


Belong Magazine is designed to celebrate 
the art and community of blogging,  
social media and entrepreneurship.

In all that we do, our mission is to inspire women to use their passions  
for a purpose in creating and sharing authentic words, images, ideas and
experiences virtually and off-line and to be life-giving and encouraging  
to others. 

It is our desire for women to know that they are enough, 
their voice matters, and that they have a place. 

They belong. YOU BELONG.

Our Mission

J O I N  T H E  C O N V E R S A T I O N !

WWW.BELONG-MAG .COM
@BELONGMAGPHOTO COURTESY OF JENI’S SPLENDID ICE CREAMS 
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FROM THE DESK OF THE EDITOR

I do not l ike to be boxed in. I wouldn’t say that I ’m 
stubborn or inf lex ible (though others may disagree), but I 
would say that I push back aga inst anyone tel l ing me who I 
am or what I can (or can’t) do. 

W hen it came to the cover of this issue, I felt boxed 
in—not by anyone in par t icu lar, but by the ver y def init ion 
that I was t r y ing to release f rom the box. I a l ready k new 
the image I wanted to put on the cover, but I felt l ike 
constra ined to use an image that subscr ibes to what 
one would ordinar i ly ident i f y with as representat ive of 
“ beaut y”—a pret t y face, a moody sunset , a posey of f lowers .

Ice cream. I f you’re reading this , you k now that 
I u lt imately chose ice cream for this cover. It ’s not a 
t radit iona l “ beaut y” shot , but it is beaut i fu l—the cora l-
pink of the sorbet (okay, so it ’s not technica l ly “ ice 
cream”), the tex ture of the cone, the hue of the hand, the 
play fu l and serene feel that the image evokes. 

So I f lat tened the fau x beaut y box that was holding me 
in because I don’t subscr ibe to suf focat ing the def init ion of 
beaut y. I don’t care who you are or what you do or how you 
look at it—beaut y is t ru ly in the eye of the beholder. It ’s a 
l iv ing, breathing, persona l thing.

W hether you’re look ing at your l i fe , your career, your 
home, your website , your communit y, or yoursel f,  YOU 
def ine beaut y. Brea k out of the box and breathe it in. 

And whi le you’re at it ,  have a l ick—because beaut y can 
taste soooo sweet—especia l ly when it ’s in the form of Jeni ’s 
f rosé sorbet .

Brooke Saxon-Spencer
founder + editor

WWW.BELONG-MAG.COM
@BELONGMAG

the beauty 
of ice cream
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The Millennial (Blueberry Herbal + Fruit Tea)
$10.95

www.candidtea.com

14k Gold Filled Ocean Lover Necklace
$50

www.theorangebungalow.com 

Featured Finds

Some of the items on this page may be paid placements for advertising purposes.

Unexpected, by Christine Cain
$22.99

www.amazon.com

One Beautiful Dream,  
by Jennifer Fulwiler

$24.99
www.amazon.com

Force of Nature T-Shirt
$24.99

www.smallmoments.net

Eco Luxe Packaging by Design Aglow
starting at $35

www.DesignAglow.com

Autumn Florals
$40

www.chasingpaper.com

HomeRight Super Finish Max
109.99

www.homeright.com

http://www.candidtea.com
http://www.theorangebungalow.com 
http://www.amazon.com
http://www.smallmoments.net
http://www.DesignAglow.com
http://www.chasingpaper.com
http://www.homeright.com
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Defining 
Beauty
The Belong Community shares their 
thoughts on the true meaning of “beauty”.

"Broken is beautiful. 
We all have a story. We are all 

broken. We don’t need to hide our 
brokenness. We need to find traces 

of grace and share our stories.  
We need to redefine #beautiful.”

@BRITALBINART

“I can’t control what tomorrow will 
bring, but I can control how I handle 
it. That, in my opinion, is beautiful.”
@NICKILNORE

“Beauty is often what we don’t see 
but what we feel.”

@SUGARANDT YPE

11

“Beauty is that which moves you.  
To tears, laughter, admiration and 

wonder.”
@ASH_BUSH

“Beauty is seeing yourself as God 
sees you."
@MYWARRIORREVOLUTION

“Beauty is about laughing til I 
feel like peeing my pants, beauty 

is tickle fights and knock knock 
jokes. Beauty is having people 

love you when you’re going 
through a hard time.”

@UNFADINGBEAUT YPHOTO

“T rue beauty is walking in the lovely 
confidence that you have innate value.”
@THETINCANCO

“Joy and love. They are genuine, pure 
and honest. That’s real beauty.”

@AMR_DIGITAL
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BIZ

Are you hiding behind your creativity?  
You’ve built your amazing business around your 

passion and your zone of genius. You don’t just dream 
about growing your bank account, you dream about 
growing your impact and with that, your tribe of raving 
fans. And while you definitely have your loyal clients 
and customers, there stil l seems to be a disconnect 
between you and your community. 

You crave a community that shares your passion. 
More than just likes and comments, real people who feel 
connected and actually care. 

But something is missing. They want more.  
They want more YOU. 
They want to get to know those beautiful brains 

behind the brand. 
And once they get to know your perfectly imperfect 

self, they are going to feel a connection with you and 
your brand like never before. 

I know, you were hoping I wasn’t going to go there. 
It should be all about the work, right? Your work is oh so 
good, isn’t that enough? These days, it’s not. 

There is a growing distrust for faceless corporate 
companies and advertising - people want to buy from 
people they know with a story they can connect with.

Listen, this is a good thing! As a small business 
owner, this works in our favor! 

I know it feels scary. 
We put so much heart into what we do and what we 

create, that the mere idea of the focus shifting back to us 
feels uncomfortable. 

But you want those raving fans. 
And they want you too, now you need to give them a 

chance to get to know you. 

BECOMING THE FACE OF YOUR BRAND

There are so many reasons why we don’t want to be 
front and center in our business, but one of the biggest 
ones is feeling like we have to look or be a certain way. 

While we have full control over how we present our 
products and services, the art we create, and the brand 
images we use, ‘we are who we are’ and in so many ways 
we were simply born that way.

But who you are is also a business owner. You 
create like your soul depends on it and that creating is 
vulnerable. 

You might already feel like you are pouring your 
heart and soul into your instagram feed just by sharing 
your work. I get it. 

Can we take a minute to celebrate how you are 
already doing brave amazing things to rock your 
business?! Seriously, I’m sending you high f ives and 
happy dances!  

Your audience can feel your creative energy and it 
makes them crave more. Now, they want to know you, 
the person behind it all. 

PHOTOGRAPHY BY ALEX ANDRA MESEKE PHOTOGRAPHY

BIZ

by Jaclyn Mellone
WWW. JACLYNMELLONE .COM  /  @JACLYN_MELLONE

Beauty and  
the Brand
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Before we can get started, we need to know what’s 
holding YOU back. Why are you resisting stepping into 
this role? 

Getting clarity and self awareness on what is holding 
you back is the f irst (and biggest) step! 

I can say from working with over 100 female business 
owners that it usually boils down to one or all of these 
four things:

ENOUGHNESS.

We hear all the time that we hold ourselves back 
because we don’t think we have enough education or 
experience in the area we want to pursue, but what about 
feeling pretty enough? Or professional enough? 

For me, it was my weight. I didn’t feel good enough 
because of my body. And in the past, I have made that 
MEAN SOMETHING. 

It meant that I couldn’t go after certain 
opportunities. (I need to lose X pounds before I pitch 
that thing or go to that event). It meant that I couldn’t 
have the success that I wanted. (The most successful 
women I saw in this space were thin, pretty, and didn’t 
have kids - or at least not litt le ones). It meant that I 
couldn’t wear pretty clothes. (I didn’t want to waste 
money buying clothes in a bigger size). 

I don’t let it mean those things anymore. 
How? I discovered that the antidote for ‘not 

enoughness’ is... Empathy (cue Brene Brown!) When 
we share our not enoughness in a safe place, and 
get empathy in return, we have taken one giant 
#imperfectleap towards healing.

So tell me, is your not enoughness stopping you from 
being the face of your brand?

Veronica Staudt, Owner of Vintage Meet Modern 
shares her initial struggle: “You think you need to keep 
waiting until you are the perfect size, or you look like a 
supermodel, or you’re able to afford the botox to get rid 
of the wrinkles on your forehead.”

Well, Veronica had her come-to-Brene moment too 
when her audience told her they didn’t want to just 
see her products set up all pretty and nice on a white 
background. They wanted to see the person behind 
the brand with the product. Veronica put on her brave 
face, stepped out in front of her brand in an intimate 
Facebook group, and increased sales by 3,000%! Imagine 
her surprise when people showed up just to see her as 
the face of the brand - even during the far from perfect 
moments.    

Showing up with the transparency of “This is the 
only blazer that f its” and “My kids are yelling in the 
background” is enough to spark real and powerful 
engagement with your audience.

FEAR. 

When I started my business, my fear of visibility and 
impostor syndrome game was strong. And because of 
that fear, I hid behind my business. 

*Raise your hand if you’re guilty of this too*
Fear of judgement, fear of losing business, fear of too 

much success. They all sound like perfectly good reasons 
to hide, right?

Oh, I know how it goes. I downplayed my biz to 
friends and family. I deleted anything from my Facebook 
timeline that would giveaway what I was “up to.” 

But despite my best efforts to not “be the face” or 
make my brand all about me...it happened anyway. And 
I woke up with a personal brand that wasn’t exactly what 
I wanted. 

I got known for the wrong the thing. #truestory
The opportunities arose and the money came in, but 

I wasn’t actually living the business or life I wanted. I 
was stressed out, overwhelmed, and seemingly failing at 
everything. All because of my fears.

So you see, hiding from your fears can actually lead 
you right to them. 

You and me, we’re not alone here.
What business owner doesn’t feel the fear 

of potentially being a failure, the fear of public 
humiliation, the fear of scary things like debt?

The truth is, no matter what your fears are, people 
just wanna work with people. 

After a lot of cold sweats and what-the-heck-am-I-
doings, I now know that building a personal brand is the 
easiest way to get known, get sales and get to the top of 
your game.

Stacy K. Ercan, owner of Stacy K Floral, agrees, 
“When I’m real, honest and show that life isn’t perfect, 
they are all over it.”

Uh-huh. The only way past your fears is right 
through them. And when you do, your audience is there 
to cheer, cry, laugh, or rant right along with you! 

1
2

COMPARISON.

Everywhere we look, we are surrounded by 
unrealistic images. But it’s not just the Instagram 
inf luencers and corporations using models, sometimes 
our “competition” takes it a step (or 10!) too far! 

Stacy shares, “I like to be bold and funny. I’m 
so tired of seeing perfect princesses in lace dresses 
arranging f lowers. If you really work like that, I need to 
come meet you because I do not understand!” The good 
news? This over-produced aka not at all realistic photo is 
not what your audience is craving. 

Comparing yourself and your brand will lead you to 
a whopping case of “comparisonitis”. This can look like 
“her pictures are better” or “her studio is prettier” if you 
let yourself get caught up in it. 

Starting her own design business, Meg Casebolt, 
Owner of Megabolt Digital, thought she needed to look 
just as professional as everyone else, especially because 
of her corporate background. She pulled out the works. 
Photos, copy, and strategy all formal, corporate, and 
professional. 

That’s how everybody did it. The more professional, 
the better.

Meg’s business grew, but it wasn’t because of her 
polished brand face. 

It was all word of mouth from people who heard 
about how warm, inquisitive, talented and fun she was to 
work with. 

Tired of putting on her “professional face” and 
feeling a pull in her gut, Meg started to talk like herself 
— dog anecdotes, Parks and Rec GIFs, and all. She not 
only had more fun, but people were way more engaged.

Meg says, “When I rebranded, it wasn’t about putting 
on a new face for my business. It was about taking off 
the plastic one, the ‘I must appeal to everyone’ face, and 
revealing me. And that brand? It’s bold. It’s playful. It’s 
brave. And it’s memorable.”

Recovering from a bout of “comparisonitus” can do 
wonders for your business and your success as the face of 
your brand. Try it. I Dare You.  

LIMITING BELIEFS.  

This is the sneakiest obstacle of them all because 
limiting beliefs don’t feel like limiting beliefs. They 
feel like facts. You have this seemingly true statement 
ingrained in your mind and your brain has never had 
any reason to doubt it before. 

No one like this (*insert characteristic*) can be the 
face of a brand. It just isn’t done.

The more I put myself out there, the more I’ l l be 
attacked, judged, not taken seriously.

Not only do your limiting beliefs hold you back from 
engaging with your audience, they also make your biz 
less fun. 

Flashback to our friend Meg: For her entire adult 
life she’s dreamed of getting pink highlights in her hair. 
Sounds fun right? But she had always told herself that 
pink hair=unprofessional. It just couldn’t be done. And 
really, what would her boss say?

Meg explains, “But recently I realized: I AM my boss 
now. And my boss would tell me that she loves them, and 
I should have done it ages ago. And if someone chooses 
not to hire me because of them? That’s not someone I 
want to work with anyway.”

Dang. That woman is on FIRE.
Let’s get real with your limiting beliefs. Your 

audience doesn’t want you to live up to some made up 
ideal with a bunch of made up rules. They want you to be 
you, someone they can actually identify with.

3 4



14 15

BIZ

B E L O N G - M A G . C O M   /   I S S U E  E L E V E N B E L O N G - M A G . C O M   /   I S S U E  E L E V E N

Jaclyn Mellone is a mindset and marketing mentor, speaker and  
co-hostess of the All Up In Your Lady Business podcast.

Stepping Out and Showing Yourself

The reality is simple: personal brands will create a 
connection with their tribe in a way that faceless corps 
never will.

Are you convinced yet?
Even if you have a branded business, you need to 

build your personal brand to keep it growing. 
When I took my #imperfectleap into a 100% honest 

personal brand, I built a 10k following, got asked to 
speak at conferences, and quadrupled my rates. All in 6 
months.

Want in on the secret sauce? Here’s how you get past 
those obstacles you identif ied before:

GET OUT OF YOUR OWN HEAD! 

This negative self talk, or as I like to say, your inner 
mean girl is holding you (and your business) back! 

In my time of turmoil, my inner mean girl was 
telling me I wasn’t good enough at just about everything 
– from responding to emails in a socially appropriate 
amount of time, to delegating, to playing Barbies 
without checking my phone–I felt like I was using every 
ounce of effort I had just to keep it all together….

Sound overwhelming? Oh, it was. And the scary 
thing is, those mean girl thoughts were becoming my 
daily mantra.

You see, whether you are a big believer in saying 
mantras or not - these thoughts you are repeating over 
and over again in your head ARE your mantra. 

And I think we can all agree that “I’m going to look 
like such a dork” isn’t the best mantra. 

This step is literally about writing out mean girl 
thoughts as they pop into your head. This can feel 
uncomfortable, but I promise you everything feels bigger 
and heavier in your head. The moment it hits the paper, 
you are able to use the logical part of your brain and 
suddenly it doesn’t feel as big. 

Pay close attention because there may be some things 
here that will lead to some ah-ha moments. Go on...take 
out a pen and release the weight of harboring all of these 
negative thoughts. 

REWRITE THAT MANTRA . 

Once you’ve gotten out your mean girl thoughts, you 
need to decide what you’re going to replace them with. 
I’ve got a few ideas…

I am a client magnet when I’m 100% myself.
My audience appreciates me for who I am and they 

want to see me.
I create opportunities when I show up as my genuine 

self.
I also recommend rewriting the negative thoughts 

into positive mantras, it works wonders. 
I mentioned earlier that I let my own body image 

hold me back. Here is one of the ways I was able to 
rewrite that mantra. 

Before: Negative Mantra
“I need to lose weight before I can really put myself 

out there.” 
After: Inspiring Mantra
“I inspire my tribe by showing up as my perfectly 

imperfect self. By taking that leap I give them 
permission to do the same.” 

See what I did there? I didn’t rewrite it to say, “I 
look like a supermodel”. I shifted the way I looked at the 
situation so it was encouraging instead of discouraging. 

Now it’s your turn! 
Put it on post it notes, say it in the mirror while 

getting ready, make it your phone background - whatever 
you need to do to start turning your inner mean girl into 
your inner fangirl! 

PUT IT INTO ACTION. 

You know what to do to make sure you are cheering 
yourself on instead of holding yourself back. Now is your 
time to get into alignment and proudly claim your place 
as the face of your brand.

Take some time to get clear on who your truly are 
and who you are meant to be. No need to be like this 
person or that person, and if you are holding on to 
anything you were told growing up - now is the time to 
make like Elsa and let it go. 

Embrace YOU, f laws and all. Show up as this and 
nothing less. 

After that? Simply take action. 
Step out as your imperfect self. Do that thing that 

you’ve been avoiding and procrastinating. 
All it takes is a small step. (Or as I like to say, an 

imperfect leap.)
The imperfect leap is all about only taking actions 

with intention that will build momentum and confidence 
to keep moving your business forward. 

This could look like posting a self ie or headshot, or 
doing video on Instagram Stories or Facebook Live.

Just imagine what will happen when you take an 
imperfect leap every single week.

And when it starts to feel easy and comfortable, you 
will know it’s time to take a bigger leap. 

There you have it! 
Add in consistency, with just a sprinkle of try-and-

stop-me determination, become the face of your brand - 
cue your engagement exploding and a community of true 
raving fans. 

*

*

*
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Inspiring Life

by Diana Walker
WWW.ST YLEMETHODPRESS.COM  /  @ST YLEMETHODPRESS

As a writer, creativity junkie, and 7-time auntie, it’s 
a personal need of mine to have beauty in my life. Need, 
not want. I’m sure you creative beings can relate! 

It’s not so much beauty for the sake of looking 
at the thing; rather, it’s for that burst of inspiration. 
Inspiration leads to amazing opportunities. It’s why 
I want to encourage you, reading this, to surround 
yourself with beauty—to build a better business and life.

My twenties were when I realized that this need for 
beauty is one of my core values. Post-graduation and 
pre-self-sufficiency, I had a few years to discover what 
inspires me.

Of course, self-discovery is a journey. Although 
I won’t say that I’ve “arrived”, I do have a clearer 
definition of my version of a fulf il ling life. 

The definition of beauty in the conventional sense is 
superficial, conditional, and f leeting. 

“Beauty fades…” a common passé cliché laments. 
I call BS! Beauty itself doesn’t fade. Instead, one’s 
interpretation and perception of beauty changes. 

Beauty—with a capital B—is constantly renewing 
and evolving into a different level.

How about we try creating our own definition of 
beauty and Beauty? 

My definition of beauty is: physical things that I f ind 
attractive or appealing. Sometimes it isn’t what society 
calls beautiful, but that doesn’t matter.

My definition of beauty is more emotional, less 
physical: the positive energy of simply being without 
negative judgement; such as loving yourself f irst  
without narcissismand giving generously with pure 
purpose of heart. 

By my definition, beauty is love and love  
is unconditional. 

Being an auntie to seven incredible girls (yep, all 
girls!) who are friends with a huge population of girls, 
it’s obvious: the future is female.

The future isn’t just female, it’s beautifully, 
powerfully feminine.

We are going to be surrounded by more women and 
feminine energy. So, as a community, we need to commit 
to empowering that energy and sending out good vibes 
even more. 

But, before we can give it, we have to be it. As within, 
so without. 

What’s energy got to do with beauty? 
On an emotional level, our attitude is the energy 

of our inner beauty. When you’re in a good mood and 
people can tell by your smile or the tone of your voice, 
can you see the effect around you? Yes!

Your attitude is the main way you can surround 
yourself with beauty—from within, so without.

What can you do to up-level your attitude, your vibe, 
so that it attracts more beauty?

First, understand that different types of beauty are 
all within reach. If a type of beauty is not in your life 
right now, it doesn’t mean that it can’t be in the future.

Here are some types of beauty that I want to present. 
(Note: these aren’t the only types.)

• Relational: family, significant other, 
friendships, marriage, pets, community 
connection

• Intellectual: reading, conversation, media, 
learning, brainstorming

• Emotional: self-love, self-care, camaraderie, 
heart-centered projects, service, tithing

• Spiritual: prayer, meditation, gratitude, yoga, 
religion, being in nature

• Material: meals, clothes, furniture, living space, 
car, physical objects, money

• Creative: art, dance, music, writing, poetry, 
photography, craftsmanship

A quick word about the material category above. 
It’s easy to fear tipping over from #loveyourself to 
#spoilyourself...am I right? 

The best way to stay on the love side is pinpoint the 
emotion behind it. It’s better to fulf il l your heart f irst 
with beauty that keeps giving—relational, intellectual, 
spiritual—and then, you can use material things to 
enhance your life.

Second, now that you have that list of beauty types, 
take time for yourself to f ind which ones you most want. 
If you meditate, this would be a good time to sit in 
silence to understand what resonates with you.

If you don’t meditate, it can be as simple as writing a 
statement like, “I love having enlightening conversations 
with my friends.”

Side note: I highly recommend taking 10-15 minutes 
a day to meditate. It’s good for your heart.

Third, f ind small ways to consistently invite in more 
beauty. The key is to think of adding in what would 
already f it into your day. If you love having enlightening 
conversations with your friends, set up a monthly book 
club, Goddess Circle, or just fun coffee dates.

The point of this simple exercise is to get more of 
what you love, more of what you f ind beautiful. It’s less 
about how you attract it and more about how it makes 
you feel. And when you’re high vibe, those around you 
will benefit too.

You’re born with the power to create and curate 
beauty as a woman. It’s just part of who you are! Women 
are the world’s nurturers. As a nurturer, we give. Just be 
sure that you’re nurturing and giving to yourself.

No matter where or what you f ind beauty in, write it 
out. Meditate or pray it out. Be it. Live it. 

PHOTOGRAPHY BY SOCIAL SQUARES

HOW TO SURROUND YOURSELF 
WITH BEAUTY FOR A MORE 

Diana Walker is an empowerment strategist and founder of Style 
Method Press, LLC, a media agency for coaches.
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The Beauty of 
a Mastermind

by Mallika Malhotra of MikiFoto + Co
WWW.MIKIFOTO.COM  /  @MIKIFOTOCO

Q: What is a mastermind? 

A mastermind is a small group of people that meet on a regular basis to reach a specif ic goal and act 
as a support network for each other. Napoleon Hill of “Think and Grow Rich” defined the Mastermind 
Principle as, “The coordination of knowledge and effort between two or more people who work towards a 
definite purpose in a spirit of harmony…no two minds ever come together without thereby creating a third, 
invisible intangible force, which may be likened to a third mind” (aka the Mastermind). Masterminds can be 
conducted in several ways: in-person or virtually, led by a coach or co-led by all the participants, for a 90-
day period or an entire year, and can be either a paid program or free. 

Q: Why do you need one?

It’s the idea that 2 heads are better than 1. Imagine having 5 or 6 minds acting together as your personal 
advisory board. This inner circle offers advice, counsel, ideas, support, camaraderie, feedback and the push 
to move out of your comfort zone. As entrepreneurs, this group dynamic can be the cure for feelings of 
isolation and loneliness that can come with solopreneurship. It can provide the inspiration, momentum and 
accountability to move you closer to your goals. 

This month is my ten year anniversary as a business owner and photographer at MikiFoto + Co. A 
decade of working, evolving and learning. As you can imagine, it’s been a wild ride. I have invested in many 
things to grow my business from expensive equipment to business coaches to DIY courses to in-person 
conferences. And while each tool has its own merit, the one thing that has made a huge difference in my 
professional and personal growth was participating in a mastermind.
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Q: How do you find one? 

Many coaches and mentors lead mastermind groups 
for a fee and for a set amount of time, usually 90 days. 
You pay for their organization, guidance and expertise. 
The leaders are responsible for f il ling the groups and 
facilitating the meetups and process. Some well known 
masterminds are Savor The Success Circles, Savvy 
Circles with Learn Savvy, Accelerator Mastermind with 
Nevica Vazquez and Savvy Business Circle with Heather 
Crabtree. You can also do a Google search or ask in your 
favorite business Facebook group for leads. If you don’t 
want to pay and desire more customization, another 
option is to create your own mastermind.

Q: How do you start your own Mastermind? 

Last year, a friend of mine and I decided to start our 
own mastermind. We had both been involved in paid 
masterminds in the past and wanted to create a different 
experience. We wanted more control in who would be 
invited, wanted a longer timeframe and frankly, didn’t 
want to have to pay. We developed a framework and 
formula to create a highly engaged and highly motivated 
mastermind. These are the steps we took to create a 
successful group:

Set criteria for selecting the participants. This is 
the MOST important step. You don’t want to invite just 
anyone and everyone to your group. You need to define 
a list of requirements for your members. Maybe it’s 
number of years in business, a particular niche, a certain 
lifestyle or a combination that is the requirement. Think 
about the dream team of experts you would like to work 
with. Whatever you decide, these characteristics and 
expectations will allow for more cohesion and common 
ground in the group. 

For us, we chose mompreneurs with 3+ years of 
experience who were all looking to scale their business. 
We were also intentional in f inding persons in different 
industries so there would be no overlap and we could 
have a variety of expertise. I highly recommend that!

Establish guidelines. Some form of rules need to 
be set for a mastermind to be successful. You will 
need to determine: Where will you meet - in person 
or online? What is the schedule? How often will you 

meet as a group - weekly, monthly, quarterly? Who will 
moderate the group? What are the expectations and 
actions required to be part of the group? How long is the 
commitment?  

In our mastermind, we chose to create a secret 
Facebook group as our meet-up space. And since 
it’s co-led, leadership rotates and every member is 
responsible to act as the point person for at least 
one month. Leadership includes running the weekly 
prompts, overseeing all the posts and comments in the 
group and offering your expertise, wisdom and support. 
Our weekly structure asks every member to share their 
Monday intention for the week and a Friday progress 
report. We also meet via Zoom once a quarter to have 
a face-to-face check in and to do some laser group 
coaching for those in need. This consistent check-in 
allows us all to be fully committed, as well as fully 
aware of what each member is doing and accomplishing. 
After a few weeks, you really get to know each other’s 
businesses.

Define the size of the group. Once you have your 
criteria and guidelines set, then it’s time to decide how 
many people will be part of the group. Do you want 
a small, intimate group? Do you want a bigger, more 
community feel? 

We found that 5-8 members to be the best number 
for a mastermind. Not too big but definitely not too 
small. If a member or two became busy with work or life, 
there were stil l enough people in the group with whom 
to engage. We also learned that offering the f irst month 
as a trial period is a good way to test the waters for 
everyone. If after 30 days, a member isn’t happy or can’t 
make the commitment, then they have an open door to 
leave without worry. 

Find your people. When you pick your mastermind 
number, allow yourself time to think hard about the 
people you want to include. Find people in your network 
who meet your criteria and invite them personally. This 
will be your tribe on speed dial so you want to make 
sure they have the experience and energy that is a right 
f it for the group. Keep in mind that everyone should be 
headed in the same direction business - wise, and it’s ok 
if the members are different. This may even be better 
for the group dynamic. Be clear on  the guidelines and 
expectations. Remind them of the commitment. 

“Masterminds give you a 
sense of community and can 
act as a catalyst to move you 

closer to your goals.”

Mallika Malhotra is a professional photographer, brand strategist, educator and author at MikiFoto + Co.

In our mastermind, we extended invitations by 
personal email, Facebook message and even over Zoom 
calls. It took about 3 weeks to establish the members. We 
included a photographer (me), a mom coach, a content 
strategist, a life and business strategist, an online 
inf luencer, a productivity specialist and publicity expert. 
It’s a motley crew but it was intentionally built that way. 

Get started. Set up the Facebook group, invite your 
members and then set a date to have a kick off call. Don’t 
wait too long or you may lose excitement and momentum 
in the group. This f irst meeting is a meet and greet so 
welcome everyone and give each person an opportunity 
to share about themselves. This can be done via 
conference call or Zoom. Use this time to really get to 
know each other, answer any questions and reinforce the 
guidelines and expectations of the group. Afterwards, 
encourage the members to dive right into the group and 
be active. Also follow up with the monthly leadership 
schedule.

Once our mastermind got started, we gave ourselves 
a fun name, “Leadership Lounge” and included our 
written guidelines in the Facebook f iles so that everyone 
was clear on the ongoing rules. We also asked members 
to f il l out a shared “About Me” document detailing 
our bios and listing our social media links. This way if 
we ever needed to make a referral, we could reference 
this document. Lastly, in our launch phase, we asked 
each member to do a Facebook Live post introducing 
themselves again and sharing their big goal for the year 
along with their areas of expertise. We encouraged 
everyone to share their story so that we could feel tighter 
as a group. 

Q: What results have you seen through participation 
in a mastermind? 

Every mastermind will be different, but overall I 
think the accountability factor provides a push for many 
entrepreneurs. You will see progress. You will do things 
that may have fallen through the cracks before because 
now you are declaring it publicly. The advisory board 
format provides ongoing expertise and input allowing 
you to possibly develop products, programs or courses 
more quickly. You may also feel inspired to take more 
risks. And when you encounter a problem 

in business (which we all have), the mastermind is a 
resource for solutions, brainstorming and a safe space 
to vent. Masterminds are also a feeding ground for 
collaborations, partnerships, referrals and clients. 
Lastly, feeling a sense of belonging in a supportive group 
is a confidence booster. As they say, love your tribe! 

Some examples of growth and results from our 
mastermind included publishing a book, evolving 
a business to a different niche, launching an online 
course and creating a new social media movement. Not 
to mention guest blog posts, spotlights on each other’s 
social media, podcast interviews and new clients. 

It’s your turn to mastermind...
Being in business as a solopreneur is often 

challenging. It can feel lonely and confusing to be on 
your own. Masterminds give you a sense of community 
and can act as a catalyst to move you closer to your 
goals. I know from my experience, this tool has been 
a game-changer. Not only did I make strong new 
friendships, but my photography business grew due 
to the support and encouragement of the group. And 
ten years later, I have found this to be one of the secret 
ingredients to entrepreneurial success! 

PHOTOGRAPHY BY MIKIFOTO + CO
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Beauty Sleep 
& Body Care

PHOTOGRAPHY BY SHANLEY COX

by Jenna Murillo
WWW.WORKSPACERY.COM  /  @WORKSPACERY

Let’s start with the facts, friends. Life is chaotic.
And in a world of always trying to do more 

and be better, keeping up isn’t always easy. More 
quality blog posts, higher views, better social media 
engagement, more publication submissions and brand 
collaborations…the world of creative entrepreneurship 
is a LOT to keep track of — and that’s not even 
considering that you may have work outside of this 
creative life, family, a social calendar, and other 
responsibilities f il ling your time.

The question then becomes: how do you tame the 
chaos and make progress where it matters?

How can you wrap your head around your week 
(even a single day!), and determine a way to get 
everything in order once and for all? Life will always 
throw curve balls and change things up on you, and 

that’s perfectly ok. There will always be things outside 
of your control; the trick is to discover your rhythm.

Finding your productivity rhythm will help you 
build eff iciency into your day with newfound energy 
and motivation.

The trick is to focus on the things that fuel 
everything else throughout your day. When it comes 
to your productivity, focusing on things like sleep, 
morning routines, and overall wellness will have the 
most impactful result.

Now would be a good time to note that I am 
not a medical professional, and the advice and 
recommendations below should be taken lightly. What 
works for one person may not work for another! Any 
questions or concerns should be directed to your doctor.

OPTIMIZE YOUR DAY FOR PRODUCTIVITY

Jenna Murillo is the founder of Workspacery where you 
can find planning tools and other resources to ensure a 

happier, more productive workday.

1 3

2

SLEEP PATTERNS
We’ve heard since we were litt le about the 

“recommended eight hours of sleep,” haven’t we?  
It’s ingrained in us. And I’ l l be the f irst to admit  
that a full night of sleep makes a world of difference 
for my own productivity. What you may not have 
thought about before, however, is the routine you have 
around sleep.

Are you going to bed at the same time every 
evening and waking up around the same time every 
morning? Start jotting down these times on a daily 
basis. After seeing these time blocks on paper, 
determine a set goal time for every night and morning. 
Then — this is important — add a 30 minute block 
onto this time slot at the beginning, right before 
you hit the hay. Make it your routine at night to stop 
working, watching Netf lix, etc. at that time, and give 
yourself the 30 minute window of “sleep prep” time. 
Doing so will mentally prepare you for sleeping, which 
will help you fall asleep more quickly and naturally. 

Over time, your body will become accustomed 
to your routine sleep window and will know what 
to expect night after night. The goal here is to take 
away the element of surprise and give your brain a 
consistent level of rest night after night.

MORNING ROUTINES
When you wake up in the morning, what’s the f irst 

thing you do? Have a cup of coffee, make breakfast, go 
for a run, hop in the shower?

We’re faced with decisions from the moment our 
alarm clock goes off (to snooze, or not to snooze?). 
Eliminating some of those decisions by having a pre-
set morning routine will help you channel that energy 
into your work and important creative decisions 
instead.

To create a morning routine, focus on what the 
f irst thirty minutes of your day will entail. For me, 
this is almost always: make the bed, wash up, make 
a cup of coffee. It doesn’t have to take exactly thirty 
minutes and it doesn’t have to be anything fancy, but 
the simple acts of washing my face and having that 
f irst cup of coffee to look forward to is enough for me 
to get moving in the morning, knowing I have a full 
day ahead.

What are a couple things you can build into 
your A.M. to create a consistent routine every single 
morning that gives you something to look forward to? 
For instance, setting out your clothes and accessories 
the night before is a great addition to your morning 
routine because again, the idea here is to eliminate 
decision by creating a smooth, enjoyable f irst thirty 
minutes out of bed. Try it out, tweak it, and once it’s 
right, stay consistent with it.

DAILY OVERALL WELLNESS
The third piece of my productivity rhythm comes 

from my daily overall wellness routine; drinking 
LOTS of water and keeping a fairly healthy diet with 
some exercise mixed in is the easiest way to feel good 
about my body, and thus, f ind energy in the day I 
wouldn’t have had otherwise. While I do head straight 
for the coffee machine f irst thing in the morning, I 
keep a large water tumbler near my desk so it’s readily 
available all day long. Change your habits by changing 
your environment that supports those habits; keeping 
this tumbler in reach makes me much more likely to 
consume water throughout the day.

When that afternoon snooze wants to set in? I 
pop up for a quick walk or an outfit change — those 
two interruptions in my day do wonders for getting 
my mind and body refocused on the work left that 
afternoon. Find go-to activities that encourage you to 
get up and move, if only for f ive minutes.

Finally, don’t be afraid to shut down your 
computer, set aside your phone, and zone out for 
awhile. Meditating has been a wonderful addition to 
my daily routine, but it doesn’t have to be in a formal 
setting. Give your mind a break and clear your head 
from everything on your plate for 10-20 minutes a day. 
You’ ll come back feeling refreshed, and your mind will 
thank you!

However you shape your day, do your best to work 
in a healthy balance and (most importantly) FUN! The 
whole idea of being productive is to allow time for the 
things you love most, so make sure you’re rewarding 
yourself for the healthy hustle you’re putting into your 
day. Now go out and conquer the world, friends! You’ve 
got this. 

BIZ
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Podcasting took us by surprise. We started our 
podcast, Creative Biz Rebellion, in September of 2016. 
We were just two, online shop owners who loved 
podcasts and helping other online shop owners, so we 
decided to start a podcast all about running a product-
based business. Seriously, it was that simple. That’s the 
beauty of podcasting. Start up is easy (as long as you 
don’t overthink it or expect everything to be perfect) 
and the return is immeasurable. 

When you are starting a podcast there are so many 
technical details to think about. How hosting works, 
equipment, recording, editing, ect. that sometimes the 
simple things like f inding people who want to listen 
get pushed to the back of the line. If we record it and 
put it out there someone will f ind it - right? Uh, not 
necessarily. Putting a podcast out in the world is hard 
work, but there so many more benefits than tasks on 
your to do list when you host a podcast, especially if you 
have a partner in crime along for the ride.

Podcasting delivers content that is personal. 
Podcasting delivers content, BUT (this is key) it’s 
content YOU care about! At any given time anyone can 
stomach writing a blog post about something they aren’t 
really interested in, but when you host a podcast you 
have to be excited about your topic or it will show in 
your voice. That’s why podcasting about YOUR thing 
is a great idea because you could talk about it forever. 
Also (side note) the people who are listening care about 
it too. It’s not like when you talk to your partner or best 
friend about your passion and they look at you with that 
face that tells you they have no idea what you are talking 
about. Your podcast audience totally gets it!  So chat 
about your thoughts, teachings, creative insights, and 
general wonderments. People care what you have to say! 
(I know - shocking right?)

Establish your expertise. Having a podcast about 
a specif ic topic like business, health, or weddings is 
great, but having a podcast about hiring and onboarding 
new employees, living a gluten free lifestyle, or having 
a wedding planning business is even better. The more 
specif ic you are about the topic of your podcast the more 
of an expert you will be in your given topic and then 
whenever someone is hiring someone new you will be the 
person they come to. It will also be easier to brainstorm 
topics or guests since the whole basis of the show centers 
around one theme or idea. Stick with your expertise, 
and an audience will f ind you! (See our fun graphic 
illustrated by Kelly for some podcast topic ideas!)

Introverts and Extroverts can thrive with podcasting. 
When we f irst started the podcast we were both pretty 
nervous, but once we got going it became easier and 
easier. As introverts, a podcast is perfect for us because 

we can stay home, there’s no video (unless you want 
it), the schedule is f lexible, and we can record, edit, 
and promote day or night. We sometimes get so into 
our show topics that we forget anyone is even listening. 
That’s when you know you are on to something great. 
For extroverts, podcasting is perfect because you 
can crank it up a notch with more guests, live show 
recordings, repurpose episodes for YouTube, and have 
in person meet ups. For either group we recommend 
podcasting with a friend. Not only does it make the 
workload easier, but it makes for more interesting shows 
if you don’t have a guest.

Podcasting has opened doors. Any time you put 
yourself out there, amazing things can happen and that’s 
what podcasting was for us. Both of our businesses 
changed and evolved because of the podcast in the most 
beautiful ways. Our eyes have been opened to more 
possibilities that we never saw before, and that’s all 
because of the podcast. This has been one of the most 
surprising things about this experience. Caroline found 
a completely new direction for her business that is now 
thriving, and Kelly found a new avenue she was not 
expecting.Without the podcast, this evolution would not 
have happened. 

Create Connections.  As we have shared our stories 
on our podcast, a beautiful thing has happened. We have 
formed connections with people that are so impactful. 
We have always had a small but mighty Facebook group 
associated with our podcast. What started out as simple 
daily posts, has turned into a community that we are 
so proud of. We have met people and watched people’s 
businesses grow through that group. Those connections 
are what keep us motivated and keep us going when 
recording gets monotonous or we don’t know what topic 
to cover. For us, it is not a self ish endeavor. We do this 
to connect and help others just as we wish someone had 
helped us when we started our product-based businesses. 
Create connections with your podcast whether it be 
through a community or people you interview. They will 
contribute and impact you and your show more than you 
know.

Do not wait to launch; just go for it!  If we had waited 
til l everything was perfect, we might be launching our 
podcast now. Here’s the thing: podcasting is growing 
like crazy and now is the time to jump on. Your podcast 
is not going to be perfect out of the gate, but that’s ok. 
Your listeners will grow with you. We have made so 
many changes to our podcast since we started. We have 
changed equipment, intros, outros, branding, etc., and 
every change has been accepted by our listeners with 
open arms and even some encouraging emails. Do not let 
fear keep you from going for it. Just do it! 

ILLUSTRATIONS BY KELLY PARKER SMITH

Pretty Little
Podcast

by Kelly Parker Smith & Caroline Hull

WHY YOU SHOULD 
HOST YOUR OWN

WWW. CREATIVEBIZREBELLION.COM  /  @CREATIVEBIZREBELLION

Kelly Parker Smith and Caroline Hull are the founders of the Creative Biz Rebellion podcast.

BIZ
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BeYOUtiful
6 STEPS FOR ENHANCING NATURAL BEAUTY

When contemplating the word “Beauty” many feel 
like it’s all about external appearances and how we’re 
perceived in the eyes of others.

I believe that true beauty isn’t about vanity, but 
about having confidence, feeling fantastic, radiating 
from within, and having the internal energy to hold our 
heads high as we shine our light bright in this world - no 
matter what we look like.

True beauty is more of a vibe, an inner glow, a sense 
of being content with who we are as the ups and downs 
of life ebb and f low. It’s enhanced by being true to who 
we are and not pretending to be something we’re not in 
order to grow our tribe, garner likes, or appeal to the 
“in” crowd.

Being more you is BeYOUtiful!
However, some of the most beautiful women in the 

world don’t see themselves as such. They pick themselves 
apart and make productivity and the pleasing of others 
more of a priority rather than truly taking care of 
themselves in ways they know they need to. Perhaps 
you’ve done this too?

Many busy women in business have shared with 
me that they’re completely exhausted & worn out from 
running their businesses and managing life. They’re 
highly concerned that it’s starting to detract from their 
message and their ability to present their best self.

Some feel completely defeated when strangers on 
the internet tell them they need to look, act, or speak 
a certain way. Sometimes in an attempt to avoid the 
pain of negative commenters they change themselves to 
appease others and lose sight of who they are at the core.

For some, the pressure of having a rock solid 
personal brand, being the face of their business, and 
with so much marketing taking place all over social 
media, they feel like they have to look their best and be 
amazing at all times.

Staggering numbers of female entrepreneurs work so 
hard to look like they have it all together, but deep down 
inside they’re crumbling. Their exterior is seemingly 
impeccable, but on the inside they feel absolutely awful. 
Their bodies aren’t all that well, their minds feel like a 
minefield, and their internal dialogue about themselves 
is an absolute disaster. They may look traditionally 
beautiful on the outside, but they certainly don’t feel it.

Many women find themselves hiding behind their 
makeup hoping no one notices their stress related 
breakouts or the new wrinkles that formed after that last 
launch. Healthy skin starts within, yet so many women 
neglect the proper self care that will reduce feeling the 
need to cover everything up.

Yet, many are neglecting some very fundamental 
things that would make effortless beauty and a more 
attractive vibe so much easier for them.

Sleep, stress reduction, and fueling with proper 
nutrition are just a few of the things that can make us 
not only look our best, but feel our best. Feeling our best 
comes from a place of truly being well on the inside, 
which contributes to a clearer skin, less wrinkles, a 
bright healthy glow, as well as enhanced productivity.

It’s time we, as a society, make a shift towards a 
healthier view of beauty and what is truly beautiful. 
One that focuses on taking care of ourselves in a way 

by Breanna Thomas
WWW.HEALTHYSKINANDBEAUT Y.COM  /  @ HEALTHYSKINBREANNA

BIZ

Breanna Thomas is a licensed aesthetician and professional makeup artist. 
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that feels good to us, in a way where we no longer lose 
ourselves in the pleasing of others or unnecessary 
overworking. In a way that enables us to stop being/
looking/feeling/saying/doing what others think we 
should. And, in a way that allows us to recognize that we 
are valuable and we are lovable just as we are.

None of this is to say that we can’t care about how 
we look, should forego makeup, or that externally 
presenting ourselves in a way that makes us feel pretty is 
a bad thing.

Feeling healthy and happy is the most ef fective beauty 
tip of all. However, throughout my almost 15 year career 
in the beauty industry I’ve found the following makeup 
and lighting tips have helped thousands to look more 
rested when they were exhausted, have brighter eyes and 
appear happier when they’d been heartbroken, appear 
healthier and more vibrant during times of burnout and 
internal disease, and allowed their message to stand out 
rather than their makeup or signs of internal imbalance.

 

AIM FOR HEALTHY SKIN.
Hydrated, balanced, healthy looking skin will save 

you time and money. You’ ll need to buy less concealer 
and foundation and spend less time in front of the 
mirror getting ready each day.

 

CONCEAL STRATEGICALLY.
If you’ve been crying, not sleeping, or are feeling 

fairly lousy, apply a light layer of concealer to the 
following areas:

• The lower waterline of your eye (the wet part 
just above your lower lashes) and to your eyelid 
before applying eye shadow. This will neutralize 
excess redness.

• The midface in the shape of a “V” extending 
from your under eye area to your mid cheek. 
This will prevent the “racoon eyes” look. Using 
a shade ever so slightly lighter than your natural 
skin tone in this area will brighten your midface 
and make you look more awake.

• Use an orange or peach concealer just beneath 
your eyes and under your foundation or f lesh 
toned concealer to neutralize any hint of the 
blue, grey, or purple types of dark circles that 
tend to bleed thru makeup and appear when 
you’re completely worn out.

Strategic use of concealer can give the il lusion that 
your eyes are brighter while you work towards getting 
back to balance in your life

 

MATCH YOUR MAKEUP TO YOUR NECK AND 
CHEST (IF YOU WEAR IT, THAT IS.)

When doing makeup for an on-stage presentation, 
having personal brand images taken, or when you’re 
on f ilm for your YouTube channel, remember that it’s 
not just your face that will be showing. If you’re using 
makeup to even out your skin tone, making sure your 
face matches your neck and chest will make enable your 
audience to see more of you rather than be distracted 
by where your makeup begins and ends. Choose a 
foundation shade that matches the entire area that will 
be showing above your neckline and/or apply a light 
layer of your foundation or powder to your neck and 
chest too. This will ensure that everything blends well 
and looks less like you’re actually wearing makeup.

 

PAY ATTENTION TO THE INGREDIENTS IN 
YOUR COSMETICS.

Covering up or accentuating your features with pore 
clogging ingredients, such as the synthetic dyes found 
in most makeup, can create breakouts and a vicious 
cycle of makeup addiction, leaving you feeling like you 
constantly need to cover up your skin. Natural beauty 
boosting formulas are best.

 

LIGHT YOURSELF LIKE THE PROS.
Filming in front of a large window in daylight is 

great for giving your complexion a gorgeous il luminated 
glow. However, busy schedules and workspaces without 
great  lighting don’t always allow for that.

A large ring light around your camera or any light 
straight in front of you & just behind but slightly above 
your camera can help soften the look of f ine lines and 
uneven skin tone.

If you’re concerned with a double chin, sun damaged 
chest, or neck wrinkles you can place a light or a 
ref lector about a foot below the camera pointed upward 
towards you. This can help soften the appearance of 
these common concerns.
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We’re living in a very visual world where many 
people tend to choose to work with those who present 
themselves in a way that looks “put together” whether we 
like it or not. 

We can look fabulous, but if we’re feeling like an 
absolute mess physically, emotionally, and mentally, 
that’s going to come across in our vibe and keep us from 
showing up in the world in the ways we all deeply desire.

How we feel about ourselves is most important 
and prioritizing our internal well being will absolutely 

enhance our exterior allowing us to no longer feel the 
need to “enhance” our glow, we’ ll just naturally have 
one.

We can never go wrong by focusing on our insides 
f irst!

Being confident in our appearance is great, but 
feeling healthy, happy, and comfortable with who we 
are as a person is really what matters most & where true 
beauty lies.

**

*
*
*
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Many female entrepreneurs masterfully multitask 
most aspects of their life (because of all.the.things, am I 
right?!)

Mindfulness, meditations, and aff irmations 
sometimes get put off since f inding the time can be 
a bit tricky. However, this tip has helped me & many 
wonderful women I know make big shifts in the way we 
feel about ourselves - particularly about our appearance.

While getting ready and/or unready each day, pick 3 
things that you love about you.

Look directly into your eyes in the mirror, and say 
them to yourself.

Out loud is best, but if you’re new to this sort of 
thing, simply thinking them as you look into your own 
eyes can stil l be quite powerful.

Here are some examples:
• You are beautiful, just as you are.
• You are lovely, just as you are.
• You are a wonderful, capable, strong, intelligent 

woman, and this world needs to see more of you 
in it, just as you are.

You will f ind you become more comfortable in your 
own skin and more true to who you are, rather than how 
you think other people want you to look or be.

This will help keep you from getting stuck in the 
cycle of an “if this, then that” mindset.

“If I only lost 10 pounds, I’ l l feel more confident 
about myself.”

“If I just stopped breaking out, then I’d feel more 
confident to put myself out there.”

“If I had better makeup tools/fashion sense/camera 
equipment, people would take me more seriously.”

The “if this, then that” mindset keeps us stuck, 
feeling less than fabulous, and really puts a damper on 
our confidence in the present moment.

This exercise is also an amazing habit breaker for 
those who need to improve their self view. Anytime 
you catch yourself thinking something negative about 
your appearance, immediately think 3 things you love, 
value, and appreciate yourself. Say them aloud as an “I 
am                  ” statement and feel your confidence soar. 
It takes practice, but it helps!

Training your brain to see the good, beautiful, 
valuable things you bring to this world can be an 
immediate confidence booster and can’t help but perk 
you up in a way that’ l l help you let your true light shine. 

1

3
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6 Easy Steps 
To Enhancing 
Natural Beauty

Bonus Tip:  
A Mindset Makeover 
for Multitaskers

DRINK MORE WATER.

Your skin and brain will thank you! Every cell 
needs enough hydration to function properly.
Get 2-3 liters per day and watch your skin glow, 
f ine lines soften, and mental state improve 
dramatically.

EAT MORE GREEN VEGGIES.

I’ve noticed an interesting obsession with 
candy in many online business owner’s lives. 
Of course it tastes great and a quick hit of sugar 
is fun, but too much sugar contributes to what 
I call an “epidemic of accelerated aging.” For 
those wanting clearer skin, less wrinkles, and 
to feel a greater sense of wellness, f inding a 
way to decrease sugar intake while at the same 
time increasing micronutrient and mineral 
intake will drastically enhance one’s inner and 
outer glow. Eating greens with every meal and/
or starting each day with a big green smoothie 
will help boost your daily nutrient intake and 
the increased minerals in your system can 
actually help to curb sugar cravings, too.

DE-STRESS.

If you’re a frazzled ball of nerves, other’s will likely 
be able to pick up on it. Eye twitches, chewed up nails, 
breakouts, skin picking, and hair loss can show up in 
times of high stress. Find what calms you and practice 
it often, daily if possible.

STOP SKIPPING MEALS.

It’s easy to jump right into our inbox before 
breakfast and work straight thru lunch when 
running a business, especially when we have 
a deadline approaching. But, without proper 
fuel,l we’re going to deplete ourselves, and 
it will show. You wouldn’t expect your car to 
function well without fuel in it, don’t expect 
your body or mind to either.

 GET YOUR REST.

Late nights & early mornings have become a badge 
of courage. Sometimes we need to skip a bit of sleep 
to reach a business goal. But continually missing out 
on deep, restful sleep will kick the aging process into 
overdrive. Keep wrinkles & dark circles at bay by 
regularly aiming for 7-9 hours a night.

MOVE YOUR BODY.

Sitting behind our screens for hours on end can lead 
to stagnation in the body & mind. By getting your 
blood pumping, your lymphatic system f lowing, and 
kicking your endorphins into high gear your skin will 
glow, your mood will lif t, and your body will be so 
very happy with you.

When we feel our best, we look our best!  
Remembering these 6 essential, yet often neglected 
basic life necessities will not only help you look 
fantastic, but will enable you to boost your energy 
levels and your increase productivity too.
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Blogging 
Beautifully

by Hayet Rida
WWW.HAYETRIDA .COM  /  @HAYET.RIDA

“ When sleeping women wake, mountains move.” - 
African Proverb

It has always been the coldest mornings that 
produce my best work. Without an alarm, my body 
slips out of bed at 5:45am every single morning…
the long-term effects of a British inf luenced mother 
whose morning tea kettle was the only alarm I ever 
knew. 

But today, 5,675 miles away from the comfort 
of my childhood home in Ghana, I settle into my 
new Chicago home office, popularly known as 
RidaHQ. By habit, I spend the f irst few minutes 
scrolling through the blog photos I shoot weekly 
with my team. With every image I see growth in 
my expression, my self-awareness and my comfort 
in imperfection. It is these images that are the true 
expression of my ultimate journey as a blogger. 
A journey that started when I was a litt le girl. A 
delicate story that fully bloomed when I grew to 
understand the power in my voice. 

The story of how I became the blogger that I am 
is one I am asked often. With each step in my “glow 
up” I am asked how I started my blog, how I became 
“famous”, how to grow my following over 50k strong. 

No matter how you ask me the question, my 
answer will always remain simple….

“PURPOSE”
“If you think you are too small to make a 

dif ference, you have never spent a night with a 
mosquito.” - African Proverb

From the day I started blogging, I had to make a 
decision. A decision based on more than site design 
or the design of my logo; I had to understand why I 
was doing this, why I mattered, and what I wanted 
my own legacy to be. 

I grew up the fat girl (I call myself fat because 
I reclaim the negativity of the word that so easily 
poisoned my own view of self ). I grew up in the 
shadow of other’s perceptions of how I should live 
my life. I call it conditional confidence. The act of 
tearing you down slowly from the inside and then 
questioning why you never appear to be happy on the 
outside.

I had no outward voice. Any trace of it was 
hidden between the desire for a chance to be seen as 
a woman, not a woman greeted with a constant status 
report of the size of her body. 

“The Axe forgets, but the tree remembers.” - 
African Proverb

Along those growing years, I built an unhealthy 
relationship with myself and my body. Making 
changes guided by the compass of cultural, relational 

Hayet Rida is a lifestyle blogger who lives in Chicago. 

PHOTOGRAPHY BY ETHAN POMBO



34 B E L O N G - M A G . C O M   /   I S S U E  E L E V E N 35B E L O N G - M A G . C O M   /   I S S U E  E L E V E N

BIZ

and societal judgement. Those years were tainted with 
constant weight gain and loss, eating disorders, surgical 
considerations and an overall hatred for the woman I 
had to look at every morning in the mirror.

I don’t know what really did it—actually, I do. It was 
the end of an unhealthy relationship. It was around the 
age of 25 when I started to understand that no matter 
what I did to change the body I had on the outside, the 
world would stil l f ind wrong with me. A realization that 
I would never be enough for anyone, ultimately f inding 
comfort in that. 

So I started to reclaim my own life piece by piece. My 
tongue got sharper, and I reawakened the voice that had 
sat dormant during my hardest times. I started to dress 
how I wanted, with the understanding that everything I 
did would always be judged anyway.

“When there is no enemy within, the outside enemies 
cannot hurt you.” - African Proverb

So what was my purpose? 
To make sure no woman grew up on the broken 

foundation of self. 
To make sure that no woman ever depended on a 

man to feel anywhere near beautiful. 
To make sure that every woman lived her life with 

her eyes wide shut to the gazes and opinions of others.
But most importantly, to make sure that every 

morning when she woke up and her feet touched the 
ground she could look in the mirror and see beyond 
what others had trained her to see.

“Until the Lion learns to write, every story will glorify 
the hunter.” - African Proverb.

My blogging journey has been the most liberating 
experience ever. Yes, I wear super cute clothes that 
thankfully are now made in my size. Yes, I smile in 
all my photos and twirl in the boldest prints. But the 
true power is that by example women who used to be 
the old me will have the audacity to want to be the new 
me. I write honest stories about every stage of my life 
not because I am not a private person, but because the 
privacy of truth only breeds doubt. 

With every post I want women to know that there is a 
beautiful life ahead if you only stop caring about others’ 
judgement. When you stop making others’ judgement 
become your truth. 

A true sense of purpose is what keeps me writing, 
exploring and sharing stories. 

My purpose is my fuel and my responsibility to many 
women who I may never meet.

My purpose is the only reason why my blog is where 
it is today. 

My advice to anyone who wants to start anything--be 
it a clothing line, a fashion business or blog--dig deep 
into who you are and what you have gone through. But 
most importantly, focus on the thoughts that you have 
when you wake up daily. Those unpoisoned thoughts are 
pieces of your purpose waiting to be strung together to 
form your brand.

And it is the deep rooted purpose that will weather 
any change in the landscape of the digital world, 
algorithms and new outlets.

“When the roots are deep there is no reason to fear the 
wind” – African Proverb 

“When 
the roots 
are deep 
there is 
no reason 
to fear the 
wind.”

AFRICAN PROVERB
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Blessings 
over Balance

with Rachel Hollis
WWW.THECHICSITE .COM  /  @MSRACHELHOLLIS

PHOTOGRAPHY BY SAMI L ANE

Over Christmas break I made one of the dumbest 
mistakes a parent can make… I told my five-year-old I’d 
take him to buy a f ish. The f ish isn’t the dumb part. The 
dumb part is what came next, because when pressed for 
confirmation I told him that yes, “I promise.” 

Dang it! What is this, my rookie year? 
Every parent knows you NEVER commit unless you 

are one hundred, million percent sure that it’s a done 
deal. Questions like, Will the sun rise in the East? Is there 
school on Monday? Will the baby break your bagina –yes 
that’s what he called it-- when it comes out?

Those are all instances when you can confirm 
for your litt le people with a promise. But something 
frivolous, like a f ish, that gets put f irmly in the category 
of “we’ ll try our best.” 

For those of you who have never had a f ive-year-old, 
let me explain this rational. I have four kids. FOUR. 
And just so we’re all clear, having four kids under ten 
is basically the same as having a thousand kids. I start 
out most days with the best of intentions. We dream up 
things like playdates or park visits or f ish adoption, but 
I never know what’s going to pop up (pink eye, or a late 
meeting, or the baby pooping through every layer of 
clothing and somehow getting it in her hair as well) to 
throw us off course. 

The big kids get it, but a f ive-year-old? He can’t 
understand the change in plans. He doesn’t care that 
the dog just threw up a Lego piece onto the sofa, he only 
cares that you promised. Five year olds bank their lives 
on a promise, and if you’re dumb enough to have to 
break one, well you should just go right ahead and quit 
parenting for the day. Settle in a with a nice box of wine 
while you’re at it because the meltdown that’s headed 
your way is going to drive you to drink.

In this instance, it was the day after Christmas. Ford 
had been asking for months and he’d gotten enough 
holiday money to make his dreams of being a “f ish dad” 
a reality. I can’t give you a great reason for why I gave 
him a promise instead of a probably, but our week was 
clear and I didn’t anticipate anything blocking an outing 
that shouldn’t take more than forty-five minutes.

Then I got the f lu.
And not like, a gentle f lu. This wasn’t like Meg Ryan 

in You’ve Got Mail cuddled up under a patchwork quilt. 
This was a cling-to-a-heating-pad and call-for-a-priest 
situation. It wasn’t pretty, and I certainly wasn’t in a 
place to put on a bra let alone adopt a new pet. But I 
promised, and he was so excited and hopeful, like an 
animated baby deer, that I couldn’t let him down. 

Rachel Hollis is a proud working mama, author, founder of The Chic Site and founder of Chic Media.

So, I dragged my carcass out of bed and found the 
will to live long enough to drive Ford to the pet store. 
I am shocked to report to you that four weeks later the 
f ish — that he named Mysterious, obvi — is stil l alive 
today.

What’s the point? The point is, I have pictures from 
that day on my phone. Ford is holding up a Beta in a 
small plastic cup and smiling so big you can almost 
see his tonsils through the gap in his teeth, and it’s a 
precious memory even if making it was rough on me. 
Honestly, it’s the best metaphor I have for motherhood. 

It’s all so precious, even if it’s rough on me in the 
making. 

As a working mama of four children, our lives are a 
wild and chaotic dance. So many lives to manage under 
one roof means that something falls through the cracks 
around here on the daily. Even when things do get 
accomplished it often feels like a tedious slog (three kids 
with homework, hello!) or an exhausting sprint to the 
f inish line when the race starts again tomorrow at 6AM. 

It used to drive me crazy. I kept thinking if I could 
just f ind the right organizer or the best way to prep it 
would all suddenly fall into place with a satisfying click 
and we’d run through life like a well-oiled machine. 
Eleven years of parenting has taught me well though… 

I’ve had enough toddler vomit on my clothes to fully 
understand that there’s no way to walk through this 
parenting season without regular disruption. 

In a world where everyone tries to sell me on work-
life balance I know that the only constant is that things 
will feel out of balance far more often then they will 
feel in balance. In fact, I don’t think it’s possible to feel 
balanced but I do believe you can f ind a sense of peace 
and centeredness even among the chaos. This peace 
comes wrapped inside of gratitude. It’s hidden amongst 
an appreciation for the moments that do go our way and 
a willingness to f ind humor when it all goes to hell in a 
handbasket. 

The realities of motherhood are sometimes brutally 
exhausting and other times so beautiful I wonder how I 
ever got so lucky. The key is deciding each and every day 
to focus on the good stuff and let go of the ideal of what 
other people tell us the good life is supposed to look like. 
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The green beauty biz is booming. Natural cosmetics are not only more pleasant to use, higher performance, and 
greater in quantity, but easier to locate too. You don’t even need to leave home to peruse the virtual aisles of the best 
natural beauty shops. Learn where to go to shop green beauty online and have healthy items delivered to your door.

The evolution of green beauty has been nothing short of amazing. What was once a meager offering of home-crafted 
type concoctions is now a booming mega-industry of high quality selections that rival mainstream cosmetics in both 
performance and appeal.

Consumers are discovering that natural beauty products do more than simply lower exposure to toxic ingredients. 
Those healthy ingredients also help to reduce signs of skin irritation and sensitivity, quell headaches and nausea 
associated with synthetic fragrance, and keep skin looking its best and most vital.

The poster children for toxic cosmetic ingredients, parabens and phthalates, are certainly two to avoid when 
purchasing cosmetics and personal care products. But the list doesn’t stop there. Here’s a crash course in ingredients to 
look for when shopping for beauty items.

1 1,4 Dioxane: Considered a likely human carcinogen, cardiovascular and blood toxicant, gastrointestinal toxicant,  
      immunotoxicant, kidney toxicant, neurotoxicant, respiratory toxicant, skin toxicant.

DEA, TEA, MEA: Linked to cancer in lab animals, organ and neural system toxicity, and skin irritation, and have the  
      ability to form carcinogenic compounds when mixed with certain ingredients.

Formaldehyde: A known carcinogen, gastrointestinal and liver toxicant, and neurotoxin.
Metalloestrogens: May increase risk of cancer, reproductive issues, immune system disruption, and allergic reaction.
Methylisothiazolinone (MIT): Possible neurotoxin, potential health risks to unborn babies, allergic reaction.
Parabens: Thought to mimic estrogen in the body, may cause impaired fertility and fetal development.
Petrolatum: Often contains carcinogenic impurities, commonly linked to skin irritation and acne.
Phthalates: Probable carcinogens with links to endocrine disruption, and fertility and fetal development impairment.
Propylene Glycol: Penetration enhancer shown to cause skin irritation and system toxicity.        
Sodium Lauryl/Laureth Sulfate: Penetration enhancers that commonly cause skin dryness, irritation, and allergic   

      reaction.
Synthetic Colorants (FD&C Colors): Contain carcinogenic properties and are linked to skin irritation, acne, and   

      allergic reaction.
Synthetic Sunscreens: Linked to hormonal disruption and skin irritation.
Triclosan: May contain harmful contaminants, also linked to endocrine disruption, organ toxicity, allergic reaction,  

       skin, eye, and lung irritation, and bioaccumulation.

by Liz Thompson
WWW.ORGANICBEAUT YSOURCE .COM  /  @ORGANICBEAUT YSOURCE

How to Shop 
Green Beauty 
Online

5 Best Places 
to Shop Green 
Beauty Online
The following online shops not only stock the best in 
green beauty, but uphold high standards and give  
back too.

1. BEAUT Y HEROES - www.beauty-heroes.com
Founder Jeannie Jarnot is dedicated to providing 
education and inspiration to those seeking the best in 
natural beauty. A vast selection of sumptuous brands 
make the scene, including everything from skincare 
and makeup, to items for inner beauty. Beauty Heroes 
also offers a monthly subscription box for a sampling of 
expertly curated beauty. 

2. AURUM ROSE - www.aurumrose.com
A conscientiously curated selection of healthy beauty 
products comprise this sweet online shop. Marissa 
Waller has created a beautiful boutique-style shop that 
offers the likes of In Fiore, Kypris, RMS Beauty, and 
Vintner’s Daughter. Earn points every time you shop 
for savings on future purchases. This will soon become a 
favorite stop. 

3. FOLL AIN - www.follain.com
A minimalist online spot with a strong apothecary 
vibe, Follain hosts both well known favorites and 
off-the-beaten-path brands to please every green 
beauty. Choose from luxe La Bella Figura, cult favorite 
Herbivore, and small batch style Meow Meow Tweet. 
And that’s just the tip of the iceberg. Start a live chat for 
a Clean Consult. 

4. ECODIVA BEAUT Y - www.Ecodivabeauty.com
The Target of online natural beauty shopping, EcoDiva 
carries everything you need and more. The staple green 
beauty brands are available here, as well as a few fun 
items, like Woodlot Aromatherapy Candles and BKR 
bottles. EcoDiva donates a portion of each purchase to 
one of four charities they support. Bookmark this baby. 

5. ETSY - www.etsy.com
Maybe not the first online spot that comes 
to mind when shopping for green beauty, 
Etsy hosts many smaller natural beauty 
brands and is where some of the now 
larger brands got their start. Look for 
Call of the Vialed, Etta + Billie, and 
French Girl Organics, and support a 
small business while getting your 
green beauty goodness. 

Research by the American Public Health 
Association shows an average skin absorption rate 
of 64%. While it’s true that all chemicals absorb 
differently (some are simply too large to make it into 
the bloodstream), other ingredients called penetration 
enhancers make toxins easier to absorb. These nasty 
ingredients also wash down our drains and enter 
our environment, causing long term contamination. 
And there are short term effects too, like the skin 
sensitivity many of these toxins cause.

The Environmental Working Group (EWG) 
estimates the average person applies approximately 
126 unique ingredients to their skin daily. The Food 
and Drug Administration (FDA) has assessed only 
11% of the over 12,000 ingredients used in cosmetics 
and personal care products, and has no set testing 
procedures of cosmetic products and ingredients for 
safety. This means the only way to truly know you 
are buying a healthy product is to read the ingredient 
listing.

Do good, feel good, look good while shopping 
these convenient online green beauty stores. No 
matter where you choose to spend your dollars, 
remember to read ingredient listings and follow 
brands who provide clear and concise information on 
their products. Now, time to get shopping! 

Liz Thompson is a copywriter and blogger for 
natural beauty sites and shop owners.

PHOTOGRAPHY BY SOCIAL SQUARES
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PHOTOS COURTESY OF JENI’S SPLENDID ICE CREAMS 

Splendidly 
Beautiful

The Beauty of Ice Cream
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I started making ice cream when I was very young, 
just 21. At the time, I’d developed a serious hobby 
blending perfumes and had amassed quite a collection of 
essential oils. I began using them to cook with, adding 
drops of basil essential oil to pasta and geranium or 
rose petal to berry jams, or blending tarragon essential 
oil into butter for freshly baked bread. Until one day, 
I took oil of cayenne—which had no scent, only heat—
and mashed it into chocolate ice cream. Cold... sugar…
chocolate… and then the intense heat of the cayenne 
oil unfurled in that order. I was hooked! I knew in that 
moment the great and beautiful potential of ice creams 
and, like some cosmic space-time event, the sky opened 
up and I knew I would spend the rest of my life making 
the best ice creams I could imagine. Because what we 
imagine will always be better than what actually exists. 
And all these years later —23 — I’m stil l deeply, madly, 
truly in love with ice cream.

I dropped out of art school (walked out of a f igure 
drawing class to be more specif ic) to make ice cream full 
time. And I never looked back.

When I started this company, I did what I thought 
everyone did—I created the kind of place I would 
want to work for, the job I wanted to have. That meant 
working with brilliant, kind-hearted, hard-working 
people I can learn from every day. Building a community 
devoted to making beautiful ice creams. If you could 
have any career why not that, I thought? Not that it has 
been easy, but for me there was no other way. I didn’t go 
to business school, it was never solely about the bottom 
line, I just did what we could afford, and what felt like 
the right thing to do and what made me feel proud and 
excited to go to work each day.

Our most important work is the work you will 
never see. Layers deep into my company you will f ind 
an imperfect community of people devoted to making 
something truly beautiful. The deeper you wander into 
our universe, it only gets better--the more delighted you 
are, not less. 

 We can’t possibly share our whole story in the 30 
seconds, sometimes less, that we have with a customer. 
That we are dairy nerds using the magical power of 
grass-grazed milk proteins to build every f lavor from 
scratch, never relying on a pre-fab mix or stabilizers. 
That the pumpkins, blackberries, sweet potatoes, 
strawberries we use were grown just for us by a farmer 
I met 22 years ago. Or that I signed a commitment to 
purchase whiskey from a local distil ler, long before 
they had product to sell, because it was the only 
way they could get a bank loan to open. The family 
dairies, farmers, distil lers owe me nothing; not their 
success or growth. They’ve worked tirelessly to build 
their companies. But our stories, our journeys are 
intertwined. We operate this way, work directly with 
people we know, because it’s the right thing to do. But 
even more, it’s the way to make the most f lavorful ice 
creams.

 We live in a confusing time. We wonder “what is 
truth” every day. We are bombarded by empty marketing 
and images of perfection in every corner of life. Products 
that all look the same on the outside and make promises 
they can’t keep. To me, “f lavor” is more than what you 
taste on your tongue. It’s doing something unique and 
not trying to be like others. It’s putting your name on it 
and building slowly so that your name means something. 
I started Jeni ’s because I wanted to create something 
that hadn’t been done before—to set a new standard 
for American ice cream. I’ve never paid attention to 
what other people are doing, especially other ice cream 
makers. I pull more inspiration from history, art, pop 
culture, travel, than anywhere else. I call that f lavor, too.

 With that in mind, partly because I structured it 
this way, partly without thought at all, my company 
exists to celebrate the true below-the-surface, between-
the-lines beauty in the world. And the older I get, from 
my somewhat sequestered perch in the middle of Ohio, 
the more I realize how truly special that is. We are all 
lured by the empty promise of beautiful things, but 

Jeni Britton Bauer is the founder of Jeni’s Splendid Ice Creams.

by Jeni Britton Bauer

WWW. JENIS.COM  /  @JENISICECREAMS
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real beauty means promises delivered. And that sticks 
with us long beyond the sensorial experience. In the 
end it goes back to people. Growers, makers, producers, 
distil lers, apiarists, dairy farmers, our ambassadors 
and scoopers, artists, and the human beings who walk 
through our doors every day. We trust each other. If 
you question that, then stand in line at any of our ice 
cream shops and strike up a conversation with someone. 
Good people are attracted to good people. Quality stil l 
matters, and you can feel the intention.

Surface beauty slows us down momentarily, but 
true pleasure comes from the tiniest details under the 
lid. When we stop and allow time to pay attention to 
those details, time feels like it slows down. This is when 
memories are made. When connections are solidif ied. 
You can test this theory—just imagine a time when 
you had a glass of wine with a sommelier walking you 
through what’s in your glass versus any number of other 
cabernets or chardonnays consumed, without story or 
explanation, on any other evening. Which experience do 
you remember?

People get engaged in our shops and married in 
our shops because they often go a litt le deeper over ice 
cream, get to know each other better. We want to do 
our part to foster these relationships so we make ice 
creams that spark conversations. We tell you a litt le bit 
about what you are about to eat (like how we pack our 
chocolates with high quality Fair Trade cocoa, or that by 
steeping coffee in cream, you get an ice cream that tastes 
exactly the way coffee smells). Then, when you sit down, 
you can participate in the moment. It becomes an active 
experience. I know that the memories built here are 
deep. All the effort we’ve put into making our ice creams 
matters in a big way in bringing people together. I’ve 
been at this for a long time and I know that sometimes 
it takes a catalyst to bring two people truly into the 
moment. It’s not that easy to do, and when it happens, 
it’s beautiful.

We love to say Flavor is Everything. It’s sort of an 
internal mantra that reminds us that all of this effort 
isn’t just to f lavor the ice creams, it IS THE FLAVOR 
of the ice creams. The sensory experience of our ice 
creams is so much deeper when you know a litt le behind 
how they came to be. In this way, our character can be 
expressed by the word “f lavor.” It is our intention, our 
promise, not the ones we make, but the ones we deliver.

Flavor is not just what you experience when you eat 
our ice creams, it is the culture of the community, the 
actions, the choices, the action of how we brought it to 
life.

And that is truly, deeply beautiful and insanely 
delicious. And worthy of your friendship, love, moment 
with whomever you choose to share it with. 

“Flavor is 
the culture of 

community, 
the choices, the 

action of how 
we brought it 

to life.”
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PHOTO BY JUSTINE BURSONI PHOTOGRAPHY “Beauty is  
the harmony  

of purpose  
and form.”

ALVAR A ALTO

Beautiful 
Spaces
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The Social Type started as a wholesale 
line of f ine paper good products in 2009 by 
friends Allison Brennan and Jessica Tree. 
After selling their products to boutiques and 
stores both domestically and internationally 
for several years, they decided it was time to 
give the world of retail a shot. They opened 
their f lagship store, The Social Type, in 
December 2016. At long last they had a place 
to showcase their products as well as other 
lines that were near and dear to their hearts. 

The Social Type is a gift and stationery 
store located in the heart of East Los Angeles 
in the Silverlake neighborhood. It’s the 
perfect place to pick up a lovely gift and 
have it beautifully gift wrapped. The store is 
curated with unique paper good products and 
gifts from all over the world. The space also 
serves to host creative workshops and events 
throughout the year.

The Social 
Type

Beautiful Spaces

WWW.THESOCIALT YPE .COM  /  @THESOCIALT YPE
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Hopscotch Bakery + Market is a space created by 
Kaya Tate who is the owner and head pastry chef. Kaya 
is a pacif ic-northwest transplant living in the Midwest-
-Champaign, IL, to be exact--where she opened the 
Hopscotch brick and mortar location in July of 2017. 
A  Portland, Oregon Le Cordon Bleu alumni, Tate has a 
traditional French culinary background, but is inf luenced 
by the many places she has called home. 

The vision of Hopscotch is to provide a handmade 
experience that welcomes community and emerging 
makers while elevating the everyday. Kaya aims for 
Hopscotch to provide a space for locals to come together, 
grab a bite to eat and get in touch with farm fresh 
ingredients, made-from-scratch pastries. You can also 
f ind locally made gifts, cards, and art as well as a learning 
space for working with your hands.

Hopscotch exists to provide an elevated experience 
using the freshest ingredients, a unique current setting, 
and memorable, personalized service. 

Kaya craves change and looks forward to each new 
trend and idea. Hopscotch customers love that they are 
always changing, evolving and getting them to try new 
things. Customers will often provide photos of their 
families and friends enjoying what they have purchased 
or feedback relaying to future items they would love to see 
and purchase. 

Hopscotch has a knack for creating high-end 
yet approachable pies, cakes and breakfast pastries. 
Buttercream rosettes and bunny sightings are not to be 
missed if you’re scrolling the instagram feed.

Hopscotch 
Bakery + 
Market

Beautiful Spaces

WWW.HOPSCOTCHCAKES.COM  /  @HOPSCOTCHCAKES
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Hopscotch Brownies
1 cup (8 ounces, 225g) unsalted butter, cubed 
1 cup (100g) natural unsweetened cocoa powder
1/4 cup (25g) black cocoa, sometimes called  
   “dark” cocoa powder
1/2 cup (70g) flour
2 teaspoons instant espresso powder

1. Preheat the oven to 350ºF (180ºC).
2. Prepare an 8-inch (20cm) square pan or 9 x 13-inch (22x33cm) pan by lining it with aluminum foil, greasing it with 

melted butter or nonstick spray.
3. Melt the butter in a saucepan. Set aside until tepid.
4. Sift together the natural cocoa powder, black cocoa powder, f lour, espresso powder, and 3/4 teaspoon of salt in a 

large bowl. (Cocoa powder tends to “dust up” when sifting, and using a large bowl helps contain the mess.)
5. In a separate small bowl, whisk together the eggs, granulated sugar, and brown sugar.
6. Stir half of the egg mixture into the cocoa powder, then stir in the melted butter. Then stir in the remaining egg 

mixture. If the mixture isn’t smooth, give it a couple of vigorous stirs with a whisk, although don’t overdo it. Scrape 
the batter into the prepared pan, smooth the top, and sprinkle liberally with f laky sea salt.

7. Bake the brownies just until the center feels almost set, but not quite. I found in either size pan they will take about 
25 minutes, although best to start checking them at the 20 minute mark.

8. Once done, remove from the oven and let cool completely in the pan. The salt on the top tends to absorb into the 
batter during baking, yet you can stil l taste litt le sparks of it in the brownies. If you wish, you can sprinkle them 
again with a bit more salt, before serving

Adapted from David Leibowitz

3/4 teaspoon salt
4 large eggs, at room temperature
3/4 cup (150g) granulated sugar
3/4 packed cup (170g) dark brown sugar
Flaky sea salt, such as fleur de sel or Maldon, for f inishing
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Handzy Shop + Studio is a teeny tiny retail shop and design studio 
located in Covington, KY (just across the river from Cincinnati, OH) in an 
awesome litt le neighborhood fil led with creative, independent people who 
are doing their thing. 

The mission of Handzy is to offer upbeat products and experiences that 
foster friendships and make people happy. In the shop, you’ ll f ind the cutest 
selection of greeting cards, stationery, desk supplies, local art, ceramics, 
jewelry, and gift wrap all created by local or independent designers, makers 
and artists.

In the studio, you’ ll f ind the team working on branding and graphic 
design as well as custom wedding stationery. (Don’t worry if you can’t make 
it in person, you can f ind their line of stationery products on their website.)

Handzy was started by best friends Brittney and Suzy who met in college 
where they both studied graphic design. They always joked and dreamed 
about opening a cute shop. With a shared love for stationery, it made sense 
to start there. 

Handzy was born out of a deep need to be insanely independent. 
Working for someone else’s dream wasn’t an option; they had to follow their 
own path. Handzy was built on a friendship, and as it has grown, it has 
continued to be all about friendship.

PHOTOGRAPHY BY HANDZ Y

Handzy  
Shop + Studio

Beautiful Spaces

WWW.HANDZ YSHOPSTUDIO.COM  /  @HANDZ YSHOPSTUDIO
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PHOTOS USED WITH PERMISSION OF HAPPY PL ACE

Since opening to the public, HAPPY PLACE has 
quickly become a major phenomenon and has garnered 
international and national media coverage, selling out 
all of their initial run dates at their initial downtown 
Los Angeles location. 

At the time of the release of this magazine and less 
than six months after its original opening, HAPPY 
PLACE is relocating to LA LIVE’s Event Deck for a 
limited f ive-week run (04/26/18-05/27/18), where 
guests will be able to experience an even bigger, better, 
and happier adventure with larger-than-life size 
installations, new multi-sensory immersive rooms and 
even more moments curated to “Capture Your Happy.”

From taking snapshots in a golden wonderland in 
the super bloom room, to jumping from a rainbow into 
a giant pot with over 25,000 smiley face coins inside, 
and posing inside Happy Place’s signature rubber ducky 
cubby of fun, guests have been sharing these unique, 
happy moments all over the internet.

Founder Jared Paul shares, “It’s been an honor to 
have experienced such a mind-blowing response to 
HAPPY PLACE.”

For ticket sales and more information please visit 
www.happyplace.me/tickets.

Happy  
Place

Beautiful Spaces

WWW.HAPPYPL ACE .ME  /  @WEAREHAPPYPL ACE
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Societygal was created by Jennifer Jaden in 2016 in hopes to educate, maximize 
exposure and bring together female entrepreneurs, helping them take their dreams to 
reality and build their online empires. With the combination of creativity, networking, 
and branding, they have created a f lourishing community of over +60,000 #societygals.

Societygal is the hottest hangout online and a cattiness-free zone. The blog features 
women that are crushing it online and provides a platform to share their stories and 
message in a fun and inspiring way. These features includes, Lauryn Evarts of The Skinny 
Confidential, Jasmine Star, Julie Solomon, Promise Tangeman from Go Live HQ to name 
a few.

When it comes to authentic collaboration, women supporting women, and building 
game-changing empires, Societygal is your go-to hangout.

Societygal offers exclusive events, a facebook community, blog and a full service 
agency that is a completely fresh concept connecting inf luencers, bloggers, public f igures 
and coaches with brands to collaborate with. Theses opportunities include features, 
press, and endorsements that align with their brands.

If you are looking to grow your reach as an inf luencer or brand, head over to 
societygal.org to learn more about being added to their resource list for opportunities. 

Societygal
WWW.SOCIET YGAL .ORG  /  @THESOCIET YGAL

PHOTOGRAPHY BY ASHLEY STREFF
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PHOTOGRAPHY BY VIVIAN HSU

Style 
Summit

The Gossip & Glamour Style Summit was launched in 2016 with the goal of providing 
a platform for Seattle fashion bloggers to connect, cultivate community, and share creative 
insight. Originally started as a passion project by founder Sydney Mintle, the Style 
Summit has grown to become the largest off line gathering of fashion and lifestyle bloggers 
in Seattle. 

The 2017 event held at the Thompson Hotel hosted over 150 style bloggers and 
creatives from all over the Pacif ic Northwest for a half-day of interactive panel discussions 
featuring fashion experts from a variety of brands including Julep, Brooks Running, 
Neiman Marcus, and Moorea Seal. The discussion ranged from branding to monetization, 
and offered bloggers’ strategies for long-term blogging success. 

“It’s no secret that we live in a digital world,” says founder Sydney Mintle, “The 
Style Summit offers a creative space for bloggers to come together and enjoy meaningful 
programming while also working to create a shared vision for the future of style blogging 
in the city.” 

WWW.GOSSIP-GL AMOUR.COM  /  @GOSSIP_GL AMOUR
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PHOTOGRAPHY BY COURTNEY PAIGE RAY

I have a secret.  It’s about the real beauty of my Brand 
Clarity Workshop.  And, I’ l l get to that, but f irst I want 
to tell you how I got started as an entrepreneur and why I 
began putting on beautiful workshop events as part of my 
business.

My first career was as a movie marketing executive 
at Walt Disney Studios Motion Pictures, working to 
promote theatrical and home entertainment releases from 
several global brands, including Disney, Pixar, Marvel, 
Touchstone and Dreamworks.  The reason I pursued my 
passion to work in the movie business was because of the 
way movies make me feel.  They inspire me, and immerse 
me in worlds I might only have gotten to experience on 
the big screen.  

I also saw the effect movies had on audiences.  I used 
to love going to see one of our Disney movies with a 
“real audience” (not just the marketing people who are 
watching movie after movie as part of their job), so I 
could hear the laughter, witness the touching moments, 
and see the tears that these stories conjured for people.   

It became a tangible extension of the work I was living 
every day.  And that was the beauty of my first career.

When I started my second career, as a service-based 
entrepreneur, I wanted to recreate that feeling with a 
tangible extension of my brand.  So, I began hosting the 
Brand Clarity Workshop so I could experience women’s 
“aha moments.”  I empower visionary entrepreneurs to 
clarify and elevate their brands to attract their dream 
clients and grow businesses they love. This is the beauty 
of what I do now.

This workshop is not only my opportunity to attract 
my ideal clients, it’s to SHOW them how a brand is 
beautifully brought to life.  I start with f inding a gorgeous 
space.  I collect decor (mostly from my own home) to 
create the look I want that feels like an extension of the 
brand that people see in my squares on Instagram.

I plan the f lowers I want to showcase, create the gift 
bags with a tagline that aligns with my brand…in this 
case, “Fall in love with your brand.” 

When someone walks into a beautiful space, they’re 

The Real Beauty Behind The 

Brand Clarity
Workshop

Hilary Hartling
WWW.HIL ARYHARTLING.COM   /   @HIL ARYHARTLING

Hilary Hartling is a brand synergist & personal branding coach.
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inspired.  And that’s the FEELING I wanted everyone to 
have coming to my workshop where they’d spend the day 
working on their brand clarity.

And that’s the secret of my workshop.  Just like any 
good brand (and like any good movie), the beauty of 
it is NOT just in the visual representation, but in the 
FEELING people experience.

As a Brand Strategist, I’m not physically designing 
logos, websites or mood boards, which are one of the f irst 
things people think of when they think of branding.  I 
help creative entrepreneurs think about the FEELING 
and the EXPERIENCE you want your audience to have at 
every single touchpoint and interaction with your brand.

The real beauty of this workshop lies in the 
EXPERIENCE.  It goes beyond pulling up your trendy 
chair, at the gorgeously decorated table with your hand-
lettered place cards and the well-designed workbooks.  
Believe me, I love those things too, and I include them 
because it certainly creates a f irst impression!

Beyond being surrounded by beautiful decor, the real 
beauty lies in being one of dozens of like-minded women 
who’ve gathered in one space to work on their missions. 
Leveraging the power of the group, each one hones her 
voice and defines her purpose to create an impact in the 
world.

Workshop attendee and jewelry designer, Marrin 
Costello said, “This Brand Clarity Workshop was such 
an eye-opening experience. Not only was the company 
incredible, supportive, and diverse in occupations and 
f ields of expertise, but the exercises really helped me look 
at my business and brand through a different light.”

Another attendee, photographer, Julie Shuford said, 
“The workbook that Hilary gives you is invaluable and 
the best is that she helps you through it! Her speakers 
were amazing and inspiring women that shared so much 
of their expertise! I also made some amazing friendships 
that day!”

Even unprompted, the women at the workshop spoke 
about the experience of the event.  And that, to me, is 
beautiful.

It’s extremely important to me to always bring in 
inspirational guest speakers so my audience is hearing 
from people other than myself, from women who’ve been 
on the journey and have seen success.  My guest speakers 
at my recent workshop were: Lindsay Hollinger, the artist, 
designer and founder of Casa Joshua Tree - her home and 
sanctuary in the desert that has become a brand all its 
own; Britt Rohr, the founder and creative director of Swell 
Press - a letter press design studio for brides, grooms and 
brands; and Tiffany Tolliver, the owner of The EmmaRose 
Agency and creative director behind beautifully branded 
websites for women entrepreneurs.

All of these women shared their own experiences 
starting and growing brands they love, and explained 
how brand clarity helps them make daily decisions for 
their businesses.  Again, the beauty of this is sharing an 
experience and inspiring every woman in attendance.

A workshop isn’t the only way you can have a tangible 
expression of your brand, so think of your own.  What 
would create an unforgettable, educational, and inspiring 
experience for your audience?  That’s where the real 
beauty lies. 

“Let the 
beauty of 
what you 
love be 
what you 
do.”

RUMI

PHOTOGRAPHY BY MONICA LINDA PHOTOGRAPHY
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PHOTOGRAPHY BY COURTNEY PAIGE RAY PHOTOGRAPHY BY MONICA LINDA PHOTOGRAPHY
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PHOTOGRAPHY BY K ATE NELLE PHOTOGRAPHY

The famous Connect + Inspire event brings together like-minded women to connect, 
create new friendships, spread the GirlTalk movement for women supporting women, give 
opportunities, and celebrate women empowerment in inspiring and beautiful environments. 

The attendees have access to celebrity motivational speakers who share their journeys, 
participate in Q&A’s and engage in real discussions. Last year’s event was at El Chorro in 
Paradise Valley, California.  Speakers included Lori Harder, Kirbie Johnson, Sarah Pendrick, 
Nikki & Brie Bella, Sara Happ, McKenna Wesley, Jamie Krell and more.

Proceeds from this event go to their free school program for young girls around the 
country. The event serves as a summit, brunch, conference and mastermind all in one. 

GirlTalk was founded by Sarah Pendrick with a mission to empower women of all ages 
while serving as a resource for young women. Sarah is a self love advocate, community 
inf luencer, life coach, writer, empowerment speaker and philanthropist.

Through GirlTalk, Sarah not only features and connects powerful women with a purpose, 
but she teaches women to live authentically and celebrates them through her events and 
programs by giving them a platform and a space to thrive and use their voice.  

GirlTalk
WWW.GIRLTALKNETWORK .ORG  /  @GIRLTALKNETWORK
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PHOTOGRAPHY BY MELISSA DALY

Raw
Beauty
Talks

Celebrating their collaboration, Beyond 
Yoga and RAW Beauty Talks hosted an 
intimate, outdoor dinner at the home of Beyond 
Yoga founder, Jodi Guber Brufsky. Guests were 
greeted with a beautiful sunset as they arrived 
to the private, outdoor space, overlooking 
Malibu beach. Over dinner, Brufsky along with 
RAW Beauty Talks’ Founder, Erin Trealor, 
guided conversation about beauty, confidence, 
self-love and how the media impacts it. 

Guests included actress and founder of 
Annapurna Living, Carrie Anne-Moss; model, 
author and founder of Healthy is the New 
Skinny, Katie Wilcox; author and co-founder 
of Amore & Vita, Michaela Blaney; director 
and producer, Tosca Musk; co-founders of the 
What’s Underneath Project, Elisa Goodkind 
and Lily Mandelbaum; designer Malia Mills. 

This powerhouse of women shared of their 
personal experiences and thoughts related 
to the topics presented which served as an 
encouragement to all who attended as well as 
a reminder that we are better together. More 
importantly, our collective voice is making a 
difference in the world for women, given them 
permission to embrace their own true beauty.

Raw Beauty Talks is a progressive 
organization dedicated to ensuring that real, 
raw and unretouched images of women are 
visible in media through content curation, 
partnerships, education and advocacy. The 
organization’s interview series features over 200 
women photographed without make-up, photo 
editing or f ilters and has sparked a universal 
conversation about media’s representation 
of beauty. RAW Beauty Talks also launched 
of a positive body image and media literacy 
program for youth in grades six to 8 called Free 
To Be. www.rawbeautytalks.com

Beyond Yoga is a body positive athleisure 
brand designed to seamlessly transition from 
studio-to-street. The Los Angeles based brand 
specializes in a yoga-inspired collection of 
workout and sophisticated basics. The product 
is available in extended sizes, designed for 
real women’s bodies. Beyond Yoga promotes 
a healthy outlook, a body positive perspective 
and implements a policy against image 
retouching. www.beyondyoga.com. 

WWW.RAWBEAUT Y TALKS.COM  /  @RAWBEAUT Y TALKS
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about the 
artist

Jessica Langley

Jessica Langley is a designer and lettering artist based in Baltimore, Maryland. She created 
White Coffee Lettering on Instagram as an outlet for creativity and a way to sharpen her 

lettering skills. And, in case you’re wondering, the name comes from her love of coffee with 
extra cream and sugar. It’s now a full-blown business that offers graphic design and lettering 

services for brands, restaurants, weddings, baby showers, home goods, and more.

When not working, you can find her hiking with her boyfriend and two pups, visiting local 
eateries, or drinking coffee of course!

FOLLOW AT:
WWW.WHITECOFFEELET TERING.COM

@WHITECOFFEELET TERING
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IN
UNEXPECTED,

LEAVE FEAR BEHIND.
MOVE FORWARD IN  FAITH.
EMBRACE THE ADVENTURE.

AVAILABLE MAY 8 
EVERYWHERE BOOKS ARE SOLD

author Christine Caine invites us to 
learn how to live in the mystery and 
adventure of following Jesus and 
embracing the unexpected-because 
nothing grows without disruption and 
interruption. Nothing grows without 
the unexpected. 

Using dramatic examples from her 
own journey, Christine o�ers real-life 
strategies and biblical inspiration to 
help move us from fear and anxiety to 
hope and trust in God, fully embracing 
the unexpected every single day. 

Learn to live in the joyful freedom of 
complete trust in God.




