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FROM THE DESK OF THE EDITOR

“If you’re not growing, you’re dy ing.” This quote can 
be at t r ibuted to severa l people, but the t ruth remains 
the same. I f we’re not thought fu l ly invest ing and being 
intent iona l with our t ime and energ y, we are not l ikely to 
see progress and cou ld potent ia l ly even exper ience atrophy. 

W hether you’re just star t ing out or you’ve been at this 
whole entrepreneurship thing for many years , it ’s a lways 
the t ime to cu lt ivate. Rea l ly, this appl ies to a l l aspects of 
l i fe : business , relat ionships , persona l l i fe , etc…

I k now what you’re think ing: this seems l ike busy work, 
and we a l l k now there is not enough t ime in the day for 
another thing.  But to cu lt ivate, you might actua l ly have to 
stop  doing. Ta ke a step back, eva luate (or reeva luate), get a 
f resh perspect ive. A l l of these things are necessar y for us to 
k now what we should be invest ing our va luable t ime in. 

There is no magic in the hussle . You have to have 
purpose. There is no prest ige in hav ing a fu l l schedule. You 
have to be intent iona l . We can keep spinning our wheels or 
we can get out of the car and check out the v iew for a bit 
before we cont inue the dr ive.

ISSUE 14 is focused on the theme “cu lt ivate” with the 
hopes of prov iding mot ivat ion and inspirat ion for you. I 
even share the stor y of how Belong was bui lt in this issue—
something I ’ve never done. May the words on these pages 
ser ve as encouragement to you.

 
P.S . These are my favorites tools for bui ld ing and 
cu lt ivat ing:

• PowerSheets f rom Cult ivate W hat Mat ters
• Make it Happen  and Cultivate ,  by Lara Casey
• Journa l ing with my ban.do mini rough dra f t 

notebooks—they’re the best

Brooke Saxon-Spencer
founder + editor

WWW.BELONG-MAG.COM
@BELONGMAG

cultivate
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BIZ

Recently I was having a conversation with my aunt who is also an 
entrepreneur. The subject of the conversation? How to be successful in business. 
After a string of disappointments with vendor relationships, my aunt and I were 
ref lecting on the qualities and attributes that today’s freelancer or business 
owner needs. After a hearty discussion, we agreed on the following: be kind (you 
don’t even have to be “nice,” just considerate) and do what you say you’re going 
to do. That’s it. Doing what you say you’re going to do, delivering it when you say 
you will, and doing it kindly will set you FAR above the pack.  

Already have that mastered?  Here are 7 things you can do TODAY to develop 
and further hone your business savvy.

BIZ

by Ashland Viscosi
WWW.CMBATX.COM  /  @CREATEMEETBIZ

Your  
Business 

Savvy

THINGS YOU CAN DO TODAY TO DEVELOP

HEADSHOT BY IDEOLOGY PHOTOGRAPHY  •  PHOTO BY DEAR CHIC MODERN
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emails for an hour, two hours on Mondays invoicing for 
the previous week, 30 minutes on Tuesdays searching 
Facebook for a networking event, and 30 minutes on 
Thursdays to add connections to LinkedIn. Create a 
system that works for you; one that allows for full-
f ledged creative f low and one that helps the business 
f lourish. 

MEASURE TWICE, CUT ONCE. 

I mentioned this earlier, but really, grammar and 
spelling are important. If you want to take a tech-
based approach, you can download applications like 
Grammarly (free and premium options available) that 
help keep your spelling in check. Likely though, you’ ll be 
good to go with your own set of eyeballs. Re-read emails 
BEFORE you hit send (it doesn’t help much to read it 
after you’ve sent it, unless you “Undo Send” through 
Google…which has to be set up prior to your f irst undo). 
Another top tip, after you’ve crafted the document or 
important email (I’m not advocating this level of care 
for every email you send), save it and let it sit. Re-read it 
with a fresh set of eyes and look for mistakes and errors. 
If you don’t trust your own set of eyeballs, have a friend, 
colleague, business partner (you get the idea), read it for 
typos and mistakes. The more important the document 
or email, the more necessary it is to give it a thorough 
readthrough and to correct mistakes. Investing the time 
in editing your work will be well worth it, scout’s honor!

Speaking of spelling, there’s a few more things you 
should pay close attention to…the name of the person 
you’re writing to and capitalization and punctuation 
that the company uses in their name. While you won’t 
be awarded brownie points for spelling these properly, 
you will be spared the strike that will certainly be held 
against you.

INVESTING IN YOUR PROFESSIONAL 
DEVELOPMENT. 

Hopefully you’re already budgeting, saving money 
for taxes (if you’re self-employed or own your own 
business), saving for retirement, etc. The intention 
here isn’t to go all f inancial on you, we’ ll save that for 
a future article, but it is to introduce an important 
budgetary line item – your professional development. 
Research available opportunities and create a budget for 
it. You can go the in-person route (recommended as you 
get the added bonus of networking) with conferences, 
festivals, workshops, speaker series, panels, and more. If 
your preference is to learn all you can by spending time 
with your screen and mobile device, there’s options too. 

If you f ind an event that you REALLY want to attend 
but can’t afford it, reach out to the organizer and see if 
you can volunteer for a seat or ticket. Talk about win-
win!

CREATE A DAILY SCHEDULE FOR MANAGING 
YOUR INBOX. 

I’ve always had a lovely relationship with my inbox 
until recently. Two weeks ago, I achieved the highly 
praised “inbox zero.” And I couldn’t hate it more. My 
productivity has decreased, and I constantly feel stressed 
and panicked. Because now that I’ve achieved inbox 
zero, it has to be maintained…

I’m breaking up with inbox zero and going back 
to my old faithful: a daily schedule for checking and 
responding to emails. What works best for me is to spend 
some quality time with my inbox each morning, with a 
cup of coffee in hand, and map out my other to-dos for 
the day. I then work through the to-dos and ignore my 
inbox (oftentimes closing down the email client) until 
the afternoon when I again dedicate some quality time to 
my inbox. Instead of it being a time-filler, it’s something 
I actively participate in and dedicate time to. Depending 
on your profession, it may be impossible to shutter the 
inbox for hours a day, but if you’re able to, I strongly 
recommend it. Create a daily inbox schedule that works 
for you and honor it.  

Ashland Viscosi is the founder of Creatives Meet Business and the Creatives Meet Business Experience for 
artists, creatives, and entrepreneurs.

CREATE AND USE A BUSINESS EMAIL ADDRESS. 

It’s incredibly likely that you already have a 
company or personal website. If you don’t, you should. 
If you own a domain, for a very small monthly fee 
(starting at $5 for Google’s basic version), you can have 
a business email address through Google’s G Suite. 
Having yourcompanyname@gmail.com doesn’t send 
the same note of professionalism that yourname@
yourcompanyname.com does. Taking this small (and 
affordable) step makes a very big difference in how 
you’re perceived.

SPEND TIME NETWORKING OUTSIDE YOUR 
CREATIVE DISCIPLINE OR INDUSTRY. 

It’s easy and comforting to spend time with the 
people you already know and who speak the same 
(creative) language as you. Your collaborators are 
your community, but spoiler alert!, they aren’t your 
customers. 

Now here’s the kicker: most new information and 
opportunities come to us through something called a 
“weak tie.” A weak tie is someone who sits at the edge of 
your network. Because they spend more time in other 
“circles” (creative disciplines or industries in this case), 
they’re more likely to bring new information and new 
people your way than folks you already know. They 
might know of contract work, opportunities, people you 
should connect with, etc., but these opportunities will 
remain out of reach if you don’t leave your comfort zone 
from time to time.  

BE PER-FESSIONAL . 

Being professional is important. This includes: 
responding in a timely fashion, making sure your emails 
aren’t riddled with typos and grammatical errors, 
etc. Perhaps what’s even more important though is 
remembering the “personal” element of communication. 
You’re a person with a unique personality and so too 
is the person on the other side of the screen. Don’t 
change your tone so much that, in an effort to be 
professional, you sound stiff and wooden, and frankly 
not yourself. Maybe you’ ll want to hold back on that 
extra exclamation mark you planned to use (and that’s 
the professional part), but don’t hold back on your 
personality.

SCHEDULE TIME TO RUN THE BUSINESS. 

Working on the artistic and creative part of any task 
is rewarding, fulf il ling and fun, but the business can’t 
run without you, and it needs some TLC too.

Instead of making sacrif ices to your creative 
process, schedule time on your calendar to work on the 
business. Perhaps you start each day by responding to 

BIZ

“What works 
best for me is 

to spend some 
quality time 

with my inbox 
each morning, 

with a cup of 
coffee in hand, 

and map out 
my other to-

dos for the 
day.”
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How to 
Develop 

Habits for 
Massive 
Growth

by Jenna Murillo
WWW.WORKSPACERY.COM  /  @WORKSPACERY

HEADSHOT BY SHANELY COX  •  PHOTOS BY SOCIAL SQUARES
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How do you think about success? Well, if you’ve 
never dug deep into the story of a successful individual 
or company, it may feel like it just happened; they just 
happened to score that mega deal, the company just 
happened to create a product no one can live without.

But when you start uncovering the truth behind 
most success stories, you’ ll f ind one thing in common: it 
definitely wasn’t an overnight success.

In fact, most accomplishments and successful 
ventures happen due to a lot of small things along the 
way: day after day discipline and determination and 
small actions inching them along, litt le by litt le.

This headstrong discipline and repetition of small 
actions can often be attributed to the power of habits — 
the litt le things we do every single day that contribute 
toward the bigger picture of who we are and where we’re 
going.

THE SCIENCE OF HABITS

Without realizing it, you probably have a lot of 
automatic habits in place already. Our brains rely on 
habits for making small, routine decisions, with the 
intention of freeing up mental resources for dealing with 
new situations and bigger decisions throughout the day.

The good news is that your brain not only relies 
on these habits — it’s also always looking for new 
opportunities of experiences that can become habits in 
your life. This means when you’re ready to change an 
existing habit or introduce a new habit into your daily 
routine, your brain is on your side to make this happen.

Habits are made up of a three-part cycle: the trigger, 
the routine, and the reward. The trigger is the thing 
that tells your brain to initiate the routine. The reward 
is what you or your brain receives as a reward for 
completing the routine. As Charles Duhigg, author of 
The Power of Habit mentions, however, many people fail 
to understand this cycle and, thus, fail to create a reward 
that satisf ies positive habits.

Habits like eating healthier or meditating don’t 
have built-in immediate rewards — these goals have 
long-term (and longer lasting) rewards. So f inding more 
immediate ways to reward yourself for tasks completed 
will help encourage the habit cycle you’re building.

WHY HABITS MATTER

Habits make up a large part of our lives, shaping our 
days and weeks with automatic routines we’ve created 
for ourselves, either consciously or subconsciously. They 
can propel our progress, keep us stuck in one place, or 
even slow us down in any part of our life. For example, if 
you have a habit already in place to reward yourself with 
a candy bar as a mid-afternoon snack, that’s certainly 
putting a damper on your health goals and energy level 
(hello, 3pm sugar crash).

By analyzing our existing habits and altering them 
to create more positive routines with relevant rewards, 
we can completely change the bigger picture of progress 
in our health, growth in our work, increases in our 
productivity — the positive implications are endless!
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HOW TO CREATE POSITIVE CHANGE THROUGH 
YOUR HABITS

Your habits and routines are very personal to you, 
but there a few foundational notes to keep in mind in 
order to cultivate powerful habits with lasting impact in 
your life and business.

1. Start with ONE habit shift. 

Your brain might be whirring with lots of ideas at 
this point for what you’d like to change for the better 
in your life or business, but my recommendation to 
you is to start with one simple habit shift. And even 
better, tweak an existing habit. This means the trigger is 
already in place, but it’s up to you to change the routine 
for the better, and then tweak the reward so it stil l sends 
a dose of satisfaction to your brain to prove the new 
routine is worth your time and energy.

2. Make it specific. 

When creating any habit, specif icity is key. It’s not 
enough to say you want the routine to be “eat healthier” 
— what does that mean exactly? Is this habit designed to 
encourage you to eat a southwest chicken salad everyday 
for lunch? Maybe Mondays, Wednesdays, and Fridays 
are specif ically salad days. Keep it specif ic so you know 
exactly how to execute on the routine.

3. Know the bigger reason. 

What’s the bigger picture for your habit? Why 
are you trying to eat healthier or be more productive, 
for example? Having a clear reason in mind is a great 
motivator for staying consistent and dedicated to your 
new or redesigned habit. Write this down in your 
planner, on a sticky note, and keep it somewhere that 
you’ ll see it on a regular basis. It’s amazing how quickly 
we can stray from positive habits when we have nothing 
tying our mindset to the bigger picture every single day.

4. Break down your big goals into smaller habits. 

Habits are essentially litt le, tiny daily goals that 
contribute toward a bigger goal. Think about your larger 
goals for the month or year; how can you implement just 
one daily habit that will inch you closer to that bigger 
goal? Drinking more water, reading more books, saving 
money for an upcoming trip, spending more time with 
friends and family are all things that can be broken 
down into smaller, daily habits to help you achieve the 
bigger goal.

Jenna Murillo is the Product + Workspace Designer behind 
Workspacery, your online resource for designing a beautiful, 

functional workspace at home.

GET STARTED TODAY

The reason so many people choose to go after new goals 
and implement new habits on January 1st is due to the 
collective willpower and mentality of a new year; talk about 
strong motivators for getting started! But I’ l l let you in on a 
secret: you can create a similar level of magic in your own life 
by associating your new habits with even smaller changes. 
The start of a new month (even if it’s not January), the 
rearrangement of your bedroom, the redesigned setup of your 
desk are just a few simple ways to kickstart your habit change 
and associate your new routines with other positive changes 
in your life.

Don’t wait for a brand new year to start changing your 
life and business through the power of habits; make it happen 
today, or if needed, by tying these shifts to a physical change 
that will help reframe your mindset. Clarify your specif ic 
goals, identify the habits that can help get you there, and 
tweak the trigger-routine-reward cycle to f it your desires and 
lifestyle. 

“Don’t wait 
for a brand 
new year 
to start 
changing 
your life and 
business 
through the 
power of 
habits; make 
it happen 
today, or if 
needed, by 
tying these 
shifts to a 
physical 
change that 
will help 
reframe your 
mindset.”
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by Peggy Dean
WWW.THEPIGEONLET TERS.COM   /  @THEPIGEONLET TERS

Having a growth mindset in any career is not just the 
best way to think and perform—it’s the only way to think 
and perform. It’s especially crucial as entrepreneurs 
in any stage, be it in the beginning when everything 
seems too big and scary, to peaks when the top of the 
world feels accessible. Because what happens when the 
top of our world is reached? It’s only natural to feel 
like we might plummet after a big success. Why? Fear! 
Let’s use fear to our benefit. We can’t always control 
what happens, but we can control how we react to it. 
Developing not only the best business practices, but also 
the best mindsets for ourselves will do wonders in our 
personal and professional development. Here are f ive 
thought patterns you must adopt to exercise growth in 
your creative mind.

REMEMBER WHY YOU STARTED. Passion is 
everything. It’s the burning drive that gets us up in the 
morning and fulf il ls every inch of our being throughout 
the day. Of course, we can’t just wake up one day, quit 
our day job, and automatically succeed overnight. What 
we can do, however, is understand that our dream, fueled 
with passion, is a relationship that we must take great 
care of, tending to it and challenging it along the way. 
Commitment takes hard work and there will be a time or 
400 that it feels like it’s time to throw in the towel. 

Listen, if you’re looking for a reason to quit, you’ ll 
f ind it. You’re going to think I’m crazy for saying this, 
but when those times come up, think of them as good 
signs. You’re experiencing growing pains. You’re getting 
the opportunity to challenge yourself and problem 
solve and come out on the other side even stronger. 
When things get tough, even when they feel impossible, 
revisit your why. You love this stuff. You’d eat, sleep and 
breathe this stuff if you could. 

There are a handful of approaches to every situation, 
so don’t let your passion and drive get buried. It’s 
through these challenges that we f ind our strength.

CELEBRATE SUCCESSES, NO MATTER HOW 
SMALL . This is a diff icult one for people who wear a lot 
of hats. Taking a moment to realize that we hit a goal 
and allowing ourselves to relish in that moment will give 
us the satisfaction that we need to continue. I mention 
celebrating success no matter how small because once we 
succeed in something and want to keep moving forward 
to the next best thing, we forget that at one point earlier 
in our journey, this litt le success was once a dream 
goal. It was once something huge to us and we work our 
butts off to get there. As we grow, we often forget how 
far we’ve come. So sit back, ref lect on all of that kickass 
work you did to get there, and celebrate. 

PURSUE OPPORTUNITIES. Albert Einstein once 
said, “Nothing happens until something moves.” We can 
learn, research, practice, perfect, and prepare, but all of 
that is pointless without action. This idea will break the 
mold of one’s comfort zone, forcing them out into the 
unknown. Let me tell you something I’ve experienced 
and stil l experience: We will get rejected! It doesn’t need 
to be a fear because it’s a fact! 

Here’s where we can use the fear of rejection and 
failure to our benefit. If we get a “No,” nothing changes. 
You already have a “no” because you haven’t tried. 
On the f lip side, you can use rejection as a learning 
experience. Review how you approached what you 
wanted, note the response you got, and do it better next 
time. The best thing that can happen are the times you 
get a“Yes,” knowing you worked hard to get it. Yay, you!

WELCOME COMPETITION. Oh boy, does 
competition and comparison hit home or what? There’s 
not a single being out there that hasn’t felt threatened 
by competition. Let’s f lip this mindset. Some of your 
stiffest competitors can become your strongest allies 
if you play your cards right. When you feel yourself 
comparing what you do to others, make this your new 
mantra: Nobody can do what I do in the unique way that I 
do it. What you do is different. How you approach things 
is different. What you provide is different. No matter 
how similar, your personal touch matters to people, and 
there is room for all of us.

When somebody wants something, they begin to 
look into it, f inding many sources and leaving them with 
many choices. Chances are, they’ ll explore a few of their 
options. This works to your benefit! Additionally, when 
someone dives into your industry with great interest, 
they may benefit a ton from another business and want 
to further their own experience by trying something 
new and different. That’s when they land on you. This 
also works in the opposite direction. Someone may soak 
up what you’re providing, whether it be a service or if 
they’re purchasing your product. After that, they may 
move over to your competitor for even more. When we 
keep this in mind, we remember that there’s plenty to go 
around and the most important idea to adopt: When you 
win, I win. And when I win, you win. Who knows, you 
may even team up with them for a collaboration one day!

ALWAYS CONTINUE TO LEARN. Don’t pretend 
to have all the answers or that every circumstance 
is appropriate to “fake it ’ti l you make it.” There’s a 
time and a place to elude confidence, but there’s also 
something commendable about human beings that can 
admit that they don’t know everything. If something 
feels extremely out of reach, be honest with yourself 
about it. When you give yourself the truth, you give 
yourself opportunity to learn more and grow further. 
Resources are more accessible now than ever before. We 
learn something new every day, so imagine what we’d 
learn if we actively pursued learning every day. 

Peggy Dean is a best-selling author and educator with a focus on modern calligraphy, 
watercolor and gouache painting, and line drawing.

BIZ

Growth 
Mindset

FIVE PRACTICES TO ADOPT A
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something that has a small price tag, it can be cents that 
you earn for every purchase or sign up. You need traff ic 
going to the content where you’ve got aff iliate links, and 
lots of it, to be able to capitalize on it in it’s best form.

An example: You earn $2 for every sale of something 
you’re promoting and you create a post promoting that 
thing that gets 10,000 views per month and about 3% of 
the views convert to a sale of the thing. That means, that 
every.single.month you’re making $600/month from one 
blog post.

Another example of how you can use this in your 
business is by creating an Amazon Inf luencer page; 
this works basically the same as just being an Amazon 
aff iliate BUT it lets you add things really easily - 
AND - you can link to the page within email for email 
marketing (you can’t legally link to Amazon aff iliate 
products in emails otherwise). So this is my current 
Amazon Inf luencer Page: www.amazon.com/shop/
jessicastansberry, and it’s where I can link the camera 
equipment I use and other things I want to share with 
my audience.

So if you have a list of products that you’re 
constantly recommending - books, equipment, clothes, 
food, vitamins, whatever - you can share it with your 
audience and have them shop for it all while making 
money just because someone shopped.

We live in a weird world right now (and I’m saying 
“weird” in the best sense of the word) because it’s totally 
normal for someone you follow on Instagram to be the 
reason you buy a $89 scarf or for that YouTuber you 
watch to link their camera gear in their video knowing 
that someone will wonder and click the links.

B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N

Generating 
Affiliate 
Income

by Jessica Stansberry
WWW. JESSICASTANSBERRY.COM  /  @JESSCUHSTANSBERRY

I LOVE reading income reports from other business 
owners and blogger because there’s SO MUCH to learn 
from them that we can apply to our own businesses.

It can be such a weird thing to go on the Internet and 
talk about how much money you make. But the people 
who publish these income reports aren’t bragging. 
They’re giving you a glimpse inside a window to their 
success, and if you don’t look and see what you can learn 
from them, you’re absolutely missing out on an amazing 
opportunity to get some “free” business advice.

Something I want you to notice from so many of the 
income reports that are put out on the internet is the line 
item that reads, “aff iliate income”.

It doesn’t matter if it’s an entrepreneur who sells 
courses, someone who blogs about fashion or a YouTuber 
- that line item shows up in almost all of these magical 
learning reports.

Sometimes it’s a massive amount. Sometimes it’s a 
small amount. Sometimes it’s the ONLY piece of income. 
But it’s almost always there.

See, aff iliate income is really the closest you’ ll 
ever get to passive income. I mean, it’s stil l not truly 
passive, there’s stil l work to be done to get people to 
#buythethings. But it’s probably a 2 on the scale of 1-10 
of effort, so it’s a pretty good option.

I want to let you in on a litt le secret though: you 
have to have an audience to be able to sell any products, 
especially to be trusted to sell other people’s products. 
But the magic happens because you can be building 
an audience at the same time you’re building aff iliate 
income because aff iliate income and audience building 
both come down to one thing...

CONTENT CREATION. Blogging, YouTubing, 
Podcasting - content creation - is something I believe in 
so heavily and one of the big reasons is that it works for 
you when you’re not working.

See, you write blog posts and they live forever.
Someone could be searching for what that blog post 

was about two years after you wrote it, f ind it, love it 
and click away. Or, someone could f ind your podcast and 
then want to binge and listen to old episodes and click 
on links, etc.

Having regular, consistent, well-formatted content 
is an amazing plan because it’s evergreen and with that 
you can also promote things you believe in in a way that 
allows you to make commission on it.

So, let’s step out of the box for a minute and see how 
you can use this in your own business:

Let’s say you’re a f inancial planner and a question 
you get a lot is, “How do I save money each month?” 
You like to use a specif ic app that rounds every dollar 
spent up and puts that in an account automatically (I 
feel like this is a real thing but maybe I’m making it up, 
ha). Write your blog post - be helpful, be useful, gain the 
trust of the reader and help them but also link to that 
app and tell them why you love it. This will lead to clicks 
on the app through your aff iliate link (you have to sign 
up with most companies to have an aff iliate link specif ic 
to you) and money in your account.

Now, that’s just one example but insert your own 
expertise, your own niche and your own products/
programs you like.

Also, a quick note (actually 2 notes) about this:
The commission is generally small (3-25%) and on 

“There are so 
many ways to 

incorporate 
affiliates into 
your current 

content, and 
it’s something 

not nearly 
enough people 

are doing. Or if 
they’re doing it, 

they don’t really 
understand the 

full power.”
PHOTOGRAPHY BY SOCIAL SQUARES, HEADSHOT BY KIM FRIESL AND
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Let me help you 
get started on this 
affiliate income 
journey.
1. ESTABLISH AFFILIATE REL ATIONSHIPS WITH 
COMPANIES YOU ALREADY BELIEVE IN AND 
LOVE AND MAKE SENSE TO LINK TO FOR YOUR 
SPECIFIC INDUSTRY AND AUDIENCE.  

A fashion blogger might establish a relationship with 
Nordstrom to promote their clothes. Someone who’s 
selling a course about Pinterest marketing might want 
to share something like Tailwind (a Pinterest scheduling 
tool) with their audience so they should approach them 
as a sponsor.

• Pro Tip #1: Most stores and companies offer 
aff iliate programs so if you want to apply, 
go to their website and look for a link. If it’s 
available, it’s generally towards the bottom or 
footer of their site. Also, there are networks 
that have already-established relationships 
with companies that you can apply to and 
be an aff iliate through. An example here is 
Reward Style, they help fashion and home decor 
bloggers be able to be aff iliates for thousands 
of companies by only “applying” through them. 
Note: Some companies DO require a certain 
following or website traf fic.

• Pro Tip #2: Some aff iliate programs offer 
recurring revenue if their service is recurring. 
For example: If you are referring someone to a 
subscription-based service like those monthly 
boxes f il led with food and recipes (or anything 
that has a monthly subscription), their aff iliate 
program might offer a recurring fee for each 
month that the person you referred is using and 
paying for the service. These types of aff iliate 
relationships are gold because you are able to 
count on the income coming in from these more 
easily because it is fairly similar each month.

2. ESTABLISH AN AUDIENCE WHO CARES ABOUT 
WHAT YOU RECOMMEND.  

It’s great to have aff iliate relationships with 
companies and brands that you love and want to 
share, but if you don’t have anyone to share them with, 
you’re going to be disappointed with the income that’s 
generated. So take your time and build an audience 
through content creation that actually cares about what 
you have to say and recommend - let them see you as a 
resource.

3. COME UP WITH A PL AN FOR YOUR AFFILIATE 
MARKETING EFFORTS. 
Don’t just leave your income to chance. Plan it out, 
even when part of the income is coming from affiliate 
relationships. Instead of just linking to things 
randomly, have an actual strategy for sharing these 
products and services with your audience. 

• Pro Tip: Think outside of the box. Example 
1: Have a podcast or YouTube channel? 
Create an ad for one of your favorite aff iliates 
and use them as a “sponsor” for your content 
even though they’re not technically paying 
you for the ad space. Your audience will buy 
through your links, and then you’ ll make 
money from that ad space. Example 2: You 
are a mommy blogger and you know that 
Halloween is coming up. Instead of just 
creating a post about how to have or decorate 
for a Halloween party, specif ically and 
strategically buy all of the decor from Target 
and make it almost like a Target sponsored 
post where you’re linking back, using your 
aff iliate link to all of the products you used.

I encourage you, regardless of what business 
you’re in or what niche you speak to, to look deeper 
into aff iliate marketing in a way that makes sense for 
you and your audience.

The day of inf luencer marketing is here, and 
it’s the people who are jumping in with both feet 
and embracing it that are able to succeed and make 
passive income a real possibility. 

Jessica Stansberry helps entrepreneurs grow bigger, 
better, more visible businesses using marketing tactics 

that actually work.

“The day of 
influencer 
marketing is 
here, and it’s 
the people 
who are 
jumping in 
with both 
feet and 
embracing it 
that are able 
to succeed 
and make 
passive 
income a real 
possibility.”

Let’s chat about 
a few different 
ways someone 
could incorporate 
affiliate income:

FASHION BLOGGERS sharing clothes on 
Instagram/their blog and their followers purchasing 
through their links.

BUSINESS COACHES sharing links to their 
favorite programs/services when writing tutorials 
so their audience has the information but also 
purchases the product through their link.

A COURSE CREATOR who sells their course 
and then links off to other products, programs or 
services to help the student continue learning while 
stil l making an aff iliate commission. 

A YOUTUBER who reviews toys linking off to the 
toys they’re talking about on their video.

PHYSICAL BRICK-AND-MORTAR LOCATIONS 
establishing relationships with each other to refer 
customers back and forth.

REAL ESTATE AGENTS who refer their clients to 
services that cater to new home owners (insurance, 
furniture stores, housekeeping services) and makes a 
kick-back from that referral. 

I think we can get stuck thinking that our business 
can’t do certain things because it’s a certain type 
of business or because it’s not exactly the type of 
business you’re seeing other people have success in 
this area with, but hopefully those examples above 
showed you the possibilities. 

PHOTOGRAPHY BY SOCIAL SQUARES 
HEADSHOT BY KIM FRIESL AND
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PHOTOS BY LUCAS JENSEN

HOW REFINING YOUR INSTAGRAM PRESENCE CAN 
ATTRACT YOUR IDEAL CLIENTS AND 

Cultivate 
Community
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by Delaney Spaid
WWW.DEL ANEYSPAID.COM  /  @DEL ANEYSPAID 

We’ve all heard the term, “digital native.” Well, 
that’s me. It all started with my family’s dial up back in 
the 90’s where all you could do is play Barbie computer 
games and maybe use AOL if it connected in time. There 
are memories of keeping in touch with my friends via 
Instant-Messenger and writing random blogs on the 
sites Xanga and Myspace. Then, there was getting my 
first f lip phone and texting friends (even though texting 
was way more expensive to communicate). As the years 
progressed, a litt le website called Facebook made its 
way into the world. It was the it thing. At that time we 
shared albums of our high school dances and family 
vacations - even random blurry photos - they all made 
an appearance. Then Instagram got on my radar. It was 
2011, and at that time I knew nothing about it. Since 
then, it has evolved into a social media platform that 
I’ve fallen in love with and chosen to run my business 
around. 

We can all agree technology has advanced like crazy 
over the years - including the rise and evolution of social 
media channels. We all know social media has made 
connecting more accessible than ever (like creeping on 
people you went to high school with). With that, it’s also 
changed the marketing landscape. It’s given businesses 
a chance to communicate directly to their target markets 
(more on that below).

The love of understanding social media is what 
helped turn my passion into a business as a Social 
Media Strategist. I’m have a college degree in Apparel 
Merchandising and Design as well as a business minor. 
There was a stint as a retail manager at a stationery 
shop in my career path that allowed me to wear many 
hats. One of my favorite tasks there was developing our 

social media presence. That gave me the experience of 
doing everything from capturing and editing photos to 
posting and engaging with followers. It was evident that 
social media was the best way to connect with potential 
clients in a high impact way. Since then, I’ve been 
developing social media strategy and creating content 
for creative entrepreneurs and businesses in a variety of 
industries - everything from real estate and event venues 
to photographers.

The focus now is with Instagram as the key social 
media channel to invest in both personally and 
professionally. I truly believe Instagram is here to stay as 
a business marketing tool and personal communication 
challenge.

In talking with my clients, it was evident they 
were feeling overwhelmed in trying to keep up with 
Instagram. They knew that they should be on social 
media - but beyond sharing some photos and short 
captions, there wasn’t much strategy to their why. That 
opened the door to provide a service demonstrating 
that social media and digital marketing can be fun, 
attainable and way less intimidating.

It can feel like there are new features and “rules” to 
the app every month (how many times to post, where to 
paste hashtags, the best way to use stories, etc.) But, it’s 
come a LONG way from the sepia toned vintage f ilters. 
To put it into perspective, inf luencer content didn’t 
exist in 2011. Heck, blogs were dominated by hipsters in 
Brooklyn at that point. Now with over one billion users 
on the app, there’s got to be a consistency and allure to 
your Instagram in order to stand out and attract your 
target market.

Delaney Spaid is a Social Media Strategist based in Des Moines, Iowa.
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All of this works together in showcasing 
and building your brand on Instagram. I’ve 
seen it work f irsthand for myself and my 
clients. In addition to traditional advertising 
like television and radio ads, Instagram is 
quickly becoming a pillar of every business’ 
marketing toolkit. With a strategy, owning 
your unique style, and dedication to 
connecting with your followers, you’ ll be able 
to connect with your audience faster than 
Instagram can crank out another update. 

These are my top five tips to refine 
your own Instagram presence in 
order to cultivate an active and 
engaged community.

1 4
52

3

Develop and share beautiful imagery that 
speaks to your brand and attracts your ideal 
clients. Remember the old saying, “A picture 
is worth a thousand words?” Keep that in 
mind! Those visuals are speaking more 
for your brand than you may know. Invest 
in a professional photographer to capture 
effortless, on-brand imagery or see what 
modern stock photo options could support the 
look of your grid.

Hashtags can increase your reach and assist 
in connecting with your target market. Think 
of hashtags like mini-file folders. They store 
posts and photos that relate to the topics of 
interest. Hashtags have the ability to gather 
like-minded people in one area. Spend time 
connecting with others in those communities 
and you’d be surprised what relationships you 
can build.

Show up with strategy and plan it out. 
Developing an editorial calendar helps in 
mapping out your overall content messaging 
and timing so you don’t have to be pressed 
for time. Having that strategy now eliminates 
stress and allows you to enjoy creative 
freedom. My personal favorite content 
planning app is Planoly.

Write thoughtful captions and tell your brand 
stories with heart. Words matter. What you say 
- whether that’s in captions, on IGTV, through 
a stories series, or on live - should capture the 
audience just as much as the photos posted. 
It matters because the Instagram algorithm 
notices increased activity on your account 
- think “ likes”, direct messages, comments, 
and more. This is the currency to building an 
engaged brand.

Engage your followers like they’re your BFFs. 
Cultivating community can, in turn, help you 
grow your business. Interacting with those 
who leave comments or send messages is like 
shaking hands at a networking event. You 
wouldn’t turn around and run there, right?  
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Creating a 
Value Mindset

by Jana Bishop
WWW. JANABISHOP.COM  /  @THE JANABISHOP

HEADSHOT BY ABIGAIL PEUGH  •  PHOTOS BY JANA BISHOP

Have you ever wondered why some photographers 
seem to feel at home behind the lens...f inding success at 
EVERY corner? While others sit on the sidelines eating 
hot Cheetos and just wishing they could f inally make 
their big break? Or maybe that’s just me?  

There I go, airing my dirty laundry again.  
But really. We have all done it at some point or 

another. We thumb through magazines, we scroll 
through Instagram, and it happens. Humph...that sky 
is blown out. Their expression is weird. That edit is too 
dark. Or my favorite: we attribute their success to the 
styled shoots they have done. I mean really... who has 
clients that look like models in designer clothes on a 
regular basis? And there we are; we close the magazine 
or log off of social media and we subconsciously think a 
few negative thoughts about our own life or work. Then, 
we walk right into an eight hour Netf lix binge while we 
edit last week ’s boring photo session.

And somewhere in the midst of it all, we are 
attracting even more dead-end shoots and underpaying 
clients. Stuck in a cycle. Essentially, creating a business 
that could very well create a monster out of us.

I can remember being in the 5th grade, and one of 
our big projects for the semester was writing a report 
on our dream job. We had to decide what we wanted to 
be when we grew up, including how much we wanted to 
make, where we wanted to work and how much time we 
would have to spend in school to get there. It was like 
a huge gift was handed to me that day, and the tag on 
it said: “Your Future Self ”. I was giddy with possibility, 
frantically searching for the careers that made the most 
money with the least amount of education. I wanted 
to start that career right away. And then everything 
changed. I asked the boy sitting next to me what he 
wanted to be, and in the most casual, matter of fact voice 
he said, “ A shoe salesman”.

A what??? That wasn’t on the list of options...
Turns out his Dad owned a local shoe store and 

made waaaaay more money than any of the options I 
had scribbled on my notebook that day. I can vividly 
remember the temptation I felt to change my dream job 
to a shoe salesman right away. I was sold. His Dad wasn’t 
a surgeon or lawyer; he was an ordinary guy running a 
successful business. But I couldn’t make it add up in my 
mind. How does that work? I thought education made 
the money; the degree brings in the dollars. But my 
friend’s Dad had somehow created a world where his job 
paid him just as much if not more than those other fancy 
opportunities.

How does that happen? What is the formula? Do 
you know what I mean? It used to be as simple as: get 
this degree and earn this much money. Get this job and 
your income cap is this much. But business owners have 
f lipped that idea on its head. And guess what? Creatives, 
artists, and dreamers are doing the same thing!

Now, here’s the problem. How do you make the 
equation add up when there isn’t one? How do you reach 
for the stars when you can’t even see them? As creative 

business owners, we hear of other people’s success 
and we think, “How?”  How do they make that much 
money? Especially when there really isn’t a set salary for 
independent artists.

Wanna know the magic formula? The set of rules 
that will work every. single. time?

Magic Formula = Value Mindset
I know what you are thinking. Hold up, Jana. This is 

crazy talk. It’s okay to think that. I totally get it.  I want 
to invite you to go on a litt le journey with me and decide 
for yourself...

Here’s something I think most of us creatives can 
agree on: it stinks to work on something that does not 
bring you joy. Am I at least a litt le bit right in saying 
that?  Some of my worst days in business were spent 
editing a shoot that bored me to tears or times when 
I agreed on a low fee, even though I knew my work 
deserved a higher compensation. Without even trying, 
I was creating the same outcome over and over again. I 
had this thought that the market was too saturated. That 
my work wasn’t good enough, my camera was too old. 
I let this ridiculous list of things pile up as proof that I 
didn’t deserve my dream client, job or income. 

I was stuck in a dead-end mindset. I wasn’t offering 
the best of my talents to the best-paying people.  I began 
to actually believe that I would be a run of the mill 
photographer forever. Attracting church ladies that 
wanted me to photograph their family of sixteen for a 
hundred bucks. Yuck!

Without even knowing it, I tuned into a zombie 
creative. And zombie creatives don’t have a value 
mindset. They go through the motions but rarely have 
any heart, soul or imagination.

Sound familiar?  
Now, let’s circle back to my friend’s dad for a second. 

He taught me an important lesson that my 5th grade self 
never forgot: success can come in any form. 

You can create your dream job, your dream income, 
your dream clients.

It all starts with you. It starts with your mindset.
Close your eyes for a moment and just dream with 

me. What does your ideal photoshoot look like?  Who’s 
there? Is it a family? Is it on the beach? Or maybe you are 
in a studio working with fashion designers.  

Tell me with as much detail as possible about what 
that shoot, that day looks like in your mind’s eye.  Are 
you lethargic and bored or are you energized and 
vibrant? Are you creating gorgeous images that make 
people stop and comment on your incredible work? Are 
they sayign things like...“She just has an eye for it.” “She 
is the best in the industry.”  “You have GOT to book 
her!”

Which day sounds better? The one where you are 
mindlessly scrolling and looking at other people’s 
success or the one where you ARE the success.

See, everything you need to make that dream job or 
dream day a reality is already inside of you! You have 
just been stuck in zombie mode for way too long.

PHOTOGRAPHY BY JANA BISHOP
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Jana Bishop provides a collection of resources for 
Creative Entrepreneurs, allowing them to create 
the brand of their dreams with confidence and 

excitement!

Let’s awaken that 
dream day with 
these simple steps.  
Let’s create a value 
mindset right now!

FIRST STEP: Be genuinely honest and acknowledge what 
you do not want to do anymore. For me, this happened when 
I photographed an entire wedding while going through a 
miscarriage. I’ l l never forget that day. It made me realize 
that I needed to create a job that allowed me to be gentle 
with myself, my body. I was tired of the go, go, go mentality. 
I wanted the freedom to work when I wanted to without 
deadlines and stress. Now this may be different for you. You 
may be tired of working from home and crave the excitement 
of traveling the world. Write it down. Tell me all about it.

SECOND STEP: Write down what excites you. What would 
be your dream gig?  What does the shoot look like? Give me 
as much detail as possible. 

THIRD STEP: Tell me ALL the value you are bringing to this 
shoot. Is your energy high? Are you laughing and enjoying 
the easy-going atmosphere? Did they hire you because you 
are an expert on lighting? Or maybe you have this keen 
knack for making anyone feel like a supermodel.   Quantify 
your value into 5 phrases and write those down. For 
instance: I am excellent at…

FOURTH STEP: How much are you getting paid? Let’s 
pretend whatever you write down is what you will make. Are 
you barely making enough for your time or are you being 
compensated generously? Write that number down.

FIFTH STEP: Combine all of this into a set of aff irmations 
that you can see every day. Here’s a sample script for you.  

I love that I get to travel the world with my family, 
photographing luxury resorts. I am compensated generously 
for my time and I add so much value with my expert eye for 
design and my keen use of natural light. Everyone who hires 
me says I’m a joy to work with and they eagerly recommend 
me to their colleagues. I am living my dream!

Now it’s  
your turn:

I LOVE THAT I GET TO _______   ____                  

________________________   _____                 _.  

I AM COMPENSATED GENEROUSLY FOR MY 

TIME AND I ADD VALUE WITH MY  

___                             ________                                          

AND MY ___               ______                          _       . 

EVERYONE WHO HIRES ME SAYS I ’M  

___                                                                            __

_                                                                         AND 

THEY EAGERLY RECOMMEND ME TO THEIR 

COLLEAGUES. I AM LIVING MY DREAM!

Now, how do you feel? Probably a litt le bit or 
even a LOT better about the future of your business. 
See?! It all starts with your mindset! From here, I 
want you to take some inspired action. For instance, 
one of my BIG goals is to go on CreativeLive and 
teach photographers all over the world how to 
create and incorporate styled stock images into 
their photo packages. Can you imagine the demand 
you would have if you offered this to your clients?! 
Sounds awesome, right? But in order for them to 
know I exist, I have to take an action step. I need 
to reach out to CreativeLive and let them know I 
want to do this. Scary? Ummm, heck yes. But totally 
worth it! So, who can you reach out to this week to 
start taking steps towards your dream gig? Or what 
courses can you buy that will help increase your 
expertise in an area?

It all starts with you. And you know what? I 
know without a shadow of a doubt that you can 
and will make it happen. I’m in your corner, always 
cheering you on!!! 
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Q: How do I start?

Honestly—and I think many business owners will tell 
you this—you just have to start. You will never be 100% 
prepared, and a lot of what you need to know you’ ll learn 
along the way. But you can’t build a business until you 
start one, and as long as you’re smart and willing to roll 
up your sleeves and learn all you can, you’ ll f ind a way to 
make it work.

Q: What are the best ways to cultivate my business?

Get out there and meet people. Remember their 
names. Keep in touch. You never know who could help 
your business in the future, whether it’s a f lorist for 
your f irst event or an attorney you can hire to review a 
contract. 

Q: With #allthethings to work on, what would you 
recommend making a priority? 

When you have a million things going on, it’s 
important to remember your company’s mission. Why 
did you build your business? What tasks are going to 
help you get closer to your goals? If you’re going to be an 
entrepreneur, you’ve got to learn how to juggle a bunch 
of tasks, but prioritize the ones that really align with 
your purpose.

Q: How do I get help?

Find a community within your city or industry and 
connect with as many people as you can (I built Create 
& Cultivate for this very reason!). You never know who 
might know the perfect writer or graphic designer for 
your project.

Q: How do I make money?

First of all, make sure your business is f i l ling a need 
in the market (what I call “whitespace”). Next, build a 
solid business plan—treat your business as a business 
from day 1. And when it comes time to grow your team, 
hire the right employees—people who believe in your 
mission and want the best for the company. 

Q: What if it bombs?

Failure is a part of entrepreneurship. If you haven’t 
failed, you probably didn’t push hard enough. Learn 
from it, apply that knowledge, and move on.

Q: Let’s be real, you have connected with A LOT of 
influential women (making many of us very jealous). 
What advice do you have for connecting with the 
“right” people to grow your biz and get noticed?

Reach out. Send the cold email. When I moved to LA, 
I knew absolutely no one, and I had to really put myself 
out there. I just kept doing that, over and over, through 
my agency and then while building Create & Cultivate. 
The worst someone can do is say no—but the best they 
can do is say yes to building a connection that grows into 
a long-lasting working relationship.

Q: In what ways did you cultivate your business? 

When I was f irst starting out (after I had lost my 
full-time job), I reached out to several people in my 
network to let them know I was looking for work. 
When the opportunities starting rolling in, I worked 
extremely hard to put my best work out there, and then 
also continued to build trusting relationships with 
those clients and companies. I always say that if you’re 
a pleasure to work with, people will continue to want to 
work with you, and that’s remained true throughout my 
career.

Q: What are your favorite business tools?

A portable charger – I’m often running around 
events for upwards of 12 hours, so this is a must.

Dropbox / Google Drive — We run our entire 
business via Dropbox and Google Drive because it’s 
accessible anywhere.

Q: What has been your most rewarding risk?

There were a few times when I f irst started my 
marketing agency where I thought I might have made a 
huge mistake. But as it turns out, building that business, 
which led to the creation of Create & Cultivate, was the 
most rewarding thing I ever could have done for myself. 

We asked Jaclyn Johnson, the founder and CEO of Create & 
Cultivate, author of the book WorkParty, and host of the WorkParty 
podcast the big questions that every female entrepreneur WANTS to 
ask, but is embarrassed to actually speak up and voice. Here she gives 
us her abbreviated thoughts--we don’t want to spoil her book!

Read more about Jaclyn and her journey in her book WorkParty where she goes in 
depth on many of the tough questions all female entrepreneurs are asking. 

by Brooke Saxon-Spencer 
with Jaclyn Johnson

@ JACLYNRJOHNSON  /  @WORKPART YQ
&A

HEADSHOT BY JESSICA BORDNER PHOTOGRAPHY
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Every day, you and I walk around with labels on our 
hearts revealing what’s inside. 

They can be straightforward: Wife. Mom. Daughter. 
Friend. 

They can be hopeful: Believer. Artist. Founder.
And they can be damaging: Too Much. Not Enough. 

Failure.
There’s one label though that goes below the surface, 

and can change the trajectory of your life: Cultivator. 
In the traditional sense, a cultivator loosens the soil 
for crops to grow. To us, that means uncovering what 
matters most to you and growing it right where you are. 
You aren’t doing it perfectly, but instead making one 
seemingly small intentional decision after another. 

Here are a few other things a cultivator does:
She uncovers her own unique goal and path. Instead 

of looking to other people’s goals or social media feeds to 
define her own, she puts in the hard work of uncovering 
a path that f ires her up.

She embraces litt le by litt le progress. She doesn’t 
believe in quick f ixes or overnight results, and she knows 
it’s okay to grow slow.

She gets her hands dirty and takes action. Waiting 
for perfection might sound like a good idea, but she 
knows it’s worth it to dig in right now instead of waiting 
for the perfect timing or circumstances.

She examines where she is in order to leap to what’s 
next. Instead of ignoring what isn’t working, she takes 
the time to evaluate everything–both the good and the 
bad–to uncover the path forward.

She creates a long-term vision and gets after it. She 
refuses to keep going through the motions, doing the 
same things she’s always done. Instead, she steps forward 
into a new path.

She sets out on a purposeful path by uncovering 
cultivated goals. She’s tired of wandering aimlessly, with 
no goal, and she embraces her path with excitement and 
enthusiasm.

She f inds joy in the journey instead of placing all her 
value in the f inish line. She knows there is much to be 
learned in the in-between.

She doesn’t just embrace imperfect progress; she 
celebrates it. She’s tired of abandoning ship at the f irst 
bump in the road, and she knows that the best things in 
life grow slowly.

She believes in community. She shares her goals, 
encouraging others along the way, instead of trying to do 
it all alone.

She is you.
The words we use to define ourselves have the  

ability to box us in, stopping us from moving forward—
or they can free us, giving us momentum and permission 
to take hold of the life that is truly life. YOU are a 
cultivator, friend. Little by litt le you’ ll bloom, right 
where you are. 

Lara Casey is an author, speaker and founder of Cultivate What Matters where you’ ll find 
her much acclaimed PowerSheets.

“She sets out on 
a purposeful path 
by uncovering 
cultivated goals. 
She’s tired of 
wandering 
aimlessly, with 
no goal, and she 
embraces her path 
with excitement and 
enthusiam.”

by Lara Casey
WWW.L ARACASEY.COM  /  @L ARACASEY
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Brave Love  
MAKING SPACE FOR YOU TO BE YOU

by Lisa Leonard
WWW.LISALEONARD.COM  /  @LISALEONARD

The first time I f ired an employee was awful. My 
knees were shaking, my throat went dry and I had an 
awful feeling in the pit of my stomach—like I was going 
to throw up.

Firing this person felt wrong on every level. I 
genuinely liked this person. She was fun and talented. 
She was a long-time friend. She was amazing. We’d been 
working together for a while, but things just weren’t 
working.

I tried being patient, I tried being kind, I tried being 
direct, I tried giving clear feedback. I tried changing my 
expectations. I felt like I tried everything—but in the 
end it wasn’t working. She had to go. I had to let her go. 
ME. Me in all my people-pleasing-avoid-conf lict-at-all-
costs approach to the world. 

It was hard. 
She cried. 
I felt awful. 
I felt guilty. 
I felt angry. 
I felt like I was giving more than my fair share in our 

relationship.
And I was—but who’s fault was that?
It was my fault. 
I thought I could run my business being nice and 

kind and easy-going. I thought that was brave. I thought 
that was loving. Perhaps if I had been more upfront 
with this past employee, I wouldn’t have had to f ire her. 
Perhaps if I’d engaged in conf lict we could have worked 
through misunderstandings and ended up on the same 
page. 

I used to think Brave Love meant being strong, 
pushing down diff icult emotions like sadness and anger 
and focusing on positivity. I thought I could avoid 
conf lict by being nice and accommodating others. While 
there is nothing wrong with being strong, being positive, 
and being nice, if we use those things to mask pain or 
conf lict, then they’re hurting us instead of helping us. 

I tried so hard, for so long, to be everything to 
everyone. I believed if I could make others happy, they 
would love me. I tried to make my husband happy, my 
kids, my coworkers, even the lady at the checkout line 
at the grocery store. I believed that somehow, I could 
control everyone’s thoughts and emotions. I believed it 
was my job to make everyone okay. 

It never worked, not even once. I thought I was 
being brave, but I was actually being inauthentic. I 
thought I was serving others, but I was actually trying 
to control them. I thought I could manage things, avoid 
conf lict and create a beautiful life, but I ended up feeling 
desperately lonely, sad and empty. 

I thought I could make things easier but at my lowest 
everything felt complicated and upside down. Something 
had to change. I had to change—not just with the way 
I ran the business, but the way I loved my husband and 
children, the way I spent my time, my thought life. It all 
had to change. 

My journey to Brave Love {real Brave Love} has 
been up and down, forward and backward. I have had 
to unlearn wrong thinking, learn new ways of thinking, 
practice and then practice more. I have had to become 
comfortable with being uncomfortable. I have had to 

engage in conf lict when I wanted to smile and nod.
I have had to face my biggest fears—not knowing 

what the outcome would be. There have been desperate 
moments and amazing victories. And I stil l don’t have it 
f igured out—but I’m learning. I’m growing. 

My journey to Brave Love meant digging deep down 
into my soul and taking an honest look at ME. What 
did I need and want? Why was I so unhappy? What false 
beliefs and unhealthy patterns were affecting me, my 
marriage, my children, my work relationships?

Brave Love is knowing I am loved just as I am. I don’t 
have to do anything or be anything to be loved. The God 
of the Universe loves me right now.

When I believe I am loved, I can stop worrying, stop 
trying so hard and start loving myself and others. 

Brave Love means I get to be completely me, and you 
get to be completely you. 

“When I 
believe I am 

loved, I can 
stop worrying, 

stop trying so 
hard and start 

loving myself 
and others.”

PHOTOS COURTESY OF LISA LEONARD DESIGNS
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In addition to being an author, Lisa Leonard is the founder of Lisa Leonard 
Designs, a jewerly company known for their handstamped designs. 

Brave Love means we can be imperfect and messy. 
Brave Love means we can forgive and move 

forward—or not, either is okay. We’re stil l loved.
Brave Love is messy and scary, but friends, it leads to 

beauty and freedom! 
How? 
How do you get started on this Brave Love Journey? 
It’s going to take some time. It’s likely going to get 

messier before it gets better. It might get darker before 
the sun shines again. 

Deep breath.
Each step takes you closer to your truest, most 

beautiful self—the person you were made to be. 

STEP ONE. MAKE SPACE. You’ ll need quiet, alone 
time, time to be with your thoughts and feelings. Time 
to simply be without rushing. Start by sitting on the 
couch for ten minutes each day with no distractions—
just you quietly sitting on the couch. Set a timer if it 
helps. 

STEP TWO. FOCUS ON TRUTH. Remind yourself 
moment by moment—I am loved. Right now, just as I am, 
I am loved. Repeat those words like a mantra over and 
over until they make their way into your heart. 

STEP THREE. SAY WHAT YOU ACTUALLY THINK, 
NOT WHAT YOU THINK OTHER’S WANT TO HEAR. 
Even if your knees shake and your voice cracks, speak 
your truth. Each time you’ ll get stronger and braver. 

STEP FOUR. FIND A COACH, FRIEND, 
COUNSELOR, THERAPIST AND/OR MENTOR. 
You’re going to need people to walk alongside you as you 
make this big life change. Don’t be afraid to f ind people 
who will support you and help you grow. 

STEP FIVE. PRACTICE AND PRACTICE. It’s not 
a perfect journey—there will be steps and missteps and 
that’s okay. Keep practicing. 

Some people will love this new version of you and 
support your journey. Some people won’t like this 
version of you—this honest, genuine, real and whole 
version of you. And that’s okay. Those people are on 
their own journey. Let them go.

You are brave. You are loved. 
Let’s live out Brave Love in families, friendships and 

at work. 
As you grow you’ ll see your personal relationships 

will f lourish, your friendships will thrive your work 
relationships will be stronger. 

PHOTOGRAPHY BY HEATHER GRAY PHOTOGRAPHY
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Preach to 
Yourself

by Hayley Morgan
WWW.HAYLEYMORGAN.COM  /  @HAYLEY.E .MORGAN

It feels delicious, this sleep. It’s all mine, with no 
distractions and no one who needs me at all. No emails 
to read, no to-dos on my list, and time crawls in that 
unhurried and blurry way. My mind is silent like I don’t 
experience in the daylight hours. As I rub my eyes, 
those sleepy liminal moments feel slow and quiet and 
delightful for someone like me.

I have four litt le boys, multiple businesses, and a 
whole lot to do every day. 

I know this delightful, soft-edged peace and quiet 
won’t last long though. From the moment I tip over the 
side of the bed and plant my feet on the ground, my 
mind will be busy. It’s loud, and it’s often not a very 
companionable friend.

I kick the covers off, breaking out of my warm 
cocoon, and the cool air presses my mind to attention. I 
lie there, aware of the day now. As my mind wrestles to 
awareness, the thoughts are coming, slowly warming up 
like runners aiming to hit their stride. I know if I lie here 
too long, my mind will start racing and I’ l l never catch 
up with it the whole day long. This is how days get away 
from me.

I press my toes into the carpet and rise into the day. I 
have another chance to move through my day in a way I’d 
like to live—a way where the words running through my 
mind match up with what I big-picture-believe.

I make my way down the stairs, and I’m aware of 
stepping over the f loorboards I know to be creaky. Those 

tiny noises have the power to awaken a whole host of 
sons I share my house with, my life with. I’m alone with 
my thoughts for now, and it’s best that way. I power 
up the coffee maker, knowing that the jolt of this brew 
will invite a quickness into thoughts that isn’t entirely 
helpful, but is welcomed.

When my thoughts get away from me, I start to feel 
a litt le bonkers. It’s never clear to me right away why I’m 
feeling so badly. But, eventually it becomes very diff icult 
to deny that something is very wrong. 

THESE ARE SOME THINGS I LOOK FOR WHEN I’M 
FEELING OFF, BUT CAN’T PUT MY FINGER ON 
WHAT IS GOING ON.

I feel bogged down. I feel the weight of the world, 
and it’s heavy! I know I can’t control everything, but 
I stil l feel like the weight of the world is all on my 
shoulders. If it’s going to get done, it’s going to have to 
be me. The details feel like they’re piling up, and it’s all 
so much. I’m not sure you’ ll ever get out from under how 
I’m feeling. 

I feel unsure. I have no confidence what direction 
to move. I’m waff ling. I’m on the fence. I don’t know the 
next right move to make, and the only thing I’m sure of 
is that everything is going to fall apart if I get it wrong. 

I feel like I’m going around in circles. I’m 
indecisive. I’m in a traff ic roundabout and stuck there. I 
don’t want to pick a direction and leave the roundabout, 
so instead of taking action, I just keep returning to the 
question at hand. I go around and around and around. 
I analyze everything in eighteen different ways. I think 
maybe if I give it enough time and think about it enough 
I won’t possibly.

I feel like a phony. I know deep down that something 
isn’t right. I don’t feel like a whole person, but kind of 
like a halfway, watered-down version of myself. I’m 
pretty sure everyone else can tell that I’m a total fraud.

The thoughts that pepper my consciousness don’t 
match up with what I thought I’d be offering up more 
than three decades into life. I have read all the books 
that tell you how to think positively. I have a deep and 
rooted faith.

I know all the right answers. But my heart stil l needs 
a steady reminding.

It isn’t that I need to know more or know better. 
It turns out I need time to sit with the knowledge, 
the boldness to preach it to myself, and cultivate the 
discipline to exercise the truth every chance I get.

Of course, isn’t that how life is? We never quite 
arrive in all our years on this old and broken earth. We 
are in constant need of grace, always cycling along the 
learning curve.

I sit at the table with my black coffee and sprouted 
grain toast with almond butter. This has become my 
routine, my regimen to start the day. And I know that 
like training myself to eat well, this believing what I 
know to be true is always going to be a muscle memory/
faithfulness kind of thing. It’s something that grows over 
time, and atrophies without care. It’s a cultivated skill 
and practice.

I need to train in order to move what I know in 
my head to be true down to a deep- seated belief in my 
heart. This is the way I keep the kind, warm, productive 
thoughts going throughout the day, rather than the 
critical, cold, unhelpful ones.

I start my day with a basic, solid breakfast because I 
want to start my day in health. It hasn’t always been this 
way. I’d be delighted with a steady stream of Diet Coke 
and Snickers, but I know that’s not the kind of nutrition 
my body needs. But I’m training my body for health. 
And I can do that with my spirit too.

HERE’S THE THREE BEST, QUICK TIPS I CAN GIVE 
YOU TO DO THE SAME.

Identify the main lie you tell yourself like a broken 
record. What’s going over and over and over again in 
your head on repeat? After conducting a survey of nearly 
500 women, the three main lies I realized women tell 
themselves are some version of “I can’t do this”, “I’m not 
enough”, or “Nothing is ever going to change”. Which 
one is it for you?

Call out the noise when you hear it. Because our 
brains are expert pattern makers, you have to stop the lie 
in its tracks. The more you tell it to yourself, the more 
you’ ll believe it and repeat it. 

Blaze a new trail. Our brains have neurons that 
make fast and easy connections. When we cultivate a 
mind of light, we have to push back the dark. You have to 
blaze a new trail of light that will eventually result in a 
better, kinder mind.

Growing in warm kindness toward myself has 
changed everything. I can push back the noise when I 
practice carefulness with my thoughts. I hear more good 
news than bad news these days, and it all started with 
a cultivating the habit of telling myself how to think. 
The mornings are a litt le less harsh, moving from sweet 
dream world into the real world. The work comes a litt le 
easier without my self-critic showing up so quickly. The 
love f lows more freely when I don’t feel so assaulted by 
all the bad news. 

Taking the time to be careful with our minds is 
worth it for all the time we spend with ourselves. Let’s 
build kinder, warmer, friendlier environments for 
ourselves every day. 

“Taking the time to be careful with our 
minds is worth it for all the time we 

spend with ourselves.”

Hayley Morgan is a writer, speaker, and entrepreneur who inspires women to create lives of more passion and less fuss.
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Joy Cho is the founder and creative 
director of Oh Joy!. Oh Joy! has roots 
deep in blogging that have bloomed into 
a lifestyle brand that includes product 
lines and collaborations with brands 
such as Target, Erin Condren, PetCo,  
Chatbooks and more. Joy has authored 
three books full of her unapologeticly bold 
and whimsical aesthetic with a focus on 
design, fashion, food and joyful moments 
from everyday life.

Sarah Sherman Samuel is a Los Angeles 
based Designer, Art Director, and 
Content Creator. A color and pattern 
expert, Sarah is known for ef fortlessly 
combining styles to create distinctive 
spaces, coveted products, and drool 
worthy images that have been shared and 
repinned by millions of Pinterest users. 
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WWW.OHJOY.COM  /  @OHJOYCO

WWW.SARAHSHERMANSAMUEL .COM  /  
@SARAHSHERMANSAMUEL

Whether it’s a home office, a studio or a cubicle, creating the right workspace environment is key for 
productivity and creativity. Joy Cho and Sarah Sherman Samuel are experts at this so we asked them for 
some insight on how to turn any space into one that will work for you. Using Joy’s own recently designed 

spaces, they walked us through the process from inspiration to execution.

Q: What elements of the office design promotes creativity and group 
collaboration?

When you have a creative space, it’s important to me for our off ice to 
promote collaboration and an open space helps to do that. My team 
can easily f low from one area to the next and interact with each other 
throughout the day as needed.

Q: Do you hold activities to help your staff with creativity?

We do a lot of inspiration trips to various museums, art studios, pop-
up events, or even totally random things that just takes us outside our 
usual day to day like a Virtual Reality experience, cake decorating, f lower 
arranging or a Cirque School class! These are often to celebrate birthdays 
but I always try to make sure we are doing them regularly in some way. 

Q: What are important tips for other biz owners on creating consistently 
interesting content? 

Being inspired by your surrounding and making sure you’re getting out 
there and doing things that will help inspire that creativity. Also, look at 
your past work and consider how you can learn from that experience and 
make it better and stronger next time.

Q: What elements of your biz are your most proud of? 

I’m proud of the team I have grown. It can be hard to trust people to be 
an extension of your brand and business, but I feel as though I have done 
a good job f inding amazing people who help Oh Joy! grow everyday. I 
couldn’t do all the things I do without them!

Q: What elements of the design of Joy’s space promote creativity and group 
collaboration? 

The extra large inspiration boards serve as giant blank canvases where 
mood boards can be created, inspirational images, materials, objects can be 
pinned up and is ever changing. Each desk has their own but there is also 
an even larger one that can be worked on together which promotes group 
collaboration. 
Also having the large conference table right in the middle of the desks 
gives them a space to spread out and meet around the table, formally and 
informally to pass ideas etc. 

Q: What tips can you share for designing a space to fuel creativity?

I think one important factor is to the let the creative work have space 
to breath. Keeping things tidy and organized with plenty of negative 
space leaves room to create the new and lets the new work shine without 
competing for visual hierarchy. 

Content
Creation 

Q&A with Joy

Q&A with Sarah

BUILDING SPACE FOR

with Joy Cho & Sarah Sherman Samuel

PHOTOGRAPHY BY TESSA NEUSTADT
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Executive Office
Though historically in the midst of her team, Joy decided to create an “executive” off ice for herself in order to 

allow for phone calls and meetings. This off ice allows her to be accessible to her team, but provides for a litt le privacy 
and quiet. The space features a large painting made by Joy’s oldest daughter Ruby (along with a local artist), a sitting 
area, an Oh Joy! product display shelf, and other Oh Joy! products woven throughout the room including the f loor tile. 
As a designer, Sarah married Joy’s personal aesthetic and the brand’s aesthetic into the space. 

*

PHOTOGRAPHY BY TESSA NEUSTADT
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Craft Room
With the projects that the team is constantly designing and making, the studio required a designated craft room. 

This space boasts of open shelving allowing things to be seen and accessed easily while overhead and counter cabinets 
give options for things that need to be tucked away for occasional use. With the help of the IKEA Home Tour Squad, 
the craft room became a functional and beautiful space that everyone wants to work in. 

Kitchen
With a team of six people who eat lunch and make coffee/snacks everyday, a fully functioning kitchen was 

necessary. The kitchen also had to serve as a background to the Oh Joy! food stories. Primary shades of white, mint 
and gold give the kitchen a sleek, chic and fresh look while keeping it whimsical and in line with the Oh Joy! brand. 
Sarah and Joy also added the signature Oh Joy! color-blocked wall to one side of the kitchen to accentuate the green 
from the incorporated Oh Joy! tile.

*

*
PHOTOGRAPHY BY CASEY BRODLEY FOR OH JOY! PHOTOGRAPHY BY MONICA WANG
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Office
Joy really wanted the new space to feel very Oh Joy! but also have a lot of white space to stay crisp and fresh and 

to allow space for inspiration and ideas to grow daily. Joy and Sarah used pops of pastels, white, gold, and sprinkles 
of bright accent color throughout. The tall cabinets in the back are key in concealing all of their supplies yet keeping 
them accessible and organized. One of Joy’s favorite parts of the whole transformation is the mural wall that Sarah 
incorporated as a fun way to add some pattern and color to the space. As the main hub where a lot of team pow-wows 
happen, a conference table and pale pink chairs were positioned to allow for community and collaboration.

*

PHOTOGRAPHY BY JEFF MINDELL
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@ B ELO N G-M AG   •   # YO U B ELO N G

culti vate
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Cultivating
Business

PHOTO BY TALIA NELSON PHOTOGRAPHY

“The distance 
between dreams 

and reality is  
action.”  

- UNKNOWN.

PHOTO BY OAKWOOD PHOTO + VIDEO
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Julie James  
OF JULIE JAMES DESIGN

Floral Design

WWW. JULIE JAMESDESIGN.COM  /  @JULIE JAMESDESIGN

Q: What do you do?

High-end f loral designs for weddings and events.

Q: How long have you been at it?

8 years 

Q: What’s your “why”?

My creativity infusing pure joy into my clients is such a reward 
to me.

Q: How did you cultivate your business?

Word of mouth and networking have been instrumental in 
pollinating my business. Hard work, communication, and 

natural creativity have been huge in growth of the business. 
Being teachable has also helped me change areas of my business 

that needed refining. 

Q: Your go-to biz tool you can’t live without?

People. Julie James Design would never exist without the people 
at my side. Assistant designers, administrative assistants, 
creative mentors, local family to babysit, a husband who is 

willing to help deliver, and brides who trust me creatively. All of 
these people and more make my business run smoothly. I could 

not not live without them.
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Alice Yoo
OF SKYL AR YOO

Shop Owner

WWW.SK YL ARYOO.COM  /  @SK YL AR.YOO

Q: What do you sell?

Clothes for bold women, mostly statement tees with 
empowering messages.

Q: How long have you been at it?

1 year 

Q: What’s your “why”?

We inspire and empower girls and women to be bold.

Q: How did you cultivate your business?

Active on Instagram, worked with digital marketing agency, 
formed relationships with Instagram inf luencers.

Q: What has been a positive turning point for you in your 
business?

Customers Instagramming their statement tees, showing their 
pride in our shirts.

Q: Your go-to biz tool you can’t live without?

Shopify, Instagram, Mailchimp, Google Docs, Dropbox.
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Christine Lucas
OF LUL A FLORA

Shop Owner

WWW.LUL AFLORADESIGNS.COM  /  @LUL AFLORADESIGNS

Q: What do you sell?

Mini piñata party favors and decorations.

Q: How long have you been at it?

5 years

Q: What’s your “why”?

I was planning my destination wedding in Mexico in 2012 and was set on having tiny donkey 
piñatas f il led with candies at each seat as a place card. My wedding planner and I couldn’t f ind 

anyone who sold them or who was willing to make them, so I literally took matters into my 
own hands and started designing them!

Q: How did you cultivate your business?

About 2 years after our wedding, my planner got in touch asking if I would be willing to make 
the litt le piñatas for another bride. I did a ton of research and discovered there stil l wasn’t 

anyone making or selling them online. I opened an Etsy shop, listed a couple, and they started 
selling. I left my job that week and focused on designing templates and coming up with new 

themes full time!

Q: What has been a positive turning point for you in your business?

When I realized we were an actual business and that I needed help. A lot of it! We 
hired employees, an accountant, got incorporated... It was a big relief to pass off some 

responsibilities, and I felt like it was a major step going from “crafting” alone in my home 
office to producing hundreds of piñatas a month in our studio.

Q: Your go-to biz tool you can’t live without?

A good pair of sharp scissors.
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Courtney 
Foster-Donahue

Online Courses

WWW.COURTNEYFOSTERDONAHUE .COM  /  @COURTNEYFOSTERDONAHUE

Q: What do you sell?

Online courses for business owners 

Q: How long have you been at it?

2.5 years

Q: What’s your “why”?

I believe that when someone builds a business, they have a chance to better the 
world. That keeps me going! I believe *everyone* should be giving of their gifts to 
the world. In fact, I believe it is a social responsibility. My business is just that: an 
outlet for me to give of my gifts, share my skills, and leverage my experiences to 

help other businesses turn around and do the same.

Q: How did you cultivate your business?

I believe creation and cultivation - at their best - are responses to something. In 
my case, I had a lot of early, fast success with my other businesses, fellow business 
owners took notice, asked me what I was doing right, and so I began coaching and 
consulting. When I found that I was repeating myself a lot, whether I was talking 
to a dog trainer, a former client, or an Etsy maker, I knew i was on to something 
that could be systematized and turned into a module. So in that way, I went from 

consulting, then to coaching, then to courses. Now, with over 2,500 students in my 
communities, I’ve been able to reach even more people than I ever could one on 

one, and I’m able to guide them through the growth of their businesses.
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Q: What has been a positive turning point for you in your business?

When I found out I was pregnant. While the pregnancy was wanted, the morning sickness was not. 
I had hyperemesis gravidarum, an extreme form of morning sickness, and it forced me to go from 

working about 40 hours a week to just four. Even the computer screen could trigger the nausea (which 
was non-stop) so it caused me to majorly shift my priorities and focus even more on the tasks in my 

business that only I could do which were synonymous with the most import, money-making tasks. It 
turned out to be a blessing in disguise: Surprisingly, while I was working as minimally as possible, 

my business actually saw significant growth - far more than in past quarters.

Q: Your go-to biz tool you can’t live without?

Ontraport. It’s where we pretty much do everything.
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Vanessa Quigley
OF CHATBOOKS

Shop Owner

WWW.CHATBOOKS.COM  /  @CHATBOOKS  /  @VANESSAQUIGLEY

Q: What do you sell?

Photo books and cards.

Q: How long have you been at it?

5 years

Q: What’s your “why”?

To help people #LiveHappy!

Q: How did you cultivate your business?

In the beginning, our business grew solely through word of mouth with 
happy customers sharing the love. Now we acquire new customers through 

both organic and paid channels.

Q: What has been a positive turning point for you in your business?

I was very insecure in the beginning because I have no formal business 
training or experience. I felt very intimidated until I realized that there is 
no wrong way to be an entrepreneur and that my experiences as a singer 

and actress and mother had prepared me more than I know!

Q: Your go-to biz tool you can’t live without?

Slack. I’m not always able to be in the off ice and Slack helps me stay 
connected to our team.
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Building
Belong

by Brooke Saxon-Spencer

PHOTOGRAPHY BY HAUTE STOCK  •  HEADSHOT BY FUEZA REIS
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“You belong. 
That’s the 
light in the 
darkness.”

I always joked that California was my “Africa”--you 
know, “Lord, I’ l l go wherever you want—but please not 
Africa!” Here I am, sweating in the SoCal sun that never 
fades continuing to learn to trust that there’s always a 
greater plan being worked out that I just can’t see yet.

Following graduation from college, I spent the 
f irst 15 years of my professional career working for the 
family business (another “never say never” moment), a 
skilled nursing and rehabilitation center in the Chicago 
suburbs where I had grown up. Even though I received 
my college degree in Creative Writing, Photography and 
Graphic Design, I changed direction and grew into my 
role becoming a licensed nursing home administrator 
(sounds like fun, right?!).

Let’s take a hop, skip and a jump ahead to the day my 
husband received a phone call offering him a position 
at Azusa Pacif ic University. In case it isn’t obvious from 
“Pacif ic”, we weren’t talking Chicagoland anymore. We 
were talking California (aka my “Africa”).

This call led our family across the country to 
the land of deserts and palm trees and oceans and 
mountains and relentless sunshine and things you’d 
never f ind in the midwest—a place known to most of 
the natives as “the promised land” but to us, it was just 
sunny SoCal. 

I felt a rough tug at the metaphorical rug beneath my 
feet as we left the only home I’d ever known. (College 
was as far as I’d gotten from my childhood home which 
was 17 miles away from the campus.) We left weekly 
family dinners with my parents, my brother and his 
family. We left friends—the forever friends that had 
been there in the early days of our marriage, were 
present for the births of our children, and knew more 
about us than we sometimes knew about ourselves. 
Though I took pieces of my job with the family business 
to California to work remotely, I left working side-by-
side with my dad and brother on a daily basis. Some of 
you would be cheering, but i was heartbroken.

A year after making the move, we’d lived in 3 
houses and were trying to set the foundation when 
the rug started to slide again: my family was selling 
the business. This meant they were selling my (clearly 
unrealistic) job security and my financial security 
(SoCal isn’t’ a cheap place to live—I needed to work) as 
well as taking away another link to home. 

Then the rug disappeared like that magic trick where 
you whip the tablecloth out from under all the dishes 
(never f igured out how they do that) landing me next to 
a new friend called “anxiety”. We got to know each other 
well quickly—even though I stil l really don’t like her at 
times. But she brought me to a place where I was able to 
detach myself from everything I’d ever known and think 
about the endless possibilities. She brought me to a place 
of stil lness—I started out frozen in fear, but became at 
peace with the wide open space. (So much so, I had the 
words “be stil l” tattooed on my wrist.)

PHOTOGRAPHY BY CALEB SPENCER
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It was in the space of being stil l that Belong was 
born. I had no idea what I was doing or how to do it 
(let’s be honest, I stil l don’t), but I decided (with the wise 
counsel of my board members--aka my husband) that 
I was going to publish a magazine for bloggers (see the 
word “blog” in belong?--clever, right?!). 

I had spent years blogging as a creative side dish to 
my main course day-job, trying to hold onto my passions 
of creative writing, photography and graphic design 
from college. But it was lonely. The world wide web is a 
big, dark place if you don’t know where you’re going. I 
couldn’t f ind my place or my people. It didn’t feel good. 
And I really didn’t want other women to feel lost too. So, 
I pooled my passions into a concept for a magazine that I 
hoped would serve as a road-map for bloggers to f ind one 
another. Put most simply, Belong was to be a light.

So I set a date and then made a list of things needed 
to get a magazine published by that date. Content, 
design, advertisers, printer, etc...

Due to the fact that my graphic design education 
was pre-digital (no, please don’t do the math), I knew 
that I needed to f ind a designer that could bring Belong 
to life for me. Through the miraculous rabbit hole of 
instagram, I found Laura Kashner (@laurakashner) who 
took my vision manifest in an amateur pinterest board 
and turned it into something beyond what I could have 
imagined (seriously, how often does that happen!?). It 
was a match made in heaven! 

(On a side note: Laura and I have never met in 
person—though I do hope we get the opportunity 
someday. And over the nearly 4 years we’ve worked 
together on Belong, we’ve only ever spoken on the phone 
another twice. Now if that’s not a designer soul mate, I 
don’t know what is! She just gets me!)

Belong Magazine’s pilot issue released in the fall of 
2015 and by early 2016 it was on the shelves of Barnes & 
Noble stores across the country. The original vision had 
evolved to include female entrepreneurs and creatives 
(which most bloggers are anyways). Belong is solely a 
contributor based platform where thousands of women 
(and a few men) have contributed their gifts and talents 
to be a light to others.

One of my favorite “accidents” of Belong was the 
centerfold. When our f irst issue needed two more 
pages, the centerfold idea was born. Laura and I loved 
the idea reimagining the concept of the centerfold 
transforming it into a space for words of encouragement 
and inspiration: you belong, just begin, you are enough, 
progress not perfection. It’s been one of the most 
photographed and shared pieces of the publication 
which brings me such joy. All of these phrases are all 
straight from my heart—they’ve been inf luential and 
inspirational to me along my creative entrepreneurship 
journey.

While the content focuses on sharing actionable 
business tips, inspirational features and highlighting 

PHOTOGRAPHY BY HAUTE STOCK
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That’s my story, but here are 
the building blocks:

1. BE STILL / STEP AWAY, EVALUATE, READ, WRITE, LISTEN, SIT
 - Use this time to see what it is you want to do and why you want to do it
 - Don’t limit yourself. Possibilities are endless.

2. JUST BEGIN / THERE IS NEVER A GOOD TIME, YOU JUST HAVE TO 
START.
 - Put your idea into the world
 - Set a deadline (or two) and just do it.

3. SET GOALS / PROGRESS NOT PERFECTION
 - PowerSheets are a game changer
 - Baby steps

4. CULTIVATE / REL ATIONSHIPS, IDEAS, BUSINESS
 - Network (online or in real life)
 - Stay authentic. Be you.

5. REPEAT / IF YOU DON’T,  
YOU’LL STOP GROWING.

communities of female creatives and entrepreneurs all 
over the world, the layout, design and physical print 
edition are areas of great importance to me. There’s 
just something about holding a magazine in your hand, 
right? The crackle of the spine, the pungent smell of the 
ink, the smooth swoosh of your hand over the cover. 
(But for those of you that prefer digital, I say, “To each 
her own!”) 

But that is not the end of my story! Nor is it the 
end of the story of Belong. Print publications are not 
inexpensive to produce which means that one needs 
subscribers, purchasers and sponsors (technically, 
“advertisers” but I don’t like to think of them that way-
-they are part of the mission and vision by supporting 
what Belong is). But generating the income and 
curating the content is a lot for one person (me). I just 
wasn’t able to do it all and make enough money to pay 
the bills. 

I know what you may be thinking: FAILURE! 
And yes, it felt a bit like that for me—and stil l 

does sometimes when I look around at all the other 
“successful” female entrepreneurs making six and seven 
f igures. But then I look at the 15 issues that have been 
published, the instagram and facebook communities 
built, the emails in my inbox and the thousands of 
women who have been a part of this journey…and I 
think there is no way that this is failing. I am grateful 
for all of these things as they were a light during a dark 
and diff icult transition. No, that is not failure. 

Now, I’m back to work in healthcare full-time with 
a job that has me traveling around the country using 
the skills and experience I acquired while working 
for the family business. It’s a lot, but I’m fortunate to 
be able to continue Belong as a passion project. Who 
knows what the future holds, right?!

Whether in Chicagoland or SoCal or Africa or in 
healthcare or online, there is a place for me. And there 
is a place for you. You belong.

You belong. That’s the light in the darkness.  
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Let’s 
Flamingle

Get ready to ruff le your feathers!
Let’s Flamingle, an event hosted by CABE Partners 

in San Diego, was designed to connect inf luencers and 
other creatives with one another and local businesses. 
The venue, Co-mmunity La Jolla, boasted of a gorgeous 
rooftop which provided a 360 degree view of La Jolla and 
San Diego’s f inest beach. 

Under the sweet, Southern California sun and amidst 
the food and vendors were clever art installations to 
create picture perfect moments which included inf latable 
pineapples and the event’s mascot, a pink f lamingo. An 
irrisistable donut wall, cozy seating area and an array 
of smiling faces made the event the perfect platform for 
connection and community building. 

But more than just a pretty party, Let’s Flamingle 
provided valuable content through featured speakers 
including inf luencers Esmirna Tapia and Alex Sacedo, 
social media and blogging coach Carmen Varner, and 
f itness and lifestyle blogger Laura Nielsen shared their 
expertise with the assembled guests.

The perfect blend of people, purpose and party, Let’s 
Flamingle was an event the attending inf luencers and 
businesses will not forgot anytime soon.

What is CABE? CABE stands for California Bloggers/
Businesses and Entrepreneurs.

When Taylor Siwy, founder of CABE Partners, f irst 
began blogging, she discovered it was diff icult to f ind 

a community of people with like interests. She wanted 
to promote collaboration over competition and make 
genuine connections. She f irst initiated small content 
meet ups with local San Diego bloggers and photographers 
where they shoot content for their blogs and Instagram. 
From there, they started having events so that more 
people could connect. Later, she brought on Taylor Lueck 
as her business partner. With Taylor’s creative focus and 
passion for community, CABE continued to grow.

In addition to their social media marketing and 
event planning services, CABE now proudly serves both 
businesses and inf luencers with networking events, 
workshops, and seminars curated uniquely for each.

Find them at www.cabepartners.com or  
@cabepartners. 

LET’S FL AMINGLE SPONSORS:  
• CHEF JOANN
• ONE HOPE WINE
• SUJA
• DIXIE POPS
• MADE WITH EXTRA LOVE
• AL ANTÉ
• PRETT Y LITTLE DETAILS
• NINETEEN27 VINTAGE RENTALS
• CO-MMUNIT Y L A JOLL A

WWW.CABEPARTNERS.COM  /  @CABEPARTNERS
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The Imperfect 
Boss Camp

Imagine driving three hours into the woods from any 
major city, unplugging from your scrolling and Wifi, and 
being surrounded by a community who has created a safe 
place for you to be totally yourself.

Imagine having real, soul-baring conversations and 
experiencing moments where these new-found friends see 
you (like really see you) and tell you the greatness that 
they see.

Imagine getting to play, be creative with your hands, 
learn personal development and intentional business 
advice and ending it by staring at the stars or leaving it on 
the dance f loor.

Imagine feeling deeply connected to your own heart, 
deeply connected to the people around you and deeply 
connected to the potential that you were born to live out 
with confidence.

That’s the Imperfect Boss Camp. The Camp is an 
immersive experience designed to help the creative 
woman grow her confidence and f ind community up close 
- most recnetly, in Haliburton, Ontario.

The Imperfect Boss Camp was inspired out The 
Imperfect Boss online community and their hashtag 
campaigns that have taken Instagram by storm and 
liberated women in the process.

 Their message is simple: they want to prove that 
imperfect is normal and inspire you to grow your 
confidence. They believe wholeheartedly that who you 
are, both in your gifts and humanity, is necessary to get 
you bringing it to the world with boldness.

For four days, they do exactly that. Through 
inspirational keynotes, hands-on workshops, intimate 
mentor groups and evenings of fun, they dive deep into 
vulnerability, confidence, creativity and leadership. And 
the experience becomes nothing short of life-changing.

Don’t just take their word for it, but lean into a couple 
stories of the women who were there.

Miranda Boisvert, a partnerships manager says, 
“The Imperfect Boss is unlike any other around women, 
creativity, entrepreneurship, and owning your stories. I 
left camp with a vitality I haven’t felt in a very long time.”

One of our camp mentors, Sarajane Case, had this to 
say about her time at camp: “The Imperfect Boss Camp 
changed my life. It reminded me of my worth and what 
kind of person I want to be in the world. I walked away 
with friendships that I know will be with me for a lifetime 
and a belief in my worth that has already impacted every 
aspect of my life and business.”

In these four days in the woods, you’ ll remember who 
you are. You’ ll let go of things that have been holding you 
back. You’ ll experience the magic that happens outside 
of your comfort zone. You’ ll get that thing that you’re 
really craving - real connection, real community, real 
transformation. 

 WWW.THEIMPERFECTBOSS.COM  /  @IMPERFECTBOSSES



78 79B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N

COMM
UNIT Y



80 81B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N

COMM
UNIT Y

“The Imperfect 
Boss Camp changed 
my life. It reminded 
me of my worth and 
what kind of person 
I want to be in the 
world. I walked away 
with friendships that 
I know will be with 
me for a lifetime and 
a belief in my worth 
that has already 
impacted every 
aspect of my life and 
business.”

SAR A JANE C A SE
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Society for 
Creative 

Founders 
Conference

WWW.SOCIET YFORCREATIVEFOUNDERS.COM   /   @CREATIVEFOUNDERS

The Society for Creative Founders is an online 
community for women that provides the tools, the 
knowledge, the education, and the encouragement 
you need to help you grow your business as a creative 
entrepreneur. Every year, we bring 26 women together 
for our Conference Experience in a beautiful home on 
Pensacola Beach, Florida, steps away from the Gulf of 
Mexico. This is the signature event we have become 
known for since our beginning in 2011 when we f irst 
began as Stationery Academy.

At the conclusion of our Conference every year, we 
ask our attendees to share with us three words to describe 
their experience. These in particular we hear again and 
again:

Rejuvenating, Life-Changing, Uplifting, Empowering, 
Transformative, and Inspiring.

And that f il ls our hearts purely with joy.
Although we teach mainly on business topics in 

main sessions when you are here, we also encourage you 
to think about the life you want to create while you are 
not building your business.  We are all meant to have 
an incredible life, and have a business that supports 
that life, not the other way around. That is our primary 
goal for you to learn while you are here. When you head 
home from our Conference, you leave not only with an 
incredible community of women who are there to support 
you and lift you up while you pursue the dream of a 
business that has been planted on your heart to do, you 
also have the tools you need to create a life that you love.

Our Conference teaches sessions on six main pillars: 
Core, Client, Brand, Marketing, Money, and Plan. We 
give you the tools you need to develop an incredible 
foundation for your business and learn about who you 
are as an individual, teach you how to create a loved 
experience for your clients and customers, and help you 
to understand all aspects of your f inances so that you 
can create a profitable and sustainable business each and 
every day. You also learn how create and elevate your 
brand, learn about a marketing plan, which is in itself 
such a vital part of running a business, and create a solid 
plan for everything moving forward so that you know 
what to work on f irst and build on next, and can hit the 
ground running when you get home.

Our goal is to empower and educate each person 
who joins us, giving you what you need to create the 
confidence in yourself as a maker, artist, and designer, 
while surrounding you with women who understand 
what it is like to run a creative business. Our speakers are 
hand-selected each year, and are experts in their specif ic 
f ields. They are with you every day and present in each 
session, as we feel it is important for you to be able to 
connect with and get to know them on a personal level 
too.

We love to personalize as much as we can for each 
attendee, so we thoughtfully plan out every single detail 
long before our Conference begins. Our Experience is 
all inclusive, so we tell our attendees that all you need 
to do is get here, and then let us take care of the rest. 

Written By:  Kristin Wilson, owner, Society For Creative Founders

PHOTOGRAPHY BY ASHLEY VICTORIA PHOTOGRAPHY
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Every detail is thought of, sweet personalized surprises 
are nestled in to every day, and meals are even curated 
to your specif ic needs as well. We not only want you 
to feel pampered and cared for, but also seen for who 
you are and what you love. Our favorite evening is our 
“Celebration Dinner”, where we transform the room 
completely, share toasts and sweet sentiments, and the 
conversations often run long into the evening. Creating a 
personalized experience for each attendee is a vital part 
of our Conference every year, and is something we look 
forward to just as much as the sessions we teach. 

Our Conference wouldn’t be what it is without 
the “swag” that is gifted to our attendees as well. The 
products received each day are primarily from previous 
Conference alums as a way for them to “pay it forward”, 
in addition to incredible sponsors we are blessed to 
work with each and every year.  We work with each 
one personally, so that every product you bring home 
isn’t just something pretty on the table, but rather is a 
resource or a vendor that you can use for your business 
to move it forward even more.  

The most important part of stepping foot into this 
experience rather than participating only online is the 
relationships that are formed, that quickly turn into 
amazing friendships. Once you join this Community, 
you become a part of an instant family. The community 
that we have is one that we pride ourselves upon, as you 
have a group of women to lean on every step of the way. 
We encourage each and every woman to let your walls 
down and come as you are, so that we can help you right 
where you are in your specif ic season.

Recently, one of our attendees shared, “In 10+ years I 
have not felt worthy or enough, in any regard. I allowed 
people to tear me down and make me feel like nothing. 
Being able to let go of everything and be me, and hear 

every story, every tear, every accomplishment to get 
through everything to where they are now, was life-
changing. It felt so amazing to embrace other women 
who were going through the exact same things as me, 
especially hugely successful women, to know they had 
been there too. After the Conference, my mindset shifted 
entirely, I walked away knowing my worth, and feel such 
a strength from everyone at the Conference. I am using 
that as a guiding light in the next chapter of my life.”

It doesn’t matter if you’ve been in business for 
four months or ten years, if you’ve had one sale or 
thousands, because we all can learn from each other 
and bring something to the table. What you learn here 
is something you can apply to your business and life 
for years in the future, and you are a surrounded by a 
community of women that continues to build each other 
up and support one other on a daily basis. 

One of our Fall Conference attendees, Tyler Bedwell 
of Studio B Print Shop said, “The Creative Founders 
Conference surpassed anything I could have imagined. 
Not only did I leave feeling inspired and ready to hit 
the (creative) road running, but have made friendships 
and connections with other women makers that I didn’t 
think was possible in such a short period of time. The 
positivity and encouragement from each individual 
was mind-blowing. I highly recommend others who are 
seeking this type of experience to leap and go!”

We are made up of so many women, and it’s each 
person, individually, but working together, that makes 
the Society for Creative Founders what it is. If you 
are are a creative entrepreneur wanting to run an 
incredible business and be surrounded by a community 
of incredible women who will welcome you in with open 
arms, I hope that we will have the privilege of having 
you join us at our next Conference Experience. 
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WorkParty is a movement for women who are redefining the meaning 
of work on their own terms. Powered by Create & Cultivate, the celeb-
studded conference for millennial women in business, WorkParty includes 
a book, authored by Jaclyn Johnson and a podcast, hosted by the same.

After it’s release, WorkParty went on a 10-city tour stopping in 
locations like Miami, Austin, Los Angeles, New York, and more where 
Jaclyn Johnson invited women to join her to sit down with some of the 
most remarkable women in business who brought their own work party 
to life. Among these women were Kendra Scott, Jen Gotch, Lo Bosworth, 
Rebecca Minkoff, Lisa Price and more.

The WorkParty tour is presented by Microsoft Teams and held at 
WeWork locations nationwide.  

WorkParty 
Tour

WWW.WORKPART Y.COM  /  @WORKPART Y

PHOTOGRAPHY BY BECKI SMITH OF SMITH HOUSE PHOTO
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PHOTOGRAPHY BY JESSICA BORDNER PHOTOGRAPHY 
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Conferences/Retreats

SO CIE T Y FOR CRE ATIVE FOUNDERS
community + education for creatives 
www.societyforcreativefounders.com 

THE CONFIDENT L ADIES CLUB
Join our free community for lady bosses!
www.facebook.com/groups/KateCrocco  

THE IMPERFEC T BOSS
a social media movement  
www.theimperfectboss.com

PREP ’ D FOR SUCCESS
Retreats for Creative CEOs and Creative 
Couples 
www.prepdforsuccess.com/events

THE PROP S T YLING E XPERIENCE
Custom-designed 1:1 Prop Styling workshop 
in NYC 
www.thepropstylingexperience.com

ON THE TABLE
Workshops with Purpose
www.theimanproject.com

Design

HOPE* WRITERS

Online membership community for writers.

www.hopewriters.com

C A MP CLIMB

A weekend together for female creatives.

www.gocampclimb.com

WELL CR AF TED RE TRE AT S

Curating your favorite creative worship experiences 
for a fresh encounter

www.wellcraftedretreats.com

OR ANG E MOSS CRE ATIVE 
Logos, Brand Development and Website 
Design 
www.orangemosscreative.com

SOUTHERN NOBLE CO.  
Branding, Wordpress Web Design 
www.southernnobleco.com 

PAIG E ANDERSON HOME GO ODS 
+ DESIG N  
Branding, collateral media, and home goods 
www.thewildsweetpea.com

CRE ATIVE PURSUIT SCHO OL  
Creative Entrepreneur | Small Business 
Consultant
www.creativepursuitschool.com

continued

WITHIN HER DESIG NS  
Calligraphy, wedding invitations, graphic 
design
withinherdesigns.com

HELLO BIG IDE A 
Micro creative agency: web, brand, 
photography, copywriting, social media 
www.hellobigidea.com

M ARKON BR ANDS 
Branding | Design | Web | Social | PR 
www.markonbrands.com

L AGOM CRE ATIVE 
A thoughtful design studio that embraces 
white space and believes that just enough is 
best. 
www.lagomcreative.com 

THE G IRL BR AND 
Brand + Website Design 
www.thegirlbrand.com

BUILDING 07 
Graphic + Web Design
www.building07.com

BLUSHING BULL BR ANDING & 
DESIG N  
Graphic design, logos & branding, marketing 
solutions
www.blushingbull.com

BR AND DESIG N & S TR ATEGY 
Get A Brand You Love | Take Your Business 
Higher
www.weletherfly.com

Design

RED VELVE T INK

Strategy | Branding | Web Design | Social Media

www.redvelvetink.com

SCRIBBLEPIE

Branding & Web Design for Entrepreneurs

scribblepie.com

BOSS L ADY S TUDIO

Feminine, polished & effortlessly sophisticated 
design studio

www.bossladystudio.com

CHARM DESIG N S TUDIO, LLC 
Surface Design & Illustration / Artwork Available for Licensing 
www.charmdesignstudio.com

ABIG AIL DYER DESIG N S TUDIO 
Branding + Web Design
www.abigaildyerdesign.com

C&V

Enviable, intimate brand design for daring business 
owners with heart

www.candvcreative.com

http://www.societyforcreativefounders.com 
http://www.societyforcreativefounders.com 
http://www.societyforcreativefounders.com 
http://www.facebook.com/groups/KateCrocco   
http://www.amynorthardcpa.com 
http://www.amynorthardcpa.com 
http://www.thepropstylingexperience.com 
http://www.theimanproject.com
http://www.hopewriters.com
http://www.gocampclimb.com
http://www.wellcraftedretreats.com
http://www.orangemosscreative.com 
http://www.southernnobleco.com 
http://www.thewildsweetpea.com 
http://www.creativepursuitschool.com
http://withinherdesigns.com 
http://www.hellobigidea.com 
http://www.markonbrands.com 
http://www.lagomcreative.com  
http://www.thegirlbrand.com 
http://www.building07.com 
http://www.blushingbull.com 
http://www.weletherfly.com 
http://www.redvelvetink.com
http://scribblepie.com
http://www.bossladystudio.com
http://www.charmdesignstudio.com
http://www.charmdesignstudio.com
http://www.abigaildyerdesign.com
http://www.candvcreative.com
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Development

A CRE ATIVE PURP OSE  
Life Purpose & Transition Coach 
www.acreativepurpose.com 

C AP TIVATE WITH COPY 
Website Copywriter 
www.captivatewithcopy.com

ANNA BR ADSHAW COPY WRITING 
Writing Services for Winsome Brands 
www.annakbradshaw.com

CRE ATORS & ADVENTURERS 
Creative Business Coaching  + Wholesale & 
Retail Strategy  
www.creatorsandadventurers.com

 

RED VELVE T INK

Strategy | Branding | Web Design | Social Media

www.redvelvetink.com

DR . D OMINIQUE CHLUP COACHING

Life Coaching to help Creatives fall in love  
with their lives.

www.dominiquechlup.com

SEO M ADE SIMPLE 
Monthly On-Demand SEO Classes 
clappingdogmedia.com 

PREP ’ D FOR SUCCESS
Online Course for Creatives and 
Entrepreneurs 
www.prepdforsuccess.com/onlinecourses

WEDDING BOSS LIFE 
Wedding Business Visionary + Strategist 
www.weddingbosslife.com

CRE ATIVE PURSUIT SCHO OL 
Creative Entrepreneur | Small Business 
Consultant 
www.creativepursuitschool.com

Education

Legal

ANNE T TE S TEPANIAN

Attorney for Creative Professionals + Entrepreneurs

www.annettestepanian.com

YOUR LEG AL BFF

Contract Templates + Online Trainings

www.yourlegalbff.com

PREP ’ D FOR SUCCESS
Contract Templates and Business Tools for 
Creatives and Entrepreneurs 
www.prepdforsuccess.com/contract-templates

ANG IE AVARD TURNER L AW, LLC

boutique law f irm for creatives

www.angieavardturnerlaw.com

HIL ARY HARTLING , BR AND 
S TR ATEG IS T 
Your Brand, Refined. 
brandpolishco.com

K AYL A DE AN COPY WRITING 
Copywriting 
www.kayladean.com

THE AFFINIT Y G ROUP 
INTERNATIONAL
A Brand & Retail Strategy Consultancy 
www.tagiconsultancy.com 

SIMPLE OP S CONSULTING
Project and Operations Management 
Strategy and Support 
www.kathleenrass.com

C ATHERINE HORG AN 
Personal Brand / Wardrobe Stylist 
www.catherinehorgan.com

SPARROW SOIREES
Social Media & Digital Strategy Consulting | 
Work in Digital. Live in Analog. 
www.sparrowsoirees.com

Photography

C ANVA S HQ
High quailty canvas artwork. 
canvashq.com

CRE ATEHER S TO CK 
Stock photography featuring women of color 
www.createherstock.com

ATELIER21 CO. 
Styled Stock + Product Photography  
www.atelier21co.com

SOURCED CO. 
Styled Stock Photography for Wedding Pros 
www.sourcedco.com

HAUTE S TO CK

Styled stock photography for women entrepreneurs

www.hautestock.co

THE LIT TLE S TO CK SHOP

Styled Stock Photography & Lightroom Presets

www.thelittlestockshop.com

http://www.acreativepurpose.com  
http://www.captivatewithcopy.com 
http://www.annakbradshaw.com 
http://www.creatorsandadventurers.com 
http://www.redvelvetink.com
http://www.dominiquechlup.com
http://www.kayladean.com
http://www.tagiconsultancy.com 
http://www.catherinehorgan.com
http://www.kathleenrass.com
http://www.sparrowsoirees.com
http://clappingdogmedia.com  
http://www.prepdforsuccess.com/onlinecourses 
http://www.weddingbosslife.com 
http://www.creativepursuitschool.com 
http://www.annettestepanian.com
http://www.yourlegalbff.com
http://www.prepdforsuccess.com/contract-templates
http://www.angieavardturnerlaw.com
http://brandpolishco.com
http://www.brandpolish.co
http://www.kayladean.com 
http://www.tagiconsultancy.com 
http://www.kathleenrass.com
http://www.catherinehorgan.com
http://www.sparrowsoirees.com
http://canvashq.com 
http://www.createherstock.com
http://www.atelier21co.com 
http://www.sourcedco.com 
http://rosemarywatsonproductions.com 
http://www.hautestock.co
http://www.thelittlestockshop.com
http://clappingdogmedia.com 


96 97B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N B E L O N G - M A G . C O M   /   I S S U E  F O U R T E E N

R E S O
U RCE

about the 
artist

Peggy Dean

Peggy Dean is a best-selling author and educator with a focus on modern calligraphy, 
watercolor and gouache painting, and line drawing. As a self-taught artist, she has a soft spot 
for ensuring that anyone with a passion feels empowered to be able to create, embrace the 

imperfections, and live out loud so she uses her platform (The Pigeon Letters) as a foundation 
to connect the importance of creativity and mental health while traveling the world for 

speaking engagements and hands-on workshops. Peggy lives and works in Portland Oregon 
with her wife and three fur babies. 

FOLLOW PEGGY AT:
WWW.THEPIGEONLET TERS.COM

@THEPIGEONLET TERS

PHOTO BY  L AURYN K AY PHOTOGRAPHY

Podcasts

Tools/Resources

THINKING LIKE A BOSS P OD C A S T

Turn your limiting beliefs into limitless opportunities

www.katecrocco.com/podcast

WELL CR AF TED RE TRE AT S

Curating your favorite creative worship retreats that will 
impact your heart forever.

www.wellcraftedretreats.com

CRE ATIVE BIZ REBELLION P OD C A S T
Creativity is the ultimate rebellion. 
creativebizrebellion.com

THE OP T IN E XPERIENCE 
Turn strangers into friends using Opt ins.
vanessaryan.co

CULTIVATE WHAT M AT TERS 
P OWERSHEE T S 
Intentional Goal Planner 
shop.cultivatewhatmatters.com 

DUBSAD O CLIENT M ANAG EMENT 
Software for Creatives and Entrepreneurs 
www.dubsado.com

HELLO WORLD PAPER CO.
Custom Business Stamps 
www.helloworldpaperco.com 

K AYL A DE AN COPY WRITING 
Copywriting 
www.kayladean.com

THE AFFINIT Y G ROUP 
INTERNATIONAL
A Brand & Retail Strategy Consultancy 
www.tagiconsultancy.com

CHARM DESIG N S TUDIO, LLC 
Surface Design & Illustration /  
Artwork Available for Licensing 
www.charmdesignstudio.com

SIMPLE OP S CONSULTING
Project and Operations Management 
Strategy and Support 
www.kathleenrass.com

MEE T ED G AR
Put your social media on auto-pilot 
www.meetedgar.com

Some listings may be paid placements for advertising purposes.

http://www.katecrocco.com/podcast
http://www.wellcraftedretreats.com
http://creativebizrebellion.com 
http://vanessaryan.co 
http://shop.cultivatewhatmatters.com
http://www.dubsado.com
http://www.helloworldpaperco.com  
http://www.kayladean.com 
http://www.tagiconsultancy.com 
http://www.charmdesignstudio.com 
http://ashlynwrites.com 
http://www.zapier.com 
http://www.kathleenrass.com
http://www.meetedgar.com
http://www.kathleenrass.com
http://www.meetedgar.com
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DEAR BELONG BABE, 

You deserve a brand that truly tells your story, 

grows with you, and allows you to reach higher – 

get those dreamy clients, charge premium rates, 

get hand-picked for that opportunity. That 

builds connections and credibility. That’s infused 

with your personality and voice. And that opens 

doors to possibilities you never would have 

imagined for your business.

Let’s build a timeless brand that evolves with 

you as you grow your business to the next level 

and beyond. 

 

And as a gift for being a Belong reader, get a 

choice of a free sticker or postcard design  

with this code: IBELONG19

candvcreative.com | instagram.com/c.and.v



CLEAR THE 
DECISION-MAKING 

CHAOS.

QUIET THE FEAR OF 
CHOOSING WRONG.

FIND THE COURAGE TO 
FINALLY DECIDE.

IIf you have trouble making decisions, because of either 
chronic hesitation you've always lived with or a more recent 
onset of decision fatigue, Emily P. Freeman ooers a fresh 

way of practicing familiar but often forgotten advice: simply 
do the next right thing in love. 

"There is no more reliable voice today than Emily P. Freeman. Her consistency and faith have moved 
and changed me over and over again. The Next Right Thing is exactly that - the next right thing for 

you to read, for Emily to write, and for us all to live by. I'm so thankful this book exists."
-  ANNIE F.  DOWNS, BESTSELLING AUTHOR OF 100 DAYS TO BRAVE AND REMEMBER GOD

MORE INFORMATION AT  NEXTRIGHT THINGBOOK.COM
AVAIL ABLE EVERYWHERE BOOKS ARE SOLD


