
f lowers to the menu, I even immediately drew a diagram 
of which bridesmaids would stand where.

For the most part, my people indulged me. I 
remember one frank conversation where my mom kept 
repeating the phrase “LOWER YOUR EXPECTATIONS”, 

but my friends went with me to the bridal appointments 
and my man-to-be debated different shades of 
cornf lower blue til l we both nearly went cross-eyed. My 
maid of honor, Meredith, was one of the most f lexible 
and bending humans there was. She shared a room with 
me, so she heard all the details and dove in deep, and 
she always agreed to go on trips with me to search for 
wedding dresses.

One weekend a few weeks after we were engaged, 
Meredith and I borrowed Nick ’s car (mine was not as 
nice, and I was feeling fancy as a bride-to-be) and drove 
fast and furiously a whole two hours away to a bridal 
shop near my mom’s house. My driving was somewhat 
of a joke amongst our friends - how I was known for 
singing, talking, multi-tasking behind the wheel, and 
this day was no exception. Meredith and I talked and 
laughed and carried on the whole way, not a care in 
the world except WEDDING. We spent the day trying 
on ridiculously expensive dresses that I couldn’t be 
dissuaded from and the f irst part of our ride home 
debating the merits of white-white vs. candlelight and 
sweetheart necklines vs. strapless. And then something 
crazy happened, and the details are so fuzzy now—the 
only thing I really know is that it was my fault.

Simply put: my mind wasn’t on the road, it was split 
between the past few hours at the bridal shop and the 
future hours I”d spending at the altar. I wasn’t speeding, 
I know that only because there had been a police off icer 
directly behind me for miles, but I think I reached 
toward the radio, swerved, and then overcompensated. I 
was excited, distracted, and probably a bit overconfident. 
That sordid combination of small mistakes somehow led 
to us spinning, spinning, spinning, across the highway 
at breakneck speeds. I’ l l never forget the feeling of that 
spin—knowing I really wanted it to stop, but terrif ied of 
what would stop us. I remember screaming out the name 
of Jesus and then smoke and stil lness.

When I opened my eyes I saw we’d spun all the way 
across the highway, from the far left to the far right, 

Why does it feel 
so important to 

brainstorm times 
you’ve needed 

grace? Because 
that is the core of 

connection.
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f inally slamming into a massive concrete overpass 
on the passenger side. The car was unrecognizable, 
dented, and folded in all along the entire side of the 
car—all except for Meredith’s seat. She was safe, but 
just by a few inches.

She was quicker to respond than me, crawling 
across the car and out of the backseat of the drivers 
side, I rolled out slowly, crying, in shock, landing 
on my hands and knees and staying there—staring 
at the ground and sobbing for a few minutes. 
Eventually I called Nick and my mom, and even 
though they were both hours away—it seemed 
like they got there instantly. The police off icer 
who’d seen the whole event unfold rushed over and 
repeatedly told us how lucky we were to be alive. He 
was sure we’d both die as he watched us spin and 
spin and bounce and crash into those concrete walls.

Meredith was quiet. As my mom gave us water 
and Nick drove us back to college (in my car, 
since his was totaled)—I processed and talked and 
relived the accident, as story- tellers love to do, but 
Meredith continued to sit silently. I do think I told 
her how sorry I was, and I do think she told me it 
was ok. But mostly I just talked and she sat quietly.

The next morning I called the church I worked 
for and told them I was sore and staying home from 
Sunday services, which they totally understood. 
Meredith quietly got dressed and went to church and 
when I asked her why she didn’t take a day off, she 
humbly and gently told me she wanted to worship 
the Lord and thank Him for keeping her safe.

When she and our other roommates left, I sat in 
our quiet college girl house and just wept. It WAS 
an accident, the car wreck, but there was so much 
sin and self ishness piled up behind it. I’d been so 
incredibly self ish about the wedding, demanding 
everyone’s time and attention. My mind was solely 
focused on me, what was good for me, and how I 
was going to feel. And it wasn’t just the wedding 
obsession, there was something else.

I knew I honestly was a careless driver. It was 
a joke amongst my friends until it wasn’t. I’d been 
in a few bump ups and we could laugh about me 
getting dings and knicks in my car, but this wasn’t 
that. While I stil l wasn’t sure exactly what I’d done 

“I’ll be 
honest—
accepting 
forgiveness, 
accepting 
grace from 
someone 
else, it hurts 
my pride. 
It doesn’t 
always make 
me feel like 
dancing. 
Because to 
accept grace, 
we first have 
to claim our 
mess and 
say, ‘Yeah, 
that was all 
me.’”
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Jess Connolly is the founder of All Good Things Collective, the cofounder of The Inf luence 
Network, a speaker, and author. Her recent book iw Dance, Stand, Run.

wrong, I knew my overall casual nature about driving 
had played some part in this accident and I was broken, 
guilty, and convicted.

A few years ago—probably at least ten years after the 
accident, I confessed to Meredith how defeated I stil l 
felt about what had happened and how of all the things 
I’ve done wrong in my life, that one felt particularly 
monumental to me. Maybe from the outside, it didn’t 
look some big dramatic sin. But I knew it was my own 
pervasive struggle with self ishness and carelessness that 
could have cost her life. And you can guess that sweet 
Meredith gave me grace. She’d given it to me in the 
moment, but even then and there she told me it was ok 
and that she’d never held on to any hurt. She set me free 
and handed me a big dose of Jesus’ love and mercy.

I’ l l be honest—accepting forgiveness, accepting grace 
from someone else, it hurts my pride. It doesn’t always 
make me feel like dancing. Because to accept grace, we 
f irst have to claim our mess and say, “Yeah, that was all 
me.”

Maybe you feel the same. I f ind that many of the 
women of faith in our time DON’T necessarily f ind 
themselves loving the idea of grace and or embracing 
it with joy. I get it and I’ve been there too. But we don’t 
have to stay in this place of reluctant acceptance when it 
comes to what He’s offering. And we don’t have to enter 
into relationships with others expecting connection and 
perfection from one another.

Rather - giving grace and receiving it deepens our 
ability to be known AND STILL LOVED. When we raise 
our hands, give up the pursuit of being seen as perfect, 
and let our weaknesses show - that’s when friendship 
and relationship gets deep and real.

I often say that I don’t trust someone til l they’ve 
hurt me, because that’s when I know that we’re going to 
be able to connect past the surface level - that’s when I 
know that we’re real friends. But how often do we cut 
others off at the f irst point of conf lict and then miss out 
on what could be a vibrant, life-giving and long-lasting 
relationship just because they’ve gone and one the one 
thing we should have expected them to do: act human.

Connection is beautiful. Connection that is rooted 
in grace and forgiveness in impenetrable. Whether we’re 
receiving it from God or extending it to one another: 
grace is good news. Grace should make us dance. 
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THE ATMOSPHERE

Guests will remember the event more vividly when all of their senses are engaged in a happy way. 
Your party doesn’t have to be perfect. Ideally, aim for a few basics that set an inviting tone: a 
welcoming and relaxed hostess (that’s your cue), mood lighting, the smell of good food, and the sound 
of laughter accompanied by background music. A pretty table, tasty offerings, and lively conversation 
will make the gathering extra special. Rest assured that a fancy house and a catered meal are not 
required to create a warm and friendly experience. 

The thing to know about a home’s atmosphere is that it exists whether you’ve tended to it or 
not. So paying attention to the feel of your setting is important. The goal isn’t to create spaces that 
impress people in the ooh-ahh way...it’s to create an environment that makes a good impression 
on a person’s heart and mood. Maybe your atmosphere will put people at ease or even inspire their 
creativity and happiness. It’s such a satisfying process to transform a home into a sanctuary. The 
simple ideas we’ ll explore will get you started and get you excited about the potential of your home to 
uplift the people you gather. 

Setting the 
Stage for 

Connection

by Melissa Michaels

WWW.THEINSPIREDROOM .NET /  @THEINSPIREDROOM

PHOTOGRAPHY BY MELISSA MICHAELS

*
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CRE ATE COZ Y WITH TEX TURES

A house is most inviting when it appeals to the senses on many levels. When walking through a forest 
or along a sandy beach, how does the combination of sights, sounds, scents, and surfaces make you feel? 
The colors and patterns we select make visual statements, but the tactile experience found in layers of 
texture help a home come alive. Textures visually draw you in to a space and create complexity to the feel 
and look. When you play with textures, you can create a calm and inviting space that is also warm and 
welcoming. When your guests are able to engage their senses, they’ ll feel comfortable in your home—no 
matter if it’s their f irst visit or their f iftieth. 
1. Begin by quickly clearing the room of distracting accessories, colors, and patterns that don’t 

contribute to the mood you want. 
2. Add in a few quick and easy natural elements—such as green plants, stones or shells on a tray, or 

pinecones in a bowl. You can even move plants out of other rooms into your main entertaining space 
to freshen the look. 

3. Shed light in a dark room with a light-toned quilt or table runner, a creamy porcelain pitcher or vase, 
or a glass accessory or lamp base. 

4. Layer a rug in your main entertaining space for a cozy feel. (Once again, feel free to move a rug from 
a less-used space.) 

5.  Have fun playing around with accessories you already have. Remember, opposites attract. Combine 
smooth with rugged or shiny with dull. 

6. For variety, incorporate glass with display dishes, lamps, or bottles. Add sparkle or shine with 
mirrors and metals. 

7. Toss cozy blankets over sofas and chairs, and add a variety of throw pillows in varying textures so 
guests can relax and feel at home. (Blankets are great if you have guests who tend to run cold!) 

8. Try to weave textural elements into your serving table, entry, and even your guest bathroom too. 

*
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SET UP A WELCOME STATION

A welcome station provides an opportunity for someone to 
locate friends or f il l a small plate with goodies as they get to 
know other guests. 
1. Place a table near the front entry to welcome guests with 

a few simple snacks as they arrive. This invitation gives 
each guest a place to go right away and a chance to feel 
comfortable and connected as they enter your home. 

2. If possible, locate the table near the hooks or bowl you 
have set out for people to place their keys, purses, and 
other odds and ends. 

3. Make it festive. This station can be a great spot to bring in 
color and creativity. For example, margarita glasses can 
make salsa or dips feel extra celebratory. 

4. Hang up a welcome sign or banner or write your own 
special welcome message on a chalkboard. 

5. If you have access to one, create your station using a 
dresser or buffet unit. Then store and access the supplies 
and treats you need for the welcome and the goodbye. 
Easy! 

*
DESIGNATE A GOODBYE STATION

Use whatever table you used for your welcome station to also 
see your guests off with intention and grace. 
1. Once your guests have been greeted, f ind a moment during 

the gathering to swap out your “Welcome” items and signs 
for those of “Farewell.” 

2. This goodbye station is a visible way to express gratitude 
to your guests. For extra-special gatherings, offering a 
take-home gift in a favor bag is the perfect way to end a 
memorable event. Set the bags out where guests will see 
them as they leave. Some items they might enjoy include 
homemade cookies, a fragrant votive candle, or even a 
notepad in a pretty bag. 

3. You can also make a simple “Until Next Time” sign, write 
a celebratory quote on a chalkboard, or print a quote from 
your computer to tape into a frame and place near the 
front door. 

4. If people brought food items or other supplies, consider 
having a “Don’t Forget” sign with a few possible items 
listed: keys, leftovers, your goody bag, your children 
(heh). 

5. Have your signs and goodies prepared in advance so you 
can arrange them quickly and easily during the event. 

*
Taken from: Simple Gatherings: 50 Ways to Inspire Connection. 
Copyright © 2017 by Melissa Michaels. Published by Harvest House 
Publishers, Eugene, Oregon. www.harvesthousepublishers.com. Used by 
Permission.

Melissa Michaels is the creator of the blog The Inspired Room and New York Times Bestselling Author. 
Check out her lastest release, Simple Gatherings.
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Friend 
Request

by Amena Brown
WWW. AMENABROWN.COM  /   @AMENABEE
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Girlfriends. It’s a word I heard my mother say about 
her best friends in the 1990s. It conjures up an image of 
Joan, Maya, Lynn and Toni from the sitcom Girlfriends 
and Maxine, Regine, Khadijah and Synclaire from the 
sitcom Living Single as they navigated the successes 
and failings of their professional careers and personal 
relationships. When I grew up, I longed for a Brooklyn 
brownstone with an open-door policy for my girlfriends 
to plop down on the couch at the end of a long work day 
and talk about life, love, and shoes.

I’ve learned a lot about girlfriends since then. I’ve 
learned how much girlfriends’ relationships can survive. 
New love, breakups, pregnancies, divorce, weddings, 
layoffs, grief, loss, paycheck to paycheck and when 
there is no paycheck at all. In high school, we giggled 
about crushes and who to take to prom. In college, we 
sometimes found our f irst love and our f irst heartbreak, 
while we discovered the women we wanted to become. 
In our twenties, so much life swirled around us: 
school, career, marriage, kids, home. We were trying to 
simultaneously f ind a place to stand and a place to rest. 

Now in our thirties and forties, our free time has 
been swallowed up by family and work obligations. We 
don’t have time anymore to stay on the phone until three 
in the morning. We don’t have the stamina anymore to 
stay out until it’s time to eat a greasy breakfast at a late-
night diner. And we’ve never needed each other more 
than we do now, as some of us lose our parents, brave a 

tough medical diagnosis, struggle to have kids or to keep 
our kids healthy, struggle to f ind a love we want to keep, 
or f ind ourselves in relationships that seem to be held 
together by a thread so thin some days we’re not sure we 
can even f ind that thread anymore.

It used to be easy to stay connected to my girlfriends. 
We had the dorm. We had our apartments. We had 
church and birthday shindigs and late-night parties to 
attend. Life came in and f il led up our calendars and 
f il led out our hips and changed some of the ways we saw 
the world and saw ourselves. 

No one tells you how diff icult it will be to keep 
friendships after you are done with school. No one talks 
about how some friendships will disappear from your 
life because neither of you had time for coffee dates and 
birthday weekends. No one tells you how much you will 
need each other to make it through this life. 

Facebook friend requests are so easy. You search for 
someone by name. Find their page and do your detective 
due diligence. You search your mutual friends, you look 
at what city they’re from, you study their pictures and 
if you deem them worthy you click the easy button to 
become their friend. Then you wait to be accepted. 

Making friend requests in real life is not this easy. 
Womanhood is beautiful, brave and bewildering. We 
need each other to survive, to f ly, to f ind courage. 
Sometimes in my real life I need to make a friend 
request. I need to text a girlfriend when I feel depressed, 
when I have an inappropriate joke to tell, when I don’t 
know how I’m going to get out of bed, exercise, or do 
anything to take care of myself that day. 

Sometimes I need to call a lifeline. I need to cry or 
be angry or laugh until my stomach hurts. Sometimes I 
need my girlfriends. We need each other. Let’s make a 
commitment. Let’s decide we won’t let our relationships 
with the women in our lives deteriorate. Let’s make 
a promise to make a friend request. To reach out. 
To text or call or use whatever app is best for us to 
communicate. To listen to each other without needing to 
f ix, judge or give advice.

Let’s do this so we’ ll know we’re not alone. So we can 
practice speaking life and hope to each other. So we’ ll 
know no matter how painful our current season of life 
may be that we’ve got a sisterhood that can hold space 
for our pain, that understands our questions and doubts, 
that loves us and wants us to love ourselves.

Let’s promise to keep our good girlfriends close. To 
pray for each other, check on each other, love on each 
other. In the home and heart of every good girlfriend 
there’s a seat on the couch, a glass of wine, a cup of 
coffee, a piece of cake, a shoulder for your tears, cheeks 
that want to laugh until their sore, a place to plop down 
and talk about the day. 

Amena Brown is an author, spoken word poet, speaker, and event host. 
Read her latest book, How to Fix a Broken Record.

“Let’s 
promise to 
keep our good 
girlfriends 
close. To pray 
for each other, 
love on each 
other.”
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Why 
Friendships 
Matter

by Melanie Shankle
WWW.THEBIGMAMABLOG.COM   /   @MEL ANIESHANKLE

PHOTOGRAPHY BY K ATE MA X

A few years ago my daughter, Caroline, curled up 
next to me on the couch after a day of school that had 
left her tired and frustrated.  She began to tell me how 
she just wasn’t sure who was a real friend.  We talked 
through it and I wiped her tears as she let out a big sigh 
and said, “I just don’t have a best friend yet”.

And it made me want to cry because one of the things 
I want the most for Caroline to know is the beauty of 
friendship and what it adds to our lives.  We need those 
people who will listen to our stories and be there for us 
as we go through heartbreak and joy and f igure out all 
that life throws our way.  Those loyal soldiers who will 
defend us and stand with us when times get hard and it 
feels like the world is against us.  

But here’s the thing, it seems that over the last couple 
of decades we’ve had a tendency to substitute the joy 
of real friendship with cheap imitations.  We settle for 
community on Facebook and Twitter and through a 
series of text messages that allow us to communicate 
with someone without the commitment.  We swim in the 
shallow pool of relationships because we all know that 
getting deep can equate to being vulnerable.  And more 
often than not, that’s a risk we’re not willing to take.  It 
can be so much easier to just text a few happy face emojis 
.  The truth is that until we look in someone’s eyes and 
sit with them over a cup of coffee or a long lunch or just 
live real life together, it’s hard to truly know who they 
are and everything that they might be going through.

Years ago women had a better grasp of real 
friendship.  Both my grandmothers had a close circle of 
girlfriends that they called f irst thing every morning and 
played bridge with over coffee as they shared secrets and 
recipes and how to get ring around the collar out of their 

husband’s dress shirts.  They rocked babies and yelled 
at each other’s kids and diagnosed illnesses.  But then 
society changed and women began to work outside the 
home and volunteer at their kids’ schools and have lives 
that went beyond their neighborhood and the simple joy 
of day-to-day friendship began to fade because everyone 
is just so busy.

So instead we like each other’s beautifully f iltered 
photos on Instagram and delude ourselves into believing 
we have a community.  But here’s my question, do you 
really?  Do you have those people that will show up on 
your doorstep with food and Kleenex when the hard 
times come?  Is there someone in your life that can look 
into your eyes and ask if you’re okay when they already 
know you’re not?   Because those people?  Are the ones 
that make life worth living. 

The other night I went to dinner with a group of 
girlfriends I met when we were all young moms with 
babies in diapers and toddlers who made us so tired 
we couldn’t see straight.  For years, we met for dinner 
once a month and one of us was always pregnant, but 
as I sat and listened to our conversation the other night 
I realized that we’ve all grown up together.  We made 
the transition from talking about potty-training and 
sleepless nights to talk of teenagers getting drivers’ 
licenses and stil l having sleepless nights but for 
different reasons, like aforementioned teen drivers 
and, also, hormonal shifts.  The life we have lived and 
shared together is the kind of real deal that has forged 
meaningful bonds and we are all better for it.

Here are f ive reasons we need deep relationships 
with other women:
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author. Read her recent release, Church of the Small Things.

1 2
3 4
5

LIFE IS FULL OF CRITICS, WE NEED 
SOMEONE WHO’S ON OUR SIDE. The world 
is full of people who will tell us we’re doing it 
wrong whether it’s in regards to our parenting, 
marriage, jobs or life in general.  We need people 
in our lives who will support our decisions and 
cheer us on as we make hard choices.  We need 
the ones who will give us the benefit of the doubt 
and hope for the best and encourage us to keep 
going when it all seems like the worst.

THEY WILL STRENGTHEN US AND POINT  
US IN THE RIGHT DIRECTION. We are all going 
to have times when we falter and we need someone 
to remind us of all the ways we have gotten through 
hard times in the past. We need friends who truly 
understand the deepest part of who we are and 
where we f ind our strength.  

OUR NAME IS ALWAYS SAFE ON THEIR LIPS 
AND OUR HEART IS SAFE IN THEIR HANDS. 
The key to being able to be real with each other 
and going beyond the fairy-tale version of our 
lives that we often present on social media is to 
know we can trust someone with what’s really 
going on in our life.  

There isn’t anything more vulnerable than 
admitting our marriage is struggling, our kid 
is failing school, or that we just received a bad 
diagnosis at the doctor’s off ice.  Real friends give 
us the ability to take off our masks and know they 
won’t share our heartaches and struggles with the 
world. 

THEY GIVE US A SENSE OF IDENTIT Y AND 
BELONGING. C.S. Lewis once said that friendship 
is unnecessary.  It has no survival value but is one of 
those things that gives value to our survival.

I read somewhere that one of the best things 
that a man could do for his health is to be married 
to a woman, whereas for a woman, one of the best 
things she could do for her health is to nurture her 
relationships with her girlfriends.

Close girlfriends provide us with real 
community and make us feel like we have a place 
in the world where we are needed and loved.  Those 
people become another place where we feel the 
safety of coming home.

WE NEED PEOPLE WHO SHOW UP WHEN LIFE 
GETS HARD AND WE NEED A SHOULDER TO 
CRY ON. I love social media and I’ve actually made 
some good friends through the internet.  However, 
they didn’t become true friends until we actually 
spent enough time together to develop a relationship 
that went beyond just surface interaction on Twitter 
or blogs because sometimes social media can expose 
more cracks than it builds foundations until you have 
an opportunity to dig a litt le deeper.

Life can be hard and it can be full of joy.  Those 
moments are the ones when we need a friend who can 
hold our hand, laugh with us until we cry, pick up our 
kids from school, deliver a home-cooked meal or take 
us shopping for a new pair of shoes to cheer us up.  
Nothing can replace the people in our life who will 
actually show up and hug us tight.

Deep friendship is going to mean walking 
with one another down some hard roads, losses, 
heartaches, f inancial problems, and more.  And what 
we ultimately f ind in friendship is a real life, everyday 
miracle in the form of another person. 
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From 
Solopreneur 
to Creative 
Clique

by Anastasia Casey
WWW.THEIDENTITE .CO.  /   @THEIDENTITECOLLECTIVE

PHOTOGRAPHY BY  K ATE MA X
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I was f ired. That’s how my journey to business owner 
began. After receiving an exciting job offer, my boss of 
three years f ired me for being disloyal and considering 
the position. Then, that position was no longer on the 
table. In less than 24 hours, everything I had known, 
worked for, and built in my career was gone. The thought 
of going back to a corporate role put a pit in my stomach. 
My palms started to sweat and my heart sped up. I knew 
deep in my soul it was time to start my own business. I’d 
freelanced on the side and knew I had a skillset I could 
offer. No longer were my endless hours of hard work and 
dedication going to be put toward someone else’s dream. 
They were going to be put toward my own.

That f irst month starting my business was the 
honeymoon phase. The freedom to make my own 
schedule, to work the hours I work best, to be in control 
of my own income – it was intoxicating. I was addicted. 
But after just 3 months, the weight of entrepreneurship 
slowed me down. The journey of a small business owner 
can be a lonely one. I felt completely isolated. I wasn’t 
learning as quickly as I wanted to be because there was 
no one there pushing me to do better. I was checking 
Instagram more times a day than I like to admit, 
desperately looking for some sort of human connection. 
Then fate stepped in and my business was forever 
changed.

I was invited to join an Instagram pod (remember 
those?) by Kaitlin Fontenot of LoveKait. Kaitlin 
originally posted the concept in a Facebook group, 
inviting girls to join her Instagram Engagement Pod. 
She founded the group with Tierra M. Wilson who each 
invited fellow creatives they thought would be a good fit. 
It was a handpicked group of women in similar f ields: 
designers, developers, and social media managers. “We 
knew that we each had something incredible to offer one 
another, but we didn’t know exactly how strong our bond 
would grow,” Kaitlin told me about forming the group.

We agreed to simple ground rules and promised 
to like and comment on each other’s photos to help 
boost engagement on our own accounts. What began 

as an Instagram marketing tool quickly became a way 
of life. By actively engaging on each other’s accounts, 
we began supporting each other whole-heartedly and 
authentically. We left quality, thoughtful comments 
on one another’s posts, which prompted others in our 
audience to leave comments and engage.

The 10 of us slowly began using the Instagram pod 
to keep up with each other; ask client- related questions, 
cheer each other on, and make silly jokes. We were 
fast friends and my feeling of loneliness quickly began 
melting away. The pod served its purpose well, each 
of our Instagram accounts grew steadily, but more 
importantly, I had people to confide in who understood 
my struggles and my victories.

After a few months of engaging with each other via 
Instagram, we were chatting far more than sharing our 
posts. It became hard to keep up with commenting on 
one another’s most recent photos because our direct 
message on Instagram was constantly f il led with chatter, 
brainstorming and lots of laughter. Having previously 
participated in a mastermind group with Tyler J. McCall 
on Slack – an instant messaging program for your 
desktop – I invited the girls from our Instagram pod to 
join me on a new Slack channel. 

Instantly we picked up where we left off on 
Instagram. We began sharing design projects with 
each other as we worked on client proofs. We asked for 
advice managing challenging clients and shared intimate 
details to our design processes. Each of us opened the 
back end of our businesses, so we could pick and choose 
what worked best for our own. When one of us was 
stumped on a technical detail during a web development, 
someone was there to look through the code and help 
trouble-shoot. 

Cassandra from The Girl Brand told me, “I’ve 
learned so much from these women, and they’ve given 
me the strength to keep doing what I love instead of 
giving up when things were hard. I know I would have 
gone back to corporate if I hadn’t met and connected 
with this group.” 

So many of us feel the same way. Each and every one 
of us have had that moment when we were ready to throw 
in the towel, give up on our dreams of entrepreneurship 
and head back to a traditional job. But our Creative 
Clique is always there to lend a hand, pick up the pieces, 
help complete projects to meet deadlines, and lift our 
spirits. They are there on those late nights, when we’ve 
been working for 18 hours straight, to make us laugh and 
guide us through. Our Creative Clique never quits.

“We tackle client struggles, design critiques and 
business challenges as a group. This makes us feel like 
we are not alone and we are able to solve these challenges 
so much faster than if it we were on our own,” Kristen 
Poissant points out.

We are never competitive with one another – in fact, 
we send each other referrals on a regular basis. Through 
lifting each other up, we have been able to focus our 
businesses so specif ically, we’re only serving our dream 
clients. Some of us specialize in Shopify, some in 
Squarespace or Wordpress, some are copy-writers, some 
are brand stylists. Some of us focus on beauty brands, 
some of us work with fashion boutiques. There is room 

“Through 
lifting each other 
up, we have been 
able to focus 
our businesses 
so specifically, 
we’re only 
serving our 
dream clients.”
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Anastasia Casey is the founder and creative director at The Identité Collective. She specializes in branding, web design 
and content creation for interior designers and lifestyle brands. Born and raised in San Francisco, Anastasia now lives in 

Austin. Follow #creativeclique to keep up with her and the full Creative Clique.

for all of us in this industry. Working together has only 
opened more doors and booked more clients than living 
competitively.

Over the past year, our Creative Clique has gained 
new members as spots became available. The majority of 
our founding members are stil l active daily on our Slack 
channel, and we’ve added a few designers to the mix 
over time. When considering whether to invite others 
to join, I chose creatives I highly respected. I searched 
for designers, copywriters and developers I knew would 
show up and contribute more than they would take.

“Being an artist and running my own business 
required a lot of personality traits and knowledge I 
didn’t have. When I found the Creative Clique, it was 
a god-send.  It allowed me to connect with others in 
similar f ields who had more knowledge in different 
areas, and for us to grow together, sharing knowledge, 
sharing resources,” explains branding and web designer 
Hannah Robinson. 

The key to our Creative Clique’s lasting success 
and constant fulf il lment lies entirely on everyone’s 
willingness to give everything they have. I can’t count 
the number of times I’ve been at a breaking point – a 
true low point in a project – and these women dropped 
what they were doing in their own business to pick me 
back up and finish the project for me. 

We aren’t all at the same stage of our business. Some 
of us are seasoned veterans, like Tierra M. Wilson. She 
gives so much insight into her experience working with 
international brands and boutiques alike. “I’ve been 
running my branding and web design agency for 5 years 
and freelancing for 15 – and that’s 20 years of working 
alone except for your employees and contractors. You are 
constantly hustling and trying to grow your business, 
and it begins to take a toll on other friendships. We 
started this group of business owners in the same 
industry, as a way for to support each other on IG, but 
it’s become so much more than that! I’ve enjoyed sharing 
my skills, knowledge, and even clients with the other 
members who are just beginning their business journeys. 
It’s been my way to pay it forward, but even more than 
that, the friendships we’ve built are priceless to me.”

We push each other to be better. We don’t let anyone 
settle. My personal design skills have been refined 

drastically in the year I’ve had the Creative Clique. 
They are my co-workers and they won’t let me become 
complacent. My success is their success and theirs is 
mine. 

Rory Linn of Creative Type A details, “Being a 
member of our Creative Clique has been a true blessing; 
connecting with like-minded ladies makes my day to 
day more joyful and purposeful with insight, feedback, 
resources and challenges that allow me to continue to 
grow and f lourish in my online career.”

One of the most transformative parts of my 
experience with the Creative Clique has been 
understanding my worth as a designer. Acknowledging 
the amount of time and energy I put into a project and 
charging what allows me to make a profit. We help each 
other prepare proposals and price our services. “Prior to 
collaborating with these amazing ladies, I had very litt le 
sense of strategy, self-worth, and community. They’ve 
built up my confidence and helped me with adjusting 
my rates to be profitable enough to take my business full 
time,” Christina Fowler of By Stina Faye explains.

There isn’t a day of the week that I don’t check in 
with our Slack channel. While everyone goes through 
different seasons in their business, and someone might 
be busier one day than another, someone is always online 
to listen. From 8 in the morning to well after midnight, 
our Creative Clique is a full time family. They’ve become 
my closest friends and I couldn’t do life, or my business, 
without them.

“We started out with the intention of forming a 
mastermind group, but somehow friendship formed 
instead. We all can relate to how this amazing journey 
is often times scary, lonely, and a bit crazy. But, this 
group has proven just how important community really 
is. Whether it is a text, care package, or daily Slack chat, 
this group continues to encourage each other and is 
always self lessly giving more than they take,” says Lexi 
Parker of Revel Union.

As you f inish reading this, I challenge you to form 
your own Creative Clique. Whatever you’re feeling as an 
entrepreneur, you’re not alone. You don’t have to walk 
this journey by yourself. Be an active participant in your 
destiny and reach out to business owners you admire. 
You might already have a few people in mind, or you 
may need to search them out. Post in Facebook Groups 
with a description of the community you’re hoping to 
create. Ask people to leave their emails to join. To begin, 
create a free Slack account. From there, invite members 
to your team via the emails they provided. To get the 
conversation started, offer a prompt. Ask questions that 
highlight others’ expertise. Let your new coworkers 
shine, and soak it all in. 

As our fearless leader, Kaitlin, confides, “These 
ladies have helped me grow my business, transform 
my outlook on lifelong friendships, and have taught 
me more confidence than I have ever known. They’ve 
been there for me while my husband was away and 
while I went through personal hardships. Our group is 
invaluable. Our Creative Clique is a family.” 

“Working 
together has 
only opened 
more doors and 
booked more 
clients than living 
competitively.”
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Connections
In Real Life 
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There are many ways for female entrepreneurs 
and creatives to connect, but sometimes, we 
just don’t know what and where they are—
online and off line. With community at the 
heart of Belong, we wanted to share a couple of 
these opportunities as a way to encourage you 
to break out of your usual and make some new 
connections. 

You just never know when a new connection 
could change everything.

Connections
In Real Life 

“Connection 
is the energy 
that is created 
between 
people when 
they feel seen, 
heard and 
valued-when 
they can give 
and receive 
without 
judgement.”

BRENE BROWN
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As an introvert who works from home, sitting at a 
table surrounded by women of all backgrounds from 
all different creative industries, I felt myself smiling. 
As I am sitting there listening to women share their 
stories, opening up about their struggles, laughing full 
of relief over what used to be insecurities, I found myself 
completely lost in the moment. A moment where all 
those every day struggles of home, work, bills, chores, 
and to-do lists melted away. 

I found myself nodding, laughing, all because when 
these women spoke, it was as if they were describing my 
life. They just completely understood me and they didn’t 
even know it. I said to myself, “I miss this.” 

I realized in that moment that I couldn’t remember 
the last time I had spent time with friends just for the 
sake of having fun. 

Life happens, we get caught up in building a career, 
taking care of our families, and trying to f ind time for 
ourselves in between, that we forget about surrounding 
ourselves with people who help bring joy into our lives, 
who make us feel loved, and most importantly we forget 
what it means to just have fun. 

That is why The Mint Sweater transitioned from a 
blog into a lifestyle based upon creating a life you love, 
bringing back friendship, and reminding ourselves to 
have more fun. 

THE GIRL BEHIND THE SWEATER

The Mint Sweater is for the all the girls who are 
seeking their place in this world. She values her well-
being (although she might struggle with it), her family, 
her friends, and the world she lives in. She’s known for 
her compassionate and vivacious spirit. She’s so obsessed 
with coffee and lunch dates with her friends, spending 
an afternoon curled up with a book, seizing the day for a 
litt le adventure, and nights f il led with popcorn and the 
latest Netf lix binge. You can f ind her shopping at Target, 
strolling through markets and f lower gardens, sitting 
on porch swings, and working on her latest craft or DIY 
project. 

THE SWEATER SISTERHOOD

We hear the word community thrown around 
quite often lately, because now more than ever we are 
feeling the need for connection - be it connection with 
ourselves, with others, or with nature. Community can 
provide a place for us to f ind that connection, but if you 
look deeper into a community what truly makes us feel 
like we belong are the friendships made inside those 
communities. 

The Mint Sweater hopes to bring together women 
of all backgrounds, of all careers, all over the world, to 
gather in a place where they can make genuine long-
lasting friendships.

As we get older, it gets harder and harder to meet 
new people let alone f ind the right people with whom 
you can build a great friendship connection. 

We have this quote on our home page from Brené 
Brown,

“Connection is the energy that is created between 
people when they feel seen, heard, and valued- when 
they can give and receive without judgement.” 

At The Mint Sweater, we strive to build a home 
where women can gather and feel free to be undeniably 
themselves.

Do you remember the days where girls would get 
together for a sleepover? Go out for a night on the 
town? Spend the day at the spa? Just to be with the girls, 
talking up a storm and reminding ourselves how good 
it feels when others understand our struggles, give each 
other advice, and comfort one another. Remember what 
it was like to just have fun?

We want to create opportunities and inspire women 
to bring back the good ol ’ days of having girl time with 
the ladies. 

THE PL ACES SHE’LL BE 

Mint Sweater Girls can be spotted in our community 
Facebook group having heart-to-hearts, sharing about 
their days, and bonding over their favorite answers to 

The Mint 
Sweater

Connections In Real Life 
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our latest round of Speed Friendshipping (speed dating, 
friendship style). Friendships don’t grow overnight, 
they take time. Finding someone with similar interests, 
getting to know them, and building trust is all a part of 
the journey. You can f ind women from all over taking 
part of this journey, in this group. We really wanted 
to build a safe environment, free of comparison and 
judgement, for Mint Sweater Girls to be able to come 
and feel as if they are just having a group chat with their 
closest friends. 

Our virtual and in-person gatherings are our way 
of encouraging women to remember to make time for 
friends. We plan to host a variety of fun get-togethers 
with the girls so we can start f il ling our hearts up with 

more fun and clear our minds of stress. From a casual 
afternoon dinner party to a day trip to a nearby city, 
we love taking the time for some things that only a 
friendship can provide. 

Finally, nothing beats taking a stroll on our two 
hashtags to see what Mint Sweater Girls all over the 
world are up to. #mintsweatergirl is the perfect way to 
f ind Mint Sweater Girls near you and see how they are 
living the #mintsweaterlife.

We are excited to bring together women, build 
friendships, and start having more fun and we cannot 
wait to see how this community continues to grow. 
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PHOTOGRAPHY BY  TARYN RASGON AND DANIELLE NAGEL
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Biz Babez is a community and office space for young, female, creative 
entrepreneurs. A place for women to work alongside each other to inspire, 
support, and empower one another. 

Biz Babez is for bloggers, photographers, inf luencers, fashion designers, 
jewelry makers, videographers, writers, dreamers and doers. Basically, anyone 
who is working in a creative industry, who uses Instagram as their main form 
of marketing. 

Biz Babez is in the heart of Downtown Los Angeles. It is walking distance 
from some of the best restaurants and coffee shops the city has to offer. Not to 
mention, nearly every street has a picturesque backdrop.

Located in a gorgeous, historic building, the off ice features tons of 
natural light, tall ceilings, concrete f loors, and an overall loft vibe. As 
creatives, founders Danielle Nagel and Taryn Rasgon have painstakingly 
chosen furniture and decor that is Pinterest perfect. They have created an 
environment specif ically for girls who “gram”.

Dani and Taryn are not immune to the struggles of the small business 
as they each run one of their own. Respectively, @Dazey_la are @vegetaryn 
are both successful clothing lines. While they were “ living the dream” as 
entrepreneurs, they often felt lonely and missed the social interaction of 
having coworkers. They started Biz Babez to change that.

Join the Biz Babez community today. Find them @bizbabez and apply to 
be a member on their website www.bizbabez.la.

Biz Babez 
Connections In Real Life 

Danielle Nagel and Taryn Rasgon
WWW.BIZBABEZ .L A  /   @BIZBABEZ



70 B E L O N G - M A G . C O M   /   I S S U E  T E N



71

ART

B E L O N G - M A G . C O M   /   I S S U E  T E N



72 B E L O N G - M A G . C O M   /   I S S U E  T E N



73

ART

B E L O N G - M A G . C O M   /   I S S U E  T E N



74 B E L O N G - M A G . C O M   /   I S S U E  T E N



75

ART

B E L O N G - M A G . C O M   /   I S S U E  T E N



76 B E L O N G - M A G . C O M   /   I S S U E  T E N

Five 
Questions to 
Ask to Make 
Connections 
in Real Life

Connections In Real Life 

Kaitie Bryant
WWW.KNOWNPROJECT.COM   /   @PROJECTKNOWN
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1. 
What is one activity that  

energizes or animates you? 
 

2. 
What is something true about your 

life that you would have never guessed 
when you were younger?

3. 
What sound or smell triggers a 

powerful memory for you?
 

4. 
Think of a time you felt truly loved; 

what was done to make

5. 
If you could attempt any one venture 
and not fail, what would you pursue?

If you enjoyed these questions, check out our book, Well Known: A Pocket Guide for 
Deeper Conversation, available at knownproject.com and Amazon!
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COMM
UNIT Y

#WeAllGrow Latina Network is a network of digital inf luencers, hyperlocal events 
and an annual Summit that boldly propels growth through brand partnerships and 
community development. #WeAllGrow Summit is the go-to professional conference for 
Latinas in the digital space

Our theme for #WeAllGrow Summit 2017 was the Energy of Sisterhood. It provided 
an intimate gathering of 450 Latina powerhouses over three days of exceptional 
networking, learning experiences that propelled growth and lasting connections in Long 
Beach, CA. 

From incredible sponsors to inspiring keynote panels to educational breakout 
sessions, #WeAllGrow Summit brought together inf luencers, creative entrepreneurs and 
small business owners from all across the United States (and the world!) to meet, learn 
and inspire each other. Everything we do is driven by our motto: When One Grows, We 
All Grow! 

#WeAllGrow 
Summit

WWW.WEALLGROWL ATINA .COM  / @WEALLGROWL ATINA 
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COMM
UNIT Y
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COMM
UNIT Y

Creative Tribe is a monthly workshop series that helps women connect of f line and build community 
through hands-on projects in a non-intimidating environment. 

Creative Tribe Workshop 

Succulent & Air 
Plant Terrarium 

Workshop

On Sunday, May 21, we gathered at our studio in downtown Tucson for our Succulent 
& Air Plant Terrarium Workshop, led by Kalyn Caballero of Palm + Pine Design Co. A 
diverse selection of succulents f il led the room, transforming it into a lush, green space. We 
snacked, chatted, and laughed with each other before diving into the demonstration.

Kalyn f irst educated all of us on strategies for creating a visually-stunning terrarium. 
Then, she helped each guest carefully select a balanced variety of succulents for their glass 
bowl terrariums, putting our green thumbs to the test. 

Finally, we got to get our hands into the dirt and start designing! Each terrarium was 
topped off with colorful gravel and air plants, and no two projects looked exactly the 
same. While we admired each other’s f inal creations, Kalyn f il led everyone in on proper 
succulent care—a desert must! 

At the end of the workshop, we admired each other’s creations, snapped pictures for 
Instagram and exchanged contact information. As we said our goodbyes, a room originally 
full of strangers felt warm and familiar. Sweet success! 

WWW.CREATIVETRIBEWORKSHOP.COM  /  @CREATIVETRIBEWORKSHOP
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“On the Table” Workshops with a Purpose.  A 
space where every female is welcomed no matter your 
background, age, skin color, religion or walk of life.  A 
space to create something magical - standing next to 
someone who doesn’t look like you. A space where you 
can create woven wall hangings, f loral arrangements, and 
succulent terrariums orl learn the art of water coloring, 
lettering, candle making and so much more. 

Our Workshops are about COMMUNITY, 
UPLIFTING & DIVERSITY. Each workshop is meant for 
you to walk away with a memorable experience, walk away 
with a connection, walk away with wings. A place where 
your belly and heart leaves full. 

#WomenEmpoweringWomen and workshops. Two 
things that are very commonly spoken of and use, just as 
common as the phrases, “We rise by lifting others,” and 
“Empowered Women Empower Women,” all hashtags and 
phrases that women, inf luencers, bloggers or creatives 
have heard at least once. Sometimes they are used so often 
it makes you wonder, if we truly understand them, if we 
value the true meaning. At times I think we don’t. I feel 
at times as women we only think the hashtag or words are 
meant for our friends, people that look a certain way or 
come from the same background as us. At times we are 
quick to say the words but lack the genuine and organic 
meaning of it. We forget it’s more than a “hashtag”.

So “On the Table” was born to invite an environment 
of empowerment, relaxation, creativity, happiness and 
diversity. I wanted everyone to feel welcome, no matter 
your size, status, race, religion and background. I wanted 
bloggers and inf luencers along with people who don’t 
even know what the words blogger or inf luencers mean. I 

wanted moms, grandmothers, baby boomers, millennials, 
entrepreneurs and 9-to-5ers to come together around 
our handcrafted farmhouse tables. So my husband and I 
created a something other than our standard farmhouse 
table, but rather one that invited interaction, where 
stories, moments and connection could be made “On The 
Table,” hence the name. 

With all the other types of workshops out there why 
another one and why is this one different? I wanted my 
workshops to have a purpose. The purpose is to share 
real moments with real people. I had been to many 
workshops where only “sips and bites” were offered; I am 
a thicker girl and “sips and bites” don’t always work for 
me. I wanted to offer more and at a lower cost. So with 
each ticket my guests receive a full lunch or dinner. We 
offer full, chef-prepared meals or fab catered entrees. 
We partner with wonderful, local restaurants or vendors 
who bring a beautiful dining experience such as Rush 
Patisserie in Oak Cliff, UP Inspired Kitchen in Frisco 
Tx , Sevy’s Grill and more. We also include dessert and 
cocktails. Our cocktail bar is determined by the theme of 
our workshop, but ranges from a boutique line of Mezcals 
by La Nina del Mezcal, Vodka by Texas Wildf lower 
Vodka, and Jolie Folle Rose.  Plus each guest receives a 
curated gift bag f il led with goodies from local vendors 
such as candles, jewelry, gym memberships, specialty 
lotions and more.

My main goal is not to create a “workshop” but rather 
an memorable experience. I encourage people to meet 
other people, to step out of their comfort zone, just relax 
and have a good time. 

A Workshop 
with a Purpose

FB.COM/THEIMANPROJECT  /  @THEIMANPROJECT
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Be Bona 
Fide

Laura Rush and Nicole Barlow, Co-Founders
WWW.BBONAFIDE .COM   /   @BEBONAFIDE

Be Bona Fide is a movement encouraging genuine 
and honest living in order to make social media a more 
realistic representation of our lives. We inspire others 
to be self-loving and accepting in every aspect of their 
lives--not just the picture perfect ones. The purpose of 
our events is to encourage women to overcome adversity, 
see the silver lining in their struggles, and work on self-
love and acceptance that can be applied in their everyday 
routine.

We will always hold the “Let’s Get Real” event dear 
to our hearts. All of our attendees were welcomed with 
open arms to come as they are--whether they had just 
gone through the hardest season of life to date, or were 
the happiest they’ve ever been. It was a night of ref lection 
and learning, but the common theme through every one 
of our f ive speakers was to embrace every part of you and 
to leave with a greater feeling of acceptance and hope.  

No Filters.
No Judgments.
Our “Let’s Get Real” events are a different kind of 

conference; they aren’t just about listening. They are 
about experiencing what it means to be bona f ide for 
yourself as well as a chance to share your story. Through 

group discussions, a mindfulness yoga f low, bona f ide 
confessions and more, it is an outlet where you don’t have 
to be anything but yourself.  

When we host our “Let’s Get Real” events, we don’t 
want it to be a place where you come alone or with a 
friend and leave alone or with your friend. We want 
it to be a place where you can band together and meet 
a new sisterhood, make new friendships and create a 
community of support that has the capability to last a 
lifetime. One of the f irst things our guests are asked to do 
upon arrival is to f il l out a “Bona Fide Confession”. This 
gives each of them an opportunity to express and show 
others that we are more than just a person. We have fears, 
we have struggles, we have quirky things about us, and 
there are many others out there who completely relate.

Instead of just writing a name on their name tags, we 
have everyone write a confession, which is always a great 
conversation starter. It is incredible to see how many 
people are in the same boat or will understand you more 
when you open up, overcome your fear of what people 
will think and share more of yourself. You have no idea 
the value your story holds.
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We hosted an event at The Lombardi House in LA 
last June where 150 creatives gathered together and got 
REAL.

The night began with Courtney Barr leading us in 
a guided meditation and self-restorative yoga f low. We 
were reminded to put our phones away and see and feel 
the importance of being present through our day-to-day 
lives. It is so easy to get caught up the busy-ness of this 
world and forget that the real beauty comes in simple, 
everyday moments.

Ashley Lemieux was our ever inspiring emcee for 
the evening, where she not only announced our fabulous 
speakers but also kept the audience engaged with small 
activities and also shared snippets of herself with bona 
f ide words about her personal trials and triumphs. 
Ashley reminded us that we each have a light with some 
serious impact and the world needs more of it. A favorite 
quote of the night was that “good things are coming 
and your story is being built in a way you couldn’t even 
imagine”.

Nicole and Laura, the founders of Be Bona Fide 
told their story of how this movement began. They 
shared how they turned their surface level friendship 
into each others confidant and supporter through 
vulnerability. They shared three things that they learned 
on their journey to be more vulnerable and bona f ide. 
1) Overcome your fear and have courage to open up. 
2) Start somewhere by writing it down or talking to 
someone you trust. 3) Exercise your vulnerability like a 
muscle. 

Next, Sarah Sappora brought strength in the words 
to wake up with the motivation to “be greater” than the 
previous day. No matter how much we weigh, how old 
we are, or however we feel we “messed up” in the past. 
She expressed that you don’t have to get it right, you 
just have to strive to be greater tomorrow. She left us 
feeling inspired to live each day with a zest to f ind out 
what our personal be greater is and reminded us that we 
are all on a different path, there is no need to look back 
or to the side, look forward and work hard for what is 
most important in life. She is a self-love promoter and 
wellness advocate with a keen ability to talk about hard 
stuff. Sarah helped us all commit to our own journeys 
to living a healthier, happier life and being okay with 
getting back up and trying again. 

Jacqui Saldana shared her story of when her world 
was turned upside down and how she was able to come 
back from the heartbreaking tragedy of losing her son. 
Jacqui spoke about how to channel your courage and 
the power of sharing your story. Our favorite quote 
from Jacqui ’s talk was, “It takes courage to share the 
things that aren’t so pretty or things that don’t add up 
to create a perfect IG feed. I’d encourage you to channel 
your courage and share whatever you are going through. 
Because you’ ll end up helping those around you. Honest. 
Sharing our trials and tribulations connects us and 
creates a safe community where we can be ourselves.”

Katie Wilcox of “Healthy is the New Skinny” 
really opened up our minds to dig deeper, past the 
advertisements and false expectations of what a woman 
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should look like based off of society. She lead most 
of her talk in a discussion, involving the audience in 
the topic of body image and how we can look past the 
advertisements and see our true worth. We left feeling 
uplifted with a new sense of confidence in our own skin.

We ended our speaking portion of the night with 
Brooke White from “Girls with Glasses” who was real, 
inspiring and hilarious all at the same time. She focused 
on 10 things she had learned that set her soul free. She 
reminded us that comparison is a trap - that there is only 
one you, so make the most of ourselves.  A favorite quote 
from Brooke was, “We can’t do what they do, so all you 
have left to do is connect”. That connection is our choice 
and with that choice we have the opportunity to f ind 
ways to connect to people.  

These stories left us feeling overwhelmed with hope 
and new insight. After, everyone headed out to the lawn 
with twinkle lights strung across the sky, blankets, the 
sweet aroma of candles by Candlefish and comfy pillows 
from Folklore Rentals.  Our small group discussions 
were lead by compelling and inf luential women in the 
LA community, each woman had the opportunity to 
share her our own journey and discuss the role of social 
media and how it has played a role in their lives.  We 
heard so many different takes on what it means to be 
bona f ide in a culture striving for perfection and were so 
encouraged by those words. 

Every single person at the event has given us fuel to 
keep this movement alive. We are forever grateful for all 
those that brought their light and trusted us with our 
vision. We know events will never be easy but strongly 
believe that this LA event taught us something we 
needed to learn for the future. We learned so much from 
that night and cannot wait to bring this message to more 
cities with hopes that more women will feel the value in 
our movement. 

For our next event, check out our website: www.
bbonafide.com 

“Every 
single 
person has 
given us fuel 
to keep this 
movement 
alive.”
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artist

Devan McCabe

Devan McCabe is a brand and “UX” (user experience) designer and owner behind 
Nimbi Creative and the founder of Together - A Bosslady Community. She is a 

mom of 2 little girls, a wife and a dog mama to aBoston Terrier “Mac” (named after 
the computer and her favorite makeup brand) and an American Bulldog “Bronson”. 
Devan loves ice cream, cheesecake, real northwest coffee, owls, travel, Tim Burton, 

Star Trek, Game of Thrones, Old Classic Movies and David Bowie. 

FOLLOW DEVAN AT:
WWW.NIMBI-CREATIVE.COM

@NIMBICREATIVE
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